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unit  5
Hearts and minds

the big question
How does the spoken word persuade?

Key learnings
 ● Persuasive speaking, also known as rhetoric, is a major part of our 

everyday lives.

 ● Speeches are more effective when a range of persuasive techniques are 
included.

 ● Persuasive speakers can influence the attitudes, values and beliefs of their 
listeners.

Knowledge, understanding and skills
Students will:

 ● learn about rhetoric and its uses

 ● understand and use persuasive writing and speaking techniques

 ● learn to create their own persuasive texts.
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Influencing hearts and minds . . .

‘Cause baby, you’re a 
firework
Come on, show ’em 
what you’re worth
Make ‘em go, oh
As you shoot across 
the sky,

— ‘Firework’
by Katy Perry

1886 Drink Coca-Cola

1905 Coca-Cola Revives and Sustains

1928  A Pure Drink of Natural Flavours

1948 It’s The Real Thing

1952  What You Want is a Coke

1963  Things Go Better With Coke

1976  Coke Adds Life

1982 Coke Is It

1993  Always Coca-Cola

— Coca-Cola slogans through  
the years

Can I have one?
Can I have one, please?
I’ll be your best friend, trooly, really!
Go on, gimme one,
I ‘ll do your chores
I’ll lend you my X-box
I’ll do your homework
I will, I will
Go on,  gimme one,
Just one!
You’re mean,
I’LL TELL MUM!

— Melanie Kirkwood
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Did you use rhetoric today?
to answer this question, let’s read about Cal’s day:

‘i got up early to watch the cartoons, but Dad had the news on. So i had to persuade 
him to let me change the channel. mum asked if i wanted cereal for breakfast, but i 
said that i’d prefer eggs because i was hungry. i was walking to school when it started 
to rain, so i convinced Chelcie to let me shelter under her umbrella. We had Drama first 
up, so i suggested to Jaz, Ben and Andy that we all make a group, because we have 
similar ideas about working together. At lunchtime, Kayla asked if i wanted to go to 
the movies on the weekend. i didn’t want to see the movie, but i had to come up with 
other reasons not to go because she’s my friend and i don’t want to offend her.’

As we can see, Cal has spent much of her day engaged in persuasive conversations. 
She persuades her father and mother, she convinces Chelcie, she suggests to the group 
and she comes up with reasons. in each of these exchanges, it is likely that Cal is using 
persuasive language and techniques, or rhetoric, in order to achieve her goals.

Rhetoric is a major part of our lives as communicators. Being skilled in rhetoric gives 
us the opportunity to achieve our goals and ambitions, whether minor, like sheltering 
beneath your friend’s umbrella, or major, like persuading your parents to pay for your 
holiday to Disneyland.

Tuning in
1 Think then write: Recall your own experiences in the past week of trying to 

persuade people to accept your ideas or point of view. What happened? Who was 
involved? Were you successful in achieving your goal? Write down an example.

2 Examine the images in the collage opposite. Describe each image. How might it 
relate to the idea of persuading others? is there a story behind each image? if so, 
what might that story be?

3 Read the texts in the collage opposite. How do they relate to the idea of persuasion? 
Are there words or phrases that are particularly persuasive? if so, why?

4 Find out: Research some of your favourite products and record their advertising 
slogans — like those used for Coca-Cola. What are some other persuasive slogans? 
What makes them persuasive? Are slogans more effective if they are used with 
images? Why or why not? 

Or
5 Find out: Research the character of Atticus Finch in the novel To Kill a Mockingbird, 

shown at left with the actor Gregory Peck in the role in a film version. See if you can 
find answers to the following questions:
a What profession did Atticus Finch follow?
b Who might he have been 

trying to persuade in this 
scene?

c Why might his task to 
persuade them have been a 
difficult one?

d Was his attempt at persuasion 
successful?

6 Handwrite your own definition 
of what the word persuasion 
means.

Language link
Other languages 
within english
English is unique in that it 
is made up of words taken 
from over 100 different 
languages. the word rhetoric 
is a good example of this as 
it has multiple origins. As far 
as we know, the word began 
in ancient Greece (rhētorikē) 
then travelled to ancient 
Rome, where it became 
part of their Latin language 
(rhētoricē). Eventually, as 
the ancient Roman Empire 
expanded, the word became 
part of languages known as 
Old French (rethorique) and 
middle English (rethorik). 
this enabled rhetoric to be 
included in modern English.

many more words in our 
current language have been 
formed by ancient Greek 
and ancient Roman (Latin) 
roots and stems.

Can you think of English 
words formed from 
the Latin word anima, 
meaning ’soul’ or ’life’; and 
from the ancient Greek 
word tele, meaning ’far 
away’?

My de�nition of persuasion

eLesson:
The English is .  .  . team 
explores how the 
spoken word persuades.

Searchlight iD: eles-1587
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   rHetOric in actiOn
What is rhetoric and how can we recognise it?
Rhetoric is the art of using language devices and speaking techniques to persuade 
others to your point of view. in ancient cultures, such as those of Rome and Greece, 
young men were trained in rhetoric so that they could use it formally, as politicians 
for example. nowadays, while people in official positions still use rhetoric, it is also 
commonly used in our everyday communication. Rhetoric can be used to persuade 
people of almost anything — even if it isn’t true.

