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Corporate Finance

Material Adverse Change
Lessons Learned from the M&A Failures of the Great 
Recession
Robert Stefanowski

Series: Wiley Finance
ISBN:  978-1-118-06689-8 | Feb 2018 | 304PP

Subject Category: Accounting & Finance
Section Header: Corporate Finance
Icons: 

 
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1118066898
Title Sequence: 1
Remarks: New titles for Sep 2017

The ultimate guide to successful M&As — no matter how the economy’s doing
No one has written about the true root causes of the recent large M&A failures 
and why the mergers that were supposed to save the companies and the 
economy did not work. Material Adverse Change not only shows the sequence of 
events that led to some M&A failures, but provides a detailed review of the root 
causes and personality traits that drove the outcomes. By looking at the true 
motivations behind the deals, we can learn a lot about what works and common 
pitfalls that need to be overcome.
 • Provides an inside look on why recent, highly publicized deals were allowed to 

happen
 • Explores the factors behind motivating CEOs to put their careers on the line to 

acquire
 • Offers recent M&A case studies that took place during the Great Recession, 

including Bank of America’s purchase of Merrill Lynch and Kraft’s purchase of 
Cadbury

About the Author

Robert Stefanowski, CPA, CFA, CFE, is CEO of DFC Global, a company headquartered 
in the UK that works with Global Regulators to develop comprehensive, socially 
responsible financial solutions for people who don’t have access to traditional banks. 
Prior to DFC, Robert was Managing Partner and member of the Executive Committee 
of 3i Group, an FTSE 100 Private Equity firm with over $14 billion in assets under 
management. Bob is a senior financial executive with over 30 years’ experience in 
mergers, acquisitions, and joint ventures. He also worked for GE Capital and was 
President and CEO of GE Corporate Finance Europe with $50 billion in assets under 
management. He is the author of Making M&A Deals Happen (McGraw-Hill, 2007).
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Corporate / Managerial Accounting

Corporate Fraud Handbook
Prevention and Detection, 5th Edition
Joseph T. Wells
Association of Certified Fraud Examiners

ISBN:  978-1-119-35198-6 | Jun 2017 | 432PP
Previous Edition: 978-1-118-72857-4

Subject Category: Accounting & Finance
Section Header: Corporate/Managerial Accounting
Icons: 

 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119351987
Title Sequence: 1

Corporate Fraud Handbook details the many forms of fraud to help you identify 
red flags and prevent fraud before it occurs. Written by the founder and 
chairman of the Association of Certified Fraud Examiners (ACFE), this book 
provides indispensable guidance for auditors, examiners, managers, and criminal 
investigators: from asset misappropriation, to corruption, to financial statement 
fraud, the most common schemes are dissected to show you where to look and 
what to look for. This new fifth edition includes the all-new statistics from the 
ACFE 2016 Report to the Nations on Occupational Fraud and Abuse, providing a 
current look at the impact of and trends in fraud. Real-world case studies 
submitted to the ACFE by actual fraud examiners show how different scenarios 
play out in practice, to help you build an effective anti-fraud program within your 
own organization. This systematic examination into the mind of a fraudster is 
backed by practical guidance for before, during, and after fraud has been 
committed; you’ll learn how to stop various schemes in their tracks, where to find 
evidence, and how to quantify financial losses after the fact. Fraud continues to 
be a serious problem for businesses and government agencies, and can manifest 
in myriad ways. This book walks you through detection, prevention, and 
aftermath to help you shore up your defenses and effectively manage fraud risk. 

About the Author

Joseph T. Wells, CPA, CFE, is the Founder and Chairman of the Association of 
Certified Fraud Examiners (ACFE). Mr Wells writes, researches, and lectures to 
business and professional groups on fraud-related issues and is frequently quoted 
in the media. He writes a regular column for the Journal of Accountancy and was the 
2002 winner of the Innovation in Accounting Education Award presented by the 
American Accounting Association (AAA).
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CPA / Review

Integrative Advisory Services
Expanding Your Accounting Services Beyond the Cloud
Amy Vetter

ISBN:  978-1-119-41597-8 | Dec 2017 | 204PP

Subject Category: Accounting & Finance
Section Header: CPA / Review
Icons: 

 
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119415977
Title Sequence: 2
Remarks: New titles for Sep 2017

Stop crunching numbers and start truly serving your clients
Integrative Advisory Services is the CPA, accounting professional and bookkeeper’s 
guide to the future. As technology paves the way for increased self-reliance and 
DIY financial services, much of the traditional data entry tasks of accounting 
professionals and bookkeepers will be reduced. Yet, nothing can replace the 
human side of the client-advisor experience and the desire to improve your 
clients’ businesses with financial information. Technology will continue marching 
on, so accounting professionals must adapt to the changing marketplace to thrive 
in this new paradigm. This book shows you how to provide the kind of value that 
technology cannot: human connection. Rather than simply reporting data, today’s 
accounting professionals have an opportunity to take a much more active role in 
their clients’ business by analyzing the story behind the numbers, understanding 
both operations and finance, and guiding the client toward the outcomes they 
need. Creating an ongoing relationship throughout the year allows you to be 
proactive rather than reactive, and help your client’s business at a holistic level.

About the Author

Amy Vetter, CPA, CITP, CGMA, is Global Vice President, Education, at Xero where 
she is accountable for developing and executing the global education strategy for 
accounting partners and SMBs. She is unique in the accounting industry in that she 
has worked for three of the major cloud accounting players in the market — Intuit, 
Intacct, and Xero. Vetter has been recognized as one of the Most Powerful Women 
in Accounting in 2016 by CPA Practice Advisor, one of the Top 100 Most Influential 
People by Accounting Today for two years in a row and was selected twice for the 
outstanding 40 under 40 list by CPA Technology Advisor.
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Finance & Investments Special Topics

M&A Disputes
A Professional Guide to Accounting Arbitrations
Vincent Biemans & Gerald M. Hansen

ISBN:  978-1-119-33191-9 | Aug 2017 | 384PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119331919
Title Sequence: 1

Navigate M&A accounting arbitrations with insider perspective
M&A Disputes takes you inside the dispute resolution process to help you put 
together the many ‘moving parts’ necessary to obtain a successful outcome. With 
deep insight from experts in the field — including valuable advice from the 
arbitrator’s perspective — this book guides you through the entire process to 
explore the variables at work. The high volume of M&A transactions makes post-
closing price adjustment provisions and accounting arbitrations a critical part of 
doing business. Yet, the field is opaque to non-practitioners and important issues 
can be easily misunderstood without specific knowledge and experience. A 
resulting award can make or break a transaction; an intimate understanding of 
the process’s inner working can help you plan your position to the greatest 
advantage. This book explores the many factors that that contribute to a 
successful resolution across the entire transaction life cycle from contract 
negotiation through the dispute phase including due diligence, determination of 
the target net working capital, conception and closing of the purchase agreement, 
post-closing negotiation and dispute resolution, the impact of accounting 
practices, guidance, and documentation as well as relevant auditing concepts, and 
various facts and circumstances surrounding the target business and the 
transaction that need to be considered.
In addition to being an invaluable tool for practitioners appearing before an 
accounting arbitrator, M&A Disputes also provides advice to would-be and 
experienced arbitrators alike to successfully resolve disputes that can be 
significant and complex.

About the Authors

Vincent Biemans and Gerald M. Hansen are Directors in Berkeley Research 
Group’s Dallas office. They assist US and European clients with their M&A disputes 
as advisers and neutral accounting arbitrators. 
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Finance & Investments Special Topics

Understanding Systemic Risk in Global Financial Markets
Aron Gottesman & Michael Leibrock

Series: Wiley Finance
ISBN:  978-1-119-34850-4 | Aug 2017 | 272PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119348501
Title Sequence: 2

An accessible and detailed overview of the risks posed by financial 
institutions 
Understanding Systemic Risk in Global Financial Markets offers an accessible yet 
detailed overview of the risks to financial stability posed by financial institutions 
designated as systemically important. The types of firms covered are primarily 
systemically important banks, non-banks, and financial market utilities such as 
central counterparties. Written by Aron Gottesman and Michael Leibrock, experts 
on the topic of systemic risk, this vital resource puts the spotlight on coherency, 
practitioner relevance, conceptual explanations, and practical exposition. Step by 
step, the authors explore the specific regulations enacted before and after the 
credit crisis of 2007-2009 to promote financial stability. The text also examines 
the criteria used by financial regulators to designate firms as systemically 
important. The quantitative and qualitative methods to measure the ongoing risks 
posed by systemically important financial institutions are surveyed. 
 • A review of the regulations that identify systemically important financial 

institutions 
 • The tools to use to detect early warning indications of default 
 • A review of historical systemic events their common causes 
 • Techniques to measure interconnectedness 
 • Approaches for ranking the order the institutions which pose the greatest 

degree of default risk to the industry 

About the Authors

Aron Gottesman is Professor of Finance and the Chair of the Department of 
Finance and Economics at the Lubin School of Business at Pace University. He 
holds a PhD in Finance, an MBA in Finance, and a BA in Psychology, all from York 
University. 
Michael Leibrock has over twenty five years of risk management experience at 
several US and global financial institutions. Currently Michael serves as Managing 
Director, Chief Systemic Risk Officer and Head of Counterparty Risk for The 
Depository Trust DTCC.
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Financial Engineering

FX Options and Structured Products
2nd Edition
Uwe Wystup

ISBN:  978-1-118-47106-7 | Jul 2017 | 472PP
Previous Edition: 978-0-470-01145-4

Subject Category: Accounting & Finance
Section Header: Financial Engineering
Icons: 

 
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1118471067
Title Sequence: 2

An academic, yet practical approach to the latest FX market developments 
FX Options and Structured Products provides new insights into the FX Options 
market post-crisis, straddling the realms of both academics and practitioners. 
Products are explained in a simple case study format, with clear examples of all 
FX options, common structures, and tailor-made solutions. This new second 
edition contains updated real-world deals complete with explanatory background 
information, plus new information on yield curve construction, spreading, 
litigation, and new products and trade ideas. Interviews have been extended to 
provide additional in-depth information, and new coverage on the latest trading 
technology guides readers toward cutting edge tools and services.
Foreign Exchange Options and Structured Products are typically traded over the 
counter, and market participants need to fully understand the products to work 
with them effectively. FX Options and Structured Products is a complete reference, 
helping practitioners understand the products, how they’re used, and how they’re 
priced, and the risk management, hedging, regulatory, and accounting issues 
involved.
 • Understand spreads in the interest rate market, and how they affect valuation 

of FX options
 • Learn why yield curve construction is a crucial ingredient for pricing, and 

examine the vanna-volga approach
 • Explore recent advances in software for trading and platform structuring
 • Review the various products including accumulators, kikos, auto-callables, and 

more

About the Author

Uwe Wystup is the founder and managing director of Math-Finance AG, 
a consulting and software company specializing in quantitative finance, 
implementation of derivatives models, valuation and validation services. He 
lectures on financial engineering as an Honorary Professor at Frankfurt School of 
Finance & Management and a Professor of financial option price modeling and 
foreign exchange derivatives at Antwerp University, in addition to giving seminars 
all over the world. He co-edited (with Jürgen Hakala) the industry standard, Foreign 
Exchange Risk.
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General & Introductory Finance & Investments

A Practitioner’s Guide to Asset Allocation
William Kinlaw, Mark P. Kritzman, David Turkington & Harry M. Markowitz

ISBN:  978-1-119-39780-9 | Jul 2017 | 256PP

Subject Category: Accounting & Finance
Section Header: General & Introductory Finance & 
Investments
Icons: 

 
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119397804
Title Sequence: 3

Since the formalization of asset allocation in 1952 with the publication of Portfolio 
Selection by Harry Markowitz, there have been great strides made to enhance the 
application of this groundbreaking theory. However, progress has been uneven. It 
has been punctuated with instances of misleading research, which has 
contributed to the stubborn persistence of certain fallacies about asset allocation.
A Practitioner’s Guide to Asset Allocation fills a void in the literature by offering a 
hands-on resource that describes the many important innovations that address 
key challenges to asset allocation and dispels common fallacies about asset 
allocation. The authors cover the fundamentals of asset allocation, including a 
discussion of the attributes that qualify a group of securities as an asset class and 
a detailed description of the conventional application of mean-variance analysis to 
asset allocation.
The authors review a number of common fallacies about asset allocation and 
dispel these misconceptions with logic or hard evidence. The fallacies debunked 
include such notions as: asset allocation determines more than 90% of 
investment performance; time diversifies risk; optimization is hypersensitive to 
estimation error; factors provide greater diversification than assets and are more 
effective at reducing noise; and that equally weighted portfolios perform more 
reliably out of sample than optimized portfolios.

About the Authors

William Kinlaw is a Senior Managing Director and global head of State Street’s 
academic affiliate, State Street Associates (SSA), a unique partnership that bridges 
the worlds of financial theory and practice. 
Mark P. Kritzman, CFA is a Founding Partner and Chief Executive Officer of 
Windham Capital Management, LLC and the Chairman of Windham’s investment 
committee. 
David Turkington is Senior Vice President and Head of Portfolio and Risk Research 
at State Street Associates / State Street Global Exchange. 
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General & Introductory Finance & Investments

Islamic Capital Markets and Products
Managing Capital and Liquidity Requirements Under Basel III
Simon Archer & Rifaat Ahmed Abdel Karim

ISBN:  978-1-119-21880-7 | Oct 2017 | 336PP

Subject Category: Accounting & Finance
Section Header: General & Introductory Finance & 
Investments
Icons: 

 
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119218802
Title Sequence: 4

Ensure Basel III compliance with expert analysis specific to Islamic Finance
Islamic Capital Markets and Products provides a thorough examination of Islamic 
capital markets (ICM), with particular attention to the products that they offer and 
the legal and regulatory infrastructure within which they operate. Since Islamic 
banks act as asset managers, attention is paid to the regulatory challenges which 
they face in the light of Basel III, as regards both eligible capital and liquidity risk 
management. 
The markets and products covered include Islamic equities, Islamic investment 
certificates (Sukūk) which are Shari’ah compliant alternatives to conventional bonds, 
and Islamic Collective Investment Schemes. The coverage of legal and regulatory 
issues includes an examination of the implications for ICM of securities laws and 
regulations and of Basel III, as well as collateralisation issues. Shari’ah compliance 
aspects, in terms both of the selection criteria for Islamic equities and of the 
‘purification’ of impermissible components of income, are also examined in some 
detail, as are the implications of Basel III for eligible capital in general and for 
Shari’ah compliant capital instruments in particular. A similar analysis is also made 
of the implications of the Basel III requirements for liquidity risk management and 
high quality liquid assets (HQLA), including Shari’ah compliant HQLA.
The book concludes with three case studies, two describing the ICM in Malaysia 
and Bahrain and a third which describes Suk016bk issued as Shari’ah compliant 
capital instruments, followed by brief concluding remarks by the editors.

About the Authors

Simon Archer is a Visiting Professor at the ICMA Centre, Henley Business School, 
University of Reading, UK, and Adjunct Professor at INCEIF, Kuala Lumpur. 
Rifaat Ahmed Abdel Karim has an international reputation as a leader and 
authority in the Islamic financial services industry (IFSI). He is the CEO of the 
International Islamic Liquidity Management Corporation (IILM). 
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General & Introductory Finance & Investments

Mastering Private Equity Set
Claudia Zeisberger, Michael Prahl & Bowen White

ISBN:  978-1-119-32803-2 | Jun 2017 | 250PP

Subject Category: Accounting & Finance
Section Header: General & Introductory Finance & 
Investments
Icons: 

 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119328039
Title Sequence: 5

This set combines the definitive guide to private equity with its case book 
companion, providing readers with both the tools used by industry professionals 
and the means to apply them to real-life investment scenarios.
1) Mastering Private Equity was written with a professional audience in mind and 
provides a valuable and unique reference for investors, finance professionals, 
students and business owners looking to engage with private equity firms or 
invest in private equity funds. From deal sourcing to exit, LBOs to responsible 
investing, operational value creation to risk management, the book systematically 
distils the essence of private equity into core concepts and explains in detail the 
dynamics of venture capital, growth equity and buyout transactions.
With a foreword by Henry Kravis, Co-Chairman and Co-CEO of KKR, and special 
guest comments by senior PE professionals.
2) Private Equity in Action takes you on a tour of the private equity investment 
world through a series of case studies written by INSEAD faculty and taught at the 
world’s leading business schools. The book is an ideal complement to Mastering 
Private Equity and allows readers to apply core concepts to investment targets and 
portfolio companies in real-life settings. The 19 cases illustrate the managerial 
challenges and risk-reward dynamics common to private equity investment.
Written with leading private equity firms and their advisors and rigorously tested 
in INSEAD’s MBA, EMBA and executive education programmes, each case makes 
for a compelling read.

About the Authors

Claudia Zeisberger is an INSEAD Senior Affiliate Professor of Decision Sciences 
and Entrepreneurship and Family Enterprise. She is concurrently the Academic 
Director of INSEAD’s Global Private Equity Initiative (GPEI), one of INSEAD’s centers 
of excellence.
Michael Prahl is Adjunct Professor for Entrepreneurship & Family Enterprise at 
INSEAD, he is also Executive Director GPEI, oversees all research of the initiative 
and was instrumental in creating all its recent publications, its database project 
and outreach activities. 
Bowen White is a Research Associate at GPEI. Bowen’s research interests include 
private equity in emerging markets, the institutionalization of SE Asian financial 
markets, and project finance. 
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General & Introductory Finance & Investments

Mastering Private Equity
Transformation via Venture Capital, Minority Investments 
and Buyouts
Claudia Zeisberger, Michael Prahl & Bowen White

ISBN:  978-1-119-32797-4 | Jun 2017 | 368PP

Subject Category: Accounting & Finance
Section Header: General & Introductory Finance & 
Investments
Icons: 

 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119327970
Title Sequence: 4

Mastering Private Equity presents a valuable on-demand tool and unique 
handbook for investors, finance professionals, managers and business owners 
looking to engage with private equity or venture firms.
The book distills the essence of private equity into core concepts ranging from 
fundraising over investment process execution to institutional investors building 
and managing a private equity fund portfolio, always referring to standard 
market practice across all steps of the private equity life cycle. The book is 
complimented by Private Equity in Action: Case Studies from Developed and Emerging 
Markets, an INSEAD case book which provides rich, real-life applications of these 
core concepts.
The complexity of the private equity model continues to confuse industry 
outsiders, with the success of the industry often attributed either to a mystical 
“secret sauce” or a ruthless approach to cost cutting and asset stripping. In the 
authors’ experience, however, the competitive advantage of private equity comes 
from the diligent application of best practices, as described in this book, a 
corporate governance model which provides alignment of interest among 
managers and owners, a keen focus on major drivers of risk and opportunity and, 
above all, a lot of hard work.
This book provides a comprehensive, unbiased guide to investing market 
practices, enabling its readers to better understand the inner workings of the 
private equity model. It can equally serve as a standard introduction for 
investment professionals new to the field, as a reference book for specific steps 
along the investment process, or as a comprehensive overview of the mechanics 
of private equity to students of alternative investing.

