
now & always





now
is why we’re confident about always

now
is why we’re confident about always

Even amid uncertain economic times, we refreshed more 
thirsty people with more of our products in 1998 than ever before.

Nearly a billion unit cases more.





Dear Fellow Share Owners,

“ N ow and alway s ” :T h a t , in three wo rd s , is how we view
this bu s i n e s s .

That dual vision, s i multaneously nearsighted and fa rs i g h t e d ,
is only natural for a Company with our history and our future.
And I can’t think of another year when it was more useful or
m o re appro p ri a t e.

Last ye a r, as our stock slid from its July high, pundits we re
quick to pronounce us and other multinational companies
p a s s é . Exposed to the wo r l d ’s economic wo e s , we we re
deemed to be — get this — too global.

We are, in fa c t , “ g l o b a l .” We do operate in nearly 200
c o u n t ri e s . It was a strength last ye a r, and it still is. We ’ve
wo r ked ve ry hard to become one of the few companies that
can reach literally billions of consumers . We ’re re a c h i n g
m o re of them eve ry day. And in case anyone wo n d e rs , we ’re
not about to turn back now.

We take the label “ g l o b a l ” as a compliment. I say that
because the worldwide position of leadership that makes 
us subject to global economic turbulence — and make no
m i s t a ke, 1998 was a turbulent year — only boosts our 
confidence for the future.

The economic conditions we saw in a number of marke t s
in 1998 — such as Ja p a n , G e rm a ny,Thailand and Brazil —
c e rtainly dampened our short - t e rm re s u l t s . But they re m i n d
us why we manage this business with a view to the long
t e rm . Global economic wo rries are new to some compa-
n i e s , but in a sense, we have seen this movie before. In 113
ye a rs ,t h e re is scarcely a place where we have not we a t h e red 
economic storm s .

Our unparalleled business system was built by decades of
i nve s t m e n t , commitment and fa i t h . Businesses fixated on the
s h o rt term could have easily shunned the United States 
in the 1930s, E u rope in the ’ 4 0 s , Latin A m e rica in the ’ 7 0 s ,
A f rica in the ’ 8 0 s . This Company did not, and our success
t o d ay demonstrates the virtues of taking the long view. It is
i n grained in our culture : This Company has invested and
grown during world wa rs , hy p e rinflation and depre s s i o n .
In 113 ye a rs , volume has declined only 12 times, the last time
44 ye a rs ago.

For us, “ a lway s ” is more than an adve rtising slog a n ; i t ’s a
business plan.As we manage through the day - t o - d ay concern s
of our bu s i n e s s , we work to stay mindful of the long term .

C e rt a i n l y, we are subject to the ebb and flow of the
wo r l d ’s economies — and we have seen quite a bit of ebb

M. DOUGLAS IVESTER, Chairman of the Board and Chief Executive Officer, 

at a noodle shop in Tokyo, one of numerous customer visits he made last year.
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A MESSAGE FROM M. DOUGLAS IVESTER

in the past year. We know firsthand what happened as
economies from Asia to Russia to Latin America ran into
trouble. It had a dramatic cumulative impact, even on a
Company that sells a simple moment of refreshment for
mere pocket change.

In essence, we did business in two arenas last year. In 
most countries, including such markets as the United States,
Mexico and Spain, we continued to grow very nicely. But

the second arena consisted of about a dozen countries
where economic turmoil and other factors (devastating
floods, steps to restructure our system, etc.) made “business
as usual” next to impossible.

Still, even in the most difficult year in my memory, your
Company logged another record year of volume — 15.8
billion unit cases, up 900 million cases, or 6 percent, from
1997’s record. Importantly, the fundamentals of this business
— our underlying financials, our vast bottling system, our
network of 14 million plus customers, our information sys-
tems, our world-renowned brands — emerged from 1998
stronger than ever.

Our operating income was $4.97 billion, off 1 percent
from 1997. Net income was $3.53 billion, off 14 percent;
earnings per share were $1.42, off 13 percent. (As you may
recall, our ’97 earnings included some $1 billion in gains

from one-time transactions, such as the sale of our stakes in
certain bottling businesses.) The weakened currencies we
continued to see around the world also had an impact; with-
out currency factors and transactions pertaining to bottling
system changes, our 1998 operating income would have
increased nearly 10 percent over 1997.

The result, frankly, was a mediocre year for our stock. At
the end of our roller coaster ride — up 33 percent by July,

down 40 percent, back up, back
down — KO stock finished the year
up 0.5 percent, for a 1.4 percent
total return on your investment,
including dividends.