Read the transcriptions below of everyday situations and ordinary people using 
rhetoric.

Before you read the texts, your teacher may ask you to complete the following 
Ready to Read activities.

5.1
need tO KnOw
rhetoric the art of using 
language devices and 
speaking techniques to 
persuade an audience 

the use of alternating digital tags 
indicates that this is an online 
conversation.

the conversation features typical 
online devices such as abbreviations 
(u, re, Sc Pres, wd), spoken sounds 
written as words (Aagghh, Woohoo), 
playful punctuation such as extra 
exclamation marks (!!), capitalising 
whole words (BORinG, CHAnGE) 
and commonly understood symbols 
($$$).

the two participants also use 
everyday, or colloquial, language 
such as mad and rox. this shows 
that they know each other well and 
are comfortable speaking with each 
other.

Structurally, the conversation moves 
logically:
1. the proposal (trying for President)
2. reasons in favour of the  

proposal (making changes)
3. a final request (Gunna  

vote 1 4 me?).

Text 1
Vote one
From kayla34_ugogirl to jessseee_hihosilver
Hey lovely, what do u think re me trying for 
SC Pres?!?
From jessseee_hihosilver to kayla34_ugogirl
Why wd u do that? Aagghh, BORING!!
From kayla34_ugogirl to jessseee_hihosilver
So we can CHANGE things!
From jessseee_hihosilver to kayla34_ugogirl
Wot things?
From kayla34_ugogirl to jessseee_hihosilver
Like, formal uniform. Eek! Too hot, too  
old-fashioned, too many $$$.
From jessseee_hihosilver to kayla34_ugogirl
Agree! Anything else?
From kayla34_ugogirl to jessseee_hihosilver
U bet. Change com-room so we can hang out, 
have music etc. Comfy couches, mad mags  .  .  . 
coffee machine!
From jessseee_hihosilver to kayla34_ugogirl
Coffee! Caffeine! Woohoo!
From kayla34_ugogirl to jessseee_hihosilver
Gunna vote 1 4 me?
From jessseee_hihosilver to kayla34_ugogirl
Voting 1-2-and-3 4 u. Coffee rox!

readY tO read …

 ● Look over the three texts that follow. in what ways are they different?
 ● How many people are speaking in each text? How do you know?
 ● Which texts are spoken and which are written?
 ● Do any of the texts describe an experience you have had?
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Words like everyone and we include 
all of the listeners.

the word mates is repeated to 
emphasise the team’s togetherness.

‘Sacrifice every drop of blood and 
sweat’ is an example of hyperbole, 
or exaggeration, used to emphasise 
the point.

two rhetorical questions are 
designed to make his players think 
about their answers.

the structure of the speech moves 
from the past (the start of the  
season — some ‘good wins’)  
to the present (today’s  
game).

Text 2
Make history today
Look everyone, we’ve come a long way in six 
months. At the start of this season, we hardly 
knew each other. Now we’re mates, mates who 
are prepared to tackle hard and run hard and 
do everything we can to support each other, to 
win the ball and put the score on the board. 
Because that’s what mates do; they sacrifice 
every drop of blood and sweat and energy so 
the team gets the result.

We’ve had some good wins, but this is the 
big one. This is the game we’ve been working 
for. This is everyone’s chance to show how 
much they are prepared to do for their team, 
how much they’re prepared to sacrifice for 
this club, to win today and make history. Who 
wants to do that? Who wants to make history 
today?

the text has character names  
in capital letters followed by 
spoken words, indicating that it is 
a playscript.

the conversation begins with 
a question (remember Jaime 
Leigh?), then continues with 
disagreements (i never said that) 
and negotiations (Jaime Leigh 
needs friends).

GiRL and mUm know each other 
very well so they use colloquial, 
familiar language such as cool and 
try-hard.

mUm’s questions are short and 
direct, indicating that she expects 
answers.

GiRL’s claim that she will ‘die 
if i can’t go’ is an example of 
hyperbole, where exaggeration is 
used to emphasise the point.

Text 3
Actually pretty cool
GIRL:  Hey Mum, you remember Jaime Leigh?
MUM: That new girl?
GIRL: Yeah. She invited me to a sleepover.
MUM: I thought you didn’t like her.
GIRL:  I never said that. I said I didn’t like the 

way she tried too hard to fit in. Now that 
I know her better, she’s actually pretty 
cool.

MUM:  A week ago she was a try-hard. Now 
she’s cool. What gives?

GIRL:  Mum, Jaime Leigh needs friends. That’s 
why we’re having the sleepover. To help 
her out. You know, show her stuff.

MUM: What stuff?
GIRL:  Who to hang out with. Who to avoid. 

Just  .  .  .  stuff.
MUM:  Why does that need a sleepover? I don’t 

think  .  .  .
GIRL:  Mum, you have to let me go! Everyone 

is going! I’ll die if I can’t go!
MUM:  Maybe I should ring Jaime Leigh’s 

parents?
GIRL:  No! You can’t! That is social death! That 

is  .  .  .  the end of the world! Can’t you just 
trust me?
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Activities . . . 
understanding rhetoric in everyday spoken texts
Getting started
 1 Write the title and number of the text that fits the following description:

a A sports coach trying to inspire his team before a big game.
b A teenager persuading her parents to let her go to a sleepover at her new 

friend’s place.
c A student communicating online about why she should be elected to the 

school council.
 2 the coach repeats a number of words such as mates and sacrifice. Why does he 

do this?
 3 kayla34_ugogirl gives jessseee_hihosilver reasons to vote for her. What are they?
 4 What reasons does GiRL give mUm for letting her go to the sleepover?