About the Authors

Claudia Zeisberger is an INSEAD Senior Affiliate Professor of Decision Sciences 
and Entrepreneurship and Family Enterprise. She is concurrently the Academic 
Director of INSEAD’s Global Private Equity Initiative (GPEI).
Michael Prahl is Adjunct Professor for Entrepreneurship & Family Enterprise at 
INSEAD, he is also Executive Director GPEI. 
Bowen White is a Research Associate at GPEI. 

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=1119327970


Back to contents

To request review copies
translationrights@wiley.com

12

General & Introductory Finance & Investments

Private Equity in Action
Case Studies from Developed and Emerging Markets 
Claudia Zeisberger, Michael Prahl & Bowen White

ISBN:  978-1-119-32802-5 | Jul 2017 | 348PP

Subject Category: Accounting & Finance
Section Header: General & Introductory Finance & 
Investments
Icons: 

 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119328020
Title Sequence: 6

Global Best Practice in Private Equity Investing
Private Equity in Action takes you on a tour of the private equity investment world 
through a series of case studies written by INSEAD faculty and taught at the 
world’s leading business schools. The book is an ideal complement to Mastering 
Private Equity and allows readers to apply core concepts to investment targets and 
portfolio companies in real-life settings. The 19 cases illustrate the managerial 
challenges and risk-reward dynamics common to private equity investment.
The case studies in this book cover the full spectrum of private equity strategies, 
including:
 • Carve-outs in the US semiconductor industry (LBO)
 • Venture investing in the Indian wine industry (VC)
 • Investing in SMEs in the Middle East
 • Turnaround situations in both emerging and developed markets

Written with leading private equity firms and their advisors and rigorously tested 
in INSEAD’s MBA, EMBA and executive education programmes, each case makes 
for a compelling read. As one of the world’s leading graduate business schools, 
INSEAD offers a global educational experience. The cases in this volume leverage 
its international reach, network and connections, particularly in emerging 
markets.

About the Authors

Claudia Zeisberger is an INSEAD Senior Affiliate Professor of Decision Sciences 
and Entrepreneurship and Family Enterprise. She is concurrently the Academic 
Director of INSEAD’s Global Private Equity Initiative (GPEI), one of INSEAD’s centers 
of excellence.
Michael Prahl is Adjunct Professor for Entrepreneurship & Family Enterprise at 
INSEAD, he is also Executive Director GPEI, oversees all research of the initiative 
and was instrumental in creating all its recent publications, its database project 
and outreach activities. 
Bowen White is a Research Associate at GPEI. Bowen’s research interests include 
private equity in emerging markets, the institutionalization of SE Asian financial 
markets, and project finance. 
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General & Introductory Finance & Investments

The Little Book of Common Sense Investing
The Only Way to Guarantee Your Fair Share of  
Stock Market Returns, 10th Anniversary Edition,  
Updated & Revised 
John C. Bogle

ISBN:  978-1-119-40450-7 | Nov 2017 | 272PP
Previous Edition: 978-0-470-10210-7

Subject Category: Accounting & Finance
Section Header: General & Introductory Finance & 
Investments
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119404509
Title Sequence: 5

The best-selling index investing ‘bible’ offers new information and is 
updated to reflect the latest market data 
The Little Book of Common Sense Investing is the classic guide to getting smart about 
the market. Legendary mutual fund veteran John C. Bogle reveals his key to getting 
more out of investing: low-cost index funds. Bogle describes the simplest and 
most effective investment strategy for building wealth over the long term: buy and 
hold, at very low cost, a mutual fund that tracks the S&P 500 Stock Index.
The book shows you how to make index investing work for you and help you 
achieve your financial goals, cut through the hype to see what’s really in your best 
interest, and analyze the metrics that truly matter. You’ll gain candid insight from 
some of the world’s best financial minds: not only Warren Buffett, but Benjamin 
Graham, Paul Samuelson, Burton Malkiel, and others.
Updated with current data and laced with two new chapters on asset allocation 
and retirement investing, the new Little Book of Common Sense Investing gives you a 
solid strategy for building your financial future.

About the Author

John C. Bogle is Founder of The Vanguard Group, Inc., and President of the Bogle 
Financial Markets Research Center. The Vanguard Group is one of the two largest 
mutual fund organizations in the world. Headquartered in Malvern, Pennsylvania, 
Vanguard comprises more than 100 mutual funds with current assets totaling 
about $1.6 trillion.
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General Finance & Investments

The Growth Mindset
Leadership Makes a Difference in Wealth Management
Rick Capozzi

ISBN:  978-1-119-42197-9 | Oct 2017 | 368PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119421977
Title Sequence: 4
Remarks: New titles for Sep 2017

It takes a bold approach to leadership to thrive in the era of disruption
The Growth Mindset provides a roadmap to the future for financial professionals. 
While the FinTech revolution is changing the wealth management industry, there 
is one thing that technology cannot offer — the human component of advisory 
services. Your client can pull numbers out of a computer, but they come to you 
for analysis, perspective, and interpretation based on your understanding of their 
goals and your years of expertise. Great leadership forms strong relationships 
and allows you to quickly adapt the best strategies to grow assets and revenues. 
It understands this dynamic, understands the alignment of company culture, and 
realizes that the metrics for ‘top talent’ are shifting. This book offers new 
perspective and expert insight for wealth management professionals looking to 
distinguish themselves from the competition. The focus is on being client centric 
and solution driven.
Disruption is now the new normal, and successful leaders must be able to adapt 
quickly and operate with an eye toward growth. Here, you’ll find expert analysis 
of wealth management’s future, and clear guidelines for leaders who want to 
thrive amidst the constantly-shifting financial services landscape.

About the Author

Rick Capozzi has been delivering personal growth and development training as 
well as providing global marketing services since 1991. As an international speaker 
and consultant, his travels have taken him to South America, Mexico, Canada, 
Japan, throughout Western and Central Europe, and to all but 9 states in the USA. 
His focus is primarily with soft skills such as nonverbal communication, memory, 
creative problem solving, interacting with varying personalities, life balance, time 
management, etiquette, and presentation coaching. He delivered ~160 speaking 
engagements last year. 
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An in-depth look at how banks and financial institutions manage assets and 
liabilities 
Created for banking and finance professionals with a desire to expand their 
management skillset, this book focuses on how banks manage assets and 
liabilities, set up governance structures to minimize risks, and approach such 
critical areas as regulatory disclosures, interest rates, and risk hedging. It was 
written by the experts at the world-renowned Hong Kong Institute of Bankers, an 
organization dedicated to providing the international banking community with 
education and training. 
 • Explains bank regulations and the relationship with monetary authorities, 

statements, and disclosures 
 • Considers the governance structure of banks and how it can be used to 

manage assets and liabilities 
 • Offers strategies for managing assets and liabilities in such areas as loan and 

investment portfolios, deposits, and funds 
 • Explores capital and liquidity, including current standards under Basel II and 

Basel III, funding needs, and stress testing 
 • Presents guidance on managing interest rate risk, hedging, and securitization 

About the Author

The Hong Kong Institute of Bankers (The HKIB) has been serving the local 
banking community in the provision of education and training since 1963. 
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The definitive and timeless guide to the principles of banking and finance, 
addressing and meeting the challenges of competition, strategy, regulation 
and the digital age.
Moorad Choudhry Anthology compiles the best of renowned author Professor 
Moorad Choudhry’s incisive writings on financial markets and bank risk 
management, together with new material that reflects the legislative changes in 
the post-crisis world of finance and the impact of digitization and global 
competition. Covering the developments and principles of banking from the 1950s 
to today, this unique book outlines the author’s recommended best practices in 
all aspects of bank strategy, governance and risk management, including asset-
liability management, liquidity risk management, capital planning, Treasury risk, 
and corporate framework, and describes a ‘vision of the future’ with respect to a 
sustainable bank business model. You will gain the insight of a global authority on 
topics essential to retail, corporate, and investment/wholesale banking, including 
strategy, risk appetite, funding policies, regulatory requirements, valuation, and 
much more. The companion website is a goldmine for senior practitioners that 
provides templates that can applied in virtually any bank, including policy 
documents, pricing models, committee terms of reference, teaching aids and 
learning tools including PowerPoint slides and spreadsheet models. These 
facilitate a deeper understanding of the subject and the requirements of the 
senior executive, making this book an ideal companion for practitioners, graduate 
students and professional students alike.

About the Author

Moorad Choudhry is Head of Business Treasury, Global Banking & Markets at 
The Royal Bank of Scotland. Moorad is Visiting Professor at the Department of 
Economics, London Metropolitan University, Senior Research Fellow at the ICMA 
Centre, University of Reading and Visiting Teaching Fellow at Birkbeck, University of 
London. He is a Fellow of the Chartered Institute for Securities & Investment and a 
Fellow of the ifs-School of Finance.
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Rogues of Wall Street analyzes the recent risk failures and errors that have 
overwhelmed Wall Street for the past decade. Written by a veteran risk, 
compliance, and governance specialist, this book helps bank leaders and 
consultants identify the tools they need to effectively manage operational risk. 
Citing different types of risk events such as: Rogue and Insider Trading, cyber 
security, AML, the Mortgage Crisis, and other major events, chapters in the first 
half of the book detail each operational risk type along with its causative and 
contributing factors. The second half of the book takes an overarching approach 
to the tools and solutions available to financial institutions to manage such events 
in the future. From technology, to culture, to governance, and more, this book 
does more than simply identify the problem — it provides real-world solutions 
with actionable insight. Expert discussion identifies the tools financial institutions 
have at their disposal, and how these tools can be leveraged to create an 
environment in which catastrophic events are prevented or mitigated. In-depth 
insight from an industry specialist provides thought-provoking guidance for leaders 
seeking more effective risk management, and specifically addresses how to: 
 • Analyze major operational risk incidents and their underlying causes 
 • Investigate the tools that allow organizations to prevent and mitigate 

catastrophic events 
 • Learn how culture and governance can be optimized to support effective risk 

management 
 • Identify ways in which cognitive technologies could help your firm avoid losses 

About the Author

Andrew Waxman is an Associate Partner in IBM’s Financial Services strategy 
consulting practice with over 20 years of experience, in the US and the UK, 
helping financial services organizations manage complex business issues. Andrew 
specializes in risk, compliance and governance programs and has in the past three 
years completed projects for capital markets clients in the areas of: risk and data 
governance, data lifecycle management and data privacy. Andrew has also served 
as an officer in investment banking operations and operational risk at Morgan 
Stanley and JP Morgan Chase.
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A practical, informative guide to derivatives in the real world
Derivatives is an exposition on investments, guiding you from the basic concepts, 
strategies, and fundamentals to a more detailed understanding of the advanced 
strategies and models. As part of Bloomberg Financial’s three part series on 
securities, Derivatives focuses on derivative securities and the functionality of the 
Bloomberg system with regards to derivatives. You’ll develop a tighter grasp of 
the more subtle complexities involved in the evaluation, selection, and 
management of derivatives, and gain the practical skillset necessary to apply your 
knowledge to real-world investment situations using the tools and techniques that 
dominate the industry. Instructions for using the widespread Bloomberg system 
are interwoven throughout, allowing you to directly apply the techniques and 
processes discussed using your own data. You’ll learn the many analytical 
functions used to evaluate derivatives, and how these functions are applied 
within the context of each investment topic covered. All Bloomberg information 
appears in specified boxes embedded throughout the text, making it easy for you 
to find it quickly when you need or easily skip it in favor of the theory-based text. 
Managing securities in today’s dynamic and innovative investment environment 
requires a strong understanding of how the increasing variety of securities, 
markets, strategies, and methodologies are used. This book gives you a more 
thorough understanding, and a practical skillset that investment managers need. 

About the Author

R. Stafford Johnson is Professor of Finance at the Williams College of Business, 
Xavier University. He is the author of Options and Futures and has written many 
articles appearing in journals such as Applied Economics, Journal of Financial 
Education, International Review of Economics & Business, Journal of Economics,  
The Financial Review, and the Review of Quantitative Finance and Accounting. 
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The Little Book 
of Professional 

Investing

The Little Book of Professional Investing gives individual investors a crash course in 
the tools and techniques used on Wall Street. Written by two expert practitioners 
at UBS, this book provides real, effective, practical guidance that allows investors 
to take a hands-on approach to the market. Readers will learn the four mission-
critical valuation methods that professionals lean on, empowering them with the 
skills and understanding to take on the challenge of choosing the best stocks, 
armed with the same insights as Wall Street’s smartest analysts. Valuation ratios 
say a lot about an investment’s potential, and this book explains how individuals 
can put expert techniques to work for themselves.
A total return approach to investing is about both the return of money, and the 
return on money. Proper valuation is the driver of all great investments, and the 
pros on Wall Street do it every day. The Little Book of Professional Investing puts 
expert tools in the hands of individuals, helping them understand and effectively 
use the same techniques that give the pros a decided edge.

About the Authors

Joshua N. Rosenbaum is an Executive Director in UBS Investment Bank’s Global 
Industrials Group. He received his BA from Harvard University and his MBA, with 
Baker Scholar honors, from the Harvard Business School. 
Joshua D. Pearl (New York, NY) is currently at UBS Investment Bank’s Global 
Industrials Group. He was previously an Associate in Deutsche Bank’s Leveraged 
Finance Group, where he was also previously an Analyst. He received his BS in 
Business Administration from Indiana University’s Kelley School of Business.
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A practical, step-by-step guide to value investing in Asian stocks
Value Investing in Asia offers a uniquely targeted guide to investors seeking new 
opportunities in Asian markets. Most value investing advice is geared toward US 
markets, leaving out the key guidance that pertains specifically to investing in 
publicly listed Asian companies — guidance that is critical for success. This book 
focuses on the opportunities and challenges of Asian markets, including current 
and historical case studies that illustrate various successes, risks and pitfalls. 
Step-by-step guidance helps you unearth great opportunities in Asia; from 
understanding the macroeconomic situation, to narrowing down on specific 
investment opportunities. Invaluable for both new and experienced investors, this 
practical reference shows you how to apply value investing principles specifically 
to Asian stocks.
Investing in Asia comes with an inherent set of unique challenges that must be 
understood before any decisions are made; some of these challenges are the 
result of operating practices, some are the result of regulatory issues and others 
come from the markets themselves — yet regardless of the source, value 
investors in particular bear the brunt of the obstacles. This book shows you what 
you need to know, and how to invest intelligently in Asian companies.
Despite the challenges and risks, Asian markets represent significant opportunity 
— especially for investors seeking value. Value Investing in Asia offers a practical 
reference for new and experienced investors, with real-world guidance toward 
intelligently investing in Asian markets.

About the Authors

Stanley Lim Peir Shenq is a self-taught investor who now manages a personal 
portfolio of $5m USD. He is an analyst for The Motley Fool Singapore and has 
written more than 2,000 articles on investing.
Cheong Mun Hong is an analyst for a family office that primarily concentrates on 
South-East Asian assets and is a board director for a listed Malaysian Company.
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Effective transaction monitoring begins with proper implementation
Anti-Money Laundering Transaction Monitoring Systems Implementation provides 
comprehensive guidance for bank compliance and IT personnel tasked with 
implementing AML transaction monitoring. Written by an authority on data 
integration and anti-money laundering technology, this book offers both high-
level discussion of transaction monitoring concepts and direct clarification of 
practical implementation techniques. All transaction monitoring scenarios are 
composed of a few common elements, and a deep understanding of these 
elements is the critical factor in achieving your goal; without delving into actual 
code, this guide provides actionable information suitable for any AML platform or 
solution to help you implement effective strategies and ensure regulatory 
compliance for your organization.
Transaction monitoring is increasingly critical to banking and business operations, 
and the effectiveness of any given solution is directly correlated to its 
implementation. This book provides clear guidance on all facets of AML 
transaction monitoring, from conception to implementation, to help you:
 • Detect anomalies in the data
 • Handle known abnormal behavior
 • Comply with regulatory requirements
 • Monitor transactions using various techniques

Regulators all over the world are requiring banks and other companies to 
institute automated systems that combat money laundering. With many variables 
at play on both the transaction side and the solution side of the equation, a solid 
understanding of AML technology and its implementation is the most critical 
factor in successful detection. Anti-Money Laundering Transaction Monitoring 
Systems Implementation is an invaluable resource for those tasked with putting 
these systems in place, providing clear discussion and practical implementation 
guidance.