A sub-par year is something we
take seriously. At the same time, I
have urged our people, many of

whom have spent their entire professional lives in this
business, not to take personally what we cannot control.
We cannot prop up the ruble. We cannot fix Asia’s 
economy. Of course, we hope that those who can, will —
the sooner the better. What we can do is continue to
strengthen our ability to grow this business long-term.
We can continue to serve our share owners by serving our
customers and our consumers.

I am proud of our people, who saw storms, changed sails
and kept going with the spirit of Churchill: “Carry on, and
dread naught.”All over the world, the Coca-Cola system has
made adjustments not just for now, but for always.We have
kept our products pervasive and consistently priced for
value. We have focused on our “core four,” our strongest
core brands, Coca-Cola, diet Coke, Sprite and Fanta.

And most importantly, we have continued to build for the

We know that the global economy is here to
stay. Troubled markets will improve. And people
will still get thirsty.

We know that the global economy is here to
stay. Troubled markets will improve. And people
will still get thirsty.

1988 1998

Year-End Market
Value of Our

Common Stock 
(in billions)

Total Return: Dow Jones Industrial Average 
and S&P 500 vs. KO

Appreciation plus reinvested dividends on a
$100 investment from December 31, 1988, to
December 31, 1998. During this period, an
investment in Company stock climbed to more
than twice the value of a similar investment in the
Dow Jones Industrial Average or the S&P 500.

KO

S&P 500DJIA

$568

$1,365

1988 1998 1988 1998 1988 1998

$165

$16
$100 $100 $100

$552
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long haul. We increased our share worldwide and built or
maintained our share of soft-drink sales in eve ry operating
gro u p.

C u rrency rates and the current economic env i ronment do
not change our confidence in our global business model —
built around re f reshing more of the wo r l d ’s consumers in
m o re places, working with our increasingly efficient, fa r -
reaching system of bottlers , s e rving a growing family of
m o re than 14 million retailer customers .
We know that the global economy is here
to stay. Tro u bled markets will improve.
And people will still get thirs t y.

The way we see it, we would much rather
m a n a g e a business in nearly 200 countri e s
than try to bu i l d a business in nearly 200
c o u n t ri e s . We have demonstrated our sys-
t e m ’s capability for growing a soft-drink bu s i n e s s .W h a t ’s more,
we enjoy the tangi ble capacity for doing it, right now, in eve ry
c o rner of the wo r l d . For us, the long-term opport u n i t i e s
remain tre m e n d o u s , and more within reach than eve r.

We are working now to make sure that we emerge fa s t
f rom the crises in Asia and elsew h e re, in an even stro n g e r
position of leadership than before. For example, i n
I n d o n e s i a , our analysis showed that we could break even last
year in two way s : by selling 100 million cases, or by shutting
the business dow n .The former would position us for future
grow t h ; the latter would destroy 30 ye a rs of effort . Our peo-
ple got busy selling, emphasizing affordability in smaller
packages and availability in small, a c c e s s i ble neighborhood
s h o p s . We did not quite make 100 million cases — but we
cemented our leadership and built our presence in an
e m e r ging country of 200 million plus people. And we stuck
by our thousands of customers , who badly needed the rev-
e nue Coca-Cola sales can bri n g .

The worldwide strength and re s o u rces of the Coca-Cola
system enable us to stay and invest where other companies
do not. Our system has invested heavily in marketing and
i n f r a s t ru c t u re : for example, m o re than $500 million over the
last five ye a rs in India, and more than $400 million in the
past three in the Philippines; in Brazil, we’ll invest nearly 
$1 billion in the next three ye a rs .

S t a rting on the next page of this re p o rt , you will read 
a lot more about the steps we are taking n o w for a l way s —
to build our brands and prosper for decades to come.

We ’ve signed a deal to acquire the beverage brands of
C a d bu ry Schweppes outside the United States, France and
South A f rica — strong brands such as Schwe p p e s ,
Canada Dry and Dr Pe p p e r.These brands will be a we l c o m e
addition to our international brand port f o l i o, and we look for-
wa rd to welcoming some 450 associated Cadbu ry Schwe p p e s
people into the Coca-Cola fa m i l y.