Working through
 5 Write down three words or phrases from each text that have positive 

connotations (see the Wordsmith on page 137). next to each word or phrase, 
write down an alternative with a negative connotation.

 6 What is the purpose of the two rhetorical questions at the end of the coach’s 
speech?

 7 How does GiRL exaggerate the truth as a way of persuading her mother?
 8 is GiRL sincere in her desire to ‘help out’ Jaime Leigh? How do you know?

Going further
 9 Roleplay with a partner the conversation from either ‘Vote one’ or ‘Actually pretty 

cool’. Focus on the tone used by each character and their style of speaking. 
Perform the roleplay for the class.

10 What sport do you think features in text 2? Would the coach’s rhetoric change if 
it was a different sport; for example, netball? How might it change and why?

Rhetoric in media texts — advertisements
As the texts show, rhetoric is a regular part of our lives in our everyday dealings with 
people. it can become more influential on our actions and opinions, even our values 
and beliefs, when we are exposed to its use in various media. For example, every time 
we see an advertisement online, on television or in print media such as magazines, 
we are reading, viewing, hearing and dealing with rhetoric. it is worth remembering 
that rhetoric’s primary purpose is to persuade. As hybrid texts have become more 
common in the digital, multimedia world in which we live, rhetoric is less and less just 
about words.

Language link
Hybrid texts — the new media
the iPad advertisement on page 135 uses a mix 
of words and image to persuade readers. this 
makes it a hybrid text type. the word hybrid 
refers to the use of two or more elements to 
create one. in this case, two different modes 
(written and visual text) are merged to make one.

there are many examples of this. One of the 
most obvious hybrid text types is the web page, 

which may blend words, still and moving 
images, and sound to get across its message. 
many online sites allow users to read and 
upload a broad range of multimedia.

What are some other examples of hybrid 
text types? Make a list and share it with 
your class.

need tO KnOw
connotations positive or 
negative feelings that are 
implied in words

rhetorical question a 
question that is designed to 
make the listener think about 
an issue, but not necessarily 
answer the question

tone the emotion used 
to express words and 
phrases, such as happily, 
sadly, angrily, calmly
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the first image below is a reproduction of an online advertisement for an iPad. 
the second image is a print advertisement for Volkswagen. Both advertisements use 
persuasive techniques through visuals and text.

the advertisement uses a series of 
adjectives with positive connotations 
to persuade viewers. Each adjective 
starts with the letter ’i’ to act as a 
cohesive tie or link to the word ‘iPad’.

the persuasive words are supported 
by the ‘look’ of the advertisement: a 
white background with heavy bold 
lettering with each ‘i’ in electric blue.  
the main colour is provided by the 
icons on the product itself.

the stark image of the product in 
the centre creates maximum impact 
on the viewer, without any other 
distracting images. 

the font of the ‘i’ adjectives becomes 
progressively smaller as if to suggest 
scrolling on to infinity with many 
more positive descriptive words.

iPad...
innovative
intuitive
intelligent

imaginative
illuminating
icredible
impressive

iLove it!
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Activities . . . 
understanding advertisements
Use the advertisement (You know what practice makes) on page 135  
to answer the following questions.

Getting started
 1 List all the elements that make up this advertisement.
 2 What product is being advertised? How do you know?
 3 What is the purpose of the symbol at the base of the advertisement?

Working through
 4 What point is being made by the text, or words, in the advertisement?
 5 Why might the advertisers have chosen a red car, rather than another colour? 

What connotations does the colour red have?
 6 is it important that viewers recognise the symbol? Why or why not?
 7 is this a recent advertisement? How do you know?

eVaLuating advertisements
Getting started
 8 Which part of the advertisement has the biggest impact on you as a viewer? 

Explain why.
 9 the words are large and black, and written in a clear, simple font. Why do you 

think the advertisers did this?

Working through
10 the car has been placed in a front-on position. Why might the advertisers have 

chosen to use this position, rather than side-on or back-on?
11 the car has been placed on a plain background. Would it have been more 

effective to have placed the car on a picture background such as a city street or 
country road? Why or why not?

12 Who is ’you’ in the words used in the advertisement? What effect would it have if 
the ’you’ was replaced by ’we’?

13 imagine that the words and image in this advertisement have been reversed, 
meaning that the car is above the words, which are now centred. Would this 
work? Why or why not?

14 Compare this advertisement with that for the iPad on the same page. is it more 
or less effective? Give reasons with your answer.

Going further
15 imagine that the text of this advertisement remains, but the image changes to 

the iPad. is the new advertisement effective? Why or why not? 
16 What other images, or products, could use this same text? Are some more 

effective than others?
17 Work with a partner. You have been commissioned to produce a new 

advertisement for a microcar. to do this, you will need to:
a do some web research on the microcar to familiarise yourself with its benefits
b work out a slogan (or text) with positive connotations
c develop an image that emphasises the slogan
d place the slogan and the image together on a page, paying attention to 

elements of style, such as the size and font of the lettering, and the size and 
placement of the image

e use digital technology to create your final advertisement.
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Wordsmith . . .

using cOnnOtatiOns tO create rHetOric
One of the best ways of creating rhetoric is to choose words with particular 
connotations. many words have connotations — a positive or negative feeling that is 
implied but is not necessarily a direct part of the definition of the word. these positive 
or negative connotations can range from weak, to neutral, to strong. For example:

 ● this person is pleasant (positive but weak connotation).
 ● this person is beautiful (positive, strong).
 ● this person is unattractive (negative, weak).
 ● this person is ugly (negative, strong).