About the Author

Derek Chau has been the Principal Technical Consultant at SAS Hong Kong since 
2010. Previously, he was a Technology Consultant at Hewlett Packard. Derek’s 
areas of expertise include data integration and anti-money laundering.
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Smart financial decisions boost more than your bottom line — they’ll make 
you healthier and happier too!
Are you one of the 90% of people who are stressed about money? If so, you know 
it can take its toll on every part of your life. Financial health, physical health and 
happiness are profoundly interconnected. It’s almost impossible to enjoy any one 
of these without the help of the other two. 
The authors describe this phenomenon as the intersection of money, health, and 
happiness.
Leveraging Your Financial Intelligence will teach you a powerful values-based 
approach to achieving your most important life goals. As you take steps to 
improve your financial well-being, you’ll discover that leveraging your financial 
intelligence will also fuel your physical and emotional well-being. 
Backed by the latest research findings in neuroscience, psychology, health, and 
cultural anthropology, the authors’ invaluable advice focuses on the practical 
actions you can take to improve not just your finances, but your overall life 
satisfaction. 
Use the strategies presented in this book to leverage your financial intelligence in 
a way that’s tailored to your individual circumstances and allows you to create 
your own extraordinary intersection of money, health, and happiness.

About the Authors

Doug Lennick is the CEO of think2perform, a company that provides Professional 
Coaching, Leadership Consulting, and Business Development Services to a variety 
of firms and organizations. 
Roy Geer is a life coach who founded Resource Systems in 1973 before selling 
his stake to his partner in the mid-90s. Resource Systems specialized in Program 
Design, Strategic Planning & Implementation, and Individual Development. Roy 
left to focus on one-on-one coaching, specifically for individuals seeking success in 
their work lives. 
Ryan Goulart has been an associate at think2perform for six years. 
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While we can’t promise that this book will elevate you to the ranks of the super-
rich, we can say that within its pages you’ll discover everything you need to know 
about how, exactly, many of America’s most famous (and infamous) millionaires 
and billionaires acquired their fortunes. The big surprise is that all of the super-
wealthy it profiles got where they are today by taking one of just ten possible 
roads — including starting a business, buying real estate, investing wisely, and 
marrying extremely well. Whether you aspire to shameful wealth or just a demure 
fortune, bestselling author and self-made billionaire, Ken Fisher, will show you 
how to walk in the footsteps of tycoons — all the way to the financial success you 
dream of and deserve.
 • Packed with amusing anecdotes of individuals who have traveled (or tumbled) 

down each road to wealth
 • Extracts valuable lessons on how you, too, can achieve serious wealth, and, just 

as importantly, hold onto it
 • Provides powerful tools for determining what you need to do to position 

yourself for success and “Guideposts” and ”Warning Signs” to help keep you 
safely on your road to success

About the Authors

Ken Fisher is best known for his prestigious ”Portfolio Strategy” column in 
Forbes magazine, where his over 25-year tenure of high-profile calls makes him 
the fourth longest-running columnist in Forbes’s 90-plus year history. He is the 
founder, Chairman, and CEO of Fisher Investments, an independent global money 
management firm with over $32 billion under management (as of 6/30/10). Fisher 
is ranked #289 on the 2009 Forbes 400 list of richest Americans, and #721 on the 
2010 Forbes Global Billionaire list. In 2010, Investment Advisor magazine named 
him as one of the 30 most influential individuals of the last three decades. 
Elisabeth Dellinger is an Analyst at Fisher Investments and senior editor of 
MarketMinder.com.
Lara Hoffmans is a content manager at Fisher Investments, managing editor of 
MarketMinder.com, and a regular contributor to Forbes.com.
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Wealth Management Unwrapped,  
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Unwrap What You Need to Know and Enjoy the Present 
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You are the CEO of My Wealth, Inc. — so Take Charge!
Wealth Management Unwrapped provides you with the tools and tips you need to 
take back control and more effectively manage your money. Wall Street veteran 
Charlotte Beyer conducts a tour of the wealth management industry, guiding you 
through the complexities and jargon with straightforward, no-nonsense expertise. 
From choosing an advisor and understanding the fine print, to fulfilling your 
responsibilities as CEO of My Wealth, Inc. this book offers all-in-one guidance for 
anyone ready to take charge of their finances. This revised and expanded version 
has been updated with NEW information, for women investors who seek the best 
advisor, older investors who confront investment choices, and a discussion on both 
robo-advisors and the impact of your wealth on your children. The companion 
website includes new interactive diagnostics to help you get started, assess your 
progress and then see how you compare to others who face similar challenges.
By stripping away industry tech-speak and the all-too-common self-promotion, 
you will:
 • Understand the difference between advisor and money manager
 • Learn the best questions to ask when interviewing an advisor
 • Dissect fee disclosure statements and conflicts of interest
 • Find out if you might be a do-it-yourself investor and learn why that might 

make sense for your personality

About the Author

Charlotte B. Beyer is Founder of the Institute for Private Investors (IPI) and co-
creator of the first Private Wealth Management curriculum for investors at The 
Wharton School of the University of Pennsylvania. An Aresty Fellow at Wharton, 
Beyer is also the recipient of the Lifetime Achievement Award from Family Wealth 
Report and the J. Richard Joyner Wealth Management Impact award from the 
Investment Management Consultants Association® (IMCA®).
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Beyond Earnings is a comprehensive guide to valuation and corporate 
performance analysis. It provides the first useful discussion of mean-reversion in 
corporate profitability and growth in a finance textbook. It offers practical and 
elegant solutions for dealing with this empirical reality. 
Key takeaways include:
 • Adjust for accounting distortions to determine a company’s true economic 

performance 
 • Calculate a firm’s economic profit and CFROI 
 • Estimate future cash flow and economic profit streams 
 • Model terminal value and eliminate the perpetuity assumption 
 • Estimate a firm’s value 

About the Authors

David Holland is an independent consultant who serves as a senior advisor to 
Credit Suisse and is an Adjunct Professor at the University of Cape Town Graduate 
School of Business. Until 2011, he was a Managing Director at Credit Suisse 
based in London. David oversaw HOLT Valuation and Analytics, the research and 
development arm of Credit Suisse HOLT, and ran their global Custom Solutions 
Group.
Bryant Matthews is the senior director of research for Credit Suisse HOLT. 
He is a graduate of Kelloggs School of Management with an MBA. He has over 
twenty years of professional experience valuing stocks and helping professional 
investors improve their stock selection process. His research has led to numerous 
innovations in the flagship Credit Suisse HOLT Lens application.
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For years, organizations have struggled to make sense out of their data. IT 
projects designed to provide employees with dashboards, KPIs, and business-
intelligence tools often take a year or more to reach the finish line... if they get 
there at all.
This has always been a problem. Today, though, it’s downright unacceptable. The 
world changes faster than ever. Speed has never been more important. By 
adhering to antiquated methods, firms lose the ability to see nascent trends — 
and act upon them until it’s too late.
But what if the process of turning raw data into meaningful insights didn’t have to 
be so painful, time-consuming, and frustrating?
What if there were a better way to do analytics?
Fortunately, you’re in luck...
Analytics: The Agile Way is the eighth book from award-winning author and Arizona 
State University professor Phil Simon.
Analytics: The Agile Way demonstrates how progressive organizations such as 
Google, Nextdoor, and others approach analytics in a fundamentally different 
way. They are applying the same Agile techniques that software developers have 
employed for years. They have replaced large batches in favor of smaller ones... 
and their results will astonish you.
Through a series of case studies and examples, Analytics: The Agile Way 
demonstrates the benefits of this new analytics mind-set: superior access to 
information, quicker insights, and the ability to spot trends far ahead of your 
competitors.

About the Author

Phil Simon is a frequent keynote speaker and recognized technology authority. 
He is the award-winning author of eight management books. He consults 
organizations on analytics, communications, strategy, data, and technology. His 
contributions have been featured in the Harvard Business Review, the New York 
Times, and on Fox News, and many other sites. He teaches analytics, system 
design, and business intelligence at Arizona State University’s W. P. Carey School of 
Business.
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A blueprint for reinventing the core of your business
Value in the next phase of the digital era will go to those companies that don’t 
just try digital but also scale it. Digital@Scale examines what it takes for companies 
to break through the gravitational pull of their legacy organizations and capture 
the full value of digital. Digging into more than fifty detailed case studies and 
years of McKinsey experience and data, the authors, along with a group of expert 
contributors, show how companies can move beyond incremental change to 
transform the business where the greatest value is generated — at its core. The 
authors provide practical insights into the three pillars of digital transformations 
that successfully scale: reinventing the business model, building out a business 
architecture from the customer back into the organization, and establishing an 
‘amoeba’ IT and organizational foundation that learns and evolves. This is the 
ideal guide for all leaders who recognize the power and promise of a digital 
transformation.

About the Authors

Jürgen Meffert is a Senior Partner in the McKinsey Düsseldorf office. He is both 
the Director of Digital McKinsey in the area of B2B, and founder of McKinsey’s 
initiative for SME growth companies. He advises several leading global firms in the 
telecommunications, high-tech, and media industries, and has overseen extensive 
transformation programs in various fields, from growth and innovation strategies, 
marketing, and sales through to processes and organization.
Anand Swaminathan is a Senior Partner in the McKinsey San Francisco office. 
He is a leader at the intersection of Digital McKinsey and McKinsey New Ventures 
and focuses on helping organizations across industries leverage technology and 
digital capabilities to evolve their operating models, transform their businesses to 
effectively serve their customers, and scale operations efficiently. 
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Maximize profit and optimize decisions with advanced business analytics
Profit-Driven Business Analytics provides actionable guidance on optimizing the use 
of data to add value and drive better business. Combining theoretical and 
technical insights into daily operations and long-term strategy, this book acts as a 
development manual for practitioners seeking to conceive, develop, and manage 
advanced analytical models. Detailed discussion delves into the wide range of 
analytical approaches and modeling techniques that can help maximize business 
payoff, and the author team draws upon their recent research to share deep 
insight about optimal strategy. Real-life case studies and examples illustrate these 
techniques at work, and provide clear guidance for implementation in your own 
organization. From step-by-step instruction on data handling, to analytical fine-
tuning, to evaluating results, this guide provides invaluable guidance for 
practitioners seeking to reap the advantages of true business analytics.
Despite widespread discussion surrounding the value of data in decision making, 
few businesses have adopted advanced analytic techniques in any meaningful 
way. This book shows you how to delve deeper into the data and discover what it 
can do for your business.
Both data stored and streamed has been increasing at an exponential rate, and 
failing to use it to the fullest advantage equates to leaving money on the table. 
From bolstering current efforts to implementing a full-scale analytics initiative, the 
vast majority of businesses will see greater profit by applying advanced methods. 
Profit-Driven Business Analytics provides a practical guidebook and reference for 
adopting real business analytics techniques.

About the Authors

Wouter Verbeke is Assistant Professor of Business Informatics, Vrije Universiteit 
Brussel (VUB). 
Cristián Bravo is a Professor at Universidad de Talca (Chile), department of 
industrial engineering. 
Bart Baesens is an associate professor at KU Leuven (Belgium), and a lecturer at 
the University of Southampton (United Kingdom). 
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What’s Wrong With China opens the doors to one of the least understood 
countries in the world. Author Paul Midler draws on over twenty years of 
manufacturing experience, working with Asian suppliers in a broad range of 
industries, to provide an insider’s perspective on what China’s rise means to 
American businesses. Approaching China’s problems as if they were our own,  
this book tackles the subject matter head-on to help American readers recognize 
and understand China’s growing economic and cultural impact on this country. 
The author’s own anecdotes explore and explain the major challenges that come 
along with doing business in China, and a deep appreciation and illustration of 
the country’s rich culture embroider the lessons every businessperson should 
learn. No one doubts China’s global importance today, yet few truly understand 
the nation in a general sense. This book acts as a primer, but also digs deeper to 
provide a more nuanced understanding of this powerhouse nation. 
 • Understand Chinese culture in the context of doing business 
 • Get to know this emerging cultural and economic power 
 • Delve into China’s social challenges through first-hand accounts 
 • Peek inside the Chinese economy through the lens of American business 

About the Author

Paul Midler is a leading consultant on doing business in China. He has over 
twenty years of experience related to Asia, and in his manufacturing career, 
he has worked directly with hundreds of Chinese suppliers in a broad range of 
industries. He holds an MBA from the Wharton School of Business and a master’s 
in international studies from the University of Pennsylvania’s Lauder Institute. 
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Talk to anyone, anytime, about anything — with confidence
How to Talk to Absolutely Anyone is your personal handbook for stepping up your 
communication game. Part confidence coach and part social manual, this book 
reveals the reasons behind your reserve and offers real, practical ways to break 
through the barriers and make a connection. Whether you fear judgement and 
rejection or just don’t know what to say, these simple exercises will equip you 
with a gold mine of social tools to get you through any situation. This new second 
edition has been updated to include the complete 30-day Zero to Hero Personal 
Confidence Course, to help you build your skills and increase your chances of 
getting what you want out of any conversation. Working step-by-step, you’ll learn 
how to approach strangers, strike up a conversation and exit gracefully; by first 
changing your outlook, you develop the ability to navigate even tricky situations 
with confidence and ease.
Conversation skills affect more than your social life — they can impact your 
career as well. In removing your social hesitance, you open up a whole new world 
of effective communication with customers and colleagues, and begin building 
the relationships that get you closer to your goals. This book provides real-world 
techniques to help you get better and better every day, enabling you to:
 • Overcome your fear of rejection
 • Strike up a conversation with anyone, anywhere
 • Open up to make real connections and build strong rapport
 • Carry your confidence into networking, sales and more

About the Author

Mark Rhodes is an Entrepreneur, Business Mentor, Published Author, International 
Speaker and Trainer in Success, showing individuals and businesses around the 
world how to massively improve their results with little or no extra effort. 
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Ken Robinson argues that organisations everywhere are trying to fix a problem 
that originates in schools and universities: It is often said that education and 
training are the keys to the future. They are, but a key can be turned in two 
directions. Turn it one way and you lock resources away, even from those they 
belong to. Turn it the other way and you release resources and give people back 
to themselves. To realize our true creative potential — in our organizations, in our 
schools and in our communities — we need to think differently about ourselves 
and to act differently towards each other. We must learn to be creative.
The updated third edition features a new introduction, modernized case studies, 
updated demographics and revised sections around technological developments 
and recent changes to the education system.

About the Author

Ken Robinson, PhD, is an internationally recognized leader in the development 
of creativity, innovation and human resources and a New York Times bestselling 
author. He works with governments in Europe, Asia and the USA, with international 
agencies, Fortune 500 companies, and some of the world’s leading cultural 
organizations.
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Rules for developing talent with disciplined, deliberate, intelligent practice
We live in a competition loving culture. We love the performance, the big win, the 
ticking seconds of the clock as the game comes down to the wire. We watch 
games and cheer, sometimes to the point of obsession, but if we really wanted to 
see greatness — wanted to cheer for it, see it happen, understand what made it 
happen — we’d spend our time watching, obsessing on, and maybe even cheering 
the practices instead. This book puts practice on the front burner of all who seek 
to instill talent and achievement in others as well as in themselves. This is a 
journey to understand that practice, not games, makes champions.
In this book, the authors engage the dream of better, both in fields and endeavors 
where participants know they should practice and also in those where many do 
not yet recognize the transformative power of practice. And it’s not just whether 
you practice. How you practice may be a true competitive advantage. Deliberately 
engineered and designed practice can revolutionize our most important 
endeavors. The clear set of rules presented in Practice Perfect will make us better 
in virtually every performance of life. The ‘how-to’ rules of practice cover such 
topics as rethinking practice, modeling excellent practice, using feedback, creating 
a culture of practice, making new skills stick, and hiring for practice.

About the Authors

Doug Lemov is the author of the bestselling book, Teach Like a Champion. He was a 
managing director at Uncommon Schools and now directs their project on effective 
teaching practices.
Erica Woolway is the chief academic officer for the Taxonomy of Effective 
Teaching Practices at Uncommon Schools.
Katie Yezzi is the founding principal of Troy Prep Elementary School in New York.
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Take your audience on a journey to leave a more lasting impact 
Storyshowing is an instruction manual for making connections. Storytelling has 
been shown to be one of the most effective methods of persuasion, motivation 
and inspiration, yet the disconnect remains — you’re still only telling. To truly 
influence people, you need to go deeper than that — you need to show them your 
story. By inviting your audience in, you connect on a much deeper, more 
emotional level; you bypass the brain and connect at the root of what it means to 
be human, leaving a profound impact on their entire outlook. This book shows 
you how to transcend telling and start showing your story, using an easy-to-follow 
framework you can start applying today. Unearth your own experiences, and 
bring your vulnerabilities out into the light; share your emotions and forge a path 
to true communication. Use images, body language and gestures as tools to build 
that indelible connection; then and only then will people truly engage and 
transform their thinking. 
No matter your message, the impact lies in the delivery. This insightful guide 
equips you with the tools and skills you need to start communicating like never 
before. 
The difference between telling and showing is like the difference between a 
lecture and a play. It’s the difference between giving information and taking the 
audience on a journey. The difference between a brochure and a test drive. 
Storyshowing helps you level up your communication to leave a lasting, more 
profound impact.

About the Author

Sam Cawthorn is a bestselling author, a speaker and an award-winning educator 
who reaches over 100 million people every year. He is the CEO of Speakers 
Institute and a Young Australian of the Year.
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Inspire better work habits. Focus your team. Get stuff done in the 
constantly connected workplace
As our workloads expand, attention has never been more valuable. Or more 
difficult to keep.
In Can I Have your Attention?, Curt Steinhorst shows business leaders how to cut 
through the noise and get their employees back to work. Curt has spent years 
helping Fortune 500 companies overcome distraction and achieve focus. With 
technology creating endless opportunites to ‘improve productivity’, people spend 
so much time responding to the interruptions that they’ve lost the ability to focus 
and do their jobs. Yet, the potential for harnessing the power of your team’s 
attention has never been greater — if you can capture it.
You’ll learn how to:
 • Implement a comprehensive organizational strategy to increase focus and 

overcome digital distraction
 • Take back control of the technology in your organization and life
 • Establish a Communication Compact, defining how, when, and why your team 

will communicate with each other
 • Create a ‘vault’ to increase productivity, decrease stress, and boost your 

creativity
 • Free yourself and your employees from the never-ending flood of emails and 

messages
 • Achieve unmatched focus in the age of distraction

The smartphone isn’t going away. Learn the simple rules and guidelines that will 
improve focus and create the mental space needed for your people to work to 
their full potential.

