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Navigate M&A accounting arbitrations with insider perspective
M&A Disputes takes you inside the dispute resolution process to help you put 
together the many ‘moving parts’ necessary to obtain a successful outcome. With 
deep insight from experts in the field — including valuable advice from the 
arbitrator’s perspective — this book guides you through the entire process to 
explore the variables at work. The high volume of M&A transactions makes post-
closing price adjustment provisions and accounting arbitrations a critical part of 
doing business. Yet, the field is opaque to non-practitioners and important issues 
can be easily misunderstood without specific knowledge and experience. A 
resulting award can make or break a transaction; an intimate understanding of 
the process’s inner working can help you plan your position to the greatest 
advantage. This book explores the many factors that that contribute to a 
successful resolution across the entire transaction life cycle from contract 
negotiation through the dispute phase including due diligence, determination of 
the target net working capital, conception and closing of the purchase agreement, 
post-closing negotiation and dispute resolution, the impact of accounting 
practices, guidance, and documentation as well as relevant auditing concepts, and 
various facts and circumstances surrounding the target business and the 
transaction that need to be considered.
In addition to being an invaluable tool for practitioners appearing before an 
accounting arbitrator, M&A Disputes also provides advice to would-be and 
experienced arbitrators alike to successfully resolve disputes that can be 
significant and complex.

About the Authors

Vincent Biemans and Gerald M. Hansen are Directors in Berkeley Research 
Group’s Dallas office. They assist US and European clients with their M&A disputes 
as advisers and neutral accounting arbitrators. 
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An academic, yet practical approach to the latest FX market developments 
FX Options and Structured Products provides new insights into the FX Options 
market post-crisis, straddling the realms of both academics and practitioners. 
Products are explained in a simple case study format, with clear examples of all 
FX options, common structures, and tailor-made solutions. This new second 
edition contains updated real-world deals complete with explanatory background 
information, plus new information on yield curve construction, spreading, 
litigation, and new products and trade ideas. Interviews have been extended to 
provide additional in-depth information, and new coverage on the latest trading 
technology guides readers toward cutting edge tools and services.
Foreign Exchange Options and Structured Products are typically traded over the 
counter, and market participants need to fully understand the products to work 
with them effectively. FX Options and Structured Products is a complete reference, 
helping practitioners understand the products, how they’re used, and how they’re 
priced, and the risk management, hedging, regulatory, and accounting issues 
involved.
 • Understand spreads in the interest rate market, and how they affect valuation 

of FX options
 • Learn why yield curve construction is a crucial ingredient for pricing, and 

examine the vanna-volga approach
 • Explore recent advances in software for trading and platform structuring
 • Review the various products including accumulators, kikos, auto-callables, and 

more

About the Author

Uwe Wystup is the founder and managing director of Math-Finance AG, 
a consulting and software company specializing in quantitative finance, 
implementation of derivatives models, valuation and validation services. He 
lectures on financial engineering as an Honorary Professor at Frankfurt School of 
Finance & Management and a Professor of financial option price modeling and 
foreign exchange derivatives at Antwerp University, in addition to giving seminars 
all over the world. He co-edited (with Jürgen Hakala) the industry standard, Foreign 
Exchange Risk.
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This book describes several important innovations that address key challenges to 
asset allocation and dispels certain fallacies about asset allocation with logic or 
with evidence. The book also discusses recent innovations and provide 
supplementary material.

About the Authors

William Kinlaw is a Senior Managing Director and global head of State Street’s 
academic affiliate, State Street Associates (SSA), a unique partnership that 
bridges the worlds of financial theory and practice. Part of State Street Global 
Exchange, SSA develops proprietary investment indicators, differentiated analytics 
applications and tailored investment strategies for institutional investors around 
the world. 
Mark P. Kritzman, CFA is a Founding Partner and Chief Executive Officer of 
Windham Capital Management, LLC and the Chairman of Windham’s investment 
committee. He is responsible for managing research activities and investment 
advisory services. He is also a Founding Partner of State Street Associates, and he 
teaches a graduate course at the Massachusetts Institute of Technology.
David Turkington is Senior Vice President and Head of Portfolio and Risk Research 
at State Street Associates / State Street Global Exchange. He is responsible for 
research and customized client analysis on a range of topics including asset 
allocation, risk management and quantitative investment strategy.
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Islamic Capital Markets and Products
Managing Capital and Liquidity Requirements Under Basel III
Simon Archer & Rifaat Ahmed Abdel Karim
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Ensure Basel III compliance with expert analysis specific to Islamic Finance
Islamic Capital Markets and Products provides a thorough examination of Islamic 
capital markets (ICM), with particular attention to the products that they offer and 
the legal and regulatory infrastructure within which they operate. Since Islamic 
banks act as asset managers, attention is paid to the regulatory challenges which 
they face in the light of Basel III, as regards both eligible capital and liquidity risk 
management. 
The markets and products covered include Islamic equities, Islamic investment 
certificates (Sukūk) which are Shari’ah compliant alternatives to conventional bonds, 
and Islamic Collective Investment Schemes. The coverage of legal and regulatory 
issues includes an examination of the implications for ICM of securities laws and 
regulations and of Basel III, as well as collateralisation issues. Shari’ah compliance 
aspects, in terms both of the selection criteria for Islamic equities and of the 
‘purification’ of impermissible components of income, are also examined in some 
detail, as are the implications of Basel III for eligible capital in general and for 
Shari’ah compliant capital instruments in particular. A similar analysis is also made 
of the implications of the Basel III requirements for liquidity risk management and 
high quality liquid assets (HQLA), including Shari’ah compliant HQLA.
The book concludes with three case studies, two describing the ICM in Malaysia 
and Bahrain and a third which describes Suk016bk issued as Shari’ah compliant 
capital instruments, followed by brief concluding remarks by the editors.