1 Fill in this table of connotations using the words provided.

Negative strong Negative weak Neutral Positive weak Positive strong

keen

good

smell

shout

bad

edible

uncommitted

wet

Words to be used:

aroma flexible revolting fanatical

zealous okay damp difficult

scent bawl blemish irritating

watery lazy sodden eager

perfume bearable tasty excitable

unusual shocking pleasing yell

foulness emphasise slow-starting moist

call yummy brilliant undecided

2 Below are pairs of sentences about the same subject. in each pair, which sentence 
has the most positive connotation? How do you know?
Pair A:   mrs Sylvester was a large lady with a kind interest in our welfare. 

mrs Sylvester was a fat woman with an overbearing interest in our welfare.
Pair B:  the vicious tackle caused him a painful injury. 

the strong tackle caused him considerable discomfort.

OVer tO YOu …
Use the following sentence stems to create your own pairs of sentences with positive 
and negative connotations.

 ● He ran towards me, a  .  .  .
 ● my pet dinosaur is best described as  .  .  .
 ● that song makes me feel  .  .  .
 ● One morning in winter  .  .  .

Interactivity:
You be the writer: Using 
connotations to create 
rhetoric

Searchlight iD: int-3046
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readY tO read …

 ● Scan the text and say what you think is the topic or subject matter.
 ● Rate the difficulty of the text for you as  a reader  from 1 to 3, where 1 is easy 

and 3 is difficult. if you rate it as difficult, what strategies could you use to help 
you read it?

 ● Look at the first line of this feature article. Does it make you want to read on? 
Why or why not?

 ● A number of words or phrases have been underlined. Write these down, then 
use a dictionary and reference texts to find meanings for them before you 
read the article.

1

5

10

15

20

Feature articles begin with 
a ‘hook’, such as a quote, 
anecdote or playful piece of 
writing that is designed to 
make the reader read on. Here, 
the writer creates an amusing 
image of a ‘lice universe.’ (1,2–3)

After the hook comes the thesis, 
the main idea that will be the 
focus of the article. (4)

the writer uses lots of 
hyperbole to emphasise his 
point. (10–11,15)

the structure of the feature 
article includes a range of 
arguments in support of the 
thesis. (19,21)

the writer uses poetic devices 
such as similes when describing 
the louse. (19–20)

Rhetoric in a feature article
Feature articles are written by experienced journalists or social commentators. they 
appear online or in print media such as magazines or newspapers, and are another 
example of rhetoric in use. this is because they are examples of opinionative writing 
whereby the journalist or columnist is expressing a point of view on a topic. Often they 
deal with everyday or topical subject matter, using humour to convey their essential 
message. the column below was written by James Valentine as part of a series called 
’the Wry Side’, which looks at some of the odd things that go on in everyday life.

Before you read the article, your teacher may ask you to complete the following 
Ready to Read activities.

need tO KnOw
feature article a general-
interest piece of media 
writing that aims to both 
persuade and entertain readers

from The Wry Side
by James Valentine
The youth of Australia are lousy. Literally. Kids have heads teeming 
with life. Millions of nits live in their hair. Their heads are like lice 
planets. A school is a lice galaxy. A Wiggles concert a lice universe.

All efforts to delouse children fail. Napalm their head and next 
week they will have lice. Spend Sunday nitpicking and next week 
they will have lice. You could shave their heads and keep them in 
permanent isolation, but I’m reasonably sure that’s illegal. It would 
work, though.

Oddly, children seem about as concerned with nits as your 
average Dickensian urchin. Up in their hair is enough biological 
action to amuse David Attenborough for weeks, but they hardly 
notice.

For parents it’s ghastly. Here we are, living in modern homes 
with splashbacks behind the stove and anti-bacterial clothes in 
every corner, but our children have turned into monkeys.

Some parents try anything they can find on Google. Wrap 
their children’s heads in plastic film to suffocate the little critters. 
Run a controlled burn with a hair dryer. Roast them with a hair 
straightener. Make the kids eat tea trees. But none of it works. The 
louse is as resilient as a King’s Cross cockroach.
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Source: www.CartoonStock.com

Language link
cohesive ties
Writers of texts such as feature articles use 
specific language devices or cohesive ties 
to make the structure of their writing more 
coherent. For example, the repetition of words 
or phrases links one section of text to another. 
in Valentine’s article, paragraph 1 mentions 
‘youth’ and ‘kids’, followed by ‘children’ in 
paragraphs 2 and 3. Paragraph 4 introduces 
a new link — ‘parents’ — which is repeated in 
paragraphs 5 and 6. the final paragraph brings 

the two links together by describing the 
possible actions of parents in trying to rid 
their children of lice, thus completing the 
structure. 