We joined in the creation of our first anchor bottler in
Ja p a n , Coca-Cola West Japan Co. L t d . , to better capture
growth opportunities in that important marke t . We ’re 
building a new concentrate plant in Ireland to serve four
c o n t i n e n t s . This month, we ’re announcing the upcoming

launch of Dasani, our new purified bottled water brand in
the United States. These steps and many, m a ny more are
designed to fulfill our mission of creating long-term va l u e
for yo u .

I certainly expect 1999 to be another challenging ye a r,
especially the first half.The year has begun with continu e d
weakness in some key economies, and we expect curre n c y
rates will again dampen results somew h a t . But over the last

f ive ye a rs — or 10 ye a rs or 50 ye a rs — we have incre a s e d
volume in line with our long-term target of 7-8 perc e n t ;
going forwa rd , we still expect more of the same. And we
still will manage this business for the long term — as most
i nve s t o rs , I believe, manage their inve s t m e n t s .

Just think back to the start of this century. H a rdly anyo n e
would have predicted that the wo r l d ’s top companies at the
close of the 20th century would include a little soft-dri n k
m a ker in A t l a n t a , G e o r gi a .T h ey couldn’t envision the air-
lines or softwa re companies. W hy in the world would they
h ave bet on Coca-Cola? To d ay, we c a n see the future for
C o c a - C o l a . I have no doubt that the Coca-Cola system 
will be here 100 ye a rs from now.

As this still-growing Company builds for the future, I am
grateful for the support and counsel of the men and wo m e n
of our Board of Dire c t o rs .And I am especially thankful for
the experi e n c e, dedication and hard work of my colleagues
a round the wo r l d . In these times, I cannot imagine a better
business to be in. And I certainly cannot imagine a more 
t a l e n t e d ,d evoted cadre of people with whom I could wo r k .

On behalf of those nearly 29,000 Coca-Cola people, a n d
in part n e rship with the hundreds of thousands more who
work in our worldwide bottling system, we appreciate yo u r
c o n t i nued confidence and support .

We are working for you — now and alway s .

These steps and many, many more are
designed to fulfill our mission of creating
long-term value for you.

These steps and many, many more are
designed to fulfill our mission of creating
long-term value for you.

M. Douglas Ivester

Chairman, Board of Directors, 

and Chief Executive Officer 

February 18, 1999
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OUR MANAGEMENT

C O R P O R ATE OFFICERS 

M. Douglas Ivester 1

Chairman, 
Board of Directors, 
and Chief Executive Officer

James E. Chestnut
Chief Financial Officer

Joseph R. Gladden, Jr.
General Counsel

David M. Taggart
Treasurer

Gary P. Fayard
Controller

Susan E. Shaw
Secretary

Senior Vice Presidents
Anton Amon 1

William P. Casey 1

James E. Chestnut 1

Ralph H. Cooper 1

Douglas N. Daft 1

Charles S. Frenette 1

John J. Gillin
Joseph R. Gladden, Jr. 1

George Gourlay 1

Timothy J. Haas 1

Earl T. Leonard, Jr. 1

Jack L. Stahl 1

Carl Ware 1

Vice Presidents
Carolyn H. Baldwin
William I. Bruner, Sr.
Lawrence R. Cowart
William J. Davis
Daniel B. Dennison
Randal W. Donaldson
Gary P. Fayard 1

Charles B. Fruit
William S. Herald
James E. Higgins
Janet A. Howard
Juan D. Johnson
Ingrid S. Jones

Carl K. Kooyoomjian
William R. Newton
Linda K. Peek
Mary M.G. Riddle
Judith A. Rosenblum
Connell Stafford, Jr.
David M. Taggart
Charles L. Wallace
Michael W. Walters 1

Steve M. Whaley

1 Officers subject to the reporting
requirements of Section 16 of the
Securities Exchange Act of 1934.

O P E R ATING OFFICERS 

Africa Group
Carl Ware
President

Stuart A. Eastwood
Northern Africa Division

Donald R. Knauss
Southern Africa Division

Greater Europe Group
William P. Casey
President

Gavin J. Darby
Central European Division

Cem M. Kozlu
Southern Eurasia Division

José J. Nuñez–Cervera
Iberian Division

Michael A. O’Neill
Nordic & Northern
Eurasia Division

John P. Sechi
German Division

John K. Sheppard
Northwest European
Division

Latin America Group
Timothy J. Haas
President

Stuart F. Cross
Brazil Division

Jorge O. Hurtado
Andean Division

Glenn G. Jordan
River Plate Division

Willis E. Lowe
Central America &
Caribbean Division

José Octavio Reyes
Mexico Division

Brent D. Willis
VeneCol Division

Middle & Far East Group
Douglas N. Daft
President

A.R.C. Allan
Middle East & North 
Africa Division

Steve K.W. Chan
China Division

C. Patrick Garner
Southeast & West 
Asia Division

Michael W. Hall
Japan Division

James G. Harting 
Philippines Division

Mary E. Minnick
South Pacific Division

Donald W. Short
India Division

North America Group
Jack L. Stahl
President

Andrew P. Angle 
Coca-Cola USA
Operations

Jeffrey T. Dunn
Coca-Cola Fountain

Anthony G. Eames
Coca-Cola Ltd., Canada

The Minute Maid Company
Ralph H. Cooper
President

Michael A. Clarke 
M i n u t e M a i d I n t e rn a t i o n a l

Larry S. McWilliams 
U.S. Future C o n s u m p t i o n

James A. Miller
Immediate Consumption

Shawn A. Sugarman
T h e M i n u te M a i d C o m p a n y
Canada Inc.



63

OUR BOARD

Herbert A. Allen 2,3,4

President and 
Chief Executive Officer
The investment banking firm
Allen & Company
Incorporated

Ronald W. Allen 3,5

Consultant to, Advisory Director,
and former Chairman of the 
Board, President and
Chief Executive Officer
Delta Air Lines, Inc.

Cathleen P. Black 1,6

President
Hearst Magazines

Warren E. Buffett 1,2

Chairman of the Board
and Chief Executive Officer
The diversified 
holding company
Berkshire Hathaway Inc.

M. Douglas Ivester 3

Chairman, Board of Directors,
and Chief Executive Officer
The Coca-Cola Company

Susan B. King 4,6

Leader in Residence
Hart Leadership Program
Duke University

Donald F. McHenry 1,5,6

Distinguished Professor 
in the Practice of Diplomacy
at the School of Foreign Service
Georgetown University

Sam Nunn 2,3

Partner in the law firm of
King & Spalding

Paul F. Oreffice 2,4,5

Former Chairman of the Board
The Dow Chemical Company

James D. Robinson III 5,6

Chairman and 
Chief Executive Officer
The private venture investment firm
RRE Investors, LLC
Chairman
The investment banking firm 
Violy, Byorum & Partners Holdings, LLC

Peter V. Ueberroth 1,4

Investor
Managing Director
The management company
The Contrarian Group, Inc.

James B. Williams 2,3

Chairman of the Executive 
Committee, former Chairman of the
Board and Chief Executive Officer
SunTrust Banks, Inc.
1 Audit Committee
2 Finance Committee
3 Executive Committee
4 Compensation Committee
5 Committee on Directors
6 Public Issues Review Committee



COMMON STOCK
Ticker symbol: KO
The Coca-Cola Company is one of 30 companies in the 
Dow Jones Industrial Av e r a g e .
S h a re owners of re c o rd at year end: 388,641
S h a res outstanding at year end: 2.47 billion

STOCK EXCHANGES
Inside the United States:
Common stock listed and traded: New York Stock Exchange,
the principal market for our common stock.
Common stock traded: Boston, Chicago, Cincinnati, Pacific
and Philadelphia stock exchanges.
Outside the United States:
Common stock listed and traded: The German exchange in
F r a n k f u rt and the Swiss exchange in Zurich.

D I V I D E N D S
At its February 1999 meeting, our Board increased our quarterly
dividend to 16 cents per share, equivalent to an annual dividend
of 64 cents per share. The Company has increased dividends
each of the last 37 years.

The Coca-Cola Company normally pays dividends four times
a year, usually on April 1, July 1, October 1 and December 15.
The Company has paid 311 consecutive quarterly dividends,
beginning in 1920.

SHARE–OWNER ACCOUNT ASSISTA N C E
For address changes, dividend checks, direct deposit of divi-
dends, account consolidation, registration changes, lost stock
c e rtificates, stock holdings and the Dividend and Cash
Investment Plan, please contact: 

Registrar and Transfer Agent
First Chicago Trust Co., a division of EquiServ e
P.O. Box 2500
Jersey City, NJ 07303–2500
To l l - f ree: (888) COKESHR (265-3747)
For hearing impaired: (201) 222-4955
E-mail: fctc_cocacola@em.fcnbd.com
I n t e rnet: www. e q u i s e rve.com 

DIVIDEND AND CASH INVESTMENT PLAN
The Dividend and Cash Investment Plan permits share owners
of re c o rd to reinvest dividends from Company stock in share s
of The Coca-Cola Company. The Plan provides a convenient,
economical and systematic method of acquiring additional
s h a res of our common stock. All share owners of re c o rd are
eligible to participate. Share owners also may purc h a s e
Company stock through voluntary cash investments of up to
$125,000 per year.