About the Authors

Simon Archer is a Visiting Professor at the ICMA Centre, Henley Business School, 
University of Reading, UK, and Adjunct Professor at INCEIF, Kuala Lumpur. 
Rifaat Ahmed Abdel Karim has an international reputation as a leader and 
authority in the Islamic financial services industry (IFSI). He is the CEO of the 
International Islamic Liquidity Management Corporation (IILM). 
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The Little Book of Common Sense Investing
The Only Way to Guarantee Your Fair Share of Stock Market 
Returns, 10th Anniversary Edition, Updated & Revised 
John C. Bogle
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The best-selling index investing ‘bible’ offers new information and is 
updated to reflect the latest market data 
The Little Book of Common Sense Investing is the classic guide to getting smart about 
the market. Legendary mutual fund veteran John C. Bogle reveals his key to getting 
more out of investing: low-cost index funds. Bogle describes the simplest and 
most effective investment strategy for building wealth over the long term: buy and 
hold, at very low cost, a mutual fund that tracks the S&P 500 Stock Index.
The book shows you how to make index investing work for you and help you 
achieve your financial goals, cut through the hype to see what’s really in your best 
interest, and analyze the metrics that truly matter. You’ll gain candid insight from 
some of the world’s best financial minds: not only Warren Buffett, but Benjamin 
Graham, Paul Samuelson, Burton Malkiel, and others.
Updated with current data and laced with two new chapters on asset allocation 
and retirement investing, the new Little Book of Common Sense Investing gives you a 
solid strategy for building your financial future.

About the Author

John C. Bogle is Founder of The Vanguard Group, Inc., and President of the Bogle 
Financial Markets Research Center. The Vanguard Group is one of the two largest 
mutual fund organizations in the world. Headquartered in Malvern, Pennsylvania, 
Vanguard comprises more than 100 mutual funds with current assets totaling 
about $1.6 trillion.
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Moorad Choudhry Anthology
Past, Present and Future Principles of Banking and Finance 
Moorad Choudhry
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The definitive and timeless guide to the principles of banking and finance, 
addressing and meeting the challenges of competition, strategy, regulation 
and the digital age.
Moorad Choudhry Anthology compiles the best of renowned author Professor 
Moorad Choudhry’s incisive writings on financial markets and bank risk 
management, together with new material that reflects the legislative changes in 
the post-crisis world of finance and the impact of digitization and global 
competition. Covering the developments and principles of banking from the 1950s 
to today, this unique book outlines the author’s recommended best practices in 
all aspects of bank strategy, governance and risk management, including asset-
liability management, liquidity risk management, capital planning, Treasury risk, 
and corporate framework, and describes a ‘vision of the future’ with respect to a 
sustainable bank business model. You will gain the insight of a global authority on 
topics essential to retail, corporate, and investment/wholesale banking, including 
strategy, risk appetite, funding policies, regulatory requirements, valuation, and 
much more. The companion website is a goldmine for senior practitioners that 
provides templates that can applied in virtually any bank, including policy 
documents, pricing models, committee terms of reference, teaching aids and 
learning tools including PowerPoint slides and spreadsheet models. These 
facilitate a deeper understanding of the subject and the requirements of the 
senior executive, making this book an ideal companion for practitioners, graduate 
students and professional students alike.

About the Author

Moorad Choudhry is Head of Business Treasury, Global Banking & Markets at 
The Royal Bank of Scotland. Moorad is Visiting Professor at the Department of 
Economics, London Metropolitan University, Senior Research Fellow at the ICMA 
Centre, University of Reading and Visiting Teaching Fellow at Birkbeck, University of 
London. He is a Fellow of the Chartered Institute for Securities & Investment and a 
Fellow of the ifs-School of Finance.
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Blind Spots
How to Uncover and Attract the Fastest Emerging Economy 
RJ Brideson
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A woman’s influence and impact on the bottom line is undeniable, yet businesses 
still fail to do anything about it — why? The numbers and facts are presented in 
black and white — there is still a grey area we fail to address. Change is painfully 
slow. Tokenistic movements and homogenous thinking is not cutting it. This book 
will not only address this issue, but it will show you how to implement the change 
that needs to happen. It is for forward-thinking women and men who are ready 
to take action. It closes the gap between wanting to create change, and knowing 
why we need to do it. It’s for those who are having the conversation, but have no 
idea how to look at it through a new perspective. It’s also for the fellas at the top 
that will be influenced by up-and-coming females working with them. This book 
will bridge all levels of the organizational chart and create greater awareness of 
the how gender differences can add up to big bucks.
Women are the fastest growing consumer economy and have the potential to 
make or break just about any brand. This book is a guide to seeing and 
identifying the opportunity with women in order to leverage the female economy 
for greater commercial gain.

About the Author

RJ Brideson has been a pioneer and innovator of the marketing-to-women 
thought space. Her expertise will help take business to the next level through 
education, creation and implementation of marketing strategies and solutions to 
help capture your share of the $28 trillion global, female consumer market.
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Real Strength
Build Your Resilience and Bounce Back From Anything
Psychologies Magazine

ISBN:  978-0-85708-669-3 | Aug 2017 | 200PP
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None of us escape adversity. Trauma and pain — be they monumental changes 
or everyday issues — are just part of life. We are all thrown a curveball once in a 
while, and change happens whether we like it or not. It’s how we deal with it that 
counts. Crucially, how we grow from it.
Written in association with Psychologies, the leading magazine for intelligent 
people, covering work, personal development and lifestyle issues, Real Strength 
explores the obstacles between merely surviving and thriving and asks questions 
such as:
 • What does Real Strength mean to you?
 • What’s stopping you from thriving after adversity? / What’s stopping you from 

feeling strong?
 • How can I build real strength?

Real Strength is your took-kit for unlocking and building upon your inner resilience; 
your ability, not just to bounce back from adversity, but to use it as a platform to 
bounce even higher.

About the Author

Psychologies Magazine is the leading magazine for intelligent people, covering 
work, personal development and lifestyle issues. Psychologies exists to help its 
readers learn about and understand themselves and what they really want, doing 
this through training programmes, live and webinar events and the magazine itself. 
Gathering the latest, most compelling thinking and translating it into practical and 
accessible wisdom, Psychologies cover a range of topics to help readers reach their 
happiest and most fulfilled selves. They partner with a variety of associations on 
different issues such as Action for Happiness, and the 30% Club. 

mailto:translationrights%40wiley.com?subject=
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The Little Black Book of Decision Making
Making Complex Decisions with Confidence in a  
Fast-Moving World
Michael Nicholas

ISBN:  978-0-85708-702-7 | Jul 2017 | 256PP
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The secret to making the right call in an increasingly complex world
The decisions we make every day — frequently automatic and incredibly fast — 
impact every area of our lives. The Little Black Book of Decision Making delves into 
the cognition behind decision making, guiding you through the different ways 
your mind approaches various scenarios. You’ll learn to notice that decision 
making is a matter of balance between your rational side and your intuition — 
the trick is in honing your intuition to steer you down the right path.
Pure reasoning cannot provide all of the answers, and relying solely on intuition 
could prove catastrophic in business. There must be a balance between the two, 
and the proportions may change with each situation. This book helps you quickly 
pinpoint the right mix of logic and ‘gut feeling,’ and use it to find the best possible 
solution.
 • Balance logic and intuition in your decision making approach
 • Avoid traps set by the mind’s inherent bias
 • Understand the cognitive process of decision making
 • Sharpen your professional judgement in any situation

Decision making is the primary difference between organisations that lead and 
those that struggle. The Little Black Book of Decision Making helps you uncover 
errors in thinking before they become errors in judgement.

About the Author

Michael Nicholas has worked with a full spectrum of clients, including Dixons, 
HSBC, Marks and Spencer, and Sainsbury’s, where he has been a key supplier of 
coaching and training for several years.
He has developed many courses and workshops for a variety of audiences, 
covering subjects ranging from the fundamentals of leadership, to the 
development of coaching skills, to improving self-esteem and self- confidence. 
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Success is Simply Human
Ten Principles to Guide Your People Strategy
Mike Ettling

ISBN:  978-1-119-35119-1 | Jul 2017 | 272PP
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A practical roadmap to success for the new HR
Success is Simply Human was written to help you rethink, reimagine, and reinvent 
the people function in your business. Your organization can only be as successful 
as its people, and Human Resources continues to be the connection between 
your people and your company’s success. Tasked with sourcing, attracting, and 
retaining the people who will move your organization forward, it’s time to stop 
relying on outdated HR methods. This book provides a roadmap to success in the 
new era of digital HR, offering a new approach, a new model, new tools, and new 
techniques. Provocative thinking, case studies, and pragmatic tools help you 
understand the need for change from one of the most credible voices in the field.
You’ve likely read plenty of books by academics and consultants who dispense 
loads of advice — and then escape the scene before ensuring that those ideas 
really work. This book takes a different route; expert guidance is backed by 
illustrative case studies that show how ideas are actually implemented, and real-
world tools are shared to help you put these ideas to work in your organization.
Success is Simply Human provides clear, expert guidance that works, and the 
support you need to make it happen.

About the Author

Mike Ettling is President, SAP Success Factors, a cloud-based provider of business 
alignment, team execution, people performance, and learning management 
solutions to 17,000 organizations in 60 industries. Ettling has been named to the 
HR Outsourcing 2014 Superstars list, and was awarded ‘Global Thought Leader 
of the Year 2012’ by the HR Outsourcing Association, recognizing his innovative 
contribution to HR transformation. Ettling holds a Masters in Finance from the 
London Business School, UK. He is based in the San Francisco Bay area.
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Management

Creative Courage
Leveraging Imagination, Collaboration, and Innovation to 
Create Success Beyond Your Wildest Dreams 
Welby Altidor

ISBN:  978-1-119-34722-4 | Sep 2017 | 256PP
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Achieve more, do more, create more with the power of creative courage
Creative Courage challenges you to step outside of your comfort zone and truly 
make an impact. Set aside the same old routine and break the status quo — 
because you can only rise to new heights if you first smash the ceiling. Written by 
the former Executive Creative Director of Creations at Cirque du Soleil, this book 
shows you how to step up your game, flex your creativity, and make big things 
happen. Whether you work independently or as part of a team, whether you’re 
self-employed or part of an organization, and even if you think creativity isn’t a 
part of the work that you do — this book gives you the perspective, courage, and 
kick start you need to think differently about the things you do every day.
The value of creative thinking extends far beyond the arts, but the work it allows 
you to produce has the power to touch like great art can. You gain the ability to 
make a more profound impact, and you inspire and motivate others to do the 
same; you become a catalyst for bigger, better things, driven by the enormous 
potential of the free-thinking mind. Creative Courage helps you break out of the 
box and start making things happen today.

About the Author

Welby Altidor (cirquedusoleil.com) is the former Executive Creative Director 
for one of the world’s most creative companies, Cirque du Soleil. He was Director 
of Creation for Michael Jackson ONE, “a multimedia extravaganza that often flies 
high, but never loses sight of its inspiration” (Associated Press) that is currently in 
residence at Mandalay Bay Resort and Casino in Las Vegas. 
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Do Big Things
The Simple Steps Teams Can Take to Mobilize Hearts and 
Minds, and Make an Epic Impact
Craig W. Ross, Angela V. Paccione & Victoria L. Roberts 

ISBN:  978-1-119-36115-2 | Aug 2017 | 256PP
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Section Header: Management
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Do Big Things presents a clear, action-focused framework for elevating team 
performance through strengthened purpose and shared energy. This intuitive, 
four-step process helps you build the connection that activates the heart, 
establishes focus, leads energy, and triggers actions forward that are consistent 
with stated values; strategically timed idea exchange interlocks the hand, head, 
and heart of each participant to get everyone moving toward a common goal. 
Individually and collectively, the team becomes emotionally stronger, faster, and 
more productive, inspired, and fulfilled than they were the day before. This 
construct allows you to integrate this essential framework into everyday team 
interactions to create the shared perspective common to consistently high-
performing teams.
Do Big Things provides your team with a common language to facilitate simple and 
profound discussions that bring innovation to light and trigger energetic progress. 
This book shows you how to set things into motion and achieve more than you 
ever thought possible.
Wise leaders know that people follow them not because they’re smart, but 
because they make others feel brilliant. This type of idea exchange is at the heart 
of the Energy Map, and this simple framework allows you to help your team 
express and experience their own greatness. You know what your team is capable 
of — and now it’s time to help them achieve it. Do Big Things helps you lead 
better, work smarter, and strengthen your team from the inside out to propel 
exceptional performance. 

About the Authors

Craig W. Ross (verusglobal.com), has partnered with C-Suite executives, leaders 
and teams elevating performance within global organizations and Fortune 100 
companies for over a decade. 
Angela V. Paccione (verusglobal.com) has served top leadership teams and 
organizations who are motivated to improve their capability and the culture of 
their workplace. 
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Leadership Results®

How to Create Adaptive Leaders and High-Performing 
Organisations for an Uncertain World
Sebastian Salicru

ISBN:  978-0-7303-4537-4 | Sep 2017 | 384PP
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Leadership Results takes a hard look at the multibillion dollar leadership 
development industry and explains how and why it is failing to prepare 
contemporary and future leaders to build real leadership capacity in 
organisations and communities. It identifies and tackles the ten most 
fundamental errors organisations keep making when attempting to develop 
leadership capacity, and offers a fresh perspective on leadership development. 
Leadership Results offers readers unique and provocative insights and 
opportunities to make a real difference to their self-leadership, their own 
organisations, communities, and the world.
Thought leader, author, and business psychologist Sebastian Salicru draws on his 
personal transformational experience and work with leaders and teams in 
organisations around the world — including some of the most respected Fortune 
Global 500 companies — and integrates the latest thinking and practice in 
leadership development to debunk the most pervasive myths of leadership. Using 
a balance of narrative, research, and experience, Salicru presents a holistic, 
practical, and relational leadership development model that creates real 
leadership capacity by developing individual leaders, boosting employee 
engagement, and building collective leadership across the organisation.
Leadership Results educates, inspires, motivates, and challenges readers to take 
bold action to improve their individual leadership impact in their personal lives, at 
work, and in their communities. It guides readers to boost the employee 
engagement of their organisation, and build the collective leadership capacity 
required to achieve extraordinary performance and business results.

About the Author

Sebastian Salicru is a leadership development expert, executive coach, facilitator, 
speaker, researcher, and author. He is a business psychologist, specialising 
in organisational learning and development, extraordinary performance and 
workplace innovation. He is the Director and Principal Consultant of Professional 
Training Services (PTS) — a Sydney based leadership consulting firm. 
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Reframing Organizations
Artistry, Choice, and Leadership, 6th Edition
Lee G. Bolman & Terrence E. Deal

ISBN:  978-1-119-28181-8 | Jul 2017 | 512PP
Previous Edition: 978-1-118-57333-4
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Set aside trends to focus on the fundamentals of great leadership
Reframing Organizations provides time-tested guidance for more effective 
organizational leadership. Rooted in decades of social science research across 
multiple disciplines, Bolman and Deal’s four-frame model has continued to evolve 
since its conception over 25 years ago; this new sixth edition has been updated to 
include coverage of cross-sector collaboration, generational differences, virtual 
environments, globalization, sustainability, and communication across cultures. 
The Instructor’s guide has been expanded to provide additional tools for the 
classroom, including chapter summary tip sheets, mini-assessments, Bolman & 
Deal podcasts, and more. These recent revisions reflect the intersection of reader 
recommendations and the current leadership environment, resulting in a 
renewed practicality and even greater alignment with everyday application.
Combining the latest research from organizational theory, organizational behavior, 
psychology, sociology, political science and more, the model detailed here 
provides real guidance for real leaders. Guide, motivate, and inspire your team’s 
best performance as you learn to:
 • Optimize group, team, and organizational structure
 • Build a positive, collaborative dynamic across generations, teams, and sectors
 • Understand power and conflict amidst the internal and external political 

landscape
 • Shape your organization’s culture and build a cohesive sense of spirit

Bolman and Deal’s four-frame model has withstood the test of time because it 
offers an accessible, compact, and powerful set of ideas for navigating complexity 
and turbulence. It provides clear guidance and up-to-date insight for anyone 
facing the challenges of contemporary leadership.

About the Authors

Lee G. Bolman (www.leebolman.com) holds the Marion Bloch/Missouri Chair 
in Leadership at the Bloch School of Business and Public Administration at the 
University of Missouri-Kansas City. He consults worldwide to corporations, public 
agencies, universities and schools.
Terrence E. Deal retired as the Irving R. Melbo Clinical Professor of the University 
of Southern California’s Rossier School of Education. 
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Shikumi

In Shikumi, Hiroshi “Mickey” Mikitani — co-founder and CEO of e-commerce and 
Internet giant Rakuten — shares the principles and advice culled from his 
remarkable career. From personal advice for self-improvement to his 
management techniques of empowerment, constant questioning and constant 
improvement; to his optimistic vision for a technology enhanced, globally linked 
world of the future — Mikitani reveals his mantra in helping employees of 
Rakuten innovate, encouraging experimentation and curiosity in a measured way: 
to Hypothesize — Practice — Validate and Shikumika (Systemize). And it works.
 • The importance of the Internet as a fundamentally transformative technology
 • The collaborative, nimble Silicon Valley approach to business
 • Industry-specific predictions about the future

About the Author

Hiroshi Mikitani is the co-founder and CEO of Rakuten. Rakuten is an electronic 
commerce and Internet company based in Tokyo. It’s B2B2C e-commerce platform 
Rakuten Ichiba is the largest e-commerce site in Japan and among the world’s 
largest by sales. He is known worldwide as a self-made billionaire and Japan’s 
leader in the networked economy.
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The difference between flourishing and floundering is 10X. The difference 
between quantity and quality is a factor of 10. The difference in levels of 
engagement is exponential. People functioning at the highest level are what the 
authors call 10x leaders. Research on these leaders consistently brought up five 
major strengths. This book teaches readers to become a 10x leader using these 
five key areas, the SHARP framework.
 • Strengths: 10X leaders stop trying to eliminate weaknesses and learn to focus 

on their strengths 
 • Health: 10X leaders stop trying to eliminate stress and learn how to integrate 

periods of restoration 
 • Absorption: 10X leaders stop waiting for the lightning of focus and creativity to 

strike and learn how to achieve consistent engagement and presence
 • Relationships: 10X leaders stop trying to exert power and control and learn to 

cultivate healthy relationships through positivity and authenticity 
 • Purpose: 10X leaders stop grinding out tasks and learn how to find meaning and 

commitment in everything they do
The 10X elixir of peak performance comes not from focusing on just one of these 
areas, but from learning to light the fire of all five aspects of SHARP and 
functioning naturally with them on a daily basis. If you just cultivate one or two 
aspects of leadership skills you are unlikely to succeed. If one of the five isn’t 
taken care of it affects the performance of the whole. But if you focus on all five 
areas, you will not only be more likely to find what helps you most, you have the 
best chance of enjoying the synergy of performance multiplication.

About the Authors

Tal Ben-Shahar (www.potentialife.com) is a speaker and author of the 
international best sellers Happier and Being Happy. He consults and lectures 
around the world to executives in multi-national corporations, the general public, 
and at-risk populations.
Angus Ridgway is Co-Founder and CEO of Potentiallife. His interest in leadership 
came from his astonishment at the diversity of leadership profiles he saw in his 
clients over the years.

mailto:translationrights%40wiley.com?subject=


Back to contents

To request review copies
translationrights@wiley.com

19

Marketing & Sales

Artificial Intelligence for Marketing
Practical Applications
Jim Sterne

ISBN:  978-1-119-40633-4 | Aug 2017 | 352PP

Subject Category: Business
Section Header: Marketing & Sales
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119406331
Title Sequence: 17

A straightforward, non-technical guide to the next major marketing tool
Artificial Intelligence for Marketing presents a tightly-focused introduction to 
machine learning, written specifically for marketing professionals. This book will 
not teach you to be a data scientist — but it does explain how Artificial 
Intelligence and Machine Learning will revolutionize your company’s marketing 
strategy, and teach you what you how to use it most effectively. Data and 
analytics have become table stakes in modern marketing, but the field is ever-
evolving with data scientists continually developing new algorithms — where does 
that leave you? How can marketers use the latest data science developments to 
their advantage? This book walks you through the ‘need-to-know’ aspects of 
Artificial Intelligence, including natural language processing, speech recognition, 
and the power of Machine Learning to show you how to make the most of this 
technology in a practical, tactical way.
Simple illustrations clarify complex concepts, and case studies show how real-
world companies are taking the next leap forward. Straightforward, pragmatic, 
and with no math required, this book will help you:
 • Speak intelligently about Artificial Intelligence and its advantages in marketing
 • Understand how marketers without a Data Science degree can make use of 

machine learning technology
 • Collaborate with data scientists as a subject matter expert to help develop 

focused-use applications
 • Help your company gain a competitive advantage by leveraging leading-edge 

technology in marketing

About the Author

Jim Sterne has spent more than 30 years selling and marketing technical 
products. Since 1994, Jim has devoted all of his attention to the Internet as a 
marketing medium, becoming an internationally known speaker and consultant 
in the process. He is the producer of the eMetrics Summit (www.emetrics.org) 
and chairman and co-founder of the Digital Analytics Association, a not-for-profit 
association focused on helping analysts illuminate and overcome the challenges of 
business data acquisition, exploration, deduction, and application. 
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Moment Marketing is a marketing handbook for the digital age. For years, we 
believed that the monumental amounts of data being collected would allow us to 
fine-tune segments to a perfected audience of one — but as the data stream 
became a deluge, a new reality set in: market segments don’t really make sense 
when all marketing has gone digital. Instead, we need to reach the right audience 
with the right message, at the right time: when their attention is available and 
their interest is piqued. In this book, the CEO of Rocket Fuel shows you how it’s 
done. Today’s marketing requires a deep understanding of the nature of 
complexity, and the opportunity costs and challenges of a world awash in 
behavioral data. This book offers an analysis of the current paradigm; from 
contemporary case studies to ancient philosophy, from unexpected happenstance 
to carefully orchestrated campaigns, situated between the art and science of 
knowing when your audience is who you think they are, this invaluable guidance 
will help you optimize marketing for the new era.
Technology has disrupted markets down to their core — this is not news. But it 
has also completely transformed the way we approach, measure, and execute 
marketing; this book brings your operations into the new age, with a more 
effective approach that exploits the new landscape.

About the Authors

Randy Wootton (rocketfuel.com) is chief executive officer for Rocket Fuel 
(NASDAQ: FUEL), a full Programmatic Marketing Platform designed to go beyond 
1:1 marketing by learning to predict what marketing actions to take with a 
particular person in a particular moment of time. 
Eric Duerr (rocketfuel.com) is the CMO at Rocket Fuel, and is responsible for 
demand generation, account-based marketing, sales enablement, and the Rocket 
Fuel Institute. 
Ken Rufo (emphaticthinking.com) is the SVP of Strategy and Positioning at 
Emphatic Thinking, a strategic consultancy. 
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Data is your most valuable leadership asset — here’s how to use it
Data Driven Leadership presents a clear, accessible guide to putting data to work 
for your team. While companies everywhere are busy collecting data, very few 
actually use it internally; even when the infrastructure is already in place, analysis 
is lacking. This book shows you how to use this gold mine of information to more 
effectively lead your team or organization. You’ll learn the fundamental data 
science that helps you see what your data is telling you and take the appropriate 
action; you’ll learn how to structure the right system for your team, and how to 
streamline implementation for optimal benefit.
Embracing the data-driven world opens the door to a competitive advantage built 
by happy, productive, high-performing teams. Highly practical and focused on 
real-world leadership, this book shows you how to bring data into leadership for 
your organization.
Most organizations capture and report data, but data is useless without analysis 
that leads to action. Your most valuable leadership tool is there, but you have to 
know how to use it. Data Driven Leadership shows you how to take advantage of 
this tremendous asset to lead your organization higher.

About the Author

Jenny Dearborn (jennydearborn.com; sap.com) is the Chief Learning Officer and 
Senior Vice President at SAP. Jenny leads an internationally-acclaimed and award-
winning team recognized as the #1 performing corporate learning department in 
the world by eLearning Magazine. Jenny is a recognized thought leader in human 
capital management and general business, and is a regular contributor to Forbes, 
Wall Street Journal, The Huffington Post and Fast Company, among others. 
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The international bestseller — now in a new edition
The New Rules of Marketing & PR is an international bestseller with more than 
375,000 copies sold in twenty-nine languages. In the latest edition of this 
pioneering guide to the future of marketing, you’ll get a step-by-step action plan 
for leveraging the power of the latest approaches to generating attention for your 
idea or your business. You’ll learn how get the right information to the right 
people at the right time — at a fraction of the cost of traditional advertising.
The Internet continues to change the way people communicate and interact with 
each other, and if you’re struggling to keep up with what’s trending in social 
media, online videos, apps, blogs, or more, your product or service is bound to 
get lost in the ether. In The New Rules of Marketing & PR, you’ll get access to the 
tried-and-true rules that will keep you ahead of the curve when using the latest 
and greatest digital spaces to their fullest PR, marketing, and customer-
communications potential. Keeping in mind that your audience is savvy and 
crunched for time, this essential guide shows you how to cut through the online 
clutter to ensure that your message gets seen and heard.