Find other feature articles in 
newspapers, magazine or online. 
Examine the structure of the articles 
for words or phrases that link from one 
paragraph, or section, to the next. Are 
these links effective? Why or why not?

25

Humour is a major feature of 
this type of writing. (23–24)

the feature article ends with a 
witty restatement of the thesis 
— that no matter what is done, 
lice will continue ‘to find fresh 
locks  .  .  .  there they are again.’ 
(29)

It’s not surprising some parents give up. After using enough 
chemicals to keep Pfizer shares buoyant and after realising a fine 
tooth-comb is an actual effort and still finding their children 
covered in nits like lamingtons in coconut, they admit defeat.

And as long as there remains a breeding colony in the class, bold 
lice explorers will set forth to find fresh locks — from scratch, you 
might say — and so a week or two after you nuked your child’s 
head in the microwave and enshrouded their scalp with a poultice 
of guano and kerosene, there they are again.
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My view . . .
Do you think that rhetoric is a significant part of your life? Why or why not? Can 
you think of recent examples where you have used, seen or heard rhetoric? Now 
check the definition of the word persuasion that you wrote at the beginning of 
this unit and adjust it to reflect what you now know.

Activities . . . 

understanding a feature article
Getting started
 1 in one short sentence, say what the topic of the feature article is.
 2 What are some of Valentine’s suggestions for dealing with head lice?
 3 Write down examples of how Valentine uses hyperbole, or exaggeration, to 

persuade his audience.

Working through
 4 Who do you think was Valentine’s intended audience?
 5 Which of the following best describes Valentine’s purpose in writing the column:

a to be funny
b to draw attention to a serious health problem
c to suggest that parents are lazy
d to help us understand the nature and behaviour of lice
e to show the cleverness of the writer through his language choices.

 Give reasons with your answer.
 6 Humour can be a powerful persuasive device. Write down three sentences or 

phrases from the feature article that are obviously intended to be humorous.
 7 Why do you think Valentine uses so many sentence frangments? Find and list as 

many as you can from the article. Rewrite them as complete sentences.

respOnding to the text
Getting started
 8 What reaction did you have as you read the article? For instance, did you smile 

or screw up your nose? Explain.

Working through
 9 take a section of the feature article and rewrite it to give it a serious rather than 

humorous tone.

Going further
10 Choose one of the following people. Write a letter to the editor about Valentine’s 

column from the point of view of that person.
a a concerned parent
b a reader who objects to the writer turning a serious issue into an excuse for 

humour
c the head of a children’s hospital
d a school principal.

 Use your knowledge of words with positive and negative connotations to 
persuade the reader to your point of view.

need tO KnOw
hyperbole (pronounced 
hi-per-buh-lee) deliberately 
exaggerating an idea for effect

Quest
Sentence 
fragments

Knowledge Quest 2
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   writing rHetOric
How do we use rhetoric when we write to influence others?
Although persuasive speeches are, of course, spoken, they need to be carefully 
planned and written beforehand so that we can include rhetoric. in order to do this, 
we need to learn about writing techniques that we can use to persuade others to our 
point of view. A number of these techniques come from the world of poetry, and can 
be grouped under the title of figurative language.

Such techniques are repetition, hyperbole, alliteration and metaphor.

Repetition
One of the most powerful ways of persuading people is to use repetition — seen a lot 
in advertising — where the main message is repeated several times in the belief that it 
will stay in the mind of the viewer or listener (also known as the consumer). According 
to advertisers, repetition leads to ‘brand familiarity’, meaning that people will associate 
positive connotations with particular products and thus become familiar with the 
brand. Once familiar, they are more likely to buy the product.

One famous Australian advertising jingle is the Aeroplane Jelly song, recorded in 
1938. it was broadcast on radio up to 100 times a day. the lyrics are reproduced below, 
along with information about persuasive language devices that are used.

5.2

I’ve got a song that won’t take very long,
And a good sort of note if I strike it.
It is something we eat, and I think it’s quite sweet,
And I know you are going to like it.

I like Aeroplane Jelly .  .  . Aeroplane Jelly for me,
I like it for dinner, I like it for tea,
A little each day is a good recipe.

The quality’s high as the name will imply,
And it’s make from pure fruit, one more good reason why
I like Aeroplane Jelly .  .  . Aeroplane Jelly for me.

I like Aeroplane Jelly .  .  . Aeroplane Jelly for me.

Rhyming makes 
the jingle easy to 
remember.

Repetition of brand 
name

Words with positive 
connotations; for 
example, sweet, high, 
pure, good

need tO KnOw
figurative language also 
known as literary devices 
or figures of speech; this 
includes metaphor, simile, 
personification and alliteration

repetition repeating a word or 
phrase several times for impact 
and effect

jingle a bright, simple song  
in a radio or television  
advertisment
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Activities . . . 

understanding and respOnding to a jingle
Getting started
 1 What product is being advertised?
 2 What is a ‘brand name’?
 3 How many times is the brand name repeated in the jingle?
 4 Are other words repeated? if so, what are they?
 5 What are the rhyming words, and where are they located in the jingle?

Working through
 6 What reasons are given for eating Aeroplane Jelly? Are these persuasive  

reasons? Why or why not?
 7 Who is the ’i’ in the jingle?
 8 Write down the words with positive connotations from the jingle. Explain why 

you think they have positive connotations.
 9 Use the National Film and Sound Archive weblink in your eBookPLUS to listen 

to the original recording. How do the music and the vocals reflect the message 
of the words?