At year end, 73 percent of the Company’s share owners of
re c o rd were participants in the Plan. In 1998, share owners invest-
ed $41 million in dividends and $98 million in cash in the Plan.

If your shares are held in street name by your broker and you
a re interested in participating in the Dividend and Cash
Investment Plan, you may have your broker transfer the share s
to First Chicago Trust Co. electronically through the Dire c t
Registration System.

For more details on the Dividend and Cash Investment Plan
please contact the Plan Administrator, First Chicago Trust Co.,
or visit the investor section of our Company’s Web site,
w w w. t h e c o c a - c o l a c o m p a n y.com, for more inform a t i o n .

SHARE–OWNER INTERNET ACCOUNT ACCESS
S h a re owners of re c o rd may access their accounts via the
I n t e rnet to obtain share balance, current market price of
s h a res, historical stock prices and the total value of their
investment. In addition, they may sell or request issuance of
Dividend and Cash Investment Plan share s .

For information on how to access this secure site, please
call First Chicago Trust Co. toll-free at (877) 843-9327. For
s h a re owners of re c o rd outside North America, please call
(201) 536-8071.

ANNUAL MEETING OF SHARE OWNERS
April 21,1999, 9 a.m. local time
The Playhouse Theatre
Du Pont Building
10th and Market Stre e t s
Wilmington, Delaware

C O R P O R ATE OFFICES
The Coca-Cola Company
One Coca-Cola Plaza
Atlanta, Georgia 30313

INSTITUTIONAL INVESTOR INQUIRIES
(404) 676-5766

I N F O R M ATION RESOURCES

P u b l i c a t i o n s
The Company’s Annual Report, Proxy Statement, Form 10-K
and Form 10-Q re p o rts are available free of charge upon
request from our Industry & Consumer Affairs Depart m e n t
at the Company’s corporate address, listed above. 

I n t e rnet Site
You can find our stock price, news and earnings releases and
m o re financial information about our Company on our re c e n t l y
expanded Web site, www. t h e c o c a - c o l a c o m p a n y. c o m .

H o t l i n e
The Company’s hotline, (800) INVSTKO (468-7856), off e r s
taped highlights from the most recent quarter and may be used
to request the most recent quarterly results news re l e a s e .

Audio Annual Report
An audiocassette version of this re p o rt is available without
c h a rge as a service to the visually impaired. To receive a copy,
please contact our Industry & Consumer Affairs Department at
(800) 571-2653.

Duplicate Mailings
If you are receiving duplicate or unwanted copies of our 
publications, please contact First Chicago Trust Co. at 
(888) COKESHR (265-3747).

SHARE–OWNER INFORMATION
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Bottling Partner or Bottler: Businesses — generally, but not always, inde-
pendently owned — that buy concentrates or syrups from the Company,
convert them into finished packaged products and sell them to customers.

The Coca-Cola System: The Company and its bottling partners.

Concentrate or Beverage Base: Material manufactured from
Company-defined ingredients and sold to bottlers for use in the prepara-
tion of finished beverages through the addition of sweetener and/or water.

Consolidated Bottling Operation (CBO): Bottler in which The 
Coca-Cola Company holds controlling ownership. The bottler’s financial
results are consolidated into the Company’s financial statements.

Consumer: Person who consumes Company products.

Cost of Capital: Blended cost of equity and borrowed funds used to
invest in operating capital required for business.

Customer: Retail outlet, restaurant or other operation that sells or serves
Company products directly to consumers.

Derivatives: Contracts or agreements, the value of which is linked 
to interest rates, exchange rates, prices of securities, or financial 
or commodity indices. The Company uses derivatives to reduce its
exposure to adverse fluctuations in interest and exchange rates and
other market risks.

Dividend Payout Ratio: Calculated by dividing cash dividends on
common stock by net income available to common share owners.

Economic Profit: Income from continuing operations, after taxes,
excluding interest, in excess of a computed capital charge for average
operating capital employed.

Economic Value Added: Growth in economic profit from year to year.

Fountain: System used by retail outlets to dispense product into cups
or glasses for immediate consumption.

Free Cash Flow: Cash provided by operations less cash used in invest-
ing activities. The Company uses free cash flow along with borrowings
to pay dividends and make share repurchases.

Gallon Sales: Unit of measurement for concentrates (expressed in
equivalent gallons of syrup) and syrups sold by the Company to its bot-
tling partners or customers.

Gross Margin: Calculated by dividing gross profit by net operating revenues.

Interest Coverage Ratio: Income before taxes, excluding unusual
items, plus interest expense divided by the sum of interest expense and 
capitalized interest.

KO: The ticker symbol for stock of The Coca-Cola Company.

Market: Geographic area in which the Company and its bottling partners
do business, often defined by national boundaries.

The Minute Maid Company: Company operating group responsible for
producing, marketing and distributing juice and juice-drink products. 

Net Debt and Net Capital: Debt and capital in excess of cash, cash 
equivalents and marketable securities not required for operations and 
certain temporary bottling investments.

Operating Margin: Calculated by dividing operating income by net 
operating revenues.

Per Capita Consumption: Average number of 8–ounce servings 
consumed per person, per year in a specific market. Company per
capita consumption is calculated by multiplying our unit case volume
by 24, and dividing by the population.

Return on Capital: Calculated by dividing income from continuing
operations — before changes in accounting principles, adjusted for
interest expense — by average total capital.

Return on Common Equity: Calculated by dividing income from 
continuing operations — before changes in accounting principles, less
preferred stock dividends — by average common share-owners’ equity.

Serving: Eight U.S. fluid ounces of a beverage.

Share of Sales: Company’s unit case volume as a percentage of the 
total unit case volume of the soft-drink category of the commercial 
beverages industry. 

Soft Drink: Nonalcoholic carbonated beverage containing flavorings
and sweeteners. Excludes flavored waters and carbonated or noncar-
bonated teas, coffees and sports drinks.

Syrup: Concentrate mixed with sweetener and water, sold to bottlers and
customers who add carbonated water to produce finished soft drinks.

Total Capital: Equals share-owners’ equity plus interest-bearing debt.

Total Market Value of Common Stock: Stock price at year end multi-
plied by the number of shares outstanding at year end.

Unit Case: Unit of measurement equal to 24 eight-U.S.-fluid-
ounce servings.

Unit Case Volume: Number of unit cases sold by bottling partners to
customers; considered an excellent indicator of the underlying strength 
of soft-drink sales in a particular market. Company unit case volume 
primarily includes products reported as gallon sales and other key 
products owned by our bottlers. Excludes products distributed by The
Minute Maid Company.

Environmental Statement: The Coca-Cola Company is dedicated to
environmental excellence.  While our environmental impact is small, we
are committed to managing that impact in a positive manner — just as
we would any other business issue.  One of the ways we do this is
through The Coca-Cola Environmental Management System.
Compliance, waste minimization, pollution prevention and continuous
improvement and identification of cost savings are all hallmarks of
TCCEMS. We have achieved significant progress in areas such as source
reduction, recovery and recycling, water and energy conservation and
wastewater quality. We also help support an extensive network of 
environmental organizations, including Keep America Beautiful, Keep
Australia Beautiful, The Nature Conservancy, The Georgia Conservancy,
Keep Britain Tidy, South Africa’s Collect a Can program, the Brazilian
Business Commitment for Recycling and The Center for Marine
Conservation. These efforts are helping us protect and advance our busi-
ness through continued environmental leadership. 

Equal Opportunity Policy: The Coca-Cola Company and its 
subsidiaries employ nearly 29,000 people worldwide (down from 
nearly 30,000 in 1997, due primarily to sales of certain Company-
owned bottling operations). We maintain a long–standing commitment
to equal opportunity, affirmative action and valuing the diversity of our
employees, share owners, customers and consumers. The Company
strives to create a working environment free of discrimination and
harassment with respect to race, sex, color, national origin, religion,
age, sexual orientation, disability, being a special disabled veteran or
being a veteran of the Vietnam era, as well as to make reasonable
accommodations in the employment of qualified individuals with 
disabilities. The Company maintains ongoing contact with labor and
employee associations to develop relationships that foster responsive
and mutually beneficial discussions pertaining to labor issues. These
associations have provided a mechanism for positive industrial 
relations. In addition, we provide fair marketing opportunities to all
suppliers and maintain programs to increase transactions with firms
that are owned and operated by minorities and women. 
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Thanks!

Now and always, all of us at The Coca-Cola Company are grateful to the people
who make it possible for us to uncap the opportunities surrounding us —

our share owners, our customers, our consumers
and our bottling partners.