About the Author

David Meerman Scott (www.davidmeermanscott.com) is a marketing strategist, 
keynote speaker, seminar leader, as well as a successful Wiley author. In his 
consulting work, David specializes in using online content to market and sell 
products and services to customers worldwide. He has presented at industry 
conferences and events in over 20 countries on 4 continents. As an award winning 
marketer and writer, Scott has developed online marketing programs responsible 
for selling well over one billion dollars of products and services.
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A content marketing framework grounded in real-world research
The Strategic Storyteller: Content Marketing in the Age of the Educated Consumer 
provides an insightful guide to content marketing for today’s audiences. Using 
research from over twenty years of experience across political polling and 
marketing, author Alexander Jutkowitz shares a practical framework for making 
content marketing work. Your customers are smarter than ever before, and can 
easily see straight through the type of lazy or disingenuous ‘content’ that 
tarnished the reputation of this truly effective strategy. By creating the right type 
of content tailored to your market, you can deliver results that surpass your goals 
— but this book is more than just content creation, it’s a one-stop guide for a 
total content marketing strategy. You’ll learn what works and what doesn’t, what 
your customers want, and the best way to deliver it while building the consumer 
relationship of your organization’s dreams.
While traditional marketing budgets are shrinking, content marketing budgets are 
blooming — with good reason. The Strategic Storyteller: Content Marketing in the Age 
of the Educated Consumer provides a clear framework for leveraging knowledge 
into revenue, year after year.

About the Author

Alexander Jutkowitz (www.groupsjr.com) is the founder and CEO of Group 
SJR, where he works at the intersection of creative content and communications 
distribution. WPP’s acquisition of SJR in 2013 set the standard for a new breed 
of agency — a full-service innovation consultancy, optimized for an always-on 
media landscape. Jutkowitz’s creation of high-quality “middleweight” content has 
propelled SJR to be one of the fastest growing companies within the WPP Group — 
with the highest margins in the Group. 
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Use cognitive diversity to your advantage and transform your organization
Work That Works is a guide to building better teams and an exceedingly positive 
workplace culture. Based on the tools and principles of Emergenetics, this book 
helps you improve communication, connection, and performance through an 
enlightening process of self-discovery and sharing. You’ll discover the unique 
combination of strengths you bring to the table, and understand the power of 
your Thinking and Behavioral Preferences to gain greater clarity and a better 
understanding of your skills, habits and behavior. As people understand and 
share their Profiles, the real magic happens — teams can be built synergistically, 
and team members can collaborate more effectively by ‘borrowing another 
person’s brain.’
Cognitive diversity is a given whenever a group of people work together toward a 
common goal; the critical factor is whether those differences become an obstacle 
or a catalyst. By bringing each person’s ‘true self’ to light, you provide a window 
through visible elements of diversity and shine a light on their gifts — and it’s 
only then that those gifts can be leveraged to their utmost capacity.
Work That Works provides a blueprint for the transformation, and the practical 
guidance you need to build a better organization.

About the Author

Geil Browning (www.emergenetics.com) is the creator of the Emergenetics 
Profile and the Founder and CEO of Emergenetics International, and the creator 
of the Emergenetics Profile. Geil has been recognized throughout her career as an 
influential business and thought leader, and she has been recognized as one of 
Colorado’s Outstanding Entrepreneurial Businesswoman of the Year.
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Everything you need to start and manage a non-profit
Starting and Managing a Nonprofit Organization is written to help anyone who’s just 
getting their toes wet in the sector get up to speed on the critical information 
needed to protect their nonprofit’s tax-exempt status — and avoid the many legal 
traps out there that you probably didn’t know exist. Packed with checklists and 
step-by-step guidance, Starting and Managing a Nonprofit Organization demystifies 
intricate legal issues with plain-English language explanations for non-legal 
professionals of the statutes, regulations, court opinions, and other rules 
comprising nonprofit law.
Nonprofits must comply with stringent federal and state laws due to their special 
exempt status; the government’s ultimate threat is revocation of a nonprofit’s tax-
exempt status, which usually means the nonprofit’s demise. Written in plain 
English, not ‘legalese,’ this all-important guide provides essential guidance for 
those interested in starting nonprofits, as well as valuable advice for leaders of 
established organizations.
 • Covers all aspects of federal and state nonprofit law
 • Discusses significant contemporary issues, including commerciality, private 

benefit, governance, and unrelated business
 • Provides summaries of current IRS ruling policies
 • Includes procedures and a glossary of legal terms for fail-safe compliance

Written by the country’s legal leading authority on tax-exempt organizations, 
Starting and Managing a Nonprofit Organization is the reference you’ll want to keep 
close by as you navigate your way through the world of nonprofit and the law.

About the Author

Bruce R. Hopkins practices in the field of nonprofit, tax-exempt organizations 
and is widely recognized as the country’s leading authority in the field. His 
clients include charitable and educational organizations, associations, colleges, 
universities, hospitals, other health care providers, religious organizations, 
business and professional associations, and private foundations. Many nonprofit 
organizations retain Hopkins as general counsel; others use his services as special 
tax and/or fundraising counsel. 
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The question is not, “does your company have a culture?” The question is, “does 
your company have a culture that fosters outstanding customer experiences, 
limits employee turnover, and ensures high performance?”
Every executive and manager has a responsibility to positively influence their 
workplace culture. Culture Hacker gives you the tools and insights to do it with 
simplicity and style.
Culture Hacker explains:
 • Twelve high-impact hacks to improve employee experience and performance
 • How to delight and retain a multi-generational workforce
 • The factors determining whether or not your employees deliver outstanding 

customer service

About the Author

Shane Green is a world-renowned keynote speaker, author, television personality, 
and consultant to global Fortune 500 leaders on customer experience and 
organizational culture. Shane draws on his foundation at The Ritz-Carlton Hotel 
Company and his work in multiple industries, to help clients transform customer 
experiences by improving employee habits and mindsets. As president and 
founder of SGEi, Shane leads a team of professionals who inspire iconic brands, 
like the NBA, Westfield, Foot Locker, Net Jets Inc., W Hotels, and BMW to reprogram 
their employee experiences — in order to create loyal customers and raving fans.
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Venture capital demystified, for both investors and entrepreneurs
Building Wealth Through Venture Capital is a practical how-to guide for both sides 
of the table — investors and the entrepreneurs they fund. This expert author duo 
combines renowned venture capital experience along with the perspective of a 
traditional corporate executive and investor sold on this asset class more recently 
to flesh out wealth-building opportunities for both investors and entrepreneurs. 
Very simply, this book will guide investors in learning how to succeed at making 
money in venture capital investment, and it will help entrepreneurs increase their 
odds of success at attracting venture capital funds and then employing those 
funds toward a lucrative conclusion.
Through a relaxed, down-to-earth narrative, the authors share their own 
experiences as well as those of their nationally-recognized colleagues. Illustrative 
anecdotes and personal interviews expand upon important points, and case 
studies demonstrate the practical effect of critical concepts and actions. World-
class professional expertise and personal experience come together to help you:
 • Understand the nature of both venture capitalists and successful entrepreneurs
 • Develop wealth-building capabilities in investing in or attracting venture capital
 • Learn how entrepreneurs and investors can work together toward a lucrative 

conclusion
 • Examine the ways in which recent financial regulatory developments and 

technological advances already in place are democratizing access to venture 
capital, enabling unprecedented expansion of venture capital opportunities

About the Authors

Leonard A. Batterson has been one of the nation’s leading entrepreneurial 
venture capitalists for over thirty years.
Kenneth M. Freeman began his career with consumer products leader Procter 
& Gamble in brand management. Ken joined with Len in 2014 to help develop 
VCapital, which he now serves as a strategic advisor.
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Around 35% of the world’s population is under 20 years of age. Sometimes 
referred to as Gen Z and Gen Alpha, they will become the movers and shakers of 
the 21st century. Many already are. With widespread access to the internet, this 
Future Generation will transform the planet. Their unprecedented entrepreneurial 
involvement will unleash one of the greatest economic and social evolutions in 
human history.
The timing of their emergence is significant. By most indicators, their rise is 
occurring during the best time in human history. It is the safest, the healthiest, 
the wealthiest and the most productive era since civilization began. Yet this next 
stage in human history will likely be characterized by unrelenting change and 
dramatic uncertainty.
This book will clarify those changes for parents and educators, with specific 
reference to the pending robot / human interface, and to the near-future dramatic 
alterations to the workplace. It will then provide a series of long-term sustainable 
options for preparing today’s children for that amazing world up ahead. It will be 
a book that accepts the reality of today’s complex and sometimes unsettling 
world, and yet it will be a book filled with hope.

About the Author

In his consultancy career of more than twenty years, Tony Ryan has worked in 
over 1,000 schools in ten countries with both the teachers and the parents in those 
communities. As well as presenting over 100 conference keynotes, and over 1,500 
workshops in that time, he has taught children in many of those societies. 
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If you’re in a diverse team, you know employee differences can cause 
miscommunication, lower trust, and hurt productivity… It doesn’t have to 
be this way!
The people you work with may be from a different generation, different culture, 
different race, different gender, or just a different philosophy toward work and life 
in general, but you need to work together toward a common goal. How to Work 
With and Lead People Not Like You explains how to dial down the differences, 
smooth out the friction, and play upon each other’s strengths to become more 
effective, more productive, and less stressed. The keys are to find the common 
ground and identify hidden conflicts that are hurting productivity.
Whether you’re leading a diverse team, working in a challenging cross-cultural 
environment, or simply working with people who are ‘not like you,’ you need to 
be able to get along with everyone as a team, to get the work done. This book 
explains the skills you need to communicate, motivate, and inspire people to 
collaborate — even if they have very different values, lifestyles, or priorities.
The changing demographics of today’s workforce bring conflicting viewpoints, 
perspectives, approaches, skills, habits, and personalities together in one place; 
whether that leads to synergy or catastrophe is up to you. How to Work With and 
Lead People Not Like You helps you turn a hurdle into an advantage so you or your 
team can do more, achieve more, and enjoy the ride.

About the Author

Kelly McDonald (www.mcdonaldmarketing.com) is the president of an award-
winning advertising and marketing firm, and has been featured on CNBC, in 
BusinessWeek, CNN Money.com, and XM Radio. Her agency’s clients include 
brands such as Toyota, Sherwin-Williams, Kimberly-Clark, Miller/Coors, Harley-
Davidson, and Nike. In 2015, she was named to the list of “Top Women Business 
Speakers You Need at Your Next Conference”.
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What if your company could gain a greater profit share of the market simply by 
promoting more women into its senior management team? Sounds like a 
no-brainer, and despite nearly every study done in the past three decades 
proving companies with women leaders deliver superior performance, the 
number of women in the C-suites of companies all over the world is noticeably 
low. Results at the Top is written for the men who know the value female leaders 
bring to the table and need a tangible way to get them there.
Whether you’re building your leadership team from scratch or trying to transform 
long-established norms for a competitive advantage today, the practical guidance 
inside wastes no space with blame for the current state of women leaders and 
goes straight to the immediate steps organizations can take to change it. It gives 
you everything you need to both create the internal systems for promoting 
gender diversity on every step of the career ladder and motivating employees to 
celebrate its shared, bottom-line benefits.
The most satisfying part of Results at the Top is watching your company’s 
performance soar as gender bias disappears.
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