10 Why do jingles appeal to a consumer? think of a jingle currently on television 
and consider why it appeals.

Going further
11 Sometimes jingles can be annoying. Are they still effective if they annoy the 

listener? Explain.
12 Find other advertising jingles, such as the Happy Little Vegemites, that feature 

repetition, rhythm and/or rhyme, and words with positive connotations. Share 
these with the class. Which do you find to be the most effective jingle? What 
features make it effective?

13 in small groups, write your own advertising jingle for one of the following 
(imaginary) food products, using repetition and rhyme.
● Swiss Bliss thickened cream
● Crunch potato chips
● FizzPop power drinks
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Repetition in speeches
the repetition of words with positive connotations also features in political speeches. 
For example, the American President, Barack Obama, consistently uses the positive 
catchphrase: ‘Yes, we can.’

Use the American rhetoric weblink in your eBookPLUS to access a transcript of the 
’i have a Dream’ speech.  Listen to the audio as you read the transcript. then find the 
section of the speech that begins ’Let us not wallow in the valley of despair .  . .’ and 
ends ’this is our hope, and this is the faith that i go back to the South with’.

For the activities that follow, you may need to print out a hardcopy of that section.

Activities . . . 

interpreting and anaLYsing a persuasive  
speech
Getting started 
 1 How many times does King repeat the phrase ‘i have a dream’ in this section?
 2 What is the effect of this repetition?
 3 What other words or phrases are repeated?

Working through
 4 in advertising terms, what is the ‘product’ that King is trying to sell through 

‘brand familiarity’?
 5 King suggests that people need to be ‘able to sit down together at the table of 

brotherhood.’  What does he mean by this image?
 6 Why does King refer to so many place names in his speech?
 7 List some of the imagery used  in the speech and explain the effect it creates.
 8 How does King position the listener (or reader) to agree with him on the issue of 

African American rights?

Going further
 9 Compare the features of this speech to the Aeroplane Jelly jingle. What are the 

similarities and differences?

Literature link
How texts position 
their audiences
martin Luther King’s 
speech was designed for 
a specific audience — 
African Americans (black 
Americans) of the 1960s — 
to make that audience share 
his dream of one day being 
equal to white Americans. 
King achieved this effect 
by using language devices, 
such as repetition, powerful 
words and images to appeal 
to his audience. in creating 
his speech, King was 
deliberately positioning his 
audience to feel a particular 
way.

Advertisements are 
also powerful in terms 
of positioning their 
audiences. For example, 
advertisements for women’s 
beauty products will often 
feature a celebrity who uses 
and endorses (supports) 
the products. this positions 
female viewers to feel that 
using the products will help 
to make them attractive and 
successful.

Examine some television 
ads. Who is the main 
intended audience for 
each? How are words and 
images used to position 
these audiences?

need tO KnOw
positioning using words 
and images to make an 
audience feel a certain 
way about an issue or idea
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Playing with hyperbole
Hyperbole means to deliberately exaggerate for effect. it is often used humorously, such 
as in James Valentine's feature article, and this can add to its persuasiveness.

there are many examples of hyperbole in everyday speech, such as:
 ● I’m so hungry, I could eat a horse; It’s raining cats and dogs.

Clearly it would be impossible to eat a horse (around 500 kilograms, or 1500 good-
sized steaks), or live in a place where animals fell from the clouds. However, hyperbole 
is not used for technical accuracy; it is used rhetorically — for impact.

in the poem extract below, W. H. Auden, the poet, uses hyperbole to declare the 
strength of his love. Before you read the extract, your teacher may ask you to complete 
the following Ready to Read activities.

Quest
Hyperbole

Knowledge Quest 2

Activities . . . 
respOnding to the text
Getting started 
 1 Choose an example of hyperbole from the poem and sketch it.  

Was this easy or difficult?

Working through
 2 Write down all of the examples of hyperbole from Auden’s poem.
 3 is the poem an effective statement of love, or is it overdone? Has the poet 

persuaded you that he loves the ’you’ in the poem? Explain your answer.
 4 Write another verse for the poem, using further examples of hyperbole.
 5 Find, or create, other examples of hyperbole and include them in a scripted 

conversation between two people. A brief example has been provided below:
 BOY:  You should see my Science teacher — he was around when the dinosaurs 

walked the earth.
 GiRL: i’ve told you a million times not to exaggerate!

from As I Walked Out One Evening
I’ll love you dear, I’ll love you
Till China and Africa meet,
And the river jumps over the mountain
And the salmon sing in the street,

I’ll love you till the ocean
Is folded and hung up to dry
And the seven stars go squawking
Like geese about the sky.
W. H. Auden

readY tO read …

 ● Have you ever felt so strongly about something that you exaggerated 
when you spoke about it?

 ● Scan the text. What type of text is this? What features tell you this?
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need tO KnOw
metaphor writing or speaking 
of an object or idea as if it were 
another object — for example, 
‘the moon is a yellow balloon’

simile comparing an object 
or idea with another object 
or idea, using words such as 
‘like’ or ‘as’ — for example, ‘the 
moon is like a yellow balloon’

Activities . . . 
creating metaphors
Getting started 
Write metaphors that compare each of the following pairs, using the  
example to guide you. Use your dictionary and thesaurus to help with  
any difficult words.

Example task: Compare a street with a canyon, adding two adjectives to support 
the comparison.

Example answer: The street was a canyon: wide and empty.
a forest/city
b crowd/ants
c ballerina/flamingo
d moon/coin
e car/rocket
f clouds/cushions
g man/robot
h room/box
i hat/peacock

My son, brown and lithe;
an urchin who combats the
tidal rock monsters. 
The other, who finds
a single joy in each smooth
pebble collected,
whilst we sit in shade,
watching the waves roll and wash
away our childhoods.

the first metaphor compares the rocks and 
the sea with monsters. the child is at war 
with the monsters; not a real war but one 
that is part of the child’s imagination.

the second metaphor takes us to the 
main point of the poem. it compares the 
continually rolling waves with the  
passage of time. Waves never stop  
and neither does time; our  
childhoods inevitably finish  
as we turn into adults.

Using metaphors and similes
Using a metaphor or a simile is a good way of comparing different objects or ideas. 
these language devices help us to create images in the minds of readers and listeners, 
adding layers of extra meaning to our rhetoric.

if you write or speak of an object or idea as if it were another object, you are creating 
a metaphor. if you compare an object or idea with another, using words such as ‘like’ or 
‘as’, you are creating a simile.

Here are two examples of metaphors from the natural world.
 ● Each leaf was a Chinese fan: golden and graceful in the summer breeze.
 ● the waves were angry dragons snapping at the sky.

Here are the same images written as similes.
 ● in the summer breeze, each leaf was as golden and graceful as a Chinese fan.
 ● the waves rose like angry dragons snapping at the sky.

the metaphors and the similes have made the descriptions of leaves and waves 
more memorable by creating powerful images in the minds of readers or listeners.

Richard Yaxley’s poem ’Haiku on the Beach’ uses metaphors to explore the change 
from childhood to adulthood.

LiteracY link
creating texts
A good way to create new 
texts is to take a literary 
text — such as a poem — 
identify an interesting word, 
phrase, character or idea in 
that text and write about 
it. For example, Yaxley’s 
poem ‘Haiku on the Beach’ 
is written from the point of 
view of the parents of the 
children.

Another idea would be to 
write one or more haiku 
(or any style of poem) from 
the point of view of one 
or both of the children; or 
even from the point of view 
of the beach, ocean or ‘rock 
monster’.

Alternatively, lines like ‘a 
single joy in each smooth 
pebble collected’ could be 
used as stimulus for a piece 
of writing that traces the 
life journey or ‘thoughts’ of 
a pebble, as it is smoothed 
over time.

Use one of the poems in 
this sub-unit as stimulus 
for a new piece of writing. 
Publish your work in an 
attractive format for others 
to read.

SAMPLE
 E

VALU
ATIO

N O
NLY



146 English is … Year 8

Extending a metaphor
the poem below, by William Carlos Williams, contains an extended metaphor: a single 
comparison that is developed throughout the poem. Before you read the poem, your 
teacher may ask you to compete the following Ready to Read activities.

To Waken an Old Lady
Old age is
a flight of small
cheeping birds
skimming
bare trees
above a snow glaze.

Gaining and failing
they are buffeted
by a dark wind —
But what?

On harsh weedstalks
the flock has rested —
the snow
is covered with broken
seed husks
and the wind tempered
with a shrill
piping of plenty.

William Carlos Williams

readY tO read …

 ● Scan the poem for any words that you don’t understand. Use a 
dictionary to find meanings for these words.

 ● Look at the title of the poem for a clue to its subject.
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respOnding to the poem
Getting started
 1 Look at the illustration. How might it relate to the words and ideas of  

the poem?
 2 What animal is mentioned in the poem?

Working through
 3 What is the extended metaphor being used in this poem? What sorts of images 

does it create in your mind?
 4 Why are the birds ‘small’ and ‘cheeping’? What do these words suggest about the 

process of getting old?
 5 the birds can only ‘skim’ low over the bare trees, rather than soar high into the 

sky. How does this part of the metaphor relate to old age?
 6 Why do you think the poet chose to set his poem in winter — ‘above a snow 

glaze’ — rather than in spring, summer or autumn?
 7 the birds are ‘buffeted’ by a ‘dark wind’.  What might the dark wind represent, or 

symbolise? Discuss your response with other members of the class.
 8 Does this metaphor make the poem more powerful by adding an extra layer of 

meaning? Explain your answer.

Going further
 9 Write your own poem featuring an extended metaphor. Some ideas have been 

provided below to get you started.

Topic Metaphor

Getting through a day at school Climbing a mountain

moving from childhood to adulthood Sailing across an ocean

Being an individual An animal creating a new home 

Figurative language in speeches
now that we know about figurative language devices such as repetition, hyperbole 
and metaphor, let’s see how they work together in a persuasive speech. the speech 
on the next page is written in a humorous tone to persuade readers of the wonderful 
characteristics of the pig.

Before you read the speech, your teacher may ask you to complete the following 
Ready to Read activities.

need tO KnOw
symbolism when people or 
things stand for something 
other than themselves 
— for example, a rose 
might symbolise beauty

Language link
Vocabulary choices
We can tell a great deal about the style and 
meaning of a text by examining the author’s 
language choices. For example, poets often 
use symbolism to enhance their writing. 
Symbols such as a key or a clock will have 
extra meaning attached. the key may be a 
symbol of a new opening or a fresh beginning; 
a clock could symbolise the passing of time. 

A storm might symbolise troubled times 
for characters in a story; a rainbow might 
symbolise a bright new beginning.

What different visual symbols could 
be used for each of these four pairs: 
morning/night, life/death, peace/war, 
home/away?

Quest
Symbolism

Knowledge Quest 2
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Pig power!
by Richard Yaxley
Hail the mighty pig! There can be no doubt that pigs are the world’s best 
creatures, both in terms of their loveliness and their lovability. Physically 
they are fabulous big pink cushions and just as cuddly. Pigs are also 
highly intelligent animals, best seen in their ability to build houses from 
bricks, grow hair on their chinny-chin-chin and cook wily wolves in 
warmish water. In fact, studies have shown that pigs are so smart, they 
can recognise their own name whenever their parents call them, which 
makes them more tuned in than most teenagers. Not only that, they 
are very calm. You don’t see pigs complaining about whether they’ve 
got a straight tail or a curly tail, now do you? They just get on with 
life, regardless of shape, size, colour or tail. And, to top it off, pigs are 
useful. They will eat anything: food scraps, garbage, old furniture, reality-
tv contestants — you name it, they’ll eat it! Munch munch munch, 
anything for lunch!

Pigs have been given a bad name by humans, which is very unfair 
considering the myriad of ways in which we use them. Their skin 
becomes a nicely polished briefcase or football; their hair is turned into 
piggy paintbrushes; their gooey inside-stuff is changed into luscious 
lipsticks and awesome eyeliner; and, for good measure, we carve up their 
legs, bellies, ribs, backs and the lining of their stomachs and eat the lot. 
So hail the mighty pig, because anyone who says that these marvellous 
mammals are not the world’s best creatures is talking a load of tripe!

1

5

10

15

20

the main idea of the speech is 
introduced immediately. (1)

Pigs are being compared to ‘big 
pink cushions’ — a metaphor. 
(3)

this section refers to a common 
story that readers or listeners 
will recognise, making the 
speech more appealing. (4–6)

the claim that pigs are ‘more 
tuned in than most teenagers’ is 
an example of hyperbole. (8)

alliteration (18,19)

the speech finishes with a pun, 
or play on words: tripe is the 
edible lining of a pig’s stomach 
and a word for rubbish. (22)

readY tO read …

 ● What is your favourite animal? Why?
 ● Can you name three facts you know about pigs?
 ● this speech suggests that pigs are the world’s best creatures. Before you read 

the arguments put forward by the writer, think about whether you agree.
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need tO KnOw
alliteration the repetition of 
a consonant sound for added 
effect — for example, rain 
rapping on a rusty red roof 

Activities . . . 

respOnding to the text
Getting started
 1 Did you find this speech humorous? Why or why not?
 2 Who do you think is the main audience for this speech?
 3 Has this speech changed your mind about pigs? Why or why not? What animal 

would you choose as the world's best creature? Why?

Working through
 4 the writer of ’Pig Power’ has used a range of figurative language devices. Find at 

least one example of:
a repetition
b hyperbole
c metaphor.

 Have these devices been used effectively? Why or why not?
 5 the speech also uses humour. How? Find at least one example and explain why 

it is humorous.
 6 the writer has used another poetic device known as alliteration: the repetition 

of a consonant sound for added effect. Find an example of alliteration in the 
speech.

 7 Which of the following best describes the tone and purpose of this speech?
a Serious — the writer wants to change readers’ opinions of pigs.
b Angry — the writer is annoyed that pigs have been so badly treated by 

humans.
c Comical — the writer wants readers to enjoy the words and jokes in the 

speech.
d inspirational — the writer genuinely believes in ‘these marvellous mammals’.
 Give reasons with your answer.

Going further
 8 Write your own short persuasive speech that contains examples of 

figurative language devices. Use one of the topics below, or create your own 
original topic.

Language link
parody
the term parody, which 
is related to irony, means 
to imitate someone or 
something in order to mock 
them or it. there are many 
examples from the world 
of film and television, such 
as the Scary Movie series, 
which mocked horror films; 
and the television series 
The Office, which mocked 
reality television with its style 
of apparently real people 
talking directly to the camera 
— known as mockumentary.

the mockumentary is a 
modern form of parody that 
presents non-real events 
in a real manner. An early 
mockumentary film was 
This Is Spinal Tap, which 
presented the fictional 
heavy-metal band Spinal 
tap as if they were real. in 
Australia, comedian Chris 
Lilley creates mockumentary-
style parodies such as We 
Can Be Heroes (about finding 
the Australian of the Year) 
and Summer Heights High, 
using characters such as 
mr G to mock the process 
of preparing for the annual 
school musical production.

the use of the 
mockumentary style can be 
highly persuasive. Audiences 
enjoy laughing at familiar 
ideas or issues; comedy has 
always been about treating 
serious matters un-seriously.

Find out more about 
parody by watching a 
mockumentary film or 
television series, and 
identifying how it sends up 
particular ideas or issues.

The best invention in the 
world is the toothbrush.

Babies have better 
lives than teenagers.

Figurative
language devices:

repetition
hyperbole
metