
Case study approach
This case study was conducted for Wiley by the Institute for Assessment and 
Evaluation to examine the efficacy of WileyPLUS among faculty and students in 
an accounting course.

The site visit for this study included interviews with two instructors (who  
average seven years’ experience in using the Wiley text and online resources  
in the course) and two students who use WileyPLUS in the sophomore-level 
Financial Accounting class.

Study Setting
The Accounting program is housed in the School of Business, which also offers 
programs in Economics, Finance, Management, Marketing, and General  
Business. Undergraduate students majoring in Accounting graduate with a 
Bachelors of Business Administration (BBA) degree with emphasis in Accounting. 
There is also an MBA degree at the graduate level. 

As many as 250 students are enrolled in Financial Accounting course each year. 
Each semester they are divided among four to five class sections with 23-30 
students in each section. The three instructors who teach this course all use the 
same text and WileyPLUS.

Resources used
The Wiley text in use for the class is Financial Accounting: Tools for Business 
Decision Making by Kimmel, Weygandt and Kieso.

Both instructors interviewed use and require students to use WileyPLUS for 
homework assignments. One instructor uses nothing but the homework; the 
other uses the text bank and grade book in addition to the homework  
assignments. The six-year user indicated his use of the test item bank and the 
grade book, which he downloads into Excel. Both instructors make all of the 
resources available to students and report that many students use available 
WileyPLUS resources other than those required. 

Both instructors are aware of Wiley support resources, and each took  
advantage of available WileyPLUS training/professional development 
opportunities in the first year or two of using the resources.    

The two students differ in their use of WileyPLUS. One uses all available resources, 
including assignments, Read, Study & Practice, flash cards and the personal 
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grade book. The other primarily uses the required assignments, very  
occasionally referencing the Read, Study & Practice. 

Decision process for course resources
A faculty committee chose the Kimmel text and accompanying WileyPLUS 
resources. While the text itself is the primary factor in a decision, one  
instructor notes that the presence of a book/online package makes a  
difference in decision-making, particularly if one publisher offers online  
resources and another doesn’t. 

Evaluation of WileyPLUS
Instructor
Both instructors report very positive student reactions to 
WileyPLUS, especially citing how students value the 
multiple chances that students have to solve problems 
and receive immediate feedback.

Both instructors are satisfied with WileyPLUS, will continue 
to use it, would recommend it to anyone and would like to 
have it available for additional courses.

Students
Students describe a positive experience in using  
WileyPLUS. The student who used Read, Study & Practice 
feels that this resource is badly needed in other courses 
that lack a tool like WileyPLUS. 

The student who uses primarily the required homework notes that, with her   
heavy work schedule, that the assignments made it easier to study and  
helped her prepare for tests. 

Both students report that using WileyPLUS helped them in improving their 
learning or grades.

The student who made full use of all WileyPLUS resources also said she would 
definitely opt for a course using the system if given a choice in the future,  
while WileyPLUS was less of a decision factor for the student who used only 
homework assignments.

“When I needed support, 

Wiley was there for me.” 

Instructor

“Assignments really kept 

me on task.” 

Student

Summary: Conclusions
•  Instructors and students interviewed are satisfied with WileyPLUS and perceive a positive impact 

on learning from use of the resources.

•  As seen in other case studies, the student who takes advantage of the most WileyPLUS resources 
also reports more value from using them.

•   It appears that decisions about tests/instructional products are more heavily  
dependent on content and quality of text than the electronic resources  
available. However, given “equal” texts, the availability of electronic resources  
such as those in WileyPLUS can/will be the deciding factor. 