About the Authors

Curt Steinhorst is a speaker, business owner, entrepreneur, and founder of 
FocusWise. 
Jonathan McKee is an expert on youth culture and Millennials, and the author of 
over twenty books.
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A woman’s influence and impact on the bottom line is undeniable, yet businesses 
still fail to do anything about it — why? The numbers and facts are presented in 
black and white — there is still a grey area we fail to address. Change is painfully 
slow. Tokenistic movements and homogenous thinking is not cutting it. This book 
will not only address this issue, but it will show you how to implement the change 
that needs to happen. It is for forward-thinking women and men who are ready 
to take action. It closes the gap between wanting to create change, and knowing 
why we need to do it. It’s for those who are having the conversation, but have no 
idea how to look at it through a new perspective. It’s also for the fellas at the top 
that will be influenced by up-and-coming females working with them. This book 
will bridge all levels of the organizational chart and create greater awareness of 
the how gender differences can add up to big bucks.
Women are the fastest growing consumer economy and have the potential to 
make or break just about any brand. This book is a guide to seeing and 
identifying the opportunity with women in order to leverage the female economy 
for greater commercial gain.

About the Author

RJ Brideson has been a pioneer and innovator of the marketing-to-women 
thought space. Her expertise will help take business to the next level through 
education, creation and implementation of marketing strategies and solutions to 
help capture your share of the $28 trillion global, female consumer market.
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In Blueprint to Business, Michael Alden dives into business and personal growth 
with a rare and honest perspective. He tells us to stop caring and to stop 
dreaming, which, at first glance, may not seem positive and motivating, but in 
Mike’s words are essential to success. His antidotes and advice are exactly what 
people need: a little bit of tough love, a little bit of realism, shared in a way that 
motivates the reader from page one. His real-life experiences, along with those of 
other top founders and entrepreneurs, provide the reader with an inside look of 
what it takes to be an entrepreneur and how to achieve success in virtually every 
aspect of life. He not only talks about business in the abstract, but he even walks 
through things like, how to set up a business, how to get registered with the IRS, 
and what to think about when you are starting your business. Blueprint to 
Business is a contrarian and essential guide to growing a business.

About the Author

Michael Alden is a speaker, author, and founder and CEO of Blue Vase® 
Marketing, a multi-million dollar Direct Response company capable of creating 
strategic marketing roadmaps for products and services. Blue Vase has earned 
the prestigious ranking for three consecutive years by being named to the Inc. 
Magazine 500|5000 list of the nation’s fastest growing private companies. Michael 
Alden is also a regular guest speaker on national and local television and radio talk 
shows including Fox News, CNBC, Spike, AMC and many others. Alden is also the 
author of Ask More, Get More which reached the bestseller list for Wall Street Journal, 
USA Today, and the #1 position in three categories on Amazon bestsellers.
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The Confidence Pocketbook is your take-everywhere guide to confidence and  
self-esteem. Packed with over 100 simple tips, techniques, ideas and suggestions, 
this book is your ultimate companion for facing life head-on even during the most 
awkward or nerve-wracking moments. Whether you flounder in social situations, 
second-guess your every decision or doubt your own abilities, author Gill Hasson 
can help you live your life with confidence. Each page in this book presents a 
specific scenario in which confidence is key, and shows you the little ways in 
which you can act and feel more confident every day. Keep this guide with you as 
a constant reminder to believe in yourself; dip in for a quick bit of advice in tricky 
situations, or read and re-read the pages that hit closest to home. By making tiny 
yet impactful changes to your outlook, your habits and your attitude, you’ll 
develop the confidence to cope with challenges and the optimism to say 
everything will turn out fine. Public speaking, job interviews, first dates, big 
projects, new opportunities — confidence is key to them all. This book shows you 
how to develop the confidence you need to succeed in all areas of life and feel 
good about yourself every single day. 

About the Author

Gill Hasson is a careers coach with over 20 years’ experience in the areas of 
personal and career development, as well as teaching and tutoring for mental 
health organisations. Gill also teaches and delivers training courses for adult 
education organisations, voluntary and business organisations and the public 
sector. Gill is the author of the bestselling Mindfulness Pocketbook (2015) 
Mindfulness (2013), Emotional Intelligence (2014), the Sunday Times bestseller How 
to Deal with Difficult People (2015), plus other books on the subjects of resilience, 
communication skills and assertiveness.

http://www.wiley.com/remtitle.cgi?isbn=0857087339


Back to contents

To request review copies
translationrights@wiley.com

39

General & Introductory Business & Management

G2
Building the Next Generation
Philip Palaveev

Series: Bloomberg Financial
ISBN:  978-1-119-37006-2 | Oct 2017 | 256PP

Subject Category: Business
Section Header: General & Introductory Business & 
Management
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=111937006X
Title Sequence: 19
Remarks: New titles for Sep 2017

Vital guidance to ensuring the future of your firm
G2: Building the Next Generation provides financial advisory firms with a clear 
roadmap to management succession. Based on the author’s 17 years of 
experience with over 1,000 firms, this book provides a systematic process to help 
you identify, develop, and install the new leadership that will guide your firm’s 
future. Extensive statistical research backs proven strategies for structuring 
management and succession, overcoming obstacles, selling equity, and more, 
while expert guidance walks you through the process and warn you of potential 
pitfalls along the way.
A generation of entrepreneurs used their talent and ambition to build an 
industry; to ensure that their success lives on, those leaders now face the 
formidable challenge of succession. With the future of your firm at stake, how do 
you recruit, train, mentor, and develop the next generation of professionals, 
owners, and leaders? This book shows you how to find the people you need, and 
develop them into the leadership your firm deserves.
The next generation of leaders will shape the future of your firm, but collectively, 
they will define the future of the entire advisory industry. Firms who succeed in 
developing their best talent will continue to thrive — those who fail will be left 
with a great car, but no driver. Getting this right may be one of the most critical 
points of your career, and it isn’t something that should be left to chance or ‘gut 
feeling’. G2: Building the Next Generation gives you a solid, grounded, systematic 
approach for ensuring your firm’s long-lived success.

About the Author

Philip Palaveev is the founder and CEO of The Ensemble Practice LLC, the leading 
business management-consulting firm for the financial services industry. 
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Great Jobs for Everyone 50+ provides an invaluable treasure trove of information 
for anyone seeking employment past the age of 50. Whether you took an early 
retirement, have been laid off, need supplemental income, or just want to stay 
busy, this book shows you just how many opportunities there are and where to 
find them, and what to expect. Find the ideal job for your situation — do you just 
want something part-time, or are you seeking an encore career? Would you rather 
work from home, or do you want a full-time office job? Do you need flexible 
hours? Do you need to save for retirement? Do you want to bank on your 
previous career, or switch to something completely different? Whatever you’re 
looking for, this book can help you find it. In-depth details include pay rates, 
typical hours, typical duties, and more, including the things employers are looking 
for in the ideal candidate.
This new second edition has been extensively updated to reflect the changing job 
market, with new opportunities, new parameters, and the full endorsement of 
the AARP. Whether your goal is financial security or personal fulfillment, this 
guide is packed with useful information to guide your search. 

About the Author

Kerry Hannon is a nationally recognized expert on career transitions, personal 
finance and retirement, especially for older women. She is a frequent TV and radio 
commentator and is a sought-after keynote speaker at conferences across the 
country. She has appeared as a financial expert on ABC News, CBS, CNBC, NBC 
Nightly News, NPR, and PBS. Kerry is currently a columnist and regular contributor 
to The New York Times, a contributing writer for Money magazine, AARP’s Jobs Expert 
and Great Jobs columnist, and contributing editor and Second Verse columnist at 
Forbes.
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Elevate your leadership to achieve the extraordinary
Inspired Leadership is the essential guide to performing at the highest level every 
day. As CEO of Porsche, author Kevin Gaskell led the company from near-
bankruptcy to the most profitable car company. During his four years at BMW, 
the company saw 80% growth in sales and 500% increase in profitability. Good 
leaders get results and great leaders get great results — but Inspired Leaders get 
extraordinary results, turn around companies, ensure people development and 
turn brands into household names. This book shows you how to become an 
Inspired Leader. Workable strategies, practical frameworks, and real-world 
essential skills give you a concrete curriculum for success, while anecdotes and 
examples drawn from the author’s experiences illustrate important concepts in 
action.
Inspirational, aspirational, and deeply instructional, this guide will become your 
go-to resource for navigating the leader’s role. From tricky situations to everyday 
interactions, you’ll learn the skills and outlook you need to take your leadership to 
the next level.
Quality leadership is the difference between success and failure, but Inspired 
Leadership is the difference between success and world-class performance. It 
requires 360-degree attention, laser focus, authentic relationships, and a rock-
solid understanding of the leader’s role. When you’re ready to achieve the 
extraordinary, Inspired Leadership is the resource to keep within arm’s reach.

About the Author

Kevin Gaskell was the youngest Managing Director of Porsche, Lamborghini, and 
BMW, leading all three companies to record growth and performance. Gaskell is 
a corporate trailblazer who has enjoyed 25 years of success as a business leader; 
founding startups, driving turnarounds and leading major brands in a variety of 
sectors. The teams he has led have created over £3 billion in shareholder value.
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Get unstuck and chart your best course towards your biggest life
If you’ve ever wondered if there’s more to life than the one you’re living, this book 
is for you. In 7 simple steps Make Your Mark will show you how to reset your 
compass to bring your boldest dreams into reality and make your own special 
mark on the world. 
Whether you want to get more enjoyment from the path you’re on or completely 
over-haul your life, you’ll learn valuable tools to map out a plan, achieve your 
biggest goals and overcome any challenge. Written with the realness and practical 
wisdom we’ve come to expect from bestselling author Margie Warrell, it combines 
insightful advice with powerful questions to help you dig beneath your deepest 
fears and enjoy more of what you’ve longed for in your work, relationships and life. 
Of course, changing what hasn’t been working in your life requires courage. 
Courage to take risks and trade the familiarity of the known for the possibilities of 
your future. If you’re ready to get out of the stands and take full ownership of your 
life, then grab a pen and get ready to bring your bravest self forward to create 
your biggest life. 

About the Author

Margie Warrell has provided leadership, communication and “courage building” 
programs with a diverse range of organizations such as NASA, AOL, British 
Telecom, American Airlines, Best Buy, and Ernst & Young. Author of two books — 
Find Your Courage (McGraw-Hill) and Stop Playing Safe (Wiley) — Margie has shared 
her expertise with leading global media including The Today Show, FOX News, 
CNN, Al Jazeera, CNBC and is a regular expert contributor on Australia’s Sunrise 
morning show. A columnist for Forbes and Huffington Post, her advice has also 
featured in The New York Times, Wall Street Journal, Women’s Health, BRW magazine 
plus many more. 
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None of us escape adversity. Trauma and pain — be they monumental changes 
or everyday issues — are just part of life. We are all thrown a curveball once in a 
while, and change happens whether we like it or not. It’s how we deal with it that 
counts. Crucially, how we grow from it.
Written in association with Psychologies, the leading magazine for intelligent 
people, covering work, personal development and lifestyle issues, Real Strength 
explores the obstacles between merely surviving and thriving and asks questions 
such as:
 • What does Real Strength mean to you?
 • What’s stopping you from thriving after adversity? / What’s stopping you from feeling 

strong?
 • How can I build real strength?

Real Strength is your took-kit for unlocking and building upon your inner resilience; 
your ability, not just to bounce back from adversity, but to use it as a platform to 
bounce even higher.

About the Author

Psychologies Magazine is the leading magazine for intelligent people, covering 
work, personal development and lifestyle issues. Psychologies exists to help its 
readers learn about and understand themselves and what they really want, doing 
this through training programmes, live and webinar events and the magazine itself. 
Gathering the latest, most compelling thinking and translating it into practical and 
accessible wisdom, Psychologies cover a range of topics to help readers reach their 
happiest and most fulfilled selves. They partner with a variety of associations on 
different issues such as Action for Happiness, and the 30% Club. 
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Smart Girls  
Screw Up Too

Smart Girls Screw Up Too is based on my bold experiment at 36 to recreate my life 
with 15 Aspirations that put only my mental, physical and spiritual health first. 
The Aspirations were my humble attempt to ditch an unhealthy addiction to the 
work that I hated and the lifestyle diseases that came with it; Tinder swiping to 
find a man to knock me up before it was too late and Pinot Grigio to mask the 
pain of it all. The ultimate goal was to find joy, love and a career that made a 
difference. The Aspirations, the questions I asked that inspired them and the new 
way of living saw me navigate my way out of depression without meds to become 
a joyful world champion in 18 months. In the process I was named one of the 
UK’s top young change makers by the City of London and won best pitch at Tedx 
Sydney.
Smart Girls Screw Up Too has since evolved into a method that has supported 
hundreds of women from 20 countries face-to-face and 2,000 who’ve participated 
in my world first Life.
Audit that looks at 69 major elements of wellbeing across 15 categories that 
mirrors the book. These women have confirmed that I wasn’t alone and that we 
all share similar pain. The graphic below brings to life insights I’ve uncovered from 
the Life Audit. Having been there, I’m personally heartbroken that depression will 
be the number one cause of disability and disease by 2020 (Source: World Health 
Organisation). My research has revealed the primary trigger for women suffering 
mental illness is doing work that lacks meaning for money, a lack of self worth, 
and the deep shame that sits in the background as fear paralyses us to make a 
change.

About the Author

Bella Zanesco is a Wellbeing Strategist, Athlete and Philanthropist. Her legacy is 
to shape a world where people have the tools to make the choice to become Fully 
Expressed in their lives and careers. Her clients include some of Australia’s top 
financial services firms like CBA, AMP and State Street. Bella was a finalist for 2016 
Outstanding Alumni of the Year for her contribution to business, the arts, sport 
and charity. In 2015 she was named Top 50 Young UK Change Maker by the City of 
London. 
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The secret to making the right call in an increasingly complex world
The decisions we make every day — frequently automatic and incredibly fast — 
impact every area of our lives. The Little Black Book of Decision Making delves into 
the cognition behind decision making, guiding you through the different ways 
your mind approaches various scenarios. You’ll learn to notice that decision 
making is a matter of balance between your rational side and your intuition — 
the trick is in honing your intuition to steer you down the right path.
Pure reasoning cannot provide all of the answers, and relying solely on intuition 
could prove catastrophic in business. There must be a balance between the two, 
and the proportions may change with each situation. This book helps you quickly 
pinpoint the right mix of logic and ‘gut feeling,’ and use it to find the best possible 
solution.
 • Balance logic and intuition in your decision making approach
 • Avoid traps set by the mind’s inherent bias
 • Understand the cognitive process of decision making
 • Sharpen your professional judgement in any situation

Decision making is the primary difference between organisations that lead and 
those that struggle. The Little Black Book of Decision Making helps you uncover 
errors in thinking before they become errors in judgement.

About the Author

Michael Nicholas has worked with a full spectrum of clients, including Dixons, 
HSBC, Marks and Spencer, and Sainsbury’s, where he has been a key supplier of 
coaching and training for several years.
He has developed many courses and workshops for a variety of audiences, 
covering subjects ranging from the fundamentals of leadership, to the 
development of coaching skills, to improving self-esteem and self- confidence. 
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A practical roadmap to success for the new HR
Success is Simply Human was written to help you rethink, reimagine, and reinvent 
the people function in your business. Your organization can only be as successful 
as its people, and Human Resources continues to be the connection between 
your people and your company’s success. Tasked with sourcing, attracting, and 
retaining the people who will move your organization forward, it’s time to stop 
relying on outdated HR methods. This book provides a roadmap to success in the 
new era of digital HR, offering a new approach, a new model, new tools, and new 
techniques. Provocative thinking, case studies, and pragmatic tools help you 
understand the need for change from one of the most credible voices in the field.
You’ve likely read plenty of books by academics and consultants who dispense 
loads of advice — and then escape the scene before ensuring that those ideas 
really work. This book takes a different route; expert guidance is backed by 
illustrative case studies that show how ideas are actually implemented, and real-
world tools are shared to help you put these ideas to work in your organization.
Success is Simply Human provides clear, expert guidance that works, and the 
support you need to make it happen.

About the Author

Mike Ettling is President, SAP Success Factors, a cloud-based provider of business 
alignment, team execution, people performance, and learning management 
solutions to 17,000 organizations in 60 industries. Ettling has been named to the 
HR Outsourcing 2014 Superstars list, and was awarded ‘Global Thought Leader 
of the Year 2012’ by the HR Outsourcing Association, recognizing his innovative 
contribution to HR transformation. Ettling holds a Masters in Finance from the 
London Business School, UK. He is based in the San Francisco Bay area.
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Achieve more, do more, create more with the power of creative courage
Creative Courage challenges you to step outside of your comfort zone and truly 
make an impact. Set aside the same old routine and break the status quo — 
because you can only rise to new heights if you first smash the ceiling. Written by 
the former Executive Creative Director of Creations at Cirque du Soleil, this book 
shows you how to step up your game, flex your creativity, and make big things 
happen. Whether you work independently or as part of a team, whether you’re 
self-employed or part of an organization, and even if you think creativity isn’t a 
part of the work that you do — this book gives you the perspective, courage, and 
kick start you need to think differently about the things you do every day.
The value of creative thinking extends far beyond the arts, but the work it allows 
you to produce has the power to touch like great art can. You gain the ability to 
make a more profound impact, and you inspire and motivate others to do the 
same; you become a catalyst for bigger, better things, driven by the enormous 
potential of the free-thinking mind. Creative Courage helps you break out of the 
box and start making things happen today.

About the Author

Welby Altidor (cirquedusoleil.com) is the former Executive Creative Director 
for one of the world’s most creative companies, Cirque du Soleil. He was Director 
of Creation for Michael Jackson ONE, “a multimedia extravaganza that often flies 
high, but never loses sight of its inspiration” (Associated Press) that is currently in 
residence at Mandalay Bay Resort and Casino in Las Vegas. 
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Do Big Things presents a clear, action-focused framework for elevating team 
performance through strengthened purpose and shared energy. This intuitive, 
four-step process helps you build the connection that activates the heart, 
establishes focus, leads energy, and triggers actions forward that are consistent 
with stated values; strategically timed idea exchange interlocks the hand, head, 
and heart of each participant to get everyone moving toward a common goal. 
Individually and collectively, the team becomes emotionally stronger, faster, and 
more productive, inspired, and fulfilled than they were the day before. This 
construct allows you to integrate this essential framework into everyday team 
interactions to create the shared perspective common to consistently high-
performing teams.
Do Big Things provides your team with a common language to facilitate simple and 
profound discussions that bring innovation to light and trigger energetic progress. 
This book shows you how to set things into motion and achieve more than you 
ever thought possible.
Wise leaders know that people follow them not because they’re smart, but 
because they make others feel brilliant. This type of idea exchange is at the heart 
of the Energy Map, and this simple framework allows you to help your team 
express and experience their own greatness. You know what your team is capable 
of — and now it’s time to help them achieve it. Do Big Things helps you lead 
better, work smarter, and strengthen your team from the inside out to propel 
exceptional performance. 

About the Authors

Craig W. Ross (verusglobal.com), has partnered with C-Suite executives, leaders 
and teams elevating performance within global organizations and Fortune 100 
companies for over a decade. 
Angela V. Paccione (verusglobal.com) has served top leadership teams and 
organizations who are motivated to improve their capability and the culture of 
their workplace. 
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Navigating today’s complex workplace demands extraordinary acumen, intuition 
and agility. Demand for greater values alignment, autonomy, and individual 
empowerment fuelled by technology and greater interdependencies, create 
extraordinary challenges for organisations. Power is shifting in the world and a 
giant spotlight is shining on lack of corporate transparency of politics and power, 
forcing companies to engage with stakeholders in more meaningful ways. 
Consequently, traditional ‘command-and-control’ business models are failing and 
culture and engagement have become critical issues. This paradigm shift from 
hierarchies to lean networks and ‘flatter’ organisations exposes a huge skills 
deficit for agile collaboration and authentic engagement. Most fail in their 
attempts to adapt.
Emergent is a response to this context providing an essential set of skills and tools 
to ignite purpose and equip individuals and organisations for the emergent 
future. Key pain points include skills deficit, lack of reach/market penetration, 
change risk and fatigue, lack of values alignment that results in failed stakeholder 
engagement, and inability to transform. Importantly, it’s more than just a ‘DIY 
guide to change’. The underlying premise is to empower organisations to 
diagnose change risk, providing a unique governance framework and blueprint for 
conscious culture transformation.

About the Author

Stephen Scott Johnson is an expert in brand and culture transformation with 
20 years experience in global business. He has innate flair for systems that ignite 
purpose and engagement and he has worked with hundreds of organisations and 
individuals to transform their impact. His work is featured in BRW, Fast Company, 
Huffington Post, TechCrunch, National Marketing Mag AUS/NZ, MICENET, PRWeb, 
Mumbrella and The Age.
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Facilitating with Ease! Offers the basics on running productive meetings with 
confidence and includes the information needed to train others to become skilled 
facilitators as well. Filled with dozens of exercises, surveys, and checklists that can 
be used to transform anyone into an effective facilitator, this new edition covers 
new topics such as:
 • New chapter on questioning
 • New material on topics of: diversity, globalization, new technologies, employee 

engagement, leadership style shifts, gaining client feedback, reflection and 
personal growth, dealing with teams in diverse locations, norming in diverse 
locations, dealing with conflict, facilitator strategies to help deal with executives 
who “play games”; the components of meeting management, conference calls 
and use of technology, process design for a project retrospective and entire 
book throughout

 • New meeting templates that include virtual conversations

About the Author

Ingrid Bens is a consultant and trainer whose special areas of expertise are 
facilitation skills, team building, conflict management, employee and organizational 
change. She has more than twenty-five years of experience as a workshop leader 
and organization development consultant. The workshops she currently conducts 
address core facilitation skills, advanced facilitation skills, and facilitative leadership 
strategies. Bens is the founder of both Participative Dynamics, a consulting firm 
located in Sarasota, Florida, and Facilitation Tutor, an on-line learning portal. She 
is author of 4 Jossey-Bass books and one Pfeiffer assessment. Some of her clients 
include General Electric Canada, Ontario Securities Commission, Bayer, Royal 
Bank, Nabisco Foods, Ontario Cancer Institute, University of Toronto, Philadelphia 
Children’s Hospital, Bell Canada, Harley Davidson, CIBA-Geigy, Honeywell, Baxter 
Corporation, KPMG, Harcourt Brace, and The Boeing Company.
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How ‘Yes, And’ Thinking Helps You Open Hearts, Change Minds, and Win 
Together in a ‘No, But’ World 
Happy Accidents is an improbable story. This book relates the power of placing a 
deep and enduring faith in people and in partnership. Most of us plod through 
our busy daily lives at work and at home doing the best we can while unleashing a 
barrage of ‘no’s’ and ‘but’s’ to stay on track, and as many ‘would’ve’, ‘could’ve’, and 
‘should’ves’ as necessary to compensate for the things we miss out on. For some, 
our ‘no, but’ reflex action is a reflection of our fast-paced and often fear-based 
world, and our desire for control in the face of uncertainty. For others, ‘no’ is a 
learned conditioning that stops us cold in our tracks of discovery, stifles our desire 
for positive interactions with colleagues at work, and even shuts us off from the 
people closest to us — our families — whom we see at home after our workday. 

About the Authors

David Ahearn, Frank Ford, and David Wilk are the founding members of Four 
Day Weekend Comedy. Four Day Weekend has performed nearly 6,000 live shows, 
has been awarded the Key to the City of Fort Worth, Texas, and was named 
Small Business of the Year by the Fort Worth Chamber of Commerce. They have 
delivered their ‘Yes, and’ keynote address to the United States Congress and work 
with dozens of Fortune 500 companies every year. As Entrepreneurs-in-Residence 
at the Neeley School of Business at Texas Christian University, they collaborate 
with faculty and teach students improvisation and entrepreneurial skills.
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Be Prepared to Lead in the Moment: Assess, think, and respond on-the-spot
Impromptu shows leaders how to think on their feet and respond eloquently in 
every situation. Never have there been so many opportunities to inspire and 
influence in everyday situations — elevator chats, corridor conversations, 
networking gatherings, meetings, and ceremonial events. Indeed, today the most 
iconic leadership moments are spontaneous, spur-of-the-moment events that 
reveal the inner workings of the leader’s mind. When these impromptu 
opportunities arise, leaders must be able to listen, think, and respond within 
seconds. They don’t read a script from a page, they convey the narrative that is 
already in their mind. They can tailor a message — in a meeting, in the corridor, 
or in a tweet — to influence and inspire any audience. Those who shine in that 
moment are remembered for their leadership. Those who stumble are 
remembered for their gaffes, mixed messages, or insensitivity. Nobody 
remembers the leaders who retreat to their office, formulate a strategic plan, and 
distribute a memo the following week.
Guided by her entrepreneurial success as founder of The Humphrey Group and 
her firm’s work with tens of thousands of leaders over the past 30 years, Judith 
Humphrey makes clear the importance of preparing to be spontaneous — as 
counterintuitive as that may sound! 
Drawing upon the best impromptu moments from the Greeks to the present, the 
book looks at every aspect of impromptu speaking. You will learn how to:
 • Think like an impromptu leader
 • Quickly read an audience of one or a thousand
 • Collect your thoughts and craft a persuasive message
 • ‘Script’ yourself within seconds for any occasion
 • Avoid ‘um’s’ and ‘ah’s’ and use the right words at the right time
 • Discover improv techniques that will enable you to shine
 • Deliver your message with clarity, confidence, and conviction

About the Author

Judith Humphrey is founder and President of The Humphrey Group, one of North 
America’s premier executive communications firms. 
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Leadership Results takes a hard look at the multibillion dollar leadership 
development industry and explains how and why it is failing to prepare 
contemporary and future leaders to build real leadership capacity in 
organisations and communities. It identifies and tackles the ten most 
fundamental errors organisations keep making when attempting to develop 
leadership capacity, and offers a fresh perspective on leadership development. 
Leadership Results offers readers unique and provocative insights and 
opportunities to make a real difference to their self-leadership, their own 
organisations, communities, and the world.
Thought leader, author, and business psychologist Sebastian Salicru draws on his 
personal transformational experience and work with leaders and teams in 
organisations around the world — including some of the most respected Fortune 
Global 500 companies — and integrates the latest thinking and practice in 
leadership development to debunk the most pervasive myths of leadership. Using 
a balance of narrative, research, and experience, Salicru presents a holistic, 
practical, and relational leadership development model that creates real 
leadership capacity by developing individual leaders, boosting employee 
engagement, and building collective leadership across the organisation.
Leadership Results educates, inspires, motivates, and challenges readers to take 
bold action to improve their individual leadership impact in their personal lives, at 
work, and in their communities. It guides readers to boost the employee 
engagement of their organisation, and build the collective leadership capacity 
required to achieve extraordinary performance and business results.

About the Author

Sebastian Salicru is a leadership development expert, executive coach, facilitator, 
speaker, researcher, and author. He is a business psychologist, specialising 
in organisational learning and development, extraordinary performance and 
workplace innovation. He is the Director and Principal Consultant of Professional 
Training Services (PTS) — a Sydney based leadership consulting firm. 
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Proven principles for sustainable success, with new leadership insight
PEAK is the popular, transformative guide to doing business better, written by a 
seasoned entrepreneur/CEO who has disrupted his favorite industry not once, but 
twice. Author Chip Conley, founder and former CEO of one of the world’s largest 
boutique hotel companies, turned to psychologist Abraham Maslow’s Hierarchy of 
Needs at a time when his company was in dire need. And years later, when the 
young founders of Airbnb asked him to help turn their start-up home sharing 
company into a world-class hospitality giant, Conley once again used the 
principles he’d developed in PEAK. In the decade since this book’s first edition, 
Conley’s PEAK strategy has been developed on six continents in organizations in 
virtually every industry. The author’s foundational premise is that great leaders 
become amateur psychologists by understanding the unique needs of three key 
relationships — with employees, customers, and investors — and this message 
has resonated with every kind of leader and company including some of the 
world’s best-known, from Apple to Facebook. Avid users of PEAK have found that 
the principles create greater loyalty and differentiation with their key 
stakeholders. This new second edition includes in-depth examples of real-world 
PEAK companies, including the author’s own at Airbnb, and exclusive PEAK 
leadership practices that will take you — and your company’s performance — to 
new heights.
Whether you’re at a startup or a Fortune 500 company, at a for-profit, nonprofit, 
or governmental organization, this book can help you and your people reach 
potential you never realized you had.
 • Understand how Maslow’s hierarchy makes for winning business practices
 • Learn how PEAK drove some of today’s top businesses to success
 • Help employees reach their full potential — and beyond
 • Transform the customer experience and keep investors happy

About the Author

Chip Conley is a hospitality entrepreneur, disruptive business rebel, leading 
speaker, and bestselling author. 
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A new lean and agile model for more effective change management
Rapid Organizational Change gets right to the heart of the change initiative 
problem, and offers a time- and money-saving solution. The fact that so many 
change initiatives fail or underperform can be traced back to one major issue: 
pace. While most change management models stress the importance of 
timeliness, they remain bound to an organization-wide approach to execution.  
By targeting change efforts at specific mid-level layers of management, this book 
helps you achieve the desired outcome more efficiently while saving time, effort 
and money. Full of practical advice and real-world examples, this book is your 
action guide to making change happen in a meaningful way. You’ll learn how to 
continually develop great leadership at the institutional level, and gain real, 
actionable guidance on putting more women in management positions to help 
you grab that competitive advantage.
Today’s disruptive technologies and macro-economic patterns have elevated 
organizational agility to the rank of survival skill. Change is a constant in business, 
but it’s now coming faster than ever; this book gives you the strategies you need 
to keep from being left behind.

About the Author

Steven Bleistein is the founder and CEO of Relansa Inc and is one of those rare 
international experts who bridges Western and Japanese business thinking. Fluent 
in Japanese and French, Steve has attracted clients from businesses such as 
Lenovo Japan, Reckitt Benckiser, Nikkol Chemicals, NTT Data Group and Mitsubishi 
Bank. Working with leaders and their teams, Steve helps both Japanese and 
international companies create their own new realities. 
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Set aside trends to focus on the fundamentals of great leadership
Reframing Organizations provides time-tested guidance for more effective 
organizational leadership. Rooted in decades of social science research across 
multiple disciplines, Bolman and Deal’s four-frame model has continued to evolve 
since its conception over 25 years ago; this new sixth edition has been updated to 
include coverage of cross-sector collaboration, generational differences, virtual 
environments, globalization, sustainability, and communication across cultures. 
The Instructor’s guide has been expanded to provide additional tools for the 
classroom, including chapter summary tip sheets, mini-assessments, Bolman & 
Deal podcasts, and more. These recent revisions reflect the intersection of reader 
recommendations and the current leadership environment, resulting in a renewed 
practicality and even greater alignment with everyday application.
Combining the latest research from organizational theory, organizational behavior, 
psychology, sociology, political science and more, the model detailed here 
provides real guidance for real leaders. Guide, motivate, and inspire your team’s 
best performance as you learn to:
 • Optimize group, team, and organizational structure
 • Build a positive, collaborative dynamic across generations, teams, and sectors
 • Understand power and conflict amidst the internal and external political 

landscape
 • Shape your organization’s culture and build a cohesive sense of spirit

Bolman and Deal’s four-frame model has withstood the test of time because it 
offers an accessible, compact, and powerful set of ideas for navigating complexity 
and turbulence. It provides clear guidance and up-to-date insight for anyone 
facing the challenges of contemporary leadership.

About the Authors

Lee G. Bolman (www.leebolman.com) holds the Marion Bloch/Missouri Chair 
in Leadership at the Bloch School of Business and Public Administration at the 
University of Missouri-Kansas City. He consults worldwide to corporations, public 
agencies, universities and schools.
Terrence E. Deal retired as the Irving R. Melbo Clinical Professor of the University 
of Southern California’s Rossier School of Education. 
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Shikumi

In Shikumi, Hiroshi “Mickey” Mikitani — co-founder and CEO of e-commerce and 
Internet giant Rakuten — shares the principles and advice culled from his 
remarkable career. From personal advice for self-improvement to his 
management techniques of empowerment, constant questioning and constant 
improvement; to his optimistic vision for a technology enhanced, globally linked 
world of the future — Mikitani reveals his mantra in helping employees of 
Rakuten innovate, encouraging experimentation and curiosity in a measured way: 
to Hypothesize — Practice — Validate and Shikumika (Systemize). And it works.
 • The importance of the Internet as a fundamentally transformative technology
 • The collaborative, nimble Silicon Valley approach to business
 • Industry-specific predictions about the future

About the Author

Hiroshi Mikitani is the co-founder and CEO of Rakuten. Rakuten is an electronic 
commerce and Internet company based in Tokyo. It’s B2B2C e-commerce platform 
Rakuten Ichiba is the largest e-commerce site in Japan and among the world’s 
largest by sales. He is known worldwide as a self-made billionaire and Japan’s 
leader in the networked economy.
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The difference between flourishing and floundering is 10X. The difference 
between quantity and quality is a factor of 10. The difference in levels of 
engagement is exponential. People functioning at the highest level are what the 
authors call 10x leaders. Research on these leaders consistently brought up five 
major strengths. This book teaches readers to become a 10x leader using these 
five key areas, the SHARP framework.
 • Strengths: 10X leaders stop trying to eliminate weaknesses and learn to focus on 

their strengths 
 • Health: 10X leaders stop trying to eliminate stress and learn how to integrate 

periods of restoration 
 • Absorption: 10X leaders stop waiting for the lightning of focus and creativity to 

strike and learn how to achieve consistent engagement and presence
 • Relationships: 10X leaders stop trying to exert power and control and learn to 

cultivate healthy relationships through positivity and authenticity 
 • Purpose: 10X leaders stop grinding out tasks and learn how to find meaning and 

commitment in everything they do
The 10X elixir of peak performance comes not from focusing on just one of these 
areas, but from learning to light the fire of all five aspects of SHARP and 
functioning naturally with them on a daily basis. If you just cultivate one or two 
aspects of leadership skills you are unlikely to succeed. If one of the five isn’t 
taken care of it affects the performance of the whole. But if you focus on all five 
areas, you will not only be more likely to find what helps you most, you have the 
best chance of enjoying the synergy of performance multiplication.

About the Authors

Tal Ben-Shahar (www.potentialife.com) is a speaker and author of the 
international best sellers Happier and Being Happy. He consults and lectures 
around the world to executives in multi-national corporations, the general public, 
and at-risk populations.
Angus Ridgway is Co-Founder and CEO of Potentiallife. His interest in leadership 
came from his astonishment at the diversity of leadership profiles he saw in his 
clients over the years.
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Recent studies show that only 7 percent of employees have trust and confidence 
in their senior leaders. How can we ever get our organizations to succeed if so 
few employees believe in their senior leaders? In this new fully revised edition of, 
The Leadership Contract explains why leadership, and specifically leadership 
culture, is the only real differentiator between the organizations that thrive and 
those that fall behind. This book explains how to establish a leadership contract 
that is fully understood and agreed upon by business leaders to ensure the 
success of their company. The third edition of The Leadership Contract will include:
 • Foreword from Adecco CEO Alain DeHaze
 • Expanded section with findings from Global Leadership Accountability Study
 • A new chapter on leadership transformation
 • New ideas on inflection points and more

About the Author

Vince Molinaro, PhD, CMC, is a Managing Director of Talent & Leadership 
Development within Knightsbridge Human Capital Solutions, helping organizations 
seamlessly execute their strategies through people. As a Senior Executive, Vince 
has helped create one of the leading brands in the Human Capital industry, working 
in several key sectors including energy, pharmaceutical, professional services, 
technology, financial services, and the public sector. Vince is regularly called upon 
by the media for his innovative opinions on the future of leadership. An engaging 
speaker, he conducts keynote presentations for corporations and conferences. He 
is the author of three successful books, Leadership Solutions, The Leadership Gap, 
and The Leadership Contract and is also a Certified Management Consultant.
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Kick off the cycle of success with serious self-promotion that works
Book Yourself Solid is a handbook for self-promotion that translates into results. 
We tend to think of ‘busy’ as the equivalent of ‘successful’ — but that’s not always 
the case. The key lies in what you’re busy doing. Success means spending your 
time doing work that gets you closer to your goals, and the critical driving force 
behind that success is self-promotion. This book shows you how to promote more 
than just your skills — you need to sell your reputation, your service, your very 
self. It starts with laying a foundation so potential clients know you can give them 
what they want and need. How do people see you, and how does that diverge 
from what you would like them to think? Once you know where you are, you can 
map out a plan for getting where you need to be, and this book shows you how 
to build the reputation you need to be the go-to person in your field — and keep 
the business coming in long-term.
Book Yourself Solid has been one of the most popular marketing books in the 
world for service-based businesses since its initial release in 2006. This new third 
edition includes updated and expanded strategies, techniques, and skills to help 
you get more clients and increase your take-home profits.
Spending just a small amount of time on self-promotion is an investment. You 
build a reputation that attracts high-quality clients, which boosts your profits, 
your track record, and your reputation, which in turn attracts even more high-
quality clients. Book Yourself Solid shows you how to kick off this cycle of success, 
and maintain it for the long term.

About the Author

Michael Port is the New York Times, Wall Street Journal, and USA Today bestselling 
author of six books including Book Yourself Solid and Steal the Show. 
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Get what you need to achieve your objectives and produce results
Influence Without Authority is the classic guide to getting what you need from 
people you don’t control. Getting things done requires collaboration, and 
convincing others to contribute requires political skill; this book introduces the 
Exchange Model, in which you get what you need by offering something of value 
in return. The key lies in knowing what the other person values — that’s their 
‘currency,’ and it’s your immediate tool for coaxing their cooperation. This model 
has been proven over decades, as organizations around the world have turned 
away from frustration and resignation toward collaboration and results. This book 
shows you how to implement the Exchange Model at the personal, team, and 
organizational level to raise the bar for performance and leadership.
This new third edition has been updated reflect the changing face of the 
workplace, and includes new examples and information on geographically 
dispersed virtual teams. Supplementary materials facilitate classroom and training 
use with discussions, role-play, videos, and other ancillaries that deepen 
understanding and promote practical application.
The ability to influence those not under your authority is becoming ever more 
valuable. Organizations are flattening, and outside contractors are taking on 
larger roles than ever before — getting results now means lateral cooperation, 
often across borders, time zones, organizations, and more. Influence Without 
Authority provides a proven model for success in this new environment, with 
expert guidance for real-world application.

About the Authors

Allan R. Cohen is Edward A. Madden Distinguished Professor of Global Leadership 
at Babson College. 
David L. Bradford is Senior Lecturer on Organizational Behavior at Stanford 
Graduate School of Business and Director of Stanford’s Executive Program in 
Leadership. 
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The all-encompassing framework for achieving the life of your dreams
It All Matters presents a framework for the rest of your life. What are those 
dreams you would only dare to dream if there was no possibility of failure? How 
can you live a life of real intention and purpose instead of duty and obligation? 
This book answers these questions and more. Everyone has the capacity to 
author their own destiny; it’s not our circumstances that shape our lives, it’s our 
{response} to those circumstances that either propels us to great heights or keeps 
us stuck in the mud. Here, author Paul Cummings shares one of the most 
comprehensive goal setting systems ever put into print. Based on the key U.B.U. 
process — Understand who you are, Be true to yourself, and always be Unique — 
this framework gives you the power to transform your life. Through a fast-moving 
series of engaging stories, you’ll learn how to question yourself to greatness as 
you begin to think in bigger and more positive terms.
Professionals from across the globe have implemented this framework to achieve 
what they truly wanted out of life — isn’t it your turn? This enlightening guide 
teaches you the revolutionary strategies that can help you make big things 
happen.
You are one great question away from everything you ardently desire at all times. 
Are you ready to take the leap? It All Matters shifts your perspective to let you see 
the shining path ahead.

About the Author

Paul Cummings is the President and Chief Executive Officer of Paul D. Cummings 
World Wide Enterprises, a training and teaching company that has motivated and 
inspired hundreds of thousands of individuals and businesses to make real and 
lasting change.
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This book offers us a shotgun seat next to dozens of top-performing military and 
business leaders who reveal their secrets and tell us what does and doesn’t work 
in the real world. The book explores how to use ancient wisdom to build teams 
including the seven types of love and nine personality types discovered by the 
Greeks, as well modern neuroscience discoveries around the Triune Brain and 
personality neurotransmitters. The author mines these fascinating sources of 
wisdom about teams to help every leader to better communicate, educate, and 
motivate. Some of these leaders include the former head of NASA, two 
Secretaries of the Navy, a Deputy Secretary of Defense, the Vice Commandant of 
the Coast Guard, a retired female 3-Star Air Force General, a 3-Star Army General, 
the former San Diego Girl Scouts CEO, the CEO of Huntington Ingalls ($7B 
shipbuilding firm), the CIO of Golds Gym, the VP Marketing of Alaska Airlines, an 
Oracle Sales VP, an HP marketing VP, several retired admirals turned CEOs, Navy 
SEAL officers, dozens of other company CEOs and executives, neuroscience and 
psychology experts, and many renowned world leaders.

About the Author(s)

W. Craig Reed is a military veteran, marketing consultant to tech companies, 
a speaker, and the author of the bestselling non-fiction book Red November: 
Inside the Secret U.S. - Soviet Submarine War (HarperCollins, 2010). He served as a 
submariner and US Navy diver and earned commendations for completing secret 
missions during the Cold War, several in concert with Navy SEAL teams. Reed is an 
alumnus or member of numerous military, veteran, and technology associations, 
allowing him to reach an audience of millions. Reed holds an MBA in Marketing 
and was a former vice president and board director for the Silicon Valley American 
Marketing Association. He founded two software companies.
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People are in search of unlocking their genius and gaining answers, not just 
people of power or those who have achieved material success. Everyone has a 
circle of responsibility that defines what is truly important to them. The size and 
quality of that circle directly determines the quality and impact of their lives. 
Based on the authors’ proprietary, scientifically validated assessment, Mastering 
Your Circle allows each reader to understand the current size, quality and balance 
of their unique circle. As the book describes the options for expanding and 
improving each readers circle, it includes specific exercises that will assist the 
reader in making clear and compelling changes in their lives in order to unlock 
their ability to thrive in their lives.

About the Authors

Jack Skeen, PhD, is the founder of Skeen Leadership, an executive consulting firm. 
Jack has been coaching bright and successful leaders for close to two decades, 
spending thousands of hours addressing every imaginable leadership, business 
and life issue with wisdom and professionalism, and is a thought leader for 
hundreds of professional service organizations and middle-market businesses. 
Greg Miller, PhD, is CEO of CrossCom, a technology services company. 
Throughout his time with the company, Greg has been instrumental in developing 
services, operations, and business partnerships, building CrossComs competitive 
advantages in the price-competitive field of technology installation and point-
of-sale infrastructure for Fortune 100 global retailers. Greg has successfully led 
CrossCom to become a market leader through process efficiency, technology 
innovation and rigorous execution. 
Aaron Hill, PhD, is an Assistant Professor of Management at the Spears School of 
Business at Oklahoma State University. Dr Hill conducts research on organizations 
executives and has numerous professional publications appearing in peer 
reviewed outlets.
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There are four types of team members in any organization or on any team: 
undertakers, caretakers, playmakers, and game changers. The behaviors 
associated with each category go beyond skills or talent; they are primarily 
mindset issues that determine how well the skills and talent of an individual will 
be applied. For instance, while caretakers are steady and dependable, and 
playmakers can help move your team forward in the short term, game changers 
are the key to ultimate and sustainable levels of success in any and every 
organization. A game changer is more consistently relentless, focused on results, 
confident of success, and committed to winning. Unstoppable is your key to 
becoming a game changer, to becoming the essential member of your team 
through intentional and simple steps that will accelerate your energy, effort, 
enthusiasm, hunger, focus, passion and attitude.

About the Author

Dave Anderson is the President of Dave Anderson’s LearnToLead, an international 
sales and leadership training and consulting company. Prior to beginning 
LearnToLead, Dave enjoyed an extensive and successful career in the automotive 
retail industry. Dave has given over 1,000 workshops and speeches over the past 
decade on sales and leadership development and has spoken in fifteen countries. 
Dave is author of twelve books, including the TKO Business Series, Up Your Business, 
How to Run Your Business by THE BOOK, and How to Lead by THE BOOK. He authors 
a monthly leadership column for two national magazines and his interviews and 
articles have appeared in hundreds of publications including: The Wall Street 
Journal, Investor’s Business Daily, and US News & World Report. He was a featured 
speaker at the NADA Convention for ten straight years and is a frequent panelist 
on MSNBC’s Your Business Show.
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A Road Map for living and implementing the 10 Principles of The Energy Bus 
The Energy Bus Field Guide is your roadmap to fueling your life, work and team 
with positive energy. The international bestseller The Energy Bus has helped 
millions of people from around the world shift to a more positive outlook; the 
story of George and Joy bus driver has resonated with people from all walks of 
life, each with their own individual vision of ‘success’. This guide is designed as a 
practical companion to help you live and share the ten principles every day, with 
real, actionable steps you can immediately put into practice in your life, work, 
team and organization. 
 • Navigate the twists and turns that sabotage success
 • Cultivate positive energy and bring out the best in your team
 • Create a compelling vision for your life and team
 • Cultivate positivity and remove negativity from your life and organization
 • Learn how every day people and organizations utilized the Energy Bus to create 

amazing success and results
Filled with insightful questions, practical action steps, best practices and inspiring 
case studies you’ll be equipped to energize yourself and your team in new and 
powerful ways. Whether it’s a family team, work team, sports team, or school 
team, everyone benefits from getting on the bus.

About the Author

Jon Gordon is a consultant, keynote speaker, and international bestselling Wiley 
author. He and his books have been featured on CNN’s American Morning, NBC’s 
Today Show, and in Forbes, Oprah Magazine, the Wall Street Journal, the New York 
Times, Men’s Health, and Positive Thinking. He works with numerous Fortune 500 
Companies, professional and college sports teams, hospitals, and leaders in 
business and education to develop positive, engaged, and productive teams. 
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A straightforward, non-technical guide to the next major marketing tool
Artificial Intelligence for Marketing presents a tightly-focused introduction to 
machine learning, written specifically for marketing professionals. This book will 
not teach you to be a data scientist — but it does explain how Artificial 
Intelligence and Machine Learning will revolutionize your company’s marketing 
strategy, and teach you what you how to use it most effectively. Data and 
analytics have become table stakes in modern marketing, but the field is ever-
evolving with data scientists continually developing new algorithms — where does 
that leave you? How can marketers use the latest data science developments to 
their advantage? This book walks you through the ‘need-to-know’ aspects of 
Artificial Intelligence, including natural language processing, speech recognition, 
and the power of Machine Learning to show you how to make the most of this 
technology in a practical, tactical way.
Simple illustrations clarify complex concepts, and case studies show how real-
world companies are taking the next leap forward. Straightforward, pragmatic, 
and with no math required, this book will help you:
 • Speak intelligently about Artificial Intelligence and its advantages in marketing
 • Understand how marketers without a Data Science degree can make use of 

machine learning technology
 • Collaborate with data scientists as a subject matter expert to help develop 

focused-use applications
 • Help your company gain a competitive advantage by leveraging leading-edge 

technology in marketing

About the Author

Jim Sterne has spent more than 30 years selling and marketing technical 
products. Since 1994, Jim has devoted all of his attention to the Internet as a 
marketing medium, becoming an internationally known speaker and consultant 
in the process. He is the producer of the eMetrics Summit (www.emetrics.org) 
and chairman and co-founder of the Digital Analytics Association, a not-for-profit 
association focused on helping analysts illuminate and overcome the challenges of 
business data acquisition, exploration, deduction, and application. 
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Turn your customers into fans to watch your business grow
Make Your Own Game is an action guide to business growth via content marketing 
and community management. Bestselling author Chris Brogan has built a career 
around teaching companies like Microsoft, Google, Sony, and Disney how to earn 
customers through savvy media application. In this book, he shares his expert 
strategies to help you draw customers like moths to a flame. The secret is the 
velvet rope. Customers want to feel like insiders, and although they buy from the 
people they like, they buy more from the people they love. This book gives you a 
marketing framework for feeding that insider feeling, as well as a concrete battle 
plan that ties all aspects together into a clear, actionable package. You’ll learn that 
the easiest route to the top is to build the ladder beneath you, and you’ll gain key 
insight on positioning your product to move customers from “want” to ”need.” 
Every business is a media business. If you’re not approaching marketing from that 
perspective, you’re missing out on tremendous revenue. This book shows you how 
to bring a content and community-focused approach into the core of your 
marketing strategy to become the company that customers can’t wait to buy from. 

About the Author

Chris Brogan is the CEO of Owner Media Group, a media and education company 
teaching companies how to use content and community to earn customers. He is 
a bestselling author, a sought-after professional keynote speaker, and consulting 
expert, with clients ranging from Microsoft, Google, GM, Titleist, Coldwell Banker, 
Sony, Disney, and more. Chris has appeared in several magazine and news articles 
from Forbes, The Boston Globe, Success, and USA Today, and has appeared on TV 
shows like The Dr. Phil Show. Chris is also the co-founder of the PodCamp new 
media conference series, exploring the use of new media community tools to 
extend and build value.
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Moment Marketing is a marketing handbook for the digital age. For years, we 
believed that the monumental amounts of data being collected would allow us to 
fine-tune segments to a perfected audience of one — but as the data stream 
became a deluge, a new reality set in: market segments don’t really make sense 
when all marketing has gone digital. Instead, we need to reach the right audience 
with the right message, at the right time: when their attention is available and 
their interest is piqued. In this book, the CEO of Rocket Fuel shows you how it’s 
done. Today’s marketing requires a deep understanding of the nature of 
complexity, and the opportunity costs and challenges of a world awash in 
behavioral data. This book offers an analysis of the current paradigm; from 
contemporary case studies to ancient philosophy, from unexpected happenstance 
to carefully orchestrated campaigns, situated between the art and science of 
knowing when your audience is who you think they are, this invaluable guidance 
will help you optimize marketing for the new era.
Technology has disrupted markets down to their core — this is not news. But it 
has also completely transformed the way we approach, measure, and execute 
marketing; this book brings your operations into the new age, with a more 
effective approach that exploits the new landscape.

About the Authors

Randy Wootton (rocketfuel.com) is chief executive officer for Rocket Fuel 
(NASDAQ: FUEL), a full Programmatic Marketing Platform designed to go beyond 
1:1 marketing by learning to predict what marketing actions to take with a 
particular person in a particular moment of time. 
Eric Duerr (rocketfuel.com) is the CMO at Rocket Fuel, and is responsible for 
demand generation, account-based marketing, sales enablement, and the Rocket 
Fuel Institute. 
Ken Rufo (emphaticthinking.com) is the SVP of Strategy and Positioning at 
Emphatic Thinking, a strategic consultancy. 
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Sales Enablement

Smarter buyers require smarter selling 
A robust enablement program helps sales professionals speak to the customers 
in their terms. In fact, revenue plan attainment for organizations with an 
enablement program is 8.2 percentage points higher than those that don’t have 
such a program. Sales Enablement will provide the much-needed clarity in the 
market on what sales enablement actually is and how to implement it in a holistic 
way that covers training, content and, the supreme discipline coaching, to ensure 
sustainable and measurable performance impact. Based in MHI’s Sales Force 
Enablement Master Framework, it will redefine the fragmented enablement space, 
and become THE 101 guide for all enablement leaders. Sales Enablement will cover 
all the essential steps for enablement leaders to make their next decisions to 
grow their enablement practice to achieve their desired sales results. This 
comprehensive guide will have step-by-step approaches for implementation, best 
practices and case studies from customers, and all of that is backed up by 
research.

About the Author

Byron Matthews is the President and CEO of Miller Heiman Group, the world’s 
most powerful sales and service performance company. Byron leads Miller Heiman 
Group Global’s commitment to championing customer-management excellence 
throughout the customer life cycle and across the enterprise from one source. 
Byron’s depth and breadth of prior experiences include serving as Senior Vice 
President of Sales at Aflac, where he led over 30,000 sales professionals across 
multiple channels, and over five years at Mercer as Global Sales Leader and Global 
Head of the Sales Performance Practice, where he grew revenue over 30 percent.
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Data is your most valuable leadership asset — here’s how to use it
Data Driven Leadership presents a clear, accessible guide to putting data to work 
for your team. While companies everywhere are busy collecting data, very few 
actually use it internally; even when the infrastructure is already in place, analysis 
is lacking. This book shows you how to use this gold mine of information to more 
effectively lead your team or organization. You’ll learn the fundamental data 
science that helps you see what your data is telling you and take the appropriate 
action; you’ll learn how to structure the right system for your team, and how to 
streamline implementation for optimal benefit.
Embracing the data-driven world opens the door to a competitive advantage built 
by happy, productive, high-performing teams. Highly practical and focused on 
real-world leadership, this book shows you how to bring data into leadership for 
your organization.
Most organizations capture and report data, but data is useless without analysis 
that leads to action. Your most valuable leadership tool is there, but you have to 
know how to use it. Data Driven Leadership shows you how to take advantage of 
this tremendous asset to lead your organization higher.

About the Author

Jenny Dearborn (jennydearborn.com; sap.com) is the Chief Learning Officer and 
Senior Vice President at SAP. Jenny leads an internationally-acclaimed and award-
winning team recognized as the #1 performing corporate learning department in 
the world by eLearning Magazine. Jenny is a recognized thought leader in human 
capital management and general business, and is a regular contributor to Forbes, 
Wall Street Journal, The Huffington Post and Fast Company, among others. 
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The international bestseller — now in a new edition
The New Rules of Marketing & PR is an international bestseller with more than 
375,000 copies sold in twenty-nine languages. In the latest edition of this 
pioneering guide to the future of marketing, you’ll get a step-by-step action plan 
for leveraging the power of the latest approaches to generating attention for your 
idea or your business. You’ll learn how get the right information to the right 
people at the right time — at a fraction of the cost of traditional advertising.
The Internet continues to change the way people communicate and interact with 
each other, and if you’re struggling to keep up with what’s trending in social 
media, online videos, apps, blogs, or more, your product or service is bound to 
get lost in the ether. In The New Rules of Marketing & PR, you’ll get access to the 
tried-and-true rules that will keep you ahead of the curve when using the latest 
and greatest digital spaces to their fullest PR, marketing, and customer-
communications potential. Keeping in mind that your audience is savvy and 
crunched for time, this essential guide shows you how to cut through the online 
clutter to ensure that your message gets seen and heard.

About the Author

David Meerman Scott (www.davidmeermanscott.com) is a marketing strategist, 
keynote speaker, seminar leader, as well as a successful Wiley author. In his 
consulting work, David specializes in using online content to market and sell 
products and services to customers worldwide. He has presented at industry 
conferences and events in over 20 countries on 4 continents. As an award winning 
marketer and writer, Scott has developed online marketing programs responsible 
for selling well over one billion dollars of products and services.
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Turn data into revenue in the B2B marketing sphere
The Revenue Acceleration Rules is a unique guide in the business-to-business space, 
providing a clear framework for more effective marketing in an accounts-based 
environment. Written by a veteran in the predictive marketing sphere, this book 
explains how strategies typically used on the consumer end can be tailored to 
drive revenue in B2B sales. Industry experts offer advice and best practices, using 
real-world examples to illustrate the power of analytics and on-the-ground 
implementation of predictive ABM initiatives. Covering the complete spectrum 
from ‘why?’ to ‘how?’, this book provides an invaluable resource for B2B marketers 
seeking a step forward in the rapidly-evolving marketplace.
Business-to-business sales makes up roughly 45 percent of the economy, and the 
power of predictive marketing has been proven time and again in the consumer 
sphere. This guide is the only resource to merge these two critical forces and 
provide clear guidance for the B2B space.
Predictive marketing reveals the small clues that speak to big trends. While B2B 
diverges from consumer marketing in a number of ways, the central demand for 
value remains; analytics helps you stay ahead of the curve, streamline the 
marketing to sales funnel, and increase ROI. Strengthen the relationships you 
already have, attract new accounts, and prioritize accurately to turn contacts into 
leads, and leads into customers. Your data can be your biggest marketing asset, 
and The Revenue Acceleration Rules shows you how to leverage it into revenue.

About the Author

Shashi Upadhyay, current CEO of Lattice Engines, has worked in in the predictive 
marketing space for the past 10 years, and has another decade of experience, 
prior to his work at Lattice, where he helped marketers implement data-based 
solutions. Shashi in front of roughly 10,000 people a year through customer talks, 
conferences, and local events.
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A content marketing framework grounded in real-world research
The Strategic Storyteller: Content Marketing in the Age of the Educated Consumer 
provides an insightful guide to content marketing for today’s audiences. Using 
research from over twenty years of experience across political polling and 
marketing, author Alexander Jutkowitz shares a practical framework for making 
content marketing work. Your customers are smarter than ever before, and can 
easily see straight through the type of lazy or disingenuous ‘content’ that 
tarnished the reputation of this truly effective strategy. By creating the right type 
of content tailored to your market, you can deliver results that surpass your goals 
— but this book is more than just content creation, it’s a one-stop guide for a 
total content marketing strategy. You’ll learn what works and what doesn’t, what 
your customers want, and the best way to deliver it while building the consumer 
relationship of your organization’s dreams.
While traditional marketing budgets are shrinking, content marketing budgets are 
blooming — with good reason. The Strategic Storyteller: Content Marketing in the Age 
of the Educated Consumer provides a clear framework for leveraging knowledge 
into revenue, year after year.

About the Author

Alexander Jutkowitz (www.groupsjr.com) is the founder and CEO of Group 
SJR, where he works at the intersection of creative content and communications 
distribution. WPP’s acquisition of SJR in 2013 set the standard for a new breed 
of agency — a full-service innovation consultancy, optimized for an always-on 
media landscape. Jutkowitz’s creation of high-quality “middleweight” content has 
propelled SJR to be one of the fastest growing companies within the WPP Group — 
with the highest margins in the Group. 
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Use cognitive diversity to your advantage and transform your organization
Work That Works is a guide to building better teams and an exceedingly positive 
workplace culture. Based on the tools and principles of Emergenetics, this book 
helps you improve communication, connection, and performance through an 
enlightening process of self-discovery and sharing. You’ll discover the unique 
combination of strengths you bring to the table, and understand the power of 
your Thinking and Behavioral Preferences to gain greater clarity and a better 
understanding of your skills, habits and behavior. As people understand and 
share their Profiles, the real magic happens — teams can be built synergistically, 
and team members can collaborate more effectively by ‘borrowing another 
person’s brain.’
Cognitive diversity is a given whenever a group of people work together toward a 
common goal; the critical factor is whether those differences become an obstacle 
or a catalyst. By bringing each person’s ‘true self’ to light, you provide a window 
through visible elements of diversity and shine a light on their gifts — and it’s 
only then that those gifts can be leveraged to their utmost capacity.
Work That Works provides a blueprint for the transformation, and the practical 
guidance you need to build a better organization.

About the Author

Geil Browning (www.emergenetics.com) is the creator of the Emergenetics 
Profile and the Founder and CEO of Emergenetics International, and the creator 
of the Emergenetics Profile. Geil has been recognized throughout her career as an 
influential business and thought leader, and she has been recognized as one of 
Colorado’s Outstanding Entrepreneurial Businesswoman of the Year.
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UnBranding breaks through the noise of disruption
We live in a transformative time. The digital age has given us unlimited access to 
information and affected all our traditional business relationships — from how we 
hire and manage, to how we communicate with our current and would-be 
customers. Innovation continues to create opportunities for emerging products 
and services we never thought possible.
It’s easy to see why brand heads are spinning. Businesses are suffering from ‘the 
next big thing’ and we’re here to help you find the cure.
UnBranding is about focus — it’s about seeing that within these new strategies, 
technologies and frameworks fighting for our attention, lay the tried and true 
tenants of good business — because innovation is nothing but a bright and shiny 
new toy, unless it actually works. 
UnBranding is here to remind you that you can’t fix rude staff, mediocre products 
and a poor brand reputation with a fancy new app.
We are going to learn from 100 branding stories that will challenge your 
assumptions about business today and teach valuable, actionable lessons. It’s not 
about going backwards, it’s about moving forward with purpose, getting back to 
the core of good branding while continuing to innovate and improve without 
leaving your values behind.
It’s time for a reality check. It’s time to solve problems, create connections, and 
provide value rather than rush strategy just to make headlines. UnBranding gives 
you the guidance you need to navigate the age of disruption and succeed in 
business today.

About the Authors

Scott Stratten is the President of UnMarketing.com, a company that combines 
efforts in viral, social, and authentic marketing. He has guided companies such as 
PepsiCo, Adobe, Red Cross, and Saks Fifth Avenue through the viral/social media 
and relationship marketing landscape. Scott was named one of the top five social 
media influencers in the world on Forbes.com. 
Alison Stratten is writer and Co-creator of Content at UnMarketing. She has  
co-written four best-selling books. 
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Everything you need to start and manage a non-profit
Starting and Managing a Nonprofit Organization is written to help anyone who’s just 
getting their toes wet in the sector get up to speed on the critical information 
needed to protect their nonprofit’s tax-exempt status — and avoid the many legal 
traps out there that you probably didn’t know exist. Packed with checklists and 
step-by-step guidance, Starting and Managing a Nonprofit Organization demystifies 
intricate legal issues with plain-English language explanations for non-legal 
professionals of the statutes, regulations, court opinions, and other rules 
comprising nonprofit law.
Nonprofits must comply with stringent federal and state laws due to their special 
exempt status; the government’s ultimate threat is revocation of a nonprofit’s tax-
exempt status, which usually means the nonprofit’s demise. Written in plain 
English, not ‘legalese,’ this all-important guide provides essential guidance for 
those interested in starting nonprofits, as well as valuable advice for leaders of 
established organizations.
 • Covers all aspects of federal and state nonprofit law
 • Discusses significant contemporary issues, including commerciality, private 

benefit, governance, and unrelated business
 • Provides summaries of current IRS ruling policies
 • Includes procedures and a glossary of legal terms for fail-safe compliance

Written by the country’s legal leading authority on tax-exempt organizations, 
Starting and Managing a Nonprofit Organization is the reference you’ll want to keep 
close by as you navigate your way through the world of nonprofit and the law.

About the Author

Bruce R. Hopkins practices in the field of nonprofit, tax-exempt organizations 
and is widely recognized as the country’s leading authority in the field. His 
clients include charitable and educational organizations, associations, colleges, 
universities, hospitals, other health care providers, religious organizations, 
business and professional associations, and private foundations. Many nonprofit 
organizations retain Hopkins as general counsel; others use his services as special 
tax and/or fundraising counsel. 
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An insider’s guide to the coming philanthropic revolution
Meet the next generation of big donors — the Gen X and Millennial 
philanthropists who will be the most significant donors ever and will shape our 
world in profound ways. Hear them describe their ambitious plans to 
revolutionize giving so it achieves greater impact. And learn how to help them 
succeed in a world that needs smart, effective donors now more than ever. 
Generation Impact pulls back the curtain on these rising leaders and their ‘Impact 
Revolution’, offering both extensive firsthand accounts and expert analysis of the 
hands-on, boundary-pushing, unconventional strategies next gen donors are 
beginning to pursue. This fascinating book also shows another side of the donors 
in Generation Impact: they want to respect the past even as they transform the 
future. They are determined to honor the philanthropic legacies and values 
they’ve inherited by making big giving more effective than ever before. If they 
succeed, they can make historic progress on causes from education to the 
environment, from human rights to health care.
Based on years of research and close engagement with next gen donors, 
Generation Impact offers a unique profile of the new faces of philanthropy. Find 
out, directly from them:
 • How they want to revolutionize giving to expand its positive impact on our lives 

and our communities
 • Which causes interest them, how they want to engage with those causes... and, 

perhaps more important, how they do not want to engage
 • Which new tools and strategies for change excite them most
 • What they are learning from previous generations, and what they want to bring 

to their work alongside those generations

About the Authors

Sharna Goldseker is a speaker, writer, and consultant who engages multiple 
generations in the intersection of values and strategy to transform the way they 
give. 
Michael Moody is a speaker and writer, as well as a university professor. 
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Asking is more than a skill — it’s a lifestyle
The Ask is your personal manual for building the best, most fulfilling personal and 
professional life possible. Crafting the perfect ask can fund your new business, 
support your favorite charity, and get more quality time with your significant 
other — but it can do so much more than that. It can change your life. In learning 
how to ask for what you really want and deserve, you lose your fear of rejection 
and judgement. You create the greatest sense of self-worth that no one can give 
you, you give it to yourself when you ask. The critical moment is when you turn 
your skills inward and make the hardest asks, the ones you ask yourself. This 
book is designed to make you an Exceptional Asker, and in the process, give you 
the confidence and skills you need to achieve all your goals and realize your 
dreams. You’ll learn how to prepare, what words to use, what to avoid, and how 
to follow up, and you’ll purge the natural hesitancy that has been holding you 
back for so long.
Asking is about empowerment. It shows the world that what you want matters. It 
defines who you are, where you’re going, and who will be by your side. This book 
provides over 175 sample asks, with clear actionable steps to help you claim your 
space in relationships, at work, and in the world.
Mastering the art of the ask reconfigures your approach to life, and changes the 
way you tackle challenges and goals. The Ask gives you the skills — and the 
mindset — you need to accomplish anything you can dream.

About the Author

Laura Fredricks, JD, is an expert fundraiser, author, consultant, educator, and 
sought-after motivational speaker for nonprofits and businesses, nationally and 
internationally. Her consulting clients include Bloomberg, National Public Radio, 
Planned Parenthood, the United Way, Cherry Lane Theatre, National Council for 
Research on Women, and Philanthropic Services, Inc. 
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The question is not, “does your company have a culture?” The question is, “does 
your company have a culture that fosters outstanding customer experiences, 
limits employee turnover, and ensures high performance?”
Every executive and manager has a responsibility to positively influence their 
workplace culture. Culture Hacker gives you the tools and insights to do it with 
simplicity and style.
Culture Hacker explains:
 • Twelve high-impact hacks to improve employee experience and performance
 • How to delight and retain a multi-generational workforce
 • The factors determining whether or not your employees deliver outstanding 

customer service

About the Author

Shane Green is a world-renowned keynote speaker, author, television personality, 
and consultant to global Fortune 500 leaders on customer experience and 
organizational culture. Shane draws on his foundation at The Ritz-Carlton Hotel 
Company and his work in multiple industries, to help clients transform customer 
experiences by improving employee habits and mindsets. As president and 
founder of SGEi, Shane leads a team of professionals who inspire iconic brands, 
like the NBA, Westfield, Foot Locker, Net Jets Inc., W Hotels, and BMW to reprogram 
their employee experiences — in order to create loyal customers and raving fans.
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The Quantum Negotiation preparation model explores who we are as negotiators 
in the context of our social conditioning. The model explores all of our human 
dimensions in the cognitive, psychological, social, physical and spiritual fields. 
Quantum Negotiators have a strong sense of self, identity, and are anchored to 
their own values. However, Quantum Negotiators also have the curiosity, the 
resilience and the intelligence to understand another’s point of view and interests.

About the Authors

Karen S .Walch has a PhD in Political Science. Her research and education is in 
social interaction in a global context. She has executive education experience; and 
is Emeritus faculty at Thunderbird School of Global Management. She is also the 
author of The Power of Understanding and co-author of Cultural Orientations Guide, 
Version 6.
Stephan M. Mardyks is an organizational strategy and executive development 
expert. Current co-CEO of SMCOV, a world leader in learning and development 
solutions across 80+ countries, and Managing Partner at ThomasLeland. 
Joerg Schmitz is a practicing anthropologist, with a focus on turning the study of 
culture and interaction dynamics in complex organizational environments into 
result driven solutions. Joerg is managing partner at ThomasLeland, and author of 
Guide for Inclusive Leaders, and co-author of Cultural Orientations Guide, Version 6.
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The catalyst for a major shift in the future of work is present, and movement has 
been seen in niche spaces such as transportation (Uber, Lyft) and general labor 
(Handy, TaskRabbit). Businesses need to satisfy the demands of the skilled 
workforce, who desire flexibility and control over their work, but cannot find it in 
a major corporation. As we increasingly shift towards the on-demand economy, 
companies who want to remain competitive must reconsider how they source 
talent, and how they train and develop their teams. Reimagining Work is the 
ultimate guide to building a flexible workforce and developing a business that can 
thrive tomorrow.

About the Author

Rob Biederman is the co-founder and CEO of Catalant and HourlyNerd, the 
leading technology platform delivering elite business talent. Catalant provides 
global enterprises with software solutions to access business expertise on 
demand. The company’s innovative human capital solution matches top business 
professionals with enterprises to address their toughest challenges efficiently and 
in real-time. Catalant has built a global network of more than 27,000 boutique 
firms, custom teams, and independent experts, as well as best-in-class software 
tools for engaging and managing this market. Based in Boston, Catalant serves 
thousands of enterprise clients, including GE, Pfizer and Staples, as well as 
countless others on a confidential basis. 
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88% of change initiatives fail. The Change Catalyst provides you with the insight, 
tools and know-how you need to make sure your next change, strategy or M&A is 
the one in eight that succeeds. 
The book takes you deep inside the culture and process of change to show you 
how to set yourself up for success in both the short and long term; identify your 
goal, clarify your vision, stay focused on the outcome and develop and deliver a 
do-able plan. It will also explain how to genuinely engage stakeholders at all levels 
in every stage of the process. Real-world case studies show you what a successful 
change initiative looks like on the ground, and the Change Toolbox offers a 
collection of proven tools and models to streamline planning and implementation. 
Clear, intelligent guidance cuts through the buzzwords to get down to business 
quickly, and a pragmatic, holistic approach helps you tackle strategy, culture, 
execution and more. 
People don’t like change; it rattles their cages and makes them uncomfortable — 
and emotion trumps logic every time. This book shows you how to pinpoint the 
emotional triggers, coax logic out of hiding and get everyone on board as you 
drive real, lasting change. 
The Change Catalyst will tilt the odds on your favour and enable your next change 
initiative to be among the 12% that succeeds. 

About the Author

Campbell Macpherson has been enabling organisations across the UK, Europe, 
US, Australia, Asia and the Middle East to successfully instigate sustainable change 
for more than twenty-five years — as an adviser, a consultant, an interim, an 
executive, a board member and in-house change leader. He is a Senior Adviser for 
one of the world’s largest Sovereign Wealth Funds, and his clients have included 
IFDS (State Street), Aviva, Friends Life, James Hay, Cofunds, iPipeline, Centaur 
Media and IPF. 
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Prepare for future uncertainty with a research-backed recipe for success 
Transformational Growth offers a practical guide to preparing for the future based 
on 360-degree research from Frost & Sullivan. We’re already seeing the effects of 
disruption, megatrends, and alternative business models, and as these elements 
continue to converge, the outcome becomes increasingly unpredictable. 
Preparation is critical for businesses, organizations, and individuals alike. This 
book provides revolutionary practices, techniques, and methodologies that will 
help you invest and thrive regardless of what the future may hold. Interactive 
models and tools help clarify complex ideas and apply them to your personal 
situation, and workshops, benchmarks, and surveys give you a roadmap for 
securing your future. Online updates continue to address and track important 
issues, and keep you abreast of new developments that can impact your 
preparation strategy. Whether you’re planning to retire or are involved with 
investments, government organizations, educational institutions, or corporations, 
this book will help you fortify your finances against whatever may come. 
It wasn’t that long ago that “disruption” was just a gimmick; now, it’s the first step 
in the cycle that signifies collapse and transformation. This book shows you how 
to work within the continuous changes to protect yourself against the hazards 
they bring. 
 • Navigate the ongoing global economic transformation
 • Discover which industries, careers, and places will lead the future
 • Learn revolutionary practices for investing in tomorrow
 • Be prepared amidst disruptive technologies and business models

About the Author

David Frigstad is the chairman of Frost & Sullivan, a leading research and 
growth consulting firm that supports Fortune 1000 clients in all global economic 
centers with its 25 country offices. David frequently keynotes at industry events, 
associations, and company strategy meetings, and is currently a member of the 
board of the Strategy and Competitive Intelligence Professionals association that, 
is dedicated to the development of competitive strategy professionals to drive 
corporate growth. David is also the Chairman of the Board of the Frost & Sullivan 
Institute which is a non-profit organization dedicated to leveraging innovation to 
address global challenges.
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The Pitbull of Personal Development® Takes on Damn Near Everything! 
Larry Winget does not mince words, and in this latest addition to his straight-
talking brand, one of the most iconic leaders of the personal development 
industry puts down in black and white, What’s Wrong with Damn Near Everything! 
If you think the world is a mess, you already have a lot in common with Larry. 
The genius and power of his simple approach to turning around the parts of your 
life that need it has transformed people and businesses all over the world. Now, 
in this wildly entertaining and informative diagnosis and prescription, he narrows 
down the singular virus sickening the four most influential aspects in our lives: 
the people around us, our education system, business, and government. The 
illness rotting them all out can be blamed on people ignoring their core values. 
That’s personal, and Larry goes there and then some, and that’s why countless 
people have been converted into followers by watching him on television as he 
regularly appears on varied news programs and by buying enough of his books to 
put him on the New York Times and Wall Street Journal bestseller lists. His shocking 
opinions and belly-laughing honesty all come unfiltered. If he offends you — good! 
You’re engaged and really thinking about what’s important to you. This single 
resource enables you to: 
 • Take real action to improve what’s wrong with your business, family, and life
 • Get advice you can understand from a non-stop powerhouse coach

What’s Wrong with Damn Near Everything! tells you all the simple truths to 
troubleshooting everyday problems in life and business.

About the Author

Larry Winget is known throughout the world as The Pitbull of Personal 
Development®. His say-it-like-it-is delivery of self-help earned him speaking 
engagements at hundreds of Fortune 500 companies, his own television show on 
A&E, six runs on the New York Times and Wall Street Journal bestseller lists, and a 
spot in the International Speaker Hall of Fame. His bestselling titles include Grow a 
Pair; Shut Up, Stop Whining and Get a Life; and many others.
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The fully revised and updated edition of the classic book about Nordstrom’s 
extraordinary customer service
In this new edition of the management classic, the authors explore in-depth the 
core values of the culture that have made Nordstrom synonymous with legendary 
customer service. These essential values have enabled Nordstrom to survive and 
adapt to dramatic market shifts regularly since 1901, and the new edition explains 
how the Nordstrom approach can be emulated by any organization — in any 
industry — in every corner of the world. This is not a book about selling shoes or 
clothes or cosmetics or jewelry. It is a book about how underlying values such as 
respect, trust, compensation and, even fun, are the building blocks of a culture 
where employees are empowered to consistently deliver a world-class experience 
to customers.
Nordstrom believes that the employee experience determines the customer 
experience, and that when you attract and reward people who are comfortable in 
a service-oriented culture, then everyone succeeds — both individually and 
collectively. No wonder Nordstrom is one of only five companies to make 
Fortune’s ‘Best Companies to Work For’ and ‘Most Admired’ lists every year since 
those surveys have been taken.

About the Authors

Robert Spector is a popular speaker on ‘How to Become the Nordstrom of Your 
Industry’. His audiences have included Cadillac, Pfizer, Wells Fargo and the Red 
Cross. He has written for The New York Times, the Wall Street Journal, USA Today, 
Women’s Wear Daily, and Sports Illustrated.
Breanne O. Reeves is responsible for training and consulting with RSi corporate 
clients all over the world on how to implement The Nordstrom Way. Breanne’s 
consulting work with RSi includes organizations such as the Federal Reserve Bank, 
Salesforce.com, Toyota, Stella Artois, and Virginia Mason Medical Center.
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Start closing sales like top producers!
Have you ever found yourself at a loss for what to say when the gatekeeper asks 
you what your call is about? Have your palms ever sweated when the decision 
maker shuts you down with: ‘I wouldn’t be interested’? Has your heart taken a 
fast dive into your stomach when, at the start of your presentation, your prospect 
tells you that they’ve thought about it and are just going to pass?
Power Phone Scripts was written for you! Unlike other books on sales that tell you 
what you should do (like build value — hard to do when the prospect is hanging 
up on you!), Power Phone Scripts provides word-for-word scripts, phrases, 
questions, and comebacks that you can use on your very next call. Learn to 
overcome resistance, get through to the decision maker, and then, once you have 
him or her on the phone, make an instant connection and earn the right to have 
a meaningful conversation. You’ll be equipped with proven questions, 
conversation starters, and techniques to learn whether or not they are even right 
for your product or service, and, if they aren’t, who else in their company or 
another department might be.
Power Phone Scripts is the sales manual you’ve been looking for: over 500 proven, 
current, and non-salesy phrases, rebuttals, questions, and conversation openers 
that will instantly make you sound more confident — just like the top producing 
sales pros do right now. Gone will be your call reluctance; gone will be your fear 
of calling prospects back for presentations and demos; gone will be the fear of 
asking for the sale at the end of your pitch! This practical guide is filled with 
effective scripts for prospecting, emailing, voice mails, closes, and tons of 
rebuttals to recurring objections you get like:
 • ‘It costs too much’
 • ‘We already have a vendor for that’
 • ‘I’m going to need to think about it’
 • ‘I need to talk to the boss or committee’ and so many others...

About the Author

Mike Brooks, ‘Mr. Inside Sales’, is a master phone script writer and author of The 
Ultimate Book of Phone Scripts. That book has been endorsed by the President of 
the American Association of Inside Sales Professionals (AA-ISP). 
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Venture capital demystified, for both investors and entrepreneurs
Building Wealth Through Venture Capital is a practical how-to guide for both sides 
of the table — investors and the entrepreneurs they fund. This expert author duo 
combines renowned venture capital experience along with the perspective of a 
traditional corporate executive and investor sold on this asset class more recently 
to flesh out wealth-building opportunities for both investors and entrepreneurs. 
Very simply, this book will guide investors in learning how to succeed at making 
money in venture capital investment, and it will help entrepreneurs increase their 
odds of success at attracting venture capital funds and then employing those 
funds toward a lucrative conclusion.
Through a relaxed, down-to-earth narrative, the authors share their own 
experiences as well as those of their nationally-recognized colleagues. Illustrative 
anecdotes and personal interviews expand upon important points, and case 
studies demonstrate the practical effect of critical concepts and actions. World-
class professional expertise and personal experience come together to help you:
 • Understand the nature of both venture capitalists and successful entrepreneurs
 • Develop wealth-building capabilities in investing in or attracting venture capital
 • Learn how entrepreneurs and investors can work together toward a lucrative 

conclusion
 • Examine the ways in which recent financial regulatory developments and 

technological advances already in place are democratizing access to venture 
capital, enabling unprecedented expansion of venture capital opportunities

About the Authors

Leonard A. Batterson has been one of the nation’s leading entrepreneurial 
venture capitalists for over thirty years.
Kenneth M. Freeman began his career with consumer products leader Procter 
& Gamble in brand management. Ken joined with Len in 2014 to help develop 
VCapital, which he now serves as a strategic advisor.
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The quick-and-easy guide to effective social media marketing
Social Media for Business is the essential guide to navigating the social media 
maelstrom and effectively promoting your business online. You’ll learn how to 
develop a simple marketing plan, use social media effectively and measure the 
results of your efforts as you turn contacts and followers into customers. This 
new third edition has been updated to reflect the expanding influence of 
Instagram, and includes Snapchat, Security, Social Influence and updated case 
studies that illustrate the rapid evolution of social media as a business tool. You’ll 
learn about the recent changes to Facebook, LinkedIn, YouTube and Pinterest and 
how to factor them into your strategy — as well as when to decide to transition 
toward or away from any specific platform.
Social media can help you expand your networks, engage with your customers 
and help you grow your business, but not all platforms work for all businesses. 
The best results come from directed effort and stellar execution, and this book 
shows you how to make it happen from setup to sale.
Not every business needs a Facebook page, but every business does need some 
sort of online presence — and social media can be a high-impact, cost-effective 
way to reach thousands of potential customers. From building a profile to creating 
and curating content, Social Media for Business is packed with guidance every 
business owner needs.

About the Author

Linda Coles is a social media specialist helping businesses make the most of 
online tools to grow their customers and networks. A conference speaker and 
author on building relationships, she also consults on how to use relationships, 
online and off, as a way to grow your business connection base and network online 
effectively.
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Become a force for change through community, access, knowledge, and 
innovation
The Maker Revolution is a guidebook to the new industrial revolution. Artisans, 
crafters, DIYers, and inventors around the globe are changing the way we change 
the world — are you ready to join the movement? This book shows you how to 
find your place in the revolution. You’ll learn how the movement came about, and 
how Makers are already shifting paradigms and pushing the boundaries of 
innovation. You’ll discover the people, organizations, and technologies that are 
catalyzing a re-thinking of industry, business, economic development and 
education, and you’ll explore the ways in which specific types of participation 
could propel the movement toward greater access and inclusivity. You may even 
discover your own inner Maker, and decide to join the revolution.
The world’s greatest problems will only be solved by the creativity, ingenuity, and 
innovation of its inhabitants. The Maker Movement and the revolution it heralds 
holds that truth at its core, and strives to give everyone access to the knowledge, 
tools, experience, and community they need to change the world. This book takes 
you inside the movement, and helps you find your place.
The new revolution will not be televised — it will be something you hold in your 
hand, something you use every day, and the spirit of the community that created 
it. The Maker Revolution brings you into the fold to show you the power of 
breaking away from the status quo and will show you how you too can help 
change the world.

About the Author

Mark Hatch is the former CEO and a co-founder of TechShop, a focal point in the 
emerging Maker Movement and one of the few physical embodiments of that 
movement. 
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Around 35% of the world’s population is under 20 years of age. Sometimes 
referred to as Gen Z and Gen Alpha, they will become the movers and shakers of 
the 21st century. Many already are. With widespread access to the internet, this 
Future Generation will transform the planet. Their unprecedented entrepreneurial 
involvement will unleash one of the greatest economic and social evolutions in 
human history.
The timing of their emergence is significant. By most indicators, their rise is 
occurring during the best time in human history. It is the safest, the healthiest, 
the wealthiest and the most productive era since civilization began. Yet this next 
stage in human history will likely be characterized by unrelenting change and 
dramatic uncertainty.
This book will clarify those changes for parents and educators, with specific 
reference to the pending robot / human interface, and to the near-future dramatic 
alterations to the workplace. It will then provide a series of long-term sustainable 
options for preparing today’s children for that amazing world up ahead. It will be 
a book that accepts the reality of today’s complex and sometimes unsettling 
world, and yet it will be a book filled with hope.

About the Author

In his consultancy career of more than twenty years, Tony Ryan has worked in 
over 1,000 schools in ten countries with both the teachers and the parents in those 
communities. As well as presenting over 100 conference keynotes, and over 1,500 
workshops in that time, he has taught children in many of those societies. 
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Real-world strategic management practice in an interactive micro-case format
The Strategy Pathfinder presents an innovative, dynamic guide to strategic thinking 
and practice. Using real-world case examples from companies like Apple, the BBC, 
Hyundai, LEGO, McDonalds, Nike and SpaceX to illustrate critical concepts, this book 
enables readers to actively participate in real-world strategy dilemmas and create 
their own solutions. Strategy Pathfinder’s ‘live’ micro-cases provoke discussion 
about business models, value creation, new ventures and more, while its 
complimentary instructional content introduces you to the best ‘classic’ and new 
tools of strategic management.
Rather than passively reproducing past and current ideas, The Strategy Pathfinder 
encourages strategic thinkers to learn by doing. The book is designed to help the 
reader to develop a clear understanding of key concepts while shifting your thought 
processes towards real strategic action and innovation by enabling you to:
 • Use strategy theories and frameworks to engage in analytical and creative 

discussions about key strategic issues facing real companies today
 • Form strategic views for yourself, and test them against the views of others
 • Effectively make and communicate recommendations based on solid strategic 

analysis that stand up to scrutiny from multiple stakeholders
 • Become an active producer of new strategic ideas rather than a passive receiver 

of past wisdom

About the Authors

Duncan Angwin is a Professor of Strategic Management and Head of the Centre 
for Strategy Practice Research at Lancaster University, UK, and associate of Said 
Business School, Oxford and University of Warwick, UK. 
Stephen Cummings is Professor of Strategy at Victoria University of Wellington, 
New Zealand and Academic Fellow of the International Council of Management 
Consulting Institutes.

http://www.wiley.com/remtitle.cgi?isbn=1119311845


Back to contents

To request review copies
translationrights@wiley.com

93

Training & Human Resource Development

How to Work With and Lead People Not Like You
Practical Solutions For Today’s Diverse Workplace
Kelly McDonald

ISBN:  978-1-119-36995-0 | Sep 2017 | 160PP

Subject Category: Business
Section Header: Training & Human Resource Development
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119369959
Title Sequence: 27

If you’re in a diverse team, you know employee differences can cause 
miscommunication, lower trust, and hurt productivity… It doesn’t have to 
be this way!
The people you work with may be from a different generation, different culture, 
different race, different gender, or just a different philosophy toward work and life 
in general, but you need to work together toward a common goal. How to Work 
With and Lead People Not Like You explains how to dial down the differences, 
smooth out the friction, and play upon each other’s strengths to become more 
effective, more productive, and less stressed. The keys are to find the common 
ground and identify hidden conflicts that are hurting productivity.
Whether you’re leading a diverse team, working in a challenging cross-cultural 
environment, or simply working with people who are ‘not like you,’ you need to 
be able to get along with everyone as a team, to get the work done. This book 
explains the skills you need to communicate, motivate, and inspire people to 
collaborate — even if they have very different values, lifestyles, or priorities.
The changing demographics of today’s workforce bring conflicting viewpoints, 
perspectives, approaches, skills, habits, and personalities together in one place; 
whether that leads to synergy or catastrophe is up to you. How to Work With and 
Lead People Not Like You helps you turn a hurdle into an advantage so you or your 
team can do more, achieve more, and enjoy the ride.

About the Author

Kelly McDonald (www.mcdonaldmarketing.com) is the president of an award-
winning advertising and marketing firm, and has been featured on CNBC, in 
BusinessWeek, CNN Money.com, and XM Radio. Her agency’s clients include 
brands such as Toyota, Sherwin-Williams, Kimberly-Clark, Miller/Coors, Harley-
Davidson, and Nike. In 2015, she was named to the list of “Top Women Business 
Speakers You Need at Your Next Conference”.
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Managing to Make a Difference presents a leadership guide for those in the middle. 
The C-suite has a wealth of resources for leadership guidance, but middle 
managers face a quandary: often given little guidance on how to excel, they are 
also under enormous pressure to do a variety of things other than ”lead.” This 
book provides much-needed tools and techniques for building a high-performing 
teamwithout letting your other duties suffer. Organized around a coherent 
philosophy and based on solid research, the discussion offers a roadmap to 
engagement, talent development, and excellence in management. From difficult 
situations and organizational challenges to everyday motivation and inspiration, 
these techniques help middle managers achieve the goals of their organization 
while empowering their workers to achieve their own. Talent development is 
probably not your full-time job — yet it drives the engagement that results in high 
performance. This book shows you how to hit the ”sweet spot” of middle 
management, with a host of tools and strategies to help you help your team shine. 
 • Motivate, inspire, and lead your team with confidence
 • Manage through challenges and overcome obstacles
 • Develop key talent and maintain high engagement
 • Adopt practical management tools based on substantiated research

About the Authors

Larry Sternberg, JD, has designed and conducted training programs on a variety 
of topics for literally thousands of executives and managers and has served as a 
facilitator for numerous organizations to articulate their mission, vision and values. 
His areas of expertise include selection, training and development, employee 
engagement, empowerment, self-directed work teams, strength management and 
leading change.
Kim Turnage, PhD, works as a Senior Leadership Consultant for Talent Plus, 
helping leaders select the best people, make the right investments in talent 
development, and create talent-based succession plans that will ensure the future 
of their organizations.
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What if your company could gain a greater profit share of the market simply by 
promoting more women into its senior management team? Sounds like a 
no-brainer, and despite nearly every study done in the past three decades 
proving companies with women leaders deliver superior performance, the 
number of women in the C-suites of companies all over the world is noticeably 
low. Results at the Top is written for the men who know the value female leaders 
bring to the table and need a tangible way to get them there.
Whether you’re building your leadership team from scratch or trying to transform 
long-established norms for a competitive advantage today, the practical guidance 
inside wastes no space with blame for the current state of women leaders and 
goes straight to the immediate steps organizations can take to change it. It gives 
you everything you need to both create the internal systems for promoting 
gender diversity on every step of the career ladder and motivating employees to 
celebrate its shared, bottom-line benefits.
The most satisfying part of Results at the Top is watching your company’s 
performance soar as gender bias disappears.

About the Authors

Barbara Annis is founding partner of Gender Intelligence Group (GIG). She is the 
author of Same Words, Different Language, Third Edition, and co-author of several 
books, including Gender Intelligence and Work With Me.
Richard Nesbitt is President and CEO of Global Risk Institute. He is also adjunct 
professor at the Rotman School of Management of the University of Toronto and 
chair of the advisory board to its Mind Brain Behaviour Hive.
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