
Business, Finance 
& Accounting 
Rights Catalogue

wiley.com/go/rights

2017
London  

Book Fair

http://as.wiley.com/WileyCDA/Section/id-611808.html


Contents
Table of

Accounting & Finance  ...............1
Corporate Finance ......................................2
Finance & Investments Special Topics .....4
General Finance & Investments ..............15
Institutional & Corporate Finance ...........26
Insurance & Risk Management ...............28
Macroeconomics .......................................29
Money & Banking ......................................30
Personal Finance .......................................32
Personal Finance / Financial Advising ....34
Trading .......................................................35
Valuation ....................................................37

Business ....................................38
Business & Management Special  

Topics .......................................................39
Business & Society ....................................49
Business Self-Help ....................................50

Business Technology ................................63
Economics Special Topics ........................65
General & Introductory Business & 

Management ...........................................66
Management / Leadership ......................69
Management / Teams ..............................79
Marketing & Sales .....................................80
Marketing Management ...........................83
Non-Profit Organizations / Fundraising & 

Grantsmanship .......................................84
Non-Profit Organizations / Management 

Leadership ...............................................86
Organizational Behavior ..........................87
Organizational Development ..................88
Personal Career Development ................90
Retailing .....................................................94
Small Business & Entrepreneurship .......95
Strategic Management .............................98
Strategic Marketing ................................ 100



Accounting & 
Finance 

Back to contents



Back to contents

To request review copies
translationrights@wiley.com

2

Corporate Finance

Mergers and Acquisitions
A Step-by-Step Legal and Practical Guide + Website,  
2nd Edition
Edwin L. Miller Jr. & Lewis N. Segall

Series: Wiley Finance
ISBN:  978-1-119-26541-2 | May 2017 | 352PP
Previous Edition: 978-0-470-22274-4
Previous Editions Licensed in: Bahasa Indonesian

Subject Category: Accounting & Finance
Section Header: Corporate Finance
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Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=111926541X
Title Sequence: 1

The legal, financial, and business primer to the M&A process.
Mergers and Acquisitions offers accessible step-by-step guidance through the M&A 
process to provide the legal and financial background required to navigate these 
deals successfully. From the initial engagement letter to the final acquisition 
agreement, this book delves into the mechanics of the process from beginning to 
end, favoring practical advice and actionable steps over theoretical concepts. 
Coverage includes deal structure, corporate structuring considerations, tax issues, 
public companies, leveraged buyouts, troubled businesses and more, with a 
uniquely solution-oriented approach to the M&A process. This updated second 
edition features new discussion on cross-border transactions and “pseudo” M&A 
deals, and the companion websites provides checklists and sample forms to 
facilitate organization and follow-through. 

About the Authors

Edwin L. Miller, Jr. (Boston, MA) is a partner with Sullivan & Worcester. He has 
practiced corporate and securities law for over 40 years. He has represented both 
issuers and underwriters in numerous IPOs, secondary stock offerings, and other 
public market transactions. In addition, he has organized a number of private 
equity/venture capital funds that has represented venture capital firms and 
technology companies in venture financings throughout his time in practice. Miller 
also concentrates on the representation of emerging technology companies in 
their financing, technology transfer, and acquisition activities.
Lewis N. Segall (Boston, MA) is a corporate partner and leader of the Corporate/
M&A Group at Sullivan & Worcester. He regularly represents public and 
private companies in equity and debt financings, joint ventures, domestic and 
international mergers and acquisitions, and general corporate matters.
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Corporate Finance

Mergers and Acquisitions Basics
The Key Steps of Acquisitions, Divestitures, and 
Investments, 2nd Edition
Michael E. S. Frankel & Larry H. Forman

ISBN:  978-1-119-27347-9 | May 2017 | 320PP
Previous Edition: 978-0-471-67518-1

Subject Category: Accounting & Finance
Section Header: Corporate Finance
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 OVERRUN TEXT
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The essential executive M&A primer, with practical tools and expert insight.
Mergers and Acquisitions Basics provides complete guidance on the M&A process, 
with in-depth analysis, expert insight, and practical tools for success. This new 
second edition has been updated to reflect the current M&A landscape, giving 
busy executives the ideal resource for navigating each step in the process. 
Veteran executives relate guidelines, lessons learned, and mistakes to avoid as 
they explain how M&As work, identify the major players, and describe the roles 
involved in a successful transaction. Both buyer and seller must consider a broad 
range of factors, and this essential guide provides checklists, forms, sample 
reports, and presentations to help you avoid surprises and ensure your 
organization’s full preparation for the deal. Equity investments, valuation, 
negotiation, integration, legal aspects, and more are explained in detail to provide 
a foundational primer for anyone seeking to clarify their role in the process. 
Mergers and acquisitions are becoming ever more critical to the growth of large 
and mid-sized companies. This book balances depth and breadth to provide a 
one-stop guide to maximizing the financial and operational value of the deal. 

About the Authors

Michael E. S. Frankel is Managing Director, Deloitte New-venture Accelerator with 
Deloitte Investments. Frankel is a corporate development/strategy executive with 
a proven track record of driving growth and expansion through corporate strategy 
and M&A for over 15 years. Frankel is a frequent lecturer at the Boston University 
School of Law. 
Larry H. Forman is Senior Director, corporate mergers and acquisitions with 
Teradata. He has been building company value through global corporate 
development and executive leadership for over 20 years in the software,  
EDI/E-Commerce, document management, and information and media industries. 
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Creating Strategic Value Through Financial Technology
Jay D. Wilson, Jr.

ISBN:  978-1-119-24375-5 | May 2017 | 240PP
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Lessons in innovation from key FinTech trends and successes. 
There is no denying the growing importance of technology in the financial 
services industry, and the FinTech sector offers valuable solutions for a diverse 
array of financial services providers and their customers. This book guides you 
through several niches of the FinTech sector, and highlights the most important 
takeaways from recent endeavors. 
Author Jay Wilson uncovers key themes that have contributed to the industry’s 
success and maps them together to provide useful guideposts for investors, 
entrepreneurs, and traditional institutions looking to facilitate growth as 
technology and financial services collide. Topics include: payments, crowdfunding, 
alternative/marketplace lending, the blockchain, and technology solutions in the 
context of banking, insurance, and investment companies. 

About the Author

Jay D. Wilson, Jr. is Vice President of Mercer Capital’s Depository Institutions 
practice. He has extensive experience providing public and private clients with 
fair value opinions and related assistance pertaining to goodwill and intangible 
assets, stock-based compensation, loan portfolios, and other financial assets 
and liabilities. He leads the firm’s FinTech industry team and publishes research 
quarterly related to the FinTech industry.
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Derivatives
Wendy L. Pirie
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Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119381819
Title Sequence: 2

The complete guide to derivatives, from the experts at the CFA 
Derivatives is the definitive guide to derivatives, derivative markets, and the use of 
options in risk management. Written by the experts at the CFA Institute, this book 
provides authoritative reference for students and investment professionals 
seeking a deeper understanding for more comprehensive portfolio management. 
General discussion of the types of derivatives and their characteristics gives way 
to detailed examination of each market and its contracts, including forwards, 
futures, options, and swaps, followed by a look at credit derivatives markets and 
their instruments. Included lecture slides help bring this book directly into the 
classroom, while the companion workbook (sold separately) provides problems 
and solutions that align with the text and allows students to test their 
understanding while facilitating deeper internalization of the material. Derivatives 
have become essential to effective financial risk management, and create 
synthetic exposure to asset classes. This book builds a conceptual framework for 
understanding derivative fundamentals, with systematic coverage and detailed 
explanations.
 • Understand the different types of derivatives and their characteristics
 • Delve into the various markets and their associated contracts
 • Examine the use of derivatives in portfolio management
 • Learn why derivatives are increasingly fundamental to risk management

The CFA Institute is the world’s premier association for investment professionals, 
and the governing body for the CFA, CIPM, and Investment Foundations 
Programs.
CFA Institute is a global association of investment professionals. The 
organization offers the Chartered Financial Analyst (CFA) designation, the 
Certificate in Investment Performance Measurement (CIPM) designation, and the 
Claritas Investment Certificate. It provides continuing education conferences, 
seminars, webcasts, and publications to allow members and other participants to 
stay current on developments in the investment industry.
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Derivatives Workbook
Wendy L. Pirie
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Jerald E. Pinto & Wendy L. Pirie

Apply practical derivatives knowledge to truly test your understanding 
Derivatives Workbook offers practical instruction for students and professionals 
seeking additional guidance on working with derivatives instruments. Created by 
CFA Institute as a companion to the comprehensive Derivatives text, this book 
helps you practice using what you’ve learned through problems that mimic real-
world scenarios. Working with different derivatives instruments helps you gauge 
how well you understand the instruments’ characteristics, both shared and 
unique; this intimate knowledge is essential to effective portfolio management, 
and this book provides an expertly-designed, low-stakes environment ideal for 
self-assessment. Derivatives financial instruments that derive their value from the 
value of some underlying asset have become increasingly important for effective 
risk management, and fundamental for creating synthetic exposures to asset 
classes. Whether you’re a student aspiring to a career in finance, or a professional 
seeking a stronger skill set, this workbook is an invaluable tool for simulating the 
use of derivatives in everyday practice.
 • Work more effectively with different types of derivative instruments
 • Master the valuation of forward, future, options, and swap contracts
 • Utilize options for risk management and portfolio optimization
 • Explore the practical aspects of working within the derivatives markets

As in other security markets, arbitrage and market efficiency play a critical role in 
derivative pricing. The experts at CFA Institute recognize the need for realistic, 
practical derivatives training that translates well into real-world practice; this 
workbook fills the gap with a wealth of practice problems that have value to both 
aspiring and practicing investment professionals. Derivatives Workbook provides 
authoritative training and comprehensive practical instruction on derivative 
instruments, their markets, and valuation.
CFA Institute is a global association of investment professionals. The 
organization offers the Chartered Financial Analyst (CFA) designation, the 
Certificate in Investment Performance Measurement (CIPM) designation, and the 
Claritas Investment Certificate. It provides continuing education conferences, 
seminars, webcasts, and publications to allow members and other participants to 
stay current on developments in the investment industry.
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Fraud Examination Casebook with Documents
A Hands-on Approach
William H. Beecken & Clark A. Beecken
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A practical advantage for entry-level fraud examiners with start-to-finish 
casework 
Fraud Examination Casebook with Documents provides critical practice for students 
and new CPAs; criminal and insurance investigators; and attorneys seeking 
additional guidance on real-world fraud investigation. With five cases that include 
over 100 pages of documentation, this guide helps you put your conceptual 
knowledge to work as you conduct full-length Fraud Examinations from predication 
through report. Short instructional narratives guide you through tools like horizontal 
and vertical analysis, report writing, and other important tasks, while Excel 
templates streamline the process and kick start your investigation. Multiple-choice 
questions help you gauge your understanding and practical mastery, while expert 
guidance throughout prompts you to draw on your existing knowledge and apply it 
to casework. With a focus on asset misappropriation and financial statement fraud, 
these cases provide highly relevant experience for real-world practice.
As you work your way through the cases, you’ll develop the skills and instinct 
experienced examiners rely upon every day. You’ll hone your analytical edge and 
master the essentials of report writing, leaving you fully equipped to conduct a 
thorough investigation and deliver your findings clearly, comprehensively, and 
authoritatively. Fraud Examination Casebook with Documents is a vital resource for 
students and new fraud examiners seeking a practical advantage in real-world skills.

About the Authors

William H. Beecken currently serves as the Director, Fraud Services for Assurance 
Forensic Accounting, where he specializes in employee dishonesty, fraud, inventory 
theft, and divorce cases. A retired Federal employee, he worked as an FDIC 
supervisory auditor and supervisory investigator, ATF senior forensic auditor, and 
SEC accountant / investigator.
Clark A. Beecken is a Certified Fraud Examiner (CFE) and was previously a 
Certified Information Systems Auditor (CISA). He gained fraud examination 
and forensic auditing experience with the Georgia Tech Department of Internal 
Auditing, Special Review Unit, Legal Services Corporation, Office of Inspector 
General, and Assurance Forensic Accounting. Additionally, he received extensive 
criminal investigative training and experience while interning with the Federal Law 
Enforcement Training Center and the US Department of State.
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Hedge Fund Compliance + Website
Risks, Regulation, and Management 
Jason A. Scharfman

Series: Wiley Finance
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The long-awaited guide for modern hedge fund compliance program 
development.
Hedge Fund Compliance + Website provides straightforward, practical guidance 
toward developing a hedge fund compliance program, drawn from the author’s 
experience training financial regulators, consulting with government entities, and 
analyzing hedge fund compliance structures across the globe. In-depth 
explanations of compliance principles are backed by illustrative case studies and 
examples. Highly in-demand templates of popular hedge fund compliance 
documentation provide actionable illustrations of key compliance policies. 
Designed to assist investors, fund managers, service providers, and compliance job 
seekers directly, this book describes the fundamental building blocks of the hedge 
fund compliance function. Compliance is one of the fastest growing areas in the 
hedge fund space. This reference book provides an essential foundation in modern 
hedge fund compliance, reflecting the recent changes of this dynamic field.

About the Author

Jason A. Scharfman is the Managing Partner of Corgentum Consulting, a specialist 
consulting firm which performs operational due diligence reviews and background 
investigations of fund managers including hedge funds. He is recognized as one 
of the leading experts in the field hedge funds and is the author of Hedge Fund 
Governance: Evaluating Oversight, Independence, and Conflict (Academic Press, 
2014), Hedge Fund Operational Due Diligence: Understanding the Risks (John Wiley & 
Sons, 2008) and Private Equity Operational Due Diligence: Tools to Evaluate Liquidity, 
Valuation and Documentation (John Wiley & Sons, 2012). He has provided training 
to financial regulators, consulted with government entities on financial regulation, 
developing compliance functions, and analyzed over 5,000 hedge fund compliance 
structures across the globe.
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More Than Money
A Guide To Sustaining Wealth and Preserving the Family 
Michael A. Cole

Series: Bloomberg
ISBN:  978-1-119-26470-5 | May 2017 | 192PP
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A new, more comprehensive approach to long-term family wealth management 
More Than Money provides a high-level, integrated approach to preserving both 
financial resources and family harmony. Research has shown a failure rate of 70 
percent in long-term multigenerational wealth management, and contrary to 
popular assumption, only five percent of that failure is due to bad investment, 
poor tax planning, or inadequate performance by legal and financial advisors. The 
number-one reason family wealth management fails is the family itself; poor 
communication, lack of trust, divergent visions, and a failure to prepare 
succeeding generations will tear down the resources the family has worked so 
hard to build. Traditional wealth management cannot fix this. Instead, this book 
offers a fresh approach that integrates strategic and tactical wealth management 
to align the family’s assets with the family members. With helpful tools and 
advice drawn from a real-world understanding of family complexities, you’ll 
improve your ability to preserve your family’s resources over multiple 
generations. With an experts perspective on the real forces behind successful 
family wealth management, this book provides a clear model and a practical 
roadmap for long-term financial preservation.
 • Develop a shared family vision and mission
 • Improve communication and trust among members
 • Merge strategic and tactical planning
 • Ensure the longevity of your family’s wealth

About the Author

Michael A. Cole  is the President and Founder of Ascent Private Capital 
Management of US Bank. Through Ascent Private Capital Management, Cole and 
his team provide ultra-high net worth clients with a unique and distinctive suite 
of wealth-management services that combine traditional wealth management 
offerings — financial planning, investment consulting, financial administration, 
private banking, trust and estate services — with cutting-edge wealth impact 
services that help some of the country’s wealthiest families with governance, risk 
management, education, stewardship, family leadership and communication.
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Finance & Investments Special Topics

Successful Defined Contribution Investment Design
How to Align Target-Date, Core and Income Strategies to 
the PRICE of Retirement
Stacy L. Schaus & Ying Gao

ISBN:  978-1-119-29856-4 | Mar 2017 | 336PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
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Start-to-finish guidance toward building and implementing a robust DC plan.
For the vast majority of workers, DC plans have replaced traditional defined 
benefit pension plans as the primary source of employer-provided retirement 
income. DC plans are the most rapidly growing retirement market in the world, 
yet sources of consolidated structural and analytical guidance are lacking. 
Successful Defined Contribution Investment Design fills the gap with a comprehensive 
handbook that covers the bases to help you develop an objective-aligned defined 
contribution plan. 
Ideal for fiduciaries tasked with structuring and implementing a 401(k) or other 
defined contribution (DC) pension plan. Though the focus is primarily on US plan 
design, author perspectives from countries including Australia, the United 
Kingdom and Canada provide relevant and helpful viewpoints for both new and 
experienced plan fiduciaries.

About the Authors

Stacy L. Schaus is an Executive Vice President in PIMCO’s Newport Beach office 
and leads the company’s Defined Contribution (DC) Practice, working primarily 
with plan sponsors and consultants. She has written extensively on DC issues, 
and is the founding Chair for the Defined Contribution Institutional Investment 
Association, serves on the executive committee of the Employee Benefit Research 
Institute, and served as a Financial Planning Association board member.
Ying Gao is a Vice President and DC specialist in PIMCO’s Newport Beach office.
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Finance & Investments Special Topics

The Complete Direct Investing Handbook
A Guide for Family Offices, Qualified Purchasers, and 
Accredited Investors
Kirby Rosplock

Series: Bloomberg Financial
ISBN:  978-1-119-09471-5 | Jun 2017 | 304PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
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The practical guide to direct investing strategies and best practices 
The Complete Direct Investing Handbook provides comprehensive guidelines, 
principles and practical perspectives on this increasingly attractive private equity 
investment strategy. Interviews with leading family office investors, qualified 
private equity buyers, and top direct investing advisors provide essential insights, 
and attention to the nuanced processes of direct investing. The books is a 
hands-on resource for family offices and those investors interested in generating 
returns through private company ownership to be more effective in creating 
returns in a complex market. Direct investing best practices are explored 
in-depth, with guidance on strategy and the evaluation and assessment of various 
investment opportunities. The process begins with a codified and specific 
investment goal, and a robust strategy tailored to the investor’s individual needs. 
Useful insight on ‘narrowing the field’ helps investors select the appropriate 
opportunities to meet their investment goals, and practical tools help streamline 
the process of capital deployment and in turn providing more opportunities to 
achieve desired returns. Despite the growing interest in direct investing, there is 
little public information available to investors and there is a lack of transparency 
into practical standards. This book bridges the gap between strategy and 
execution, with comprehensive guidance and real-world insights. 

About the Author

Kirby Rosplock is a recognized researcher, innovator, advisor, author, and speaker 
in the family business and family office realms. Rosplock is a board member of 
Family Enterprise USA and a co-trustee of the Harbeck Family Foundation, and a 
global advisor to financial institutions, families, family office executives and multi-
family office and wealth advisors. For the last decade, Rosplock was Director of 
Research & Development at GenSpring Family Offices. As Founder of Tamarind 
Partners, Inc., a research, advisory and consultancy practice that works with 
families, advisors and institutions connected to the family office market, Rosplock 
advises the family office domain.
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The Enduring Advisory Firm
How to Serve Your Clients More Effectively and Operate 
More Efficiently
Mark C. Tibergien & Kim G. Dellarocca

Series: Bloomberg Financial
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A guide for financial advisors who are ready to embrace new opportunities.
The Enduring Advisory Firm makes a compelling case for taking a closer look at 
technology and other trends in order to move the business of financial advice into 
the next stage of its evolution. Combining a facts-based approach with case 
studies, it offers strategies for attracting clients and streamlining operations. 
Today’s smart practice managers are focusing on emerging topics like the 
Millennial generation, interactive technologies, and growth planning. Responding 
to these trends, helped by this book, could propel your financial advising business 
toward a more successful future.

About the Authors

Mark C. Tibergien is Chief Executive Officer of Pershing Advisor Solutions, a BNY 
Mellon company. 
Kim G. Dellarocca is a Managing Director and head of Corporate Communications 
and Business Planning for Pershing LLC.

Finance & Investments Special Topics
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The Index Revolution
Why Investors Should Join It Now 
Charles D. Ellis & Burton Malkiel

ISBN:  978-1-119-31307-6 | Oct 2016 | 240PP
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The evidence-based approach to a more worthwhile portfolio.
The Index Revolution argues active investing is a loser’s game, and that a passive 
approach is more profitable in today’s market. By adjusting your portfolio asset 
weights to match a performance index, you consistently earn higher returns and 
come out on top in the long run. This book explains why indexing investment 
operations at a low cost, and trusting that active professionals have set securities 
prices as correctly as possible, you will achieve better long-term results than 
those who look down on passive approaches while following outdated advice that 
no longer works. 

About the Author

Charles D. Ellis has been a consultant for large institutional investors and was 
formerly founder of Greenwich Associates, an international strategy consulting 
firm that serves most leading financial service organizations globally. He is author 
of 13 books, including the bestselling Winning the Loser’s Game, which has sold well 
over 500,000 copies.
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The Technical Interview Guide to Investment Banking  
+ Website
Paul Pignataro

ISBN:  978-1-119-16139-4 | Feb 2017 | 208PP
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Win the recruiting race with the ultimate analyst’s guide to the interview. 
The Technical Interview Guide to Investment Banking is the aspiring investment 
banker’s guide to acing the interview and beginning your journey to the top. By 
merging a ‘study guide’ to the field with a forecast of the interview, this book 
helps you prepare for both content and structure; you’ll brush up on important 
topics while getting a preview of the questions your interviewers are likely to ask. 
Covering financial statements, valuation, mergers and acquisitions, and leveraged 
buyouts, the discussion provides the answers to common technical questions 
while refreshing your understanding of the core technical analyses behind core 
models and analyses. Each chapter includes a list of the questions you will almost 
certainly be asked along with the answers that interviewers want to hear from 
the basic Q&A to the advanced technical analyses and case studies.

About the Author

Paul Pignataro is Founder and CEO of New York School of Finance. He has over 12 
years of experience in Investment Banking and Private Equity in business mergers, 
acquisitions, restructurings, asset divestitures, asset acquisitions, and debt and 
equity transactions covering the oil, gas, power and utility, internet and technology, 
real estate, defense, travel, banking and service industries.
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Age of Transformation
Navigating and Investing in an Area of  
Massive Change 
John F. Mauldin
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Age of 
Transformation

A financial playbook for scoring against the rising dollar.
Bestselling author John Mauldin examines the rising dollar, and argues we are in 
the early stages of a currency valuation sea change set to bring about a major 
bond bull market that few are expecting. The discussion entails quantitative 
easing, zero interest rate policies, money printing, financial repression, rising 
inflation, and currency wars, and offers valuable insight into how you can protect 
your wealth during this next crucial phase, so you’ll be prepared and able to take 
advantage of the coming markets.

About the Author

John F. Mauldin is the President of Millennium Wave Advisors, an investment 
advisory firm and is also a registered representative of Millennium Wave Securities, 
a FINRA-registered broker-dealer. Each week, well over a million readers turn 
to John Mauldin to better understand Wall Street, global markets and the world 
economy drivers. 
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Delve into ETFs for smarter investing and a weatherproof portfolio 
Beyond Smart Beta is the investor’s complete guide to index investing, with deep 
analysis, expert clarification and smart strategies for active portfolio 
management. From the general to the obscure, this book digs into every aspect 
of Exchange Traded Funds (ETFs) including ETCs and ETNs to break down the 
jargon and provide accessible guidance on utilising the indices as part of a more 
productive investment strategy. Succinct explanations of terms and concepts help 
you better grasp ETP anatomy, mechanics and practices, while examples, charts 
and graphs provide quick visual reference for total understanding. The expert 
author team examines the risks and benefits associated with various indexing 
approaches, sharing critical review of next-generation methods to help you make 
well-informed investment decisions. ETFs provide a solid foundation within 
mature and well-researched markets, allowing investors to focus on areas where 
active management has the potential to reap higher returns. This book shows you 
how to take full advantage of the growth of this market to strengthen your 
portfolio for the long term.

About the Authors

Gökhan Kula, CAIA, FRM, Salzburg, Austria, is Managing Partner and Chief 
Investment Officer of MYRA Capital. 
Martin Raab, Zurich, Switzerland, is Executive Director of Derivative Partners, 
Switzerland’s leading financial media enterprise and independent data analytics 
company. Martin is a Senior Adviser to the board of MYRA Capital GmbH. 
Sebastian Stahn, CFA, Salzburg, Austria, is Portfolio Manager at MYRA Capital, and 
has worked as a fund manager and advisor to institutional clients in an Austrian 
private bank. 
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Explore the world-changing digital transformation in China.
Organised into three major areas of the digital economy within China, this 
ground-breaking book explores the surge in e-commerce of consumer goods, the 
way in which multi-screen and mobile Internet use has increased in popularity, 
and the cultural emphasis on the mobile Internet as a source of lifestyle- and 
entertainment-based content. Targeted at the global business community, this 
lucid and engaging text guides business leaders, investors, investment banking 
professionals, corporate advisors, and consultants in grasping the challenges and 
opportunities created by China’s emerging mobile economy, and its debut onto 
the global stage. Year 2014-15 marks the most important inflection point in the 
history of the internet in China. Almost overnight, the worlds largest digitally-
connected middle class went both mobile and multi-screen (smart phone, tablets, 
laptops and more), with huge implications for how consumers behave and what 
companies need to do to successfully compete. As next-generation mobile devices 
and services take off, China’s strength in this arena will transform it from a global 
trend follower to a trend setter. 

About the Author

Winston Ma is a Managing Director of China Investment Corporation (CIC), the 
sovereign wealth fund of China. Prior to joining CIC, Ma was: deputy head of 
equity capital markets at Barclays Capital; Vice-President at J.P. Morgan investment 
banking; a corporate lawyer at Davis Polk’s Pollack Center for Law and Business; 
and an international visiting professor at the University of Richmond School of 
Law. In 2014 he received the Distinguished Alumni Award from NYU.
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Adopt the investment strategy that built Warren Buffett’s fortune 
Invest Like a Guru provides an invaluable resource for high-quality-focused value 
investing, with expert insight and practical tools for implementation. Written by 
the man behind GuruFocus.com, this book expands on the site’s value strategies 
and research tools to provide a primer for those exploring pathways to higher 
returns at lower risk. The book begins with an insightful explanation of high-
quality-focused value investing concepts, then quickly moves into practical, 
detailed guidance on analysis, valuation, key factors, and risks to avoid. Case 
studies demonstrate real-world application of various analysis methods, and the 
discussion walks you through important calculations using real examples. Author 
Charlie Tian draws upon his own experiences and lessons learned to provide true 
insight on high-quality-focused value investing as a strategy, providing both 
reference and expert advice in this singularly useful guide. Warren Buffett once 
said, “I would rather buy good companies at fair prices than buy fair companies at 
good prices.” That’s how he built his fortune, and his method is what we now call 
high-quality-focused value investing. This book shows you how to determine what 
constitutes “good companies” and “fair prices,” with practical tools for real-world 
application.
 • Learn the principles and concepts of high-quality-focused value investing
 • Understand the analysis process and valuation of prospective investments
 • Avoid the value traps that can trigger permanent losses
 • Study clear examples of key ratios and calculations

We can’t all become the next Warren Buffett, but we can boost returns while 
reducing risk using the right investment strategy. High-quality-focused value 
investing provides a path to profit, and Invest Like a Guru is the one-of-a-kind 
guidebook for getting on track.

About the Author

Charlie Tian (Allen, TX) is the Founder and CEO of GuruFocus.com and author of 
its value strategies and research tools. He has been featured numerous times in 
prestigious financial magazines and books such as Forbes, Fortune, Businessweek, 
Barron’s, etc. He has been an invited speaker at numerous events, including the 
Value Investing Conference. Prior to GuruFocus, Charlie was a scientist and the 
inventor of more than 30 US patents.
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Track the exponential rise of one of the world’s most successful 
businesspeople. 
Internationally recognised for his achievements and philanthropy, Dr Riady is a 
stunning example of how personal philosophy merges with business acumen to 
create extraordinary success. From revitalising Bank Central Asia and founding 
the global Lippo Group, creating the Mochtar Riady Institute for Nanotechnology 
and Pelita Harapan University, Dr Riady has done it all. Involved in finance, 
property, infrastructure, telecommunications, retail, e-commerce, biomedical 
research and all aspects of business; he has written about his experiences 
building a diversified business conglomerate, but never before has he told the 
whole story. 

About the Author

Mochtar Riady graduated from the Chung Yang University (now Southeast 
University) in Nanjing, China. From a humble start, Dr Riady has built a stellar 
business over 60 years and is the head of an impressive multinational empire and 
is known today as a bank crisis specialist. 
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Risk management solutions for today’s high-speed investing environment 
Real-Time Risk is the first book to show regular, institutional, and quantitative 
investors how to navigate intraday threats and stay on-course. The FinTech 
revolution has brought massive changes to the way investing is done. Trading 
happens in microsecond time frames, and while risks are emerging faster and in 
greater volume than ever before, traditional risk management approaches are too 
slow to be relevant. This book describes market microstructure and modern risks, 
and presents a new way of thinking about risk management in today’s high-speed 
world. Accessible, straightforward explanations shed light on little-understood 
topics, and expert guidance helps investors protect themselves from new threats. 
The discussion dissects FinTech innovation to highlight the ongoing disruption, 
and to establish a toolkit of approaches for analyzing flash crashes, aggressive 
high frequency trading, and other specific aspects of the market. Today’s 
investors face an environment in which computers and infrastructure merge, 
regulations allow dozens of exchanges to co-exist, and globalized business 
facilitates round-the-clock deals. This book shows you how to navigate today’s 
investing environment safely and profitably, with the latest in risk-management 
thinking.

About the Authors

Irene Aldridge is currently Managing Director and Quantitative Portfolio Manager 
at ABLE Alpha Trading where she designs, implements and deploys proprietary 
trading strategies. Irene is also President of ABLE Markets, a suite of real-time and 
near-real-time products, including flash crash predictability feeds, market impact 
optimization, and high-frequency portfolio optimization. 
Steve Krawciw is CEO of AbleMarkets, a leader in market microstructure analytics 
whose customers include $30B+ hedge funds and tier-one investment banks. Steve 
brings twenty years of experience in finance, wealth management, private banking 
and management consulting. He heads sales and strategy. 
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Make your money make a difference — and enjoy attractive returns 
Small Money, Big Impact explores and explains the globally growing importance of 
impact investing. Today, the investor’s perspective has become as important as 
the actual social impact. Based on their experience with over 25 million micro 
borrowers, the authors delve into the mechanics, considerations, data and 
strategies that make microloans and impact investing an attractive asset class. 
From the World Bank to the individual investor, impact investing is attracting 
more and more attention. Impact investing is a global megatrend and is 
reshaping the way people invest as pension funds, insurance companies, 
foundations, family offices and private investors jump on board. This book 
explains for the first time how it works, why it works and what you should know 
if you’re ready to help change the world. Impact investing has proven over the 
last 20 years as the first-line offense against crushing poverty. Over two billion 
people still lack access to basic financial services, which are essential for 
improving their livelihood. Investors have experienced not only social and 
environmental impact, but have received attractive, stable and uncorrelated 
returns for over 15 years. This guide provides the latest insights and 
methodologies that help you reap the rewards of investing in humanity.

About the Authors

Peter Fanconi is the Chairman of the Board of Directors of BlueOrchard. 
Prior to this, Peter was the Chief Executive Officer and a Board Member of 
BlueOrchard from 2012 to 2015. He serves today as Chairman of the Graubündner 
Kantonalbank (GKB), a Swiss listed bank, as President of ROKPA International 
Foundation and as Member of the Global Executive Council of the Brandeis 
University Business School in Boston. 
Patrick Scheurle is Chief Executive Officer of BlueOrchard. Prior to that, he held 
the position of Chief Operating Officer at the company for 3 years. Patrick joined 
BlueOrchard from Bank Vontobel, where he was in charge of corporate business 
development and key strategic initiatives. He also held the position of Business 
Project Manager at Credit Suisse.
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The Capital Markets: Evolution of the Financial Ecosystem is the new standard 
providing practical text book style coverage of this dynamic market and its 
products. 
Written by the President of BNY Mellon Capital Markets, LLC for both financial 
professionals and novices, The Capital Markets provides a comprehensive macro 
view of the marketplace and how its products operate. This book is the definitive 
resource and the companion text to The Capital Markets website. The subject 
matter offers an authoritative discussion of the fundamentals of both, the fixed 
income and equity markets, underwriting, securitizations, derivatives, currency 
among other products through the lens of leading industry practitioners.
Key Learning Concepts: 
 • Understand the impact of both global and domestic regulatory changes
 • Learn about the products that holistically make up the capital markets
 • Explore the components of the infrastructure that underpins these markets
 • Examine the tools used for trading and managing risk
 • Review new product innovations

About the Author

Gary M. Strumeyer is President, Managing Director and Head of Bond and Money 
Market Group of BNY Mellon Capital Markets, LLC. He is responsible for municipal 
and taxable trading, corporate debt issuance, and all fixed-income desks, including 
sales and trading of both tax-exempt and taxable bonds, such as US government 
agencies, odd-lot corporate bonds, and mortgage-backed securities of The Bank of 
New York.
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The Fix by award-winning Bloomberg journalists Liam Vaughan and Gavin Finch, is 
the inside story of the Libor scandal, told through the journey of the man at the 
centre of it.
In the midst of the financial crisis, Tom Hayes and his network of traders and 
brokers from Wall Street’s leading firms set to work engineering the biggest 
financial conspiracy ever seen. As the rest of the world burned, they came 
together on secret chat rooms and late night phone calls to hatch an audacious 
plan to rig Libor, the ‘world’s most important number’ and the basis for $350 
trillion of securities from mortgages to loans to derivatives. Without the 
persistence of a rag-tag team of investigators from the US, they would have got 
away with it.
Based on hundreds of interviews, and unprecedented access to the traders and 
brokers involved, and the investigators who caught up with them, The Fix provides 
a rare look into the dark heart of global finance at the start of the 21st Century.

About the Authors

Liam Vaughan and Gavin Finch are award-winning journalists who write about 
financial crime for Bloomberg and Businessweek in London. In 2013, they uncovered 
a global conspiracy to manipulate the $5 trillion a day foreign exchange market, 
sparking investigations on three continents that to date have resulted in $10 billion 
in fines for banks including JP Morgan, Citigroup, Barclays and UBS.
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Explore the deadly elegance of finance’s hidden powerhouse 
The Money Formula takes you inside the engine room of the global economy to 
explore the little-understood world of quantitative finance, and show how the 
future of our economy rests on the backs of this all-but-impenetrable industry. 
Written not from a post-crisis perspective but from a preventative point of view 
this book traces the development of financial derivatives from bonds to credit 
default swaps, and shows how mathematical formulas went beyond pricing to 
expand their use to the point where they dwarfed the real economy. You’ll learn 
how the deadly allure of their ice-cold beauty has misled generations of 
economists and investors, and how continued reliance on these formulas can 
either assist future economic development, or send the global economy into the 
financial equivalent of a cardiac arrest. By exploring the heart of the shadow 
economy, you’ll be better prepared to ride the rough waves of finance into the 
turbulent future. 
 • Delve into one of the world’s least-understood but highest-impact industries
 • Understand the key principles of quantitative finance and the evolution of the 

field
 • Learn what quantitative finance has become, and how it affects us all
 • Discover how the industry’s next steps dictate the economy’s future

About the Authors

Paul Wilmott is an applied mathematician and leading quantitative financier. He is  
a consultant to leading financial institutions, and manages his own hedge fund. 
David Orrell is an applied mathematician and writer of popular science books. His 
books have appeared on local and national bestseller lists, have been shortlisted 
for national awards, and have been translated into over ten languages. 
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The book of financial wisdom that your future self will thank you for reading. 
For many adults under 40, ‘debt’ is a four-letter word — something that should be 
avoided but is all too often unavoidable. In The Value of Debt in Building Wealth, 
bestselling author Thomas J. Anderson encourages you to rethink that. You’ll walk 
away from this book with an understanding of how you can use debt wisely to 
secure the financial future you envision for yourself and your family. Student 
loans, mortgages, lines of credit, and other forms of debt are all discussed in 
detail, with a focus on smart planning for those who are accumulating assets and 
debt now. Should you rent or buy? How important is liquidity? What is good 
versus bad debt? How much debt should you have? What debt-to-income and 
debt-to-asset ratios should you aim for? Fixed debt or floating debt? What’s the 
best way of saving for college and retirement? These are big questions that 
deserve thorough answers because the choices you make now could influence 
the course of your life. This thought-provoking book will open your eyes to savvy 
financial strategies for achieving your goals faster and with healthier bank 
accounts. 

About the Author

Thomas J. Anderson is an Executive Director, Senior Portfolio Management 
Director and Family Wealth Director for Morgan Stanley Smith Barney. Tom is a 
member of the Chairman’s Circle, a designation reserved for the top 2% of the 
firm’s advisors and ranks in the top 1% and higher in several metrics compared 
to his peers. In 2009, 2010, and 2011, Tom was named on Barron’s America’s top 
1,000 Advisors list. 
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Risk management strategy for the pioneering technological sector. 
Enterprise Risk and Opportunity Management provides much-needed guidance 
tailored specifically to the technological sector. While most enterprise risk 
management guides are written for traditional businesses and finance firms, this 
book translates effective enterprise risk and opportunity management (EROM) 
principles into strategies and practices that work for government, nonprofit, and 
for-profit organizations in the technological space. Originally designed for 
noncommercial pioneering enterprises like NASA, an entire chapter is now 
devoted toward applying the methods to profit-making technological enterprises. 
A 40-year veteran of the tech sector, Dr Allan Benjamin outlines risk management 
strategies for organizations in which the advancement and integration of science 
and technology within complex systems is necessary for accomplishment of the 
mission. Commercial EROM strategies do not translate directly when the 
development and implementation of risky technologies is the organization’s 
primary objective, and clumsy or near-sighted implementation can easily cripple 
progress. This book provides authoritative guidance tailored to the sector’s 
specialized needs. 

About the Author

Allan S. Benjamin is a risk management expert at NASA Headquarters Office of 
Safety and Mission Assurance. He was a lead author of NASA’s Risk Management 
and System Safety Handbooks, which guide all NASA programs in implementing 
robust RM and SS practices. He has published over 50 refereed technical reports 
and articles on risk management in various journals.
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A practical, real-world guide for implementing enterprise risk management 
(ERM) programs into your organization. 
Enterprise risk management (ERM) is a complex yet critical issue that all 
companies must deal with in the twenty-first century. Failure to properly manage 
risk continues to plague corporations around the world. ERM empowers risk 
professionals to balance risks with rewards and balance people with processes. 
But to master the numerous aspects of enterprise risk management, you must 
integrate it into the culture and operations of the business. No one knows this 
better than risk management expert James Lam, and now, with Implementing 
Enterprise Risk Management: From Methods to Applications, he distills more than 
thirty years’ worth of experience in the field to give risk professionals a clear 
understanding of how to implement an enterprise risk management program for 
every business. 

About the Author

James Lam is President of James Lam & Associates, an independent risk advisory 
firm. Lam has twenty years of experience in risk and business management 
and was named the first-ever Financial Risk Manager of the Year by the Global 
Association of Risk Professionals. He is an Adjunct Professor of Finance at Babson 
College, and author of Enterprise Risk Management (Wiley), which recently ranked 
#1 bestseller among 1,700 risk management titles on Amazon.com. 
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Actionable guidance and expert perspective for real-world cybersecurity 
The Cyber Risk Handbook is the practitioner’s guide to implementing, measuring 
and improving the counter-cyber capabilities of the modern enterprise. The first 
resource of its kind, this book provides authoritative guidance for real-world 
situations, and cross-functional solutions for enterprise-wide improvement. 
Beginning with an overview of counter-cyber evolution, the discussion quickly 
turns practical with design and implementation guidance for the range of 
capabilities expected of a robust cyber risk management system that is integrated 
with the enterprise risk management (ERM) system. Expert contributors from 
around the globe weigh in on specialized topics with tools and techniques to help 
any type or size of organization create a robust system tailored to its needs. 
Chapter summaries of required capabilities are aggregated to provide a new 
cyber risk maturity model used to benchmark capabilities and to road-map gap-
improvement. Cyber risk is a fast-growing enterprise risk, not just an IT risk. Yet 
seldom is guidance provided as to what this means. This book is the first to tackle 
in detail those enterprise-wide capabilities expected by Board, CEO and Internal 
Audit, of the diverse executive management functions that need to team up with 
the Information Security function in order to provide integrated solutions.

About the Author

Domenic Antonucci is a practicing international chief risk officer overseeing 
cybersecurity and a former counter-terrorist officer. An Australian expatriate based 
in Dubai UAE, Domenic specializes in bringing capabilities within organization 
risk management systems up the maturity curve for enterprise, program and 
for specialized risks such as cybersecurity. Formerly with Marsh, Shell and Red 
Cross, he enjoys over 30 years experience in risk, strategic planning, and business 
management consulting across many sectors in Europe, Africa, Middle East, Asia, 
and Australia-Pacific. 
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A no-holds-barred exposé on the financial transactions of the world’s 
favourite sport 
Football’s Secret Trade exposes how investors have taken control of the transfer 
market away from clubs and how this has impacted every aspect of the sport. 
Written by two well-known investigative journalists in sports finance, this book 
reveals how clubs are speculating on the transfer market instead of spending 
money on academies to develop their own players — and how it is the investors, 
not the clubs, who are benefitting from the market. You’ll learn how deals 
involving stars like Cristiano Ronaldo, Neymar and James Rodriguez have made a 
select few even richer, and why the millions of dollars fans spend on replica 
shirts, pay-per-view subscriptions and match tickets every year is fortifying 
offshore bank accounts instead of supporting the sport. The global financial crisis 
sent investor fortunes tumbling, but a few found safe haven in an unexpected 
place — the football transfer market. This book shares the details of how the 
money moves behind the scenes, how annual player trading began outperforming 
the FTSE and how FIFA lost control of it all. 

About the Authors

Alex Duff has worked as a reporter at The Sun, the Associated Press in Rio de 
Janeiro and Bloomberg News in London and Madrid. He has exposed the business 
workings behind some of the biggest names in sport. His work includes a cover 
story in Bloomberg Markets magazine on tennis player Rafael Nadal’s investments 
and an expose on the family that owns the Tour de France. His story with Panja 
on the hedge funds that bet on soccer’s transfer market was described as “highly 
impressive’’ by Daniel Geey, a sports lawyer at Field Fisher Waterhouse.
Tariq Panja has worked as a reporter for the Manchester Evening News, 
Associated Press and Bloomberg News in London and Rio de Janeiro. He has 
broken some of the biggest soccer finance stories including the takeover of 
Liverpool and Manchester United’s float on the New York Stock exchange. 
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How community banking can flourish in the face of fintech and global 
competition with a fresh approach to strategy.
In this guide, the author offers practical advice for competing with megabanks, 
direct banks, non-banks, and financial technology companies. It separates futurist 
thinking from today’s realities, and dispels common myths surrounding banking 
models to shed light on the real challenges facing community banking institutions. 
It follows with clear solutions, proven strategies, and insight from experts across 
banking and fintech. Not a one-size-fits-all approach, this book offers different 
tactics for community banks and credit unions to compete and flourish in the 
new world.

About the Author

John Waupsh is the Chief Innovation Officer at BancVue where he helps spearhead 
technology and marketing solutions such as Kasasa, a national brand of financial 
products offered exclusively at hundreds of community financial institutions 
around the US for more than a decade. 
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Cut risk and generate profit even after the market drops
The Second Leg Down offers practical approaches to profiting after a market event. 
Written by a specialist in global macro, volatility and hedging overlay strategies, this 
book provides in-depth insight into surviving in a volatile environment. Historical 
back tests and scenario diagrams illustrate a variety of strategies for offsetting 
portfolio risks with after-the-fact options hedging, and the discussion explores how 
a mixture of trend following and contrarian futures strategies can be beneficial. 
Without a rational analysis-based approach, investors often find themselves having 
to cut risk and buy protection just as options are at their most over-priced. This 
book provides practical strategies, expert analysis and the knowledge base to 
assist you in recovering your portfolio. Hedging strategies are often presented as 
expensive and unnecessary, especially during a bull market. When equity indices 
and other unstable assets drop, they find themselves stuck — hedging is now at its 
most expensive, but it is imperative to hedge or face liquidation. This book shows 
you how to salvage the situation, with strategies backed by expert analysis. 

About the Author

Hari P. Krishnan is a fund manager at CrossBorder Capital in London. He 
specialises in global macro, volatility and hedging overlay strategies. Previously, 
he managed a CTA strategy for a multi-family office based in London and was 
an executive director at Morgan Stanley. Hari also worked as an options trading 
strategist for a market-making firm at the CBOE and a senior economist at the 
Chicago Board of Trade. He holds a PhD in applied math from Brown University 
and was a post-doctoral research scientist at the Columbia Earth Institute.
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Adopt the investment strategy that turned a school teacher into a 
millionaire
Millionaire Teacher shows you how to achieve financial independence through 
smart investing without being a financial wizard. Author Andrew Hallam was a 
high school English teacher. He became a debt-free millionaire by following a few 
simple rules. In this book, he teaches you the financial fundamentals you need to 
follow in his tracks. You can spend just an hour per year on your investments, 
never think about the stock market’s direction and still beat most professional 
investors. It’s not about get-rich-quick schemes or trendy investment products 
peddled by an ever-widening, self-serving industry; it’s about your money and 
your future. This new second edition features updated discussion on passive 
investing, studies on dollar cost averaging versus lump sum investing, and a 
detailed segment on RoboAdvisors for Americans, Canadians, Australians, 
Singaporeans and British investors. Financial literacy is rarely taught in schools. 
Were you shortchanged by your education system? This book is your solution, 
teaching you the ABCs of finance to help you build wealth.
 • Gain the financial literacy to make smart investment decisions
 • Learn why you should invest in index funds 
 • Find out how to find the right kind of financial advisor
 • Avoid scams and flash-in-the-pan trends

Millionaire Teacher shows how to build a strong financial future today.

About the Author

Andrew Hallam is a high school teacher at an American school who built a million-
dollar investment portfolio on a teacher’s salary. He is the author of the best-
selling book, Millionaire Teacher and writes a regular investing column for Canada’s 
national paper, The Globe and Mail. He also writes frequently for Canadian Business 
Magazine, and for the US-based financial service company, Assetbuilder. Andrew is 
a regular on TV and radio and his website www.andrewhallam.com has become a 
beacon for expatriate investors from around the world.
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This book will take a baseball bat to the way we think about our money. 
With over 100,000 copies already sold, this will help the reader develop a simple, 
enjoyable plan that will make them financially bulletproof… regardless of age, and 
regardless of income. Above all, it will give them the freedom to tread their own 
path. To be truly happy we must be in control of our financial life — or lack of 
money will control us forever — this is the plan that will help the reader attain 
this control: a plan that the author has already successfully taught to thousands 
of people.

About the Author

Scott Pape makes money sexy. Heralded as the Jamie Oliver of finance, Scott is 
a successful stockbroker and his work has appeared in many types of media. His 
2004 book The Barefoot Investor was an overwhelming success he is also a well-
known and sought-after keynote speaker. 
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Master the human side of financial planning with expert interpersonal skills. 
Communication Essentials for Financial Planners tackles the counseling side of 
practice to help financial planners build more productive client relationships. 
Mapped to the CFP Board’s Job Tasks Domain 75, this book provides the 
interpersonal skills CFP candidates need to earn their certification, while sharing 
valuable techniques for everyday practice. You’ll learn how to relate to clients on 
a more fundamental level, and go beyond “hearing” their words to really listen to 
what they’re saying. Expert coverage of body language, active listening, linguistic 
signals, and more provides immediately practicable advice, and the included DVD 
provides visual illustration of both good and bad communication and counseling. 
By merging written and experiential learning supplemented by practice 
assignments, this book provides an ideal resource for any client-facing financial 
professional. Counseling is a central part of a financial planner’s practice, and 
attention to interpersonal communication goes a long way toward progressing in 
the field; this guide provides practical instruction on the proven techniques that 
make a good financial planner great.

About the Authors

John E. Grable teaches financial planning at the University of Georgia. 
Joseph W. Goetz is an Associate Professor of Financial Planning, Housing and 
Consumer Economics at UGA.
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Dive into algo trading with step-by-step tutorials and expert insight 
Machine Trading is a practical guide to building your algorithmic trading business. 
Written by a recognized trader with major institution expertise, this book provides 
step-by-step instruction on quantitative trading and the latest technologies 
available even outside the Wall Street sphere. You’ll discover the latest platforms 
that are becoming increasingly easy to use, gain access to new markets, and learn 
new quantitative strategies that are applicable to stocks, options, futures, 
currencies, and even bitcoins. The companion website provides downloadable 
software codes, and you’ll learn to design your own proprietary tools using 
MATLAB. The author’s experiences provide deep insight into both the business 
and human side of systematic trading and money management, and his evolution 
from proprietary trader to fund manager contains valuable lessons for investors 
at any level. Algorithmic trading is booming, and the theories, tools, technologies, 
and the markets themselves are evolving at a rapid pace. This book gets you up 
to speed, and walks you through the process of developing your own proprietary 
trading operation using the latest tools.

About the Author

Ernest P. Chan is the Managing Member of QTS Capital Management, LLC, a 
commodity pool operator and trading advisor. Ernie was a quantitative researcher 
and trader at various investment banks (Morgan Stanley, Credit Suisse, Maple) 
and hedge funds since 1997. He was a member of IBM’s Human Language 
Technologies group before joining the financial industry, and was a Co-Founder 
and Principal of EXP Capital Management, LLC, a Chicago-based investment firm. 
He is also the author of Quantitative Trading: How to Build Your Own Algorithmic 
Trading Business and Algorithmic Trading: Winning Strategies and Their Rationale and 
a popular blogger, speaker, and educator. Ernie received his PhD in physics from 
Cornell University. 
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Analyze key indicators more accurately to make smarter market moves. 
The Economic Indicator Handbook helps investors more easily evaluate economic 
trends, to better inform investment decision making and other key strategic 
financial planning. Written by a Bloomberg Senior Economist, this book presents a 
visual distillation of the indicators every investor should follow, with clear 
explanation of how they’re measured, what they mean, and how that should 
inform investment thinking. Coverage includes gross domestic product, 
employment data, industrial production, new residential construction, consumer 
confidence, retail and food service sales, and commodities, plus guidance on the 
secret indicators few economists know or care about. Modern investing requires 
a careful understanding of the macroeconomic forces that lift and topple markets 
on a regular basis, and how they shift to move entire economies. This book is a 
visual guide to recognizing these forces and tracking their behavior, helping 
investors identify entry and exit points that maximize profit and minimize loss. 

About the Author

Richard Yamarone is a Bloomberg Senior Economist and author of the Bloomberg 
Brief: Economics (reaching 35k people daily). The author of Trader’s Guide to Key 
Economic Indicators (Bloomberg Press, 2007), Mr Yamarone is a member of the 
National Association for Business Economists, the American Economic Association, 
the New York State Economics Association and the Money Marketeers of New 
York University. He was featured as one of the top 10 economists in the US by USA 
Today in 2007 and “Nostradamus of the Financial Industry” by Bank Advisor in 2008 
for his prediction of the financial crises.
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Practical valuation exercises with real-world application and expert insight 
Financial Valuation Workbook cuts the learning curve in half, with practical training 
for use with any valuation textbook. Packed with tools, resources, and over 300 
exercises, this book helps novices get a handle on the complex valuation process, 
while helping more experienced practitioners organize their engagements. 
Checklists, flowcharts, reports, information requests, and other resources help 
streamline the workflow and ensure thorough review, while in-depth coverage 
places the complexities of the field front-and- center. This new fourth edition 
features a brand new expanded case study for real-world insight, accompanied by 
exercises with explanations that deepen the learning process. Expert tips are 
highlighted throughout to provide additional insight in specific situations, and 
exercises from basic to advanced map to established training processes. Valuation 
is as an art, as well as a science, and simply reading a textbook only goes halfway 
toward true learning; applying what you learn is critical. This book provides 
hands-on practice alongside useful tools and valuable insight to help solidify your 
understanding of the many facets of this complex field.

About the Author

James R. Hitchner, CPA/ABV, ASA, is Managing Director of Financial Valuation 
Advisors (www.finvaluation.com); President of The Financial Consulting Group 
(www.gofcg.org); CEO of Valuation Products and Services (www.valuationproducts.com) 
which created and distributes the Business Valuation Standards Compliance 
Toolkit and presents monthly webinars; and Editor-in-Chief of Financial Valuation 
and Litigation Expert, a bimonthly journal that presents views and tools from some 
of the leading experts in valuation, forensics/fraud and litigation services. Hitchner 
has spent 30 years in valuation services including as a shareholder with Phillips 
Hitchner Group, partner-in-charge of valuation services for the Southern Region of 
Coopers & Lybrand (currently PricewaterhouseCoopers), and senior appraiser with 
American Appraisal Associates. He is an inductee in the AICPA Business Valuation 
Hall of Fame and a two time recipient of the AICPA’s Business Valuation Volunteer 
of the Year award. He was also one of only four members of the AICPA Business 
Valuation Standards Writing Task Force and served for the entire six years up to 
the June 2007 official release of the standards.
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Great businesses do not become great by accident. They become great 
through purposeful design.
Whatever your current level in business, the building blocks of Built to Grow are 
universally applicable. Developed in the real world laboratory of thousands of 
businesses in twenty-seven countries spanning over two decades, you’ll learn 
what successful businesses have done to ensure their greatness isn’t just a 
coincidence, but an act of deliberate intent. Avoid the common pitfalls of a trial 
and error approach to business growth. Instead, redirect your efforts and apply a 
tested blue print for high performing organizations.

About the Author

Royston Guest is CEO of PTI worldwide, a global consultancy and training 
organisation with a proven track record in delivering business growth, people 
transformation and peak performance.
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Take a step closer to your goals with this essential executive planner.
Never enough hours in the day to take care of daily business and work towards 
your goals? The Check-in Strategy Journal offers readers the solution, firstly 
defining your goals in concrete terms, translating your vision into workable 
strategy, and then mapping out a plan for making it reality. You’ll watch the 
results roll in and as the “wins” pile up, they fuel the momentum that keeps you 
moving toward the ultimate vision. This book provides a clear blueprint for setting 
it into motion.

About the Authors

Robert Craven is an international business speaker, author and consultant who 
shares his ‘no nonsense’ approach with his audiences.
Adam Harris is a Director at www.fresh-mindset.com, providing leaders with the 
insights and tools needed to develop expertise in making the right introductions, 
and leverage this knowledge for strategic sales success. 
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A practical approach to business transformation. 
Fit for Growth is a unique approach to business transformation that explicitly 
connects growth strategy with cost management and organization restructuring. 
Drawing on 70-plus years of strategy consulting experience and in-depth 
research, the experts at PwC’s Strategy& lay out a winning framework that helps 
CEOs and senior executives transform their organizations for sustainable, 
profitable growth. This approach gives structure to strategy while promoting 
lasting change. Examples from hundreds of clients illustrate successful 
transformation on the ground, and illuminate how senior and middle managers 
are able to take ownership and even thrive during difficult periods of transition. 
Throughout the Fit for Growth process, the focus is on maintaining consistent 
high-value performance while enabling fundamental change. Strategy& has 
helped major clients around the globe achieve significant and sustained results 
with its research-backed approach to restructuring and cost reduction. 

About the Authors

Vinay Couto is SVP with Strategy&.
John Plansky is a Strategy&’s Senior Partner in the financial services practice. 
Deniz Caglar is a Partner in Strategy&’s Chicago office, aligned to the Organization, 
Change and Leadership (OCL) practice. 
Strategy& (www.strategyand.pwc.com) is a global team with 100 years of 
strategy consulting experience and is part of the PwC network of firms in 157 
countries with more than 195,000 employees.
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A Guide for English communication amongst international professionals.
Leading in English provides a valuable resource for more effective international 
business communication. Whether you’re a non-native English speaker working in 
English every day, or a native speaker working with non-native speakers, this 
book levels the playing field with a host of insights and tips using real-time 
examples. Through shared experiences and an engaging narrative, you’ll gain 
confidence as you build the skills you need to communicate more effectively in 
the workplace. Impart information, relate to coworkers, or just have a friendly 
chat — this book helps remove uncertainty and streamline interactions. Whether 
language is a small stumbling block or a large hurdle in your workplace, this book 
can help you overcome the issues and be happier, more confident, and more 
effective at your job. 
Communication is tremendously important in the workplace. When English 
presents a barrier, removing that obstacle must be priority number one. This 
book helps you do that, with expert insight, practical tips, and a bit of humor to 
help shift your perspective. 

About the Authors

Vince Varallo (www.varalloint.com), senior level consultant with over 20 years 
experience as a facilitator, coach, and trainer with global companies. His programs 
include coaching for international professionals, presenting with impact, and 
effective business writing. Further, he is a champion for international professionals 
who work in English as a non-native language. He is President at Varallo 
International. 
Joerg Schmitz (conference-board.org), practicing anthropologist, with a focus on 
turning the study of culture and interaction dynamics in complex organizational 
environments into result driven solutions. Managing partner at ThomasLeland. 
Author of Guide for Inclusive Leaders, and co-author of Cultural Orientations Guide, 
Version 6. 
Stephan Mardyks (smcov.com), organizational strategy and executive 
development expert. Current co-CEO of SMCOV, a world leader in learning 
and development solutions across 80+ countries, and Managing Partner at 
ThomasLeland. Former co-COO of FranklinCovey.
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Transforming data into revenue generating strategies and actions.
Organizations are swamped with data — collected from web traffic, point of sale 
systems, enterprise resource planning systems, and more, but what to do with it? 
Monetizing your Data provides a framework and path for business managers to 
convert ever-increasing volumes of data into revenue generating actions through 
three disciplines: decision architecture, data science, and guided analytics. There 
are large gaps between understanding a business problem and knowing which 
data is relevant to the problem and how to leverage that data to drive significant 
financial performance. Using a proven methodology developed in the field 
through delivering meaningful solutions to Fortune 500 companies, this book 
gives you the analytical tools, methods, and techniques to transform data you 
already have into information into insights that drive winning decisions. Beginning 
with an explanation of the analytical cycle, this book guides you through the 
process of developing value generating strategies that can translate into big 
returns. The companion website, www.monetizingyourdata.com, provides 
templates, checklists, and examples to help you apply the methodology in your 
environment, and the expert author team provides authoritative guidance every 
step of the way.  

About the Authors

Andrew Roman Wells is CEO and Founding Partner of Aspirent. He has helped to 
grow the firm, in two years, to over 50 employees achieving a reputation of being 
one of the best consulting firms in Atlanta. Aspirent focuses on five major practice 
areas: Advanced Analytic, Information Management, Business Architecture, Project 
Execution, and CAD / UX. Wells is responsible for building the Analytics Practice 
which involves Practice, Client, and People Management.
Kathy Williams Chiang is Vice President, Business Insights, at Wunderman. She is 
responsible for developing Analytic BI business opportunities. Williams Chiang is 
also an instructor at Emory University. 
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Move past the obstacles and implement your new strategy. 
Move is your guide to mobilizing your whole organization to take your business 
forward. Whatever your needed transformation may be: a new initiative, a new 
market, a new product, your fresh strategy is up against a powerful foe: an 
organization’s tendency to stay very busy and completely engaged to what it’s 
already doing. This book shows you how to get your team engaged and 
proactively doing the new thing! Author Patty Azzarello draws on over twenty-five 
years’ international business management experience to identify the chronic 
challenges that keep organizations from decisively executing strategy, and to give 
you a practical game plan for breaking through. 
No transformation can succeed without suitable engagement from the whole 
organization, but building engagement can be difficult, uncomfortable, and 
tentative. This book shows you how to get it done: how to remove the fear, 
excuses, and hurdles and uphold the new pursuit against distractions and 
dissent. 

About the Author

Patty Azzarello is a speaker and the founder of Azzarello Group, which works 
with CEOs and leadership teams to help their businesses get better at what they 
do. She has over 25 years’ experience working in high tech and business. She has 
been successful in running and transforming large and small businesses, and has 
significant international management experience.
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Startup 
Opportunities

Start strong with essential early-stage guidance from the VC perspective.
Startup Opportunities is the go-to guide for anyone with a great business idea. 
Whether it’s your first business or your fifth, realistic assessment from the outset 
can save you a lot of time and money; why pour your heart and soul into a venture 
that is doomed to fail? Instead, position yourself to win from the very beginning. In 
this book, accomplished venture capitalists share their insight on startups and 
entrepreneurs: who will fail, who will succeed and why, and what you should do to 
give your business the very best shot at becoming a global success story. You’ll 
learn how to evaluate your business with a critical eye, and how early customer 
development can be key in turning a good idea into a great opportunity. If you’re 
serious about building a business that lasts, this book provides invaluable guidance 
that you really cannot miss. More than five million people will launch a business 
this year, and many of them will be great ideas yet few will be around in five years, 
and even fewer in ten years. A great idea is not enough to build a successful 
business. You need to fortify your idea with the proper foundation, and a 
scaffolding of good planning and early action. This book shows you how. 
 • Assess your business’s viability using the 10x Rule 
 • Learn when you can quit your day jobor not 
 • Take the key steps to making your business succeed 
 • Discover the opportunities worth selling everything for 

This expert author team has witnessed more than 30,000 pitches over two 
decades, and have participated in over 500 startup launches. Startup Opportunities 
gives you the benefit of their experience to help you start strong and stay strong. 

About the Authors

Brad Feld is an early stage investor and entrepreneur and Co-Founder of 
Techstars. In addition to his investing efforts, Brad has been active with several 
non-profit organizations and currently is Chair of the National Center for Women 
& Information Technology, Co-Chair of Startup Colorado, and on the board of Path 
Forward. 
Sean Wise is a mentor capitalist (mentor to young firms), international business 
speaker, and business columnist for The Globe and Mail. He was formerly a 
director at Ernst and Young where he helped found their Canadian Venture Capital 
Advisory Group.
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Research shows organizations that focus on employee experience far 
outperform those that don’t.
Recently a new type of organization has emerged, one that focuses on employee 
experiences as a way to drive innovation, increase customer satisfaction, find and 
hire the best people, make work more engaging, and improve overall 
performance. The Employee Experience Advantage is the first book of its kind to 
tackle this emerging topic that is becoming the #1 priority for business leaders 
around the world. Although everyone talks about employee experience nobody 
has really been able to explain concretely what it is and how to go about 
designing for it... until now. How can organizations truly create a place where 
employees want to show up to work versus need to show up to work? For 
decades the business world has focused on measuring employee engagement 
meanwhile global engagement scores remain at an all time low despite all the 
surveys and institutes that been springing up tackle this problem. Clearly 
something is not working. Backed by an extensive research project that looked at 
over 150 studies and articles, featured extensive interviews with over 150 
executives, and analyzed over 250 global organizations, this book clearly breaks 
down the three environments that make up every single employee experience at 
every organization around the world and how to design for them.
There is no question that engaged employees perform better, aspire higher, and 
achieve more, but you can’t create employee engagement without designing 
employee experiences first. It’s time to rethink your strategy and implement a 
real-world framework that focuses on how to create an organization where 
people want to show up to work. The Employee Experience Advantage shows you 
how to do just that.

About the Author

Jacob Morgan (www.chessmediagroup.com) is Principal and Co-Founder of Chess 
Media Group, a management consultancy and strategic advisory firm that focuses 
on collaboration, as well as a recognized thought leader on the future of work. 
Jacob has advised the US Department of State, Siemens, Sprint, Adobe, SAP, Lowes, 
Safeway, and many other top companies across a range of industries. 
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Get the inside scoop on what venture capitalists want to see in your startup.
Venture Deals provides entrepreneurs and startup owners with a definitive 
reference for understanding venture capital funding. This book delves into the 
details of the term sheet, the players, the negotiations, the legalities, and more, 
including what not to do. This new third edition has been updated to reflect the 
new realities of today’s intricate startup environment. You’ll see the process 
through the eyes of the venture capitalist, the investor, the syndicate, and the 
lawyer, and develop a winning strategy to fund your company.

About the Authors

Brad Feld has been an early stage investor and entrepreneur for over twenty years. 
Jason Mendelson has over a decade of experience in the venture capital and 
technology industries in a multitude of investing, operational and engineering roles.
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The essential playbook for the future of your business.
What To Do When Machines Do Everything is a guidebook to succeeding in the next 
generation of the digital economy. When systems running on Artificial Intelligence 
can drive our cars, diagnose medical patients, and manage our finances more 
effectively than humans it raises profound questions on the future of work and 
how companies compete. Illustrated with real-world cases, data, and insight, the 
authors provide clear strategic guidance and actionable steps to help you and 
your organization move ahead in a world where exponentially developing new 
technologies are changing how value is created. Written by a team of business 
and technology expert practitioners who also authored Code Halos: How the Digital 
Lives of People, Things, and Organizations are Changing the Rules of Business, this 
book provides a clear path to the future of your work. 

About the Authors

Malcolm Frank is the Executive Vice President of Strategy and Marketing at 
Cognizant. In this role, he focuses on Cognizant’s brand, driving business through 
the companys business units and overseeing their corporate strategy. 
Paul Roehrig co-leads Cognizant’s center for the Future of Work and drives 
strategy and market outreach for the Business Process Services Practice. 
Ben Pring also co-leads Cognizant’s center for the Future of Work. His charter 
is to research and analyze how organizations can leverage the powerful new 
opportunities that are being created as new technologies make computer power 
more pervasive.
Cognizant is a leading provider of information technology, consulting, and 
business process outsourcing services, with over $12 billion in revenue a workforce 
of over 220,000.
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Face the future on the crest of the wave while the rest are pulled under.
The Future-Proof Workplace is a survival guide for the new realities of business. 
The future is no longer some far-off destination; it is here, right now, and already 
changing the way we work. Historically, the sea-changes have advanced humanity 
and inspired us to reach even further; from the Dark Ages to the Age of 
Enlightenment, from agrarian to industrial societies and today is no different. But 
only those who are ready for the changes will come out thriving. This book 
highlights the changes already taking place around us: the transition from skills to 
knowledge, the neuroscience approach to leadership and motivation, galloping 
technical advances, and more. Whether you’re a CEO, a leader or manager, or just 
trying to survive the chaos, this invaluable guide is your wake-up call — the future 
is now. The new forces emerging must be understood now if your organization is 
to succeed. This book details the transformation every business must make to 
turn upheaval into opportunity. 

About the Authors

Linda Sharkey, PhD, is a Founding Member of the Marshall Goldsmith Group, 
a premier executive coaching organization, and an inspiring keynote speaker at 
many industry and global events. She hosts a weekly radio show on World Talk 
Radio on leadership and organization transformation. 
Morag Barrett is a sought-after speaker and leadership development expert, and 
best-selling author of Cultivate: The Power of Winning Relationships. She is also the 
founder and CEO of SkyeTeam, an international leadership development company.
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Achieve with Accountability presents a recipe for awakening the ‘whatever it 
takes’ attitude to achieve what matters most to individuals, teams and 
organizations. 
Discover how to transform accountability into a positive, engaging and forward 
looking experience that will secure your position in the new world of work. Learn 
how to kick-start a revolution that will blast your team or organization to new 
heights of success. We are in a brawl with no rules, where the fast, flexible and 
agile will eat and spit out the slow, over-thinking and complacent.
When you relinquish accountability you place your future in the hands of other 
people or events. It’s only by taking accountability and ownership for our 
circumstances that we can achieve what matters most. Embrace the 
accountability fundamentals that have helped individuals, teams and 
organizations for years to achieve and exceed what matters most. With the world 
coming at us fast and furious every day, it’s easy to feel like you’ve lost control of 
your own life, your team or your organization. By choosing to take and lead 
accountability you reclaim control and are able to direct your own destiny.

About the Author

Mike Evans is the Executive Vice President of QuestMark. As a highly sought-after 
consultant and speaker, Mike works with clients to accelerate their organizational 
transformations and help them to achieve desired results quicker and with 
greater impact. He has served in key leadership and consulting roles with Kotter 
International, Franklin-Covey, and Tom Peters Company.
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A real-world framework for driving capital project success.
Capital Projects provides an empirically-based framework for capital project 
strategy and implementation, based on the histories of over 20,000 capital 
projects ranging from $50,000 to $40 billion. Derived from the detailed, carefully 
normalized database at preeminent project consultancy IPA, this solid framework 
is applicable to all types of capital investment projects large and small, in any 
sector, including technology, life sciences, petroleum, consumer products, and 
more. Although grounded in empirical research and rigorous data analysis, this 
book is not an academic discussion or a conceptual dissertation; it’s a practical, 
actionable, on-the-ground guide to making your project succeed. Businesses 
report that 60 percent of their projects fail to meet all business objectives, and 
IPA’s database shows that projects’ final average net present value undershoots 
initial estimates by 28 percent. This book provides concrete, actionable solutions 
to help you avoid the pitfalls and lead the way toward a more positive outcome.

About the Author

Paul Barshop is Chief Operating Officer of IPA, the preeminent capital project 
consultancy in the world. With 5 offices in different regions, IPA interacts with 
clients all over the world on a daily basis. More than 50% of IPA’s revenue is 
generated outside the US.
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Designed To 
Strive

If you ask people what they want from life, the response will most likely be, “I just 
want to be happy”. Psychologist Dr Adam Fraser shakes up everything you think 
you knew about happiness. You are not a special snowflake, boredom is 
dangerous, all your dreams shouldn’t come true, getting your arse kicked is 
important and crucially, we feel best when we are pursuing a goal, not when we 
achieve it. This process of finding purpose, seeking and striving is critical for our 
health and wellbeing both personally and professionally. This book provides 
readers practical strategies and behaviours to live a much more productive, 
joyous, meaningful and fulfilled life and balance striving without falling into 
burnout. 

About the Author

Adam Fraser is a peak performance researcher who helps people strive to achieve 
better performance in everything they do. In his time he has worked with elite 
athletes and sporting teams, special forces soldiers and business leaders. His 
work focuses on how to help people achieve peak performance without collateral 
damage.
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A practical “how-to” guide to changing the way you think about your 
emotions.
Bestselling personal development author Gill Hasson is back with this pocket 
sized guide to dealing with your emotions. Learn how to understand yourself and 
those around you with practical tips and tricks that will help you be more 
assertive, forge stronger relationships and manage anxiety. Did you know that the 
way you approach your own thoughts and feelings determines your happiness 
and success in every area of your life? Just think about it for a second, it’s not 
necessarily the smartest people that are the most successful or the most fulfilled 
in life, being clever or highly skilled isn’t enough. Your ability to manage your 
feelings, other people and your interactions with them are what makes all the 
difference. This highly practical book is full of advice, tips and techniques to help 
you: 
 • Understand and manage your emotions 
 • Become more assertive and confident 
 • Develop your social skills and your interactions with others 
 • Handle difficult situations, events and other people 

The Emotional Intelligence Pocketbook is your practical “how-to” guide for 
understanding yourself and those around you. 

About the Author

Gill Hasson is a bestselling personal development author, whose reassuring 
approach has helped thousands of people develop and understand the skills 
they need to lead a more peaceful, stress-free life. Gill is a freelance journalist 
and writes articles on personal development and relationships for a variety of 
magazines, including Psychologies and Take A Break, and for a number of websites. 
With Sue Hadfield she is the author of two books, How to be Assertive in Any 
Situation and Bounce: Use the Power of Resilience to Live the Life You Want.
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Stand out in a sea of “average” and start achieving your goals.
Success is not only a matter of what you know and who you know, it’s also a 
matter of who knows you; by becoming a trusted contact and a source of 
answers, your influence expands — and so do your opportunities. This book will 
show you how to build influence from the ground up. You might already know that 
communication is key, but do you understand how different people communicate 
and how you should respond? Discover the power of networking and gain valuable 
advice for building the right relationships with the right people — and how to 
leverage those relationships where it counts. Influence is a powerful asset based 
on a simple concept, but the actual skills required to achieve it don’t come 
naturally to most. However skills can be learned and this book provides expert 
instruction with real-world application to help you get to where you want to be. 
 • Master the art of communication and build rapport 
 • Raise your profile and manage your reputation 
 • Develop strategic relationships and grow your network 
 • Become the trusted go-to person in your field 

If you’re ready to get more out of your job, your career and your life, Influence 
gives you the guidance and motivation you need to get moving.

About the Author

Warren Cass (www.warrencass.com) is a speaker, author and entrepreneur. He 
is a man on a mission to help people connect, innovate Santander; Telegraph; O2; 
IBD; Regus he has experienced huge success and has learnt valuable insights from 
any mistakes. 
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Meet the twelve people that can accelerate your success in business and in 
life.
It’s Who You Know is the long-awaited handbook to effective, productive and 
influential networking. Having the right relationships is more important than ever 
before, but digital connectivity and social media has changed the landscape. 
Social media has made networking easy, but has it made it better? In an age of 
digital disconnect, having the right relationships is more important than ever 
before with more and more of us reporting we feel disconnected from social 
media. Networking is no longer about collecting business cards and meeting 
thousands of people online or offline; it’s about knowing the right people, and 
nurturing those relationships. You only need 12 or even just four. Approached 
strategically, this comparatively small network will provide the strength, diversity 
and opportunities to help you achieve your personal and professional goals. This 
book shows you who you need to know, how to get to know them and how to 
make value a two-way street. Action plans, checklists and an online diagnostic 
tool help you start taking steps right away, and the emphasis on “doing” over 
endless planning gives you the motivation you need to get up and go.

About the Author
Janine Garner is the Founder and CEO of LBDGroup, a community of successful 
and results oriented businesswomen and entrepreneurs working together to 
drive continued change and success. Janine is a Partner at Thought Leaders Global 
and sits on the Faculty of Thought Leaders Business School. She is a regular 
commentator in the business print and on-line media, including The Huffington 
Post, CEO Magazine, Success Magazine, BRW, Women’s Agenda, AIM and The Australian. 
Janine is also the Founder of Australia’s first gift giving circle, the First Seeds Fund, 
committed to reducing the impact of poverty and abuse in Australian communities 
with a focus on women and children.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=0730336840


Back to contents

To request review copies
translationrights@wiley.com

56

Business Self-Help

Positive Thinking
Find Happiness and Contentment Through the  
Power of Positive Thought
Gill Hasson

ISBN:  978-0-85708-683-9 | Dec 2016 | 208PP
Author’s Previous Titles Licensed in: Arabic, Czech, Dutch, French, German, Greek, 
Italian, Polish, Portuguese, Russian, Spanish, Turkish, Vietnamese

Subject Category: Business
Section Header: Business Self-Help
Icons: Key Performance Titles

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=0857086839
Title Sequence: 13

Bestselling author Gill Hasson is back to help you learn how the power of 
positive thinking can change your life. 
Are you stuck in a rut? Do you feel plagued by negative thoughts and emotions 
every day? Gill Hasson, the bestselling author of Mindfulness and Emotional 
Intelligence, is back to help you move on from those pesky negative emotions and 
focus on the positive instead. Gill’s practical and reassuring approach to the 
benefits of positive thinking will have you applying it to your own life every day. If 
you struggle to see past setbacks both at work and at home, it can be tricky not 
to let those negative emotions affect you in every area of your life. This book will 
give readers the tools to view life with a positive outlook and charge ahead in 
achieving goals that once seemed out of reach. 

About the Author

Gill Hasson is a bestselling personal development author, whose reassuring 
approach has helped thousands of people develop and understand the skills they 
need to lead a more peaceful, stress-free life. With Capstone she has published 
Mindfulness, Emotional Intelligence, How to Deal with Difficult People (which reached 
the #3 spot in the Sunday Times Bestseller list), Mindfulness Pocketbook and 
Overcoming Anxiety.
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Let Psychologies Magazine show you the path to a calmer, happier life.
Real Calm is your guide to getting rid of stress for good. The unrelenting demands 
of everyday life never stop, and stress is a natural byproduct of modern life; you 
cannot change that, but you can change your response. Psychologies Magazine, the 
leading magazine for intelligent people, explores stress, calm and the spectrum in 
between to show you how to cope. Packed with tips, ideas and expert insight, this 
book draws on cutting edge global research to help you understand your brain’s 
response to stress and build real calm into your everyday life. What does life look 
like when you’re calm? What are the obstacles standing in your way? How is stress 
affecting you right now? Let the experts guide you to the answers you need, and 
start living better today. Everyone knows that stress is bad for your health, 
relationships, productivity and quality of life but how can we avoid it? The answer 
is we can’t we can only temper our response, use the stress as a tool or make it 
go away. This book shows you how, with clear, helpful advice and a real-world 
focus on the little things that have a great impact on your day-to-day. 
 • Explore what real calm means to you 
 • Learn what’s standing between you and your peace of mind 
 • Identify your stressors and develop a self-care plan 
 • Deal with the big things, and let the little things go 

Motivational, inspirational and highly practical, Real Calm is your roadmap to a 
happier, healthier, calmer you. 

About the Author

Psychologies Magazine is the leading magazine for intelligent people, covering 
work, personal development and lifestyle issues. Psychologies exists to help its 
readers learn about and understand themselves and what they really want, doing 
this through training programmes, live and webinar events and the magazine itself. 
Gathering the latest, most compelling thinking and translating it into practical and 
accessible wisdom, Psychologies cover a range of topics to help readers reach their 
happiest and most fulfilled selves. They partner with a variety of associations on 
different issues such as Action for Happiness, and the 30% Club.
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A modern-day guide to slowing down in a fast paced world. 
Switch Off shows you how to take that sorely-needed time-out. We all know about 
the benefits of slowing down and disconnecting: reduced stress, higher 
satisfaction, better performance, higher productivity, tighter focus, reduced 
depression and innumerable other positive health effects. The big question is, 
”How?” When we’re all stuck in a cycle of demands and pressure it feels hard to 
prioritise slowing down. How do we step back and find the time to take care of 
ourselves? This book shows you how to let go of the guilt, turn off the phone and 
step away to re-energise and re-focus. Whether you need a true vacation or just 
an uninterrupted cup of tea, you’ll learn how to integrate the skills of slowing 
down into your life so you can do what you need, when you need it. Written by a 
health professional who has witnessed the impact of being constantly switched 
on both professionally and personally, this book gives you more than permission 
to disconnect — it gives you a real-world blueprint for taking the time that you 
need. This book shows you why it’s so important to slow down, and how it 
actually is possible in what can be a pressured and overwhelming world. 

About the Author

Angela Lockwood is an occupational therapist and Founder of The Place for 
Health, an educational organisation that aims to keep the health sector healthy, 
by communicating health and wellbeing information for the medical, nursing and 
allied health industry.  She is the author of a self-published book The Power of 
Conscious Choice, which focuses on helping people make better decisions in their 
work and life through simplifying decision-making processes.
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Eastern philosophy teaches us to work in harmony with our own nature 
instead of fighting ourselves every step of the way. The Mushin Way to Peak 
Performance shows you just where your inner strengths lie, and how to 
leverage them for success. 
This book teaches tools and techniques to help you reach peak performance and 
transform your business and personal life by breaking through the cycle of stress 
and setbacks to act with clarity, purpose, and direction. With pragmatic advice 
and wisdom drawn from the guiding principles of the Japanese martial art of 
Aikido, you’ll find your inner warrior and learn that even the most challenging 
battles can be won, or may not even need to be fought. 

About the Author

Michael Veltri is a transformational keynote speaker and executive coach, 
empowering entrepreneurs, managers, and professionals to make enlightened 
decisions. For over a decade, Veltri has revealed his exclusive and fascinating “East-
meets-West” integrated system known as the Mushin Way to leaders worldwide, 
and empowered them with game-changing clarity to make enlightened decisions 
when the pace is fast, the stakes are high, and the outcome unclear.
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Learn what not to do to grow your business.
Plenty of resources can show you how to make lists, create schedules and 
manage your time, but they all seem to expect your time to be 100 per cent 
devoted to work — not only is that no way to live, it’s no way to grow. Instead, try 
doing less. This book shows you how to stop wasting energy on tasks that don’t 
move you closer to your goals, so you can focus on the things that do. You’ll 
identify your own Stop Doing list, and learn a systematic and practical way to 
eliminate, automate or delegate these tasks so they never end up on your To Do 
list again. Author Matt Malouf has helped businesses around the globe achieve 
their growth objectives. Now, he shares his proven strategies with you: it’s not 
about doing more; it’s about doing what matters.

About the Author

Matt Malouf is a speaker, business coach, author and entrepreneur whose 
mission is to help business owners grow amazing businesses that enable them 
to live a life of freedom and fulfillment. He has developed his own system to help 
business owners excel in their personal mastery, teaching them new-age strategies 
to help them understand and focus on what they need to stop doing as opposed to 
the traditional methods of time management that focus on to-do lists and calendar 
management.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=0730337448


To request review copies
translationrights@wiley.com

Back to contents

61

Business Self-Help

Unstuck
A Story About Gaining Perspective, Creating Traction, and 
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Dan Webster & Randy Gravitt
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Untwist the question mark from your life to start living authentically.
Unstuck offers a path forward for those who are “stuck” despite the comfort, 
security, and what should feel like success. Do you feel disengaged from a life 
that looks good on paper? Do you feel like there must be something more? This is 
your guide to getting unstuck, breaking free of your comfortable cocoon, and 
discovering what you are meant to be. Through the story of George Johnson, a 
man in a position much like yourself, you’ll learn how to shed the boredom, 
emptiness, and confusion so you can get on with your life. Whether you need a 
complete overhaul or just a jumpstart, you’ll find the advice you need to start 
making it happen. More than just a story, this book shifts your perspective to 
help you realistically plan a transition from the ordinary present to the 
extraordinary future; emotional support coupled with practical guidance helps 
you find your path, identify your destination, and begin your journey. 

About the Authors

Dan Webster (www.authenticleadershipinc.com) is the Founder of Authentic 
Leadership, Inc. which offers world-class resources and workshops that train 
people to assist students find their way. He has worked with numerous senior 
leaders across multiple sectors in the for-profit, non-profit, para-church, 
educational and church worlds. As a communicator, Dan has presented on 
numerous occasions at conferences and events in South America, Europe, Canada, 
and all across the United States. His messages hit the head, and the heart, with 
practical steps that move the listener toward the life they are meant to live. 
Randy Gravitt (www.randygravit.com) created Randy Gravitt Leadership, LLC to 
encourage leaders, organizations, and teams through his writing, speaking, and life 
coaching. He has taught life and leadership skills to hundreds of audiences in the 
US, Europe, Asia, Africa, and South America.
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Whip your self-control into shape. 
Willpower is the handbook you need for success in all areas of your life. 
Regardless of what you want to achieve, you need the strength to persevere, 
forge ahead and keep going no matter how tough it gets. If you find that you 
allow weakness to take control of getting what you want in life, then you need 
this book. Written by an expert psychologist and executive coach, these proven 
techniques are the missing ingredient for your new life of success. 
 • Learn the skills that lead to stronger willpower 
 • Develop new positive habits in just three weeks 
 • Overcome obstacles and break through barriers 
 • Find the success you want, and hold on to it long-term 

Researchers have found that willpower is a better predictor of life and work 
success than IQ. It’s the skill that keeps you moving ahead, blowing past barriers 
and smashing through any obstacle that dares threaten your progress. It may be 
the most important skill you ever learn, and your most valuable tool for personal 
and professional success. 

About the Author

Ros Taylor is a leading UK and international psychologist, executive coach, 
successful businesswoman, an accomplished author and a TV and radio presenter. 
She was named by The Independent on Sunday (UK) as one of the top 10 coaches in 
Britain and is the author of several books including The Ultimate Book of Confidence 
Tricks (Vermillion) which was widely licensed. She is Visiting Professor at Strathclyde 
Business School focusing on leadership.
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Building the Internet of Things
Implement New Business Models, Disrupt  
Competitors, Transform Your Industry
Maciej Kranz
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Connect your organization to the Internet of Things with solid strategy and 
a proven implementation plan. 
Building Internet of Things provides front-line business decision makers with a 
practical handbook for capitalizing on this latest transformation. Focusing on the 
business implications of Internet of Things (IoT), this book describes the sheer 
impact, spread, and opportunities arising every day, and how business leaders 
can implement IoT today to realize tangible business advantages. The discussion 
delves into IoT from a business, strategy and organizational standpoint, and 
includes use-cases that illustrate the ripple effect that this latest disruption 
brings; you’ll learn how to fashion a viable IoT plan that works with your 
organization’s strategy and direction, and how to implement that strategy 
successfully by integrating IoT into your organization tomorrow. For business 
managers, the biggest question surrounding the Internet of Things is what to do 
with it. This book examines the way IoT is being used today and will be used in 
the future to help you craft a robust plan for your organization. 

About the Author

Maciej Kranz is General Manager of Cisco’s Connected Industries Group. He is 
a frequent public speaker on the Internet of Things, and is now Vice President, 
Corporate Strategic Innovation Group at Cisco, leading the company in identifying 
and capitalizing on the next wave of technology disruptions. He also leads Cisco’s 
external innovation and co-innovation efforts including Cisco Innovation Centers. 
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Explore effective learning programs with the father of e-learning. 
This book presents best practices for building interactive, fun, and effective online 
learning programs. This engaging text offers insight regarding what makes great 
e-learning, particularly from the perspectives of motivation and interactivity, and 
features history lessons that assist you in avoiding common pitfalls and guide you 
in the direction of e-learning success. This updated edition also considers changes 
in technology and tools that facilitate the implementation of the strategies, 
guidelines, and techniques it presents. 

About the Author

Michael W. Allen is Chairman and CEO of Allen Interactions, which builds 
universally-acclaimed custom learning experiences for organizations. Allen was the 
force behind one of the most successful authoring tools ever created, Authorware, 
and Allen Interactions visual-based authoring and publishing system, ZebraZapps. 
He is author of several books on creating effective e-learning.
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Reality-based modeling for today’s unique economic recovery.
Economic Modeling in the Post Great Recession Era presents a more realistic 
approach to modeling, using direct statistical applications to address the 
characteristics and trends central to current market behaviors. This book’s unique 
focus on the reality of today’s markets makes it an invaluable resource for 
students and practitioners seeking a comprehensive guide to more accurate 
forecasting. While most books treat the economy as if it were in a vacuum, 
building models around idealized or perception-biased behaviors, this book deals 
with the economy as it currently stands — in a state of recovery, limited by 
financial constraints, imperfect information, and lags and disparities in price 
movements. The authors identify how these characteristics impact various 
markets’ behaviors, and quantify those behaviors using SAS as the primary 
statistical tool. Today’s economy bears a number of unique attributes that usual 
modeling methods fail to consider. This book describes how to approach 
modeling based on real-world, observable data in order to make better-informed 
decisions in today’s markets. 

About the Authors

John E. Silvia is a Managing Director and the chief economist for Wells Fargo. Prior 
to his current position, John worked on Capitol Hill as senior economist for the US 
Senate Joint Economic Committee and chief economist for the US Senate Banking, 
Housing and Urban Affairs Committee.
Azhar Iqbal has been Director and Econometrician at Wells Fargo Securities since 
2007. 
Sarah Watt House has been Vice President of Wells Fargo Securities since 2014.
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The latest, definitive assessment of the state of free press around the 
world.
Attacks on the Press is a comprehensive, annual account of press conditions 
worldwide, focusing this year on the new face of censorship perpetrated by 
governments and non-state actors. Compiled by the Committee to Protect 
Journalists (CPJ), the 2017 edition documents new dangers and threats to 
journalists and to the free and independent media. The risks are a combination of 
familiar censorship tactics applied in novel ways, and the exertion of pressure 
through unconventional means or at unprecedented levels. These censorship 
efforts range from withholding advertising to online trolling, website blocking to 
physical harassment, imprisonment to the murder of journalists. In the Americas, 
governments and non-state actors use new, sometimes subtle ways to limit 
journalists’ ability to investigate wrongdoing. In Europe, authorities deploy 
intelligence services to intimidate the press in the name of national security. In 
Asia, governments block access to information online, and in some cases, punish 
those who manage to get around the obstacles. And throughout the world, terror 
groups are using the threat of targeted murder to compel journalists to refrain 
from covering crucial stories or otherwise self-censor. Attacks on the Press 
documents how these new forms of censorship are perpetrated and provides 
journalists with guidance on how to work around them, when possible, and how 
to ensure their own safety as well as the safety of their sources and people with 
whom they work. 

About the Author

Committee to Protect Journalists (CPJ) is an independent, nonprofit organization 
founded in 1981 to promote press freedom worldwide by defending the rights 
of journalists to report the news without fear of reprisal. CPJ was formed by a 
group of US foreign correspondents in response to the often brutal treatment 
of their foreign colleagues by authoritarian governments and other enemies 
of independent journalism and operates with a full-time staff of 23 at its New 
York headquarters, including area specialists for each major world region, a 
Washington, DC representative, and consultants stationed around the world. A 
35-member board of prominent journalists directs CPJ’s activities and they are 
funded solely by contributions from individuals, corporations, and foundations. CPJ 
does not accept government funding.
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An optimistic call to action for business leaders and decision makers 
everywhere.
In his second book the face of British Business’ Lord Digby Jones shows us why 
profit isn’t a dirty word — it’s what you do with it that counts. Society is at a 
crossroads, and good business lays the foundation for a successful future; but are 
we brave enough to build it? Fixing Business focuses on why we must be. Fixing 
the world requires a vibrant and successful, profit-yielding, tax-delivering, job-
creating business sector. This book describes how that sector is built, and how 
the good of business means the good of all. 
 • Learn why business must invest more — and better — in physical and human 

infrastructure 
 • Discover the critical importance of social inclusion in the future of business 
 • Understand why fixing education and the environment are at the top of the 

priority list 
 • Engage with every aspect of society to create the wealth that holds the social 

fabric together 

About the Author

Digby Jones (www.digbylordjones.com) is a name synonymous with business in 
the UK. Ex-Director General of the CBI (the Confederation of British Industry) and 
Minister of State for Trade, has a positive and emotive approach to doing business 
a different way is much sought after following the global financial crisis. Digby 
appears regularly on television, radio and in the newspapers, being known for his 
firm views on numerous aspects of life in a globalised economy. He is an active 
public speaker at events and engagements all over the world and was President 
of the Speakers Trust (2008-2009). As one of the world’s most acclaimed business 
commentators, Digby entertains and inspires audiences around the globe, with 
his memorable, bespoke presentations at conferences, seminars and dinners. 
Since leaving his Ministerial role in 2008, Digby has continued to speak at major 
international events across the world.
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Now that we have exited the Industrial age and entered the digital age, what we 
are learning, or learned at school leaves us entirely unprepared. The lessons 
school forget will drop some truth bombs about life, the stuff they didn’t tell you 
because, let’s be honest school wasn’t really designed for you. It will show you 
how our minds have been shaped from a young age to be ‘followers’ at a time 
when we need leadership and creativity. It will teach readers the truth about the 
economic system we live in, in very simple terms. Terms that everyone can 
understand — regardless of education levels. It will introduce the readers to The 
new three R’s:
Revolution — How we got here, what’s next and why the new skills you need are 
more human and creative. Things you can learn if you make the effort.  
A motivational reminder that this revolution is for everyone who can be bothered 
to participate.
Revenue — The truth about money. This section will go through the different 
types of money and how to get. Specifically there are 3 types of money: Earned, 
Invested and Invented.
Reinvention — Now we know what’s needed, this section will teach the 
techniques to become a modern day expert in X. And all it takes is a personal 
investment of time. I’ll go through the myriad of tools at our disposable to 
become more valuable to the market place. I’ll look at the skill bases needed in 
the future, all of which reside on a higher human level.

About the Author

Steve Sammartino wrote his first lines of computer code at age 10. He is one 
Australia’s most respected futurists and business technologists. He has an 
incredible ability to make sense of how emerging technology applies to your 
industry. He is a born entrepreneur, and had his first startup at age 12 — an 
organic egg farm before the words organic or startup had been invented! He held 
many senior positions culminating in Directorships before decided to revert to his 
true passion for technology. His experience means he intimately understands the 
disruptive forces many established companies are facing today.
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Commonsense Leadership
No-Nonsense Rules for Improving Your Mental Game and 
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Win the mental game before you ever step out on the field.
Commonsense Leadership is the playbook for leaders who want to win. From 
rallying the team to hitting it out of the park, every leader needs to understand 
the mental game. A winning team must be highly skilled, but they must also be 
resilient, motivated, attentive, and ready to charge the field. Skills can be taught, 
but the mental factor comes from the environment and the leadership. This book 
shows you how to boost performance, with real-world solutions for instilling that 
razor-sharp mental edge.

About the Author

Jack H. Llewellyn, PhD, is Founder and President of the Center for Winning 
Performance. Dr Llewellyn helps business clients use the approach and strategies 
used by famous athletes to properly assess their abilities, correctly focus on 
processes to reach goals, thrive on stress and recover quickly from adversity to 
become top performers. 
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The book that defined the field, updated and expanded for today’s 
organizations. 
This new fifth edition shows how culture has become a popular concept and 
expands the focus on the role of national cultures in influencing culture dynamics, 
including some practical concepts for how to deal with international differences. 
Special emphasis is given to how the role of leadership varies with the age of the 
organization from founding through to old age as cultural issues vary at each 
stage. How culture change is managed at each stage and in different 
organizations is emphasized as a central concern of leader behavior. 

About the Author

Edgar H. Schein is the world-renowned expert on organizational culture, credited 
with founding the field and authoring this, the defining resource on the topic. He 
has written several best-selling books and consults with organizations worldwide 
on culture, organizational development, and careers. 
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Inspire performance and prove your leadership impact. 
Prove It! is the executive guide to improving organisational performance through 
the practice of evidence-based leadership. More than ever before, the world is 
demanding transparency and accountability from organisational leaders, and 
there is a growing push to hold leaders responsible for the performance of their 
organisation. Many executives panic at the thought of what transparency might 
reveal and how they might be held accountable, but others relish the opportunity 
to showcase their organisation’s performance. The difference is in the leadership 
methodology. The best leaders already know how their organisation is 
performing, and that it has improved during their tenure and they can prove it 
because they practise evidence-based leadership. This book offers a clear 
blueprint for building on your existing skills and performance management 
systems to build a truly high performance organisation. Just three personal 
leadership habits and three organisation-wide habits can transform your 
organisation into the powerhouse you know it can be. 

About the Author

Stacey Barr is known around the world as one of the thought-leaders in the 
field of organisational performance measurement, and has been publishing 
practical performance measurement tips, emailed to over 14,500 executives 
and strategy and performance professionals world-wide, for 10 years. Her blog, 
www.measureupblog.com receives an average of 2,500 unique visitors each 
week. Her methodology, PuMP, is used by hundreds of organisations in over 45 
countries around the world.
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Learn the science and master the art of telling a great story.
Stories for Work walks you through the science of storytelling, revealing the secrets 
behind great storytellers and showing you how to master the art of storytelling in 
business. Stories hold a unique place in our psyche, and the right story at the 
right time can be a game-changer in business; whether tragedy, triumph, tension 
or transition, a good story can captivate the listener and help you achieve your 
goals. In this book, author Gabrielle Dolan draws from a decade of training 
business leaders in storytelling to show you what works, why it works, when it 
works best and what never works. You’ll learn how to create your own stories 
authentically yours, crafted to attain your goal and develop an instinct for sharing 
when the time is right. In-depth case studies feature real-world people in real-
world businesses, showing how storytelling has changed the way they work, 
motivate and lead providing clear examples of the power of this enormously 
effective skill. Storytelling gives you an edge. Whether you’re after a promotion, a 
difficult client, a big sale or leading through transition, a great story can help you 
smooth the road and seal the deal. This book is your personal coach for 
masterful storytelling, with expert guidance and lessons learned from real-world 
business leaders. 
 • Learn why storytelling grabs attention and helps your message get through 
 • Master the four types of stories used in business settings 
 • Infuse your stories with the personal to highlight your vision and values 
 • Craft a selection of stories to pull out at pivotal business moments 

About the Author

Gabrielle Dolan is a global thought leader on authentic leadership and 
storytelling. She works with high-profile leaders from around the world, helping 
them to become better leaders and communicators using the art of business 
storytelling. Gabrielle is a highly sought after international keynote speaker. 
Her past clients include some of Australia’s top 50 ASX companies such as NAB, 
Australia Post, Telstra and ANZ, and multinational companies such as Accenture, 
Ericsson and International Committee Red Cross.
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Tap into everyday courage for extraordinary results.
The Courageous Leader presents a much-needed reminder for leaders 
everywhere: it takes courage. Courage is not just about heroic acts in grandiose 
situations — it’s about everyday, solid-as-a-rock support and leadership that 
motivates, inspires, and delivers. It’s about taking a risk on a great idea, and it’s 
about seeing opportunities in the day-to-day. Courageous leaders aren’t 
necessarily the bold “Navy SEALS” of the workplace; they’re the everyday people 
who lead steadily through rough waters. They don’t seek out discomfort, but 
accept it as part of the process when it occurs, and still deliver exceptional 
results. This book shows you how to tap into your courage reserves and build 
your steel. Real stories of everyday leaders show you how it’s done, and provide 
a new lens for seeing real strength in adversity — and practicing it yourself. 
Tough situations do arise, but great leaders show courage every day. Keeping 
your strength in reserve for the big problems leaves you operating at less-than-
full capacity the rest of the time — and your people deserve better. This book 
shows you how to exercise courage every day in small situations to build the 
unshakeable foundation of a great leader. 

About the Author

Angela Sebaly is the Co-Founder and Chief Executive Officer of Personify 
Leadership with over 20 years of experience in the field of leadership 
development. She is a natural leader and entrepreneur, a sought-after coach 
and trainer, who understands organizational leadership from the inside out. 
She has held senior roles with major organizations in the telecommunications, 
construction, hospitality, and oil and gas industries. 
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A roadmap to success for tomorrow’s leaders.
The EQ Leader provides an evidence-based model for exceptional leadership, and 
a four-pillar roadmap for real-world practice. Data collected from thousands of 
the world’s best leaders — and their subordinates — reveals the keys to success: 
authenticity, coaching, insight, and innovation. By incorporating these methods 
into their everyday workflow, these leaders have propelled their teams to heights 
great enough to highlight the divide between successful and not-so-successful 
leadership. This book shows you how to put these key factors to work in your 
own practice, with clear examples and concrete steps for improving skills and 
competencies. New data from the author’s own research into executive 
functioning describes the neurological aspects of leadership, and a deep look at 
the leaders of tomorrow delves into the fundamental differences that set them 
apart — and fuel their achievement. Leadership is changing, both in look and 
practice; strictly authoritative approaches are quickly losing ground as today’s 
workers discover the power of collaboration and the importance of interpersonal 
awareness. This book provides step-by-step guidance for leading from within this 
space, with evidence-based approaches for success. 

About the Author

Steven J. Stein (www.mhs.com) is a clinical psychologist and the founder and 
CEO of Multi-Health Systems Inc., the leading publisher of scientifically validated 
assessments. He is the Chair of the Psychology Foundation of Canada, past 
President of the Ontario Psychological Association, former Assistant Professor in 
the Department of Psychiatry at the University of Toronto. Dr Stein has consulted 
to the US Air Force and Canadian Forces, in addition to special units of the 
Pentagon, the FBI, Toronto Maple Leafs, and numerous corporate and non-profit 
clients.
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Companies need High Potential leaders (Hi-Pos) more than ever before to help 
them adapt to todays tumultuous, digitally-driven business environment. If you 
meet the Hi-Po criteria, you’re in high demand — and this book explains how to 
fast-track yourself. Criteria for Hi-Pos are changing markedly. In the past, fast-
track leaders were tapped mainly because of their cognitive abilities, analytical 
skills, imagination, thoroughness in finding solutions and even perfectionist 
tendencies. In the new climate, other attributes will count more heavily: 
relationship skills, experience, judgment, abilities to engage, motivate, and draw 
out the best performance in others, strategic skills and even personal habits and 
behavior style. Above all, companies see Hi-Pos as people who have the capacity 
to grow quickly and step into new leadership roles competently. This book is a 
step-by-step guide to becoming a high potential leader.

About the Author

Ram Charan is a world-renowned business coach and author of 16 books 
including the New York Times bestseller Execution. His books have sold over 2 
million copies combined, and have been translated into many languages. His 
energetic, interactive teaching style has won him several awards. He was among 
BusinessWeek’s top ten resources for in-house executive development programs. 
He was previously on the faculty of Harvard Business School.
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The most trusted source of leadership wisdom, updated to address today’s 
realities.
The Leadership Challenge is the gold-standard manual for effective leadership, 
grounded in research and written by the premier authorities in the field. With 
deep insight into the complex interpersonal dynamics of the workplace, this book 
positions leadership both as a skill to be learned, and as a relationship that must 
be nurtured to reach its full potential. This new sixth edition has been revised to 
address current challenges, and includes more international examples and a laser 
focus on business issues; you’ll learn how extraordinary leaders accomplish 
extraordinary things, and how to develop your leadership skills and style to 
deliver quality results every time. Engaging stories delve into the fundamental 
roles that great leaders fulfill, and simple frameworks provide a primer for those 
who seek continuous improvement; by internalizing key insights and putting 
concepts into action, you’ll become a more effective, more impactful leader. A 
good leader gets things done; a great leader aspires, inspires, and achieves more. 
This book highlights the differences between good and great, and shows you how 
to bridge the chasm between getting things done and making things happen. 

About the Authors

James M. Kouzes (www.leadershipchallenge.com) is the Dean’s Executive Fellow 
of Leadership, Leavey School of Business at Santa Clara University, and lectures on 
leadership around the world to corporations, governments, and non-profits.
Barry Z. Posner (www.leadershipchallenge.com) is Accolti Professor of Leadership 
and former Dean (1997-2009) of the Leavey School of Business, Santa Clara 
University. An accomplished scholar, he also provides leadership workshops and 
seminars around the world.
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The 10 essential skills every effective leader must have.
The Leadership Habit, Achieving Business Results is the handbook for leaders — both 
current and aspiring — seeking to develop and improve their own performance 
and empower those they lead to excel. By articulating a clear, well-defined 
standard of what it means to be a leader, this book condenses volumes of advice 
and opinion into a systematic framework of 10 core competencies. Through 
expert discussion and deep dissection of these critical areas, you’ll understand 
the skills required to lead people effectively; productivity and growth are 
products of leadership, and by developing these essential skills, you’ll bring long-
term goals closer and start achieving more. This invaluable guidebook highlights 
the value of measured training and quantifiable goals, and shows you when and 
where your skills are best applied; by internalizing both concept and application, 
you’ll develop an innate sense leadership that motivates, inspires, empowers, and 
delivers results. Leadership is more than a title it’s a tremendous responsibility. 
Poor leadership can sink an organization; great leadership can take it to great 
heights — it’s all in the skills and execution. This book is your guide to being one 
of the greats, with expert advice and a concrete framework for leading well. 

About the Author

Tammy R. Berberick (crestcomfranchise.com) is an accomplished leader 
with a track record of developing and leading transformational change within 
organizations. Most recently, she was the president of Focus on Execution; a 
consulting firm that helps CEOs sharpen their business focus and improve their 
overall profitability. Tammy also was a Chair for Vistage, the largest CEO leadership 
organization in the world and has coached over 100 CEOs and Key Executives. 
While at Vistage, she mastered the direct sales approach and assisted new coaches 
with their start up and sales.
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Lift your organization from the top with a powerful new leadership 
approach.
The Power of Positive Leadership is your personal coach for becoming the leader 
your people deserve. Storyteller Jon Gordon crafts the fables that inspire great 
leadership: The Energy Bus, The No Complaining Rule, Training Camp, and others 
have helped hundreds of thousands of people around the world achieve their 
true leadership potential. In this book, he gathers the insights from all of his 
bestselling fables to bring you the definitive guide to positive leadership. Great 
leaders understand that people drive the numbers, not the other way around; to 
win, you must win with people and this book shows you how. It all begins with 
your decision to become a positive leader, and the understanding that leadership 
is not just about what you can do, but what you can inspire, encourage, and 
empower others to do. You’ll learn to bring out the best in each of your 
employees by sharing the best within you; instead of running over people to 
achieve your goals, invite them on board together, you can achieve more than you 
ever thought possible. Difficult times call for leaders who are up for the challenge. 
Results are the byproduct of your culture, teamwork, vision, talent, innovation, 
execution, and commitment; this book shows you how to bring it all together to 
become a powerfully positive leader. 

About the Author

Jon Gordon (jongordon.com) is a consultant, keynote speaker, and international 
bestselling Wiley author. He and his books have been featured on CNN’s American 
Morning, NBC’s Today Show, and in Forbes, the Wall Street Journal, the New York 
Times and Positive Thinking. He works with numerous Fortune 500 Companies, 
professional and college sports teams, hospitals, and leaders in business and 
education to develop positive, engaged, and productive teams.
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The no-fail framework every manager needs for ultimate success.
The number-one driving factor behind lacklustre performance is outdated, one-
size-fits-all management; today’s talent can drive your business toward 
unprecedented growth, but it’s up to management to attract, recruit, retain and 
motivate the ideal team. This book walks you step-by-step through the Talent 
Dynamics Model and shows you how to apply it to all stages of the talent cycle, 
from recruitment to day-to-day management. You’ll dig to the heart of your 
company’s culture, gain a new understanding of your customers and employees 
and learn how shifting your management approach can have a profound impact 
on worker motivation and performance. Surveys have shown that fear is the 
reason small businesses stay small. Not fear of failure, but fear of managing a 
large number of people. This book takes fear out of the equation with a solid, 
step-by-step framework for building a top team. 

About the Author

Paul Avins (www.paulavins.com) is known as one of the most sought after 
Business Growth Coaches, Mastermind Mentors and Trusted Talent Management 
Advisors in the Business Community. Paul is one of the top Global Partners 
with Entrepreneurs Institute and is also an Accredited Performance and Flow 
Consultant. He’s the creator of the F12 Mastermind — the UK’s No 1 Business 
Mastermind for £1m and above.
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Compete in the digital world with pragmatic strategies for success.
Digital Sense provides a complete playbook for a more engaged customer 
experience strategy. By reorganizing sales and marketing, you gain newfound 
talent and knowledge from the resources already at hand. This book provides two 
pragmatic frameworks for implementing and customizing a new marketing 
operating system at any size organization; the Experience Marketing Framework 
and the Social Business Strategy Framework break down proven methods for 
exceeding the expectations throughout the entirety of the buying journey. 
Customizable by industry, sector, or scale, these frameworks helps organizations 
leap to the front of the line. 

About the Authors

Travis Wright is Chief Marketing Technology Officer at CCP Global, a consultant, 
keynote speaker, entrepreneur, data and analytics geek, tech journalist, and stand-
up comic. 
Chris J. Snook is a Venture Catalyst in Residence at Tallwave and Brand-
Humanizer-at-Large for Ethology, helping brands audit and strategically develop a 
consumer-first roadmap. 
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The New Psychology of Selling.
The sales profession is in the midst of a perfect storm. Buyers have more power — 
more information, more at stake, and more control over the sales process — than 
any time in history. Technology is bringing disruptive change at an ever-increasing 
pace, creating fear and uncertainty that leaves buyers clinging to the status quo. 
Deteriorating attention spans have made it difficult to get buyers to sit still long 
enough to challenge, teach, help, give insight, or sell value. And a relentless 
onslaught of me-too competitors have made differentiating on the attributes of 
products, services, or even price more difficult than ever. Legions of salespeople 
and their leaders are coming face to face with a cold hard truth: what once gave 
salespeople a competitive edge — controlling the sales process, command of 
product knowledge, an arsenal of technology, and a great pitch — are no longer 
guarantees of success. Yet this is where the vast majority of the roughly $20 billion 
spent each year on sales training goes. Its no wonder many companies are seeing 
50 percent or more of their salespeople miss quota.
Yet, in this new paradigm, an elite group of top 1 percent sales professionals are 
crushing it. In our age of technology where information is ubiquitous and buyer 
attention spans are fleeting, these superstars have learned how to leverage a new 
psychology of selling — Sales EQ — to keep prospects engaged, create true 
competitive differentiation, as well as shape and influence buying decisions. These 
top earners are acutely aware that the experience of buying from them is far more 
important than products, prices, features, and solutions. In Sales EQ, Jeb Blount 
takes you on an unprecedented journey into the behaviors, techniques, and secrets 
of the highest earning salespeople in every industry and field. 

About the Author

Jeb Blount (www.salesgravy.com) is a sales acceleration specialist who advises 
many of the world’s leading organizations and their executives on the impact of 
emotional intelligence and interpersonal skills on sales, leadership, customer 
experience, and strategic account management. He was recently recognized as 
one of the Top 50 Most Influential Leaders in Sales and Marketing by Top Sales 
Magazine and one of the World’s Top 30 Social Selling Influencers by Forbes.  
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The definitive reference book with real-world solutions you won’t find 
anywhere else.
The Big Book of Dashboards presents a comprehensive reference for those tasked 
with building or overseeing the development of business dashboards. Comprising 
dozens of examples that address different industries and departments and 
different platforms. The Big Book of Dashboards is the only book that matches 
great dashboards with real-world business scenarios. By organizing the book 
based on these scenarios and offering practical and effective visualization 
examples, The Big Book of Dashboards will be the trusted resource that you open 
when you need to build an effective business dashboard. The expert authors 
have a combined 30-plus years of hands-on experience helping people in 
hundreds of organizations build effective visualizations. They have fought many 
‘best practices’ battles and having endured bring an uncommon empathy to help, 
the reader, survive and thrive in the data visualization world. A well-designed 
dashboard can point out risks, opportunities, and more; but common challenges 
and misconceptions can make your dashboard useless at best, and misleading at 
worst. The Big Book of Dashboards gives you the tools, guidance, and models you 
need to produce great dashboards that inform, enlighten, and engage. 
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Transform marketing strategy, data, and decisions for the digital age.
Moment Marketing is a marketing handbook for the digital age. For years, we 
believed that the monumental amounts of data being collected would allow us to 
fine-tune segments to a perfected audience of one but as the data stream became 
a deluge, a new reality set in: market segments don’t really make sense when all 
marketing has gone digital. Instead, we need to reach the right audience with the 
right message, at the right time: when their attention is available and their interest 
is piqued. In this book, the CEO of Rocket Fuel shows you how it’s done. Today’s 
marketing requires a deep understanding of the nature of complexity, and the 
opportunity costs and challenges of a world awash in behavioral data. This book 
offers an analysis of the current paradigm; from contemporary case studies to 
ancient philosophy, from unexpected happenstance to carefully orchestrated 
campaigns, situated between the art and science of knowing when your audience 
is who you think they are, this invaluable guidance will help you optimize 
marketing for the new era. Technology has disrupted markets down to their core 
this is not news. But it has also completely transformed the way we approach, 
measure, and execute marketing; this book brings your operations into the new 
age, with a more effective approach that exploits the new landscape. 

About the Authors

Randy Wootton (rocketfuel.com) is Chief Executive Officer for Rocket Fuel, a 
full Programmatic Marketing Platform designed to go beyond 1:1 marketing by 
learning to predict what marketing actions to take with a particular person in a 
particular moment of time. Randy joined Rocket Fuel as Chief Revenue Officer in 
March 2015 and was named CEO in November 2015.
Eric Duerr is the CMO at Rocket Fuel, and is responsible for demand generation, 
account-based marketing, sales enablement, and the Rocket Fuel Institute. He is 
also spearheading the company’s strategic envisioning. 
Ken Rufo (emphaticthinking.com) is the SVP of Strategy and Positioning at 
Emphatic Thinking, a strategic consultancy. He has taught communication, 
business, and media classes for over a decade, and has worked as faculty at the 
University of Washington’s Communication Leadership Program, where he taught 
courses on digital disruption.
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The complete guide to fundraising planning, tools, methods, and more.
Fundraising Principles and Practice is a unique resource for students and 
professionals seeking to deepen their understanding of fundraising in the current 
nonprofit environment. Based on emerging research drawn from economics, 
psychology, social psychology, and sociology, this book provides comprehensive 
analysis of the nonprofit sector. The discussion delves into donor behavior, 
decision making, social influences, and models, then uses that context to describe 
today’s fundraising methods, tools, and practices. A robust planning framework 
helps you set objectives, formulate strategies, create a budget, schedule, and 
monitor activities, with in-depth guidance toward assessing and fine-tuning your 
approach. Coverage includes online fundraising, major gifts, planned giving, direct 
response, grants, corporate fundraising, and donor retention, with an integrated 
pedagogical approach that facilitates active learning. Case studies and examples 
illustrate the theory and principles presented, and the companion website offers 
additional opportunity to deepen your learning and assess your knowledge. 

About the Authors

Adrian Sargeant is the Director of the Centre for Sustainable Philanthropy 
at Plymouth University in the UK and an Adjunct Professor of Philanthropy at 
Queensland University of Technology, Australia. He is the leading academic 
authority on fundraising and held the only endowed Chair in Fundraising anywhere 
in the world. 
Jen Shang is the world’s only Philanthropic Psychologist. She is currently Director 
of Research at the Centre for Sustainable Philanthropy at Plymouth University and 
Professor of Philanthropic Psychology. 
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The real-world guide to successfully funding your nonprofit program.
The Complete Guide to Fundraising Management is the comprehensive handbook for 
successful fundraising, with a practical focus that applies across the non-profit 
sector. With a focus on planning, self-assessment, continual improvement, and 
high-payoff strategies, this book provides more than just ideas — it shows you 
the concrete, real-world actions that make it all happen, and gives you the tools 
you need to bring these concepts to life. This new fourth edition features the 
latest information about social media campaigning, internet fundraising, 
crowdfunding, and more. Timelines, checklists, and forms help you streamline 
management tasks to focus on effective development, and updated sample 
reports and budget information help you begin implementing these approaches 
quickly. The non-profit world is becoming increasingly competitive in terms of 
funding, and fundraisers are being asked to perform miracles more than ever 
before. This book offers a time-tested framework for fundraising success, with 
step-by-step guidance through the entire process from prospect to program. 

About the Authors

Stanley Weinstein, ACFRE, EMBA, was President of Stanley Weinstein 
Outstanding Fundraising Professional. He is Founding Director of a non-profit 
organization, Best Chance, that helps people released from prison to lead 
rewarding and meaningful lives. 
Pamela Barden, DBA, CFRE, is a 35-year veteran of fundraising, working both for 
non-profit organizations and consulting firms. Pamela is a Certified Fundraising 
Executive, winner of a Gold Award for Fundraising Excellence and an ECHO Award 
from the DMA, a Distinguished Instructor for UCLA Extension, Adjunct Professor 
at University of La Verne; a monthly contributor to Blackbauds npENGAGE, and a 
weekly columnist for NonprofitPRO.
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Many nonprofits do thrive. Joan Garry’s Guide to Nonprofit Leadership will 
show you how to do just that.
Nonprofit leadership is messy. Nonprofits leaders are optimistic by nature. They 
believe with time, energy, smarts, strategy and sheer will, they can change the 
world. But as staff or board leader, you know nonprofits present unique 
challenges. Too many cooks, not enough money, an abundance of passion. Its 
enough to make you feel overwhelmed and alone. The people you help need you 
to be successful. But there are so many obstacles: a micromanaging board that 
doesn’t understand its true role; insufficient fundraising and donors who make 
unreasonable demands; unclear and inconsistent messaging and marketing; a 
leader who’s a star in her sector but a difficult boss. Funny, honest, intensely 
actionable, and based on her decades of experience, this is the book Joan Garry 
wishes she had when she led GLAAD out of a financial crisis in 1997.

About the Author

Joan Garry worked on the management team that launched MTV, was an 
executive at Showtime Networks, then became executive director of GLAAD, 
one of the largest gay rights organizations in the US. She is the Principal of Joan 
Garry Consulting, a leading firm specializing in strategic assessments, leadership 
development, executive coaching and crisis management. She writes a successful 
non-profit leadership blog reaching over 45,000 unique visitors monthly from over 
150 countries worldwide. 
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Transform your organization into a dynamic catalyst for success.
Accelerating Performance is not just another warm and fuzzy change management 
book — it’s a practical, comprehensive, data-driven action plan for picking up the 
pace and achieving more. Co-written by one of the authors of Beyond 
Performance, this book draws on a combination of empirical research and decades 
of experience advising global companies to show you how to reduce time to value 
by building and changing momentum more quickly than your competitors. The 
META framework (short for Mobilize, Execute, and Transform with Agility) offers 
advice for leading change at four levels: strategy, the organization, teams, and 
individuals. In addition to step-by-step guidance toward assessment, planning, 
and implementation, the book offers: 
 • A diagnostic tool for leaders, teams, and organizations to assess their starting 

place, and highlight the specific areas needed to improve the ability to 
accelerate performance

 • A detailed look at the factors proven to create drag — and drive — at each of 
the four levels: strategy, organizations, teams, and individuals

 • An exploration of the 39 differentiating actions that organizations can combine 
as dictated by their strategy and context into a winning recipe

 • A closer look at the practices of 23 superaccelerators, a global (and perhaps 
unexpected) mix of companies that have demonstrated a consistent ability to 
accelerate performance

About the Authors

Colin Price is an Executive Vice President and the Global Managing Partner of the 
Leadership Consulting Practice at Heidrick & Struggles. His books include Mergers 
(with David Fubini and Maurizio Zollo), Vertical Take-Off (with Sir Richard Evans), and 
Beyond Performance (with Scott Keller). He is an Associate Fellow of Saïd Business 
School at Oxford University and a Visiting Professor at Imperial College London.
Sharon Toye is a Partner in Heidrick & Struggles’ London office and a member of 
its Leadership Consulting Practice where she heads up the global service line for 
accelerating team performance. An organization development expert, qualified 
psychotherapist, and highly skilled consultant, she has more than 20 years of 
experience as an executive and top-team coach. 
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Positive 
Organization 
Development

Unifying and Defining the new OD.
Innovation-Inspired Positive Organization Development gives shape and coherence to 
the field’s vast potentials and most promising horizons. To underscore the new 
theory of change transforming the whole of OD, the authors provide definition 
and direction to what they call ”the next ipod” innovation-inspired positive OD. 
Drawing from decades of real-world experience and experimentation, as well as 
cataloguing and synthesizing the exciting research, this book does what French 
and Bell’s enduring classic did for the earliest days of OD. It defines the new OD, 
describing where it came from and where it is going. It provides a unified 
resource for bridging theory and practice for managers and change agents of all 
kinds, by providing a panoramic presentation of methods for working at the 
individual, organizational, and societal levels — the ”three circles of the strengths 
revolution.” The result is shape shifting for the field. What was once a fragmented 
and unassembled jigsaw puzzle is pulled into a conceptually inspiring and 
pragmatically powerful combined framework.  

About the Authors

David L. Cooperrider is the Fairmount Minerals Professor of Entrepreneurship 
at the Weatherhead School of Management, Case Western Reserve University. 
David is past Chair of the National Academy of Management’s OD Division. David 
is Founder and Chair of the Fowler Center for Sustainable Value. He has been 
published in journals such as Organization and Environment, Human Relations, 
Journal of Applied Behavioral Science, Management Inquiry, The OD Practitioner and 
his work has been covered by The New York Times, Forbes, NPR, Science, Fortune, 
Washington Post and many others. Among his many awards, he was recently 
awarded the Peter F. Drucker Distinguished Fellow. 
Lindsey Godwin is an Assistant Professor of Management in the College of 
Business at Morehead State University. Her work has appeared in a variety of 
academic and practitioner outlets, including The Oxford Handbook of Positive 
Organizational Scholarship, Journal of Leadership and Organizational Studies, 
Entrepreneurship Theory and Practice, Training & Management Development Methods 
and many others. Active in the Appreciative Inquiry (AI) community, she is also a 
knowledge manager for the AI Commons, the largest open-source resource space 
for Appreciative Inquiry in the world.

mailto:translationrights%40wiley.com?subject=


To request review copies
translationrights@wiley.com

Back to contents

89

Organizational Development

Transformational Growth
Strategies and Practices to Thrive During Times of Change 
and Disruption
David Frigstad

ISBN:  978-1-119-31481-3 | Jul 2017 | 256PP

Subject Category: Business
Section Header: Organizational Development
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=111931481X
Title Sequence: 26

Prepare for future uncertainty with a research-backed recipe for success. 
Transformational Growth offers a practical guide to preparing for the future based 
on 360-degree research from Frost & Sullivan. We’re already seeing the effects of 
disruption, megatrends, and alternative business models, and as these elements 
continue to converge, the outcome becomes increasingly unpredictable. 
Preparation is critical for businesses, organizations, and individuals alike. This 
book provides revolutionary practices, techniques, and methodologies that will 
help you invest and thrive regardless of what the future may hold. Interactive 
models and tools help clarify complex ideas and apply them to your personal 
situation, and workshops, benchmarks, and surveys give you a roadmap for 
securing your future. Online updates continue to address and track important 
issues, and keep you abreast of new developments that can impact your 
preparation strategy. Whether you’re planning to retire or are involved with 
investments, government organizations, educational institutions, or corporations, 
this book will help you fortify your finances against whatever may come. 

About the Author

David Frigstad is the Chairman of Frost & Sullivan, a leading research and growth 
consulting firm that supports Fortune 1000 clients in all global economic centers. 
David frequently keynotes at industry events, associations, and company strategy 
meetings, and is currently a member of the board of the Strategy and Competitive 
Intelligence Professionals association and Chairman of the Board of the Frost 
& Sullivan Institute which is a non-profit organization dedicated to leveraging 
innovation to address global challenges. 
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Revamp your life to grow, evolve, and become who you want to be.
Lifestorming is the indispensably practical handbook for becoming the person you 
want to be. Redesign your life, friends, behaviors, and beliefs to move closer to 
your goals every single day, guided by expert insight and deep introspection. 
Written by a veteran author team behind almost 100 books on human behavior, 
this guide helps you learn why you do things the way you do them, and how to 
do them better. The Lifestorming Test allows you to assess your current state in 
concrete terms, and assess your ability to change and adapt from there, it’s about 
identifying people, actions, habits, and beliefs that either support your personal 
and professional growth or hold you back. You’ll learn the six building blocks of 
character, challenge your belief system, develop a leadership mindset, and 
overcome the fear and guilt of success. You’ll map out an action plan, and learn 
how to continually move forward at work, at home, and in everyday life. We often 
don’t realize how much of our natural default is established by others. Whose 
goals are you working toward? Are you measuring your progress with the correct 
yardstick? This book shows you how to take a step back and compare your life 
today with the future you want and build a plan for changing track toward 
constant evolution and growth. 

About the Authors

Alan Weiss, PhD (summitconsulting.com) is a consultant, speaker, and bestselling 
author. His firm, Summit Consulting Group, Inc., is one of the strongest 
independent consulting brands in the world and has attracted clients such 
as Merck, Hewlett-Packard, GE, Mercedes-Benz, and over 500 other leading 
organizations. He has published over 500 articles and 37 books, some of which 
have been on universities’ curricula and have been translated into nine languages. 
Marshall Goldsmith (marshallgoldsmith.com) is a world authority in helping 
successful leaders achieve positive, lasting change in behavior: for themselves, 
their people and their teams. He is the million-selling author or editor of 31 books, 
including the New York Times and Wall Street Journal bestsellers, MOJO and What Got 
You Here Won’t Get You There — a WSJ #1 business book and winner of the Harold 
Longman Award for Business Book of the Year. His books have been translated 
into 28 languages and become bestsellers in eight countries.
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Escape and avoid life traps with expert ”Trapologist” guides.
Traptales is a field guide to the common quicksand that ensnares people every day. 
We all fall into traps, and we often don’t even realize it until we’re firmly entrenched, 
struggling for air and the harder we try to climb out, the deeper we sink. But what 
if there were another way? What if we could spot traps from a distance, and avoid 
them entirely? In this book, the Covey family — the group behind The Seven Habits 
of Highly Effective People — trains you in the art of Trapology. You’ll learn about the 
seven most common life traps, and how people find themselves stuck over and 
over again. You may discover that you’re actually trapped right now (they’re easy to 
fall into), but consider this book your lifeline — the Coveys will show you how to 
escape, and how to sidestep these traps in the future. Life traps are camouflaged; 
sometimes as a terrific opportunity, sometimes as comfortable security, sometimes 
as simple habit. Traps are masters of disguise, but there are telltale signs that give 
them away every time. This book shows you how to recognize those signs in time to 
take an alternate route; if it’s already too late, you’ll learn how to climb out and get 
back on your way. 

About the Authors

David M. R. Covey (smcov.com) expert in leadership and complex sales, has 
practiced the Seven Habits since birth, and the concept of interdependence. 
Current co-CEO of SMCOV, a world leader in learning and development solutions 
across 80+ countries, and Managing Partner at ThomasLeland. 
Stephan M. Mardyks (smcov.com) organizational strategy and executive 
development expert. Current co-CEO of SMCOV, a world leader in learning 
and development solutions across 80+ countries, and Managing Partner at 
ThomasLeland.
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Build your vision, work with purpose, live the life of your dreams.
Does your daily effort at work build your dream, or someone else’s? Do you work 
for pay or fulfillment? It’s possible to have both, and this book shows you how to 
get there. Purpose-minded entrepreneurs are changing the world every day, living 
and working with passion and excitement. This book shows you how to stay 
focused on your goals, build a solid hands-on strategy, leverage your talents and 
abilities, and build a business that benefits the world. 

About the Author

Tony A. Gaskins, Jr. is a motivational speaker, author, and life coach. Tony is a 
gobal speaker, a TV and film producer, ghostwriter and an author / business / 
social media consultant. He has been featured on The Oprah Winfrey Show, TBN’s 
700 Club, and The Tyra Banks Show.
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Learn from some of the most respected women in insurance and risk 
management.
Words of Wisdom from Women to Watch presents the advice, guidance, and lessons 
learned from the most successful women in risk management and insurance. For 
the past 10 years, Business Insurance has highlighted key women in the field 
women noted for their skills, accomplishments, courage, wisdom, and everyday 
steel. In this book, these women present their stories in their own words; through 
essays and anecdotes about key issues, key moments, and crucial lessons, former 
Women to Watch honorees provide a glimpse into what it takes to make it. 
They’ve battled obstacles, hurdles, and institutionalized career impediments and 
they’ve come out on top; their stories provide inspiration, motivation, and 
concrete, real-world guidance for all women who seek advancement in the 
insurance and risk management fields. Business Insurance receives several 
hundred Women to Watch nominations every year; of those, they honor only 25. 
These women are the cream of the crop, and their unique insights into all-too-
common experiences can help us all rise to the top. 
 • Shatter the glass ceiling and close the wage gap 
 • Shift your perspective on what “work/life balance” means 
 • Celebrate and navigate the workplace’s changing demographics 
 • Learn how successful women get it done 

About the Author

Business Insurance is a publication of Crain Communications Inc. that provides 
news and information for risk managers, benefits managers, insurers, brokers 
and other providers of insurance products and services. The publication delivers 
in-depth analysis on new and emerging risks, case studies of successful programs, 
market intelligence on trends, and guidance on how to capitalize on opportunities 
and overcome challenges. Business Insurance covers core risk management 
and insurance areas such as property/casualty insurance, health insurance, 
captive insurance and other alternative risk transfer vehicles, and enterprise risk 
management.
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A non-technical guide to leveraging retail analytics for personal and 
competitive advantage. 
Style & Statistics is a real-world guide to analytics in retail. Written specifically for 
the non-IT crowd, this book explains analytics in an approachable, 
understandable way, and provides examples of direct application to retail 
merchandise management, marketing, and operations. The discussion covers 
current industry trends and emerging-standard processes, and illustrates how 
analytics is providing new solutions to perennial retail problems. Key concepts are 
detailed in easy-to-understand language, and numerous examples highlight the 
growing importance of understanding analytics in the retail environment. 

About the Author

Brittany Bullard is a systems engineer at SAS. She has strong retail experience 
implementing analytical solutions and developing merchandise processes that 
have led to incremental profitability and success. 
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The essential companion to the book that revolutionized entrepreneurship.
Disciplined Entrepreneurship Case Studies even if they don’t yet know that they 
want it. Real-world examples illustrate the framework in action, and case studies 
highlight critical points that can make or break you when your goal is on the line. 
Exercises and assessments help you nail down your strengths, while pointing out 
areas that could benefit from reinforcement because when it comes to your 
business, “good enough” isn’t good enough better is always better. Disciplined 
Entrepreneurship transformed the way that professionals think about starting a 
company, and this book helps you dig into the proven framework to make your 
business dreams a reality.
 • Delve deeper into the 24 steps to success
 • Innovate, persevere, and create the product people want
 • Internalize lessons learned from real-world entrepreneurs
 • Test your understanding with exercises and case studies

Starting a company is a serious undertaking, with plenty of risk and sacrifice to 
go around so why not minimize the risk and make the outcome worth the 
sacrifice? Author Bill Aulet’s 24-step framework is proven to build a successful 
business; the key is in how well you implement it. Disciplined Entrepreneurship 
Workbook helps you master the skills, tools, and mindset you need to get on your 
path to success. 

About the Author

Bill Aulet (Cambridge, MA; disciplinedentrepreneurship.com) is the managing 
director of the Martin Trust Center for MIT Entrepreneurship, as well as a Senior 
Lecturer at the MIT Sloan School of Management. He teaches at least four classes 
per year. Prior to joining MIT, Bill had a 25 year track record of success in business 
himself. He began his career at IBM where he worked for 11 years, after which he 
became a serial entrepreneur. He started and ran Cambridge Decision Dynamics 
and SensAble Technologies. Today, in addition to his work at MIT, he works around 
the world with single entrepreneurs, small companies, large companies, and 
governments to promote entrepreneurship.
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Make your message stick with expert help from this classic trainer’s 
resource.
How to Run Seminars and Workshops is the classic guide for trainers and 
presenters in any industry. Packed with clear advice and real-world practicality, 
this book covers all aspects including planning, setup, delivery, coaching, and 
more including valuable guidance on selling your services. This new fourth edition 
has been updated and expanded, with new information on training simulations, 
self-marketing, and online delivery. New templates and worksheets help you sell 
your presentation more effectively, and insider tips leave you equipped to handle 
any situation that might arise. Novice presenters will find extensive guidance for 
every phase of the process, and even veteran presenters will learn how to fine-
tune and adjust their methods to suit their audience and mode of delivery. Most 
trainers and presenters know all they need to know about their chosen topic, but 
very few know how to present it effectively. For more than a decade, this book 
has been training the trainers from behind-the-scenes preparations to “in the pit” 
performance and working with trainees hands-on, straightforward guidance. 

About the Author

Robert L. Jolles (www.jolles.com) is President of Jolles Associates, Inc., an 
independent training consulting firm. A sought-after speaker and best-selling 
author, Rob Jolles teaches, entertains, and inspires audiences worldwide. Rob 
draws on more than thirty years of professional speaking experience to teach 
people real-world, speaking skills. His keynotes and workshops are in global 
demand, including companies in North America, Europe, Africa, and the Far East.
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It’s no longer good enough to build a company to last; today it’s about 
building a company to ignite change. 
The Power of Positive Destruction reveals how to start a new business, disrupt an 
industry, and adapt to changing environments by leveraging technology and a 
new mindset. Merrin’s incredible story, coupled with real, actionable advice, will 
resonate with anyone who wants to be a catalyst of change. With this book, 
readers will learn to see the inefficiencies, ineptitudes, and everyday problems 
that others dismiss as the cost of doing business and create “unfair competitive 
advantages” to stack the deck-and win. 

About the Authors

Seth Merrin is an entrepreneur, global business leader and philanthropist who 
has reinvented how Wall Street can work for good and use technology to make the 
markets safer and more efficient for investors. 
Carlye Adler is an award-winning journalist and three-time New York Times  
best-selling author/collaborator. 
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Boost profits, margins, and customer loyalty with more effective CRM 
strategy. 
Managing Customer Experience and Relationships positions the customer as central 
to long-term strategy, and provides essential guidance toward optimizing that 
relationship for the long haul. By gaining a deep understanding of this critical 
dynamic, you’ll become better able to build and manage the customer base that 
drives revenue and generates higher margins. This new third edition includes 
updated examples, case studies, and references, alongside insightful 
contributions from global industry leaders to give you a well-rounded, broadly-
applicable knowledge base and a more effective CRM strategy.

About the Authors

Don Peppers is Founding Partner at Peppers and Rogers Group. He is a former 
CEO of a top-20 direct marketing agency. 
Martha Rogers is Founder Emerita of Peppers and Rogers Group and Adjunct 
Professor at the Fuqua School of Business, Duke University, and the Co-Director of 
the Teradata CRM Center at Duke.
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Unstructured Data Analytics
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Turn unstructured data into valuable business insight. 
Unstructured Data Analytics provides an accessible, non-technical introduction to 
the analysis of unstructured data. Written by global experts, it presents 
unstructured data analysis (UDA) concepts in a practical way, highlighting the 
scope of applications across industries, companies, and business functions. The 
discussion covers key aspects of implementation, beginning with an explanation 
of the data and the information it provides, moving into a holistic framework for 
implementation. Case studies show how companies are leveraging UDA in 
security and customer management, and provide clear example of both 
traditional business applications and newer, more innovative practices. 

About the Authors

Jean Paul Isson is Global Vice President of Business Intelligence and Predictive 
Analytics at Monster Worldwide (the parent company of Monster). 
Minha Hwang is an Analytics Expert at McKinsey & Company, a management 
consulting firm that helps leading corporations and organizations make distinctive, 
lasting, and substantial improvements in their performance.
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A revolutionary marketing strategy proven to drive sales and growth. 
Author Marcus Sheridan’s pool company struggled after the housing collapse; 
today, they’re one of the largest pool installers in the US, turning away millions of 
dollars in business very year they simply cannot accommodate. How did he 
manage it? He answered questions. This book shows you how Marcus’s strategy 
can work for your business, and how to use your keyboard to bring customers 
through the door. They Ask You Answer is a straightforward guide to fixing your 
current marketing strategy. Quality content is the key to success, and you already 
have the ingredients in-house. This book shows you how to structure an effective 
content strategy using the same proven principles that have revolutionized 
marketing for all types of businesses, across industries. 

About the Author

Marcus Sheridan is the Founder and President of Sales Lion. Sheridan’s company 
overcame the collapse of the housing market and became one of the largest 
pool installers in the US and currently has the most visited swimming pool web 
site in the world www.RiverPoolsandSpas.com. In 2009, Sheridan started his 
sales/marketing/and personal development blog, The Sales Lion, which is now 
synonymous with inbound and content marketing excellence. The New York Times 
called him a “web marketing guru”.
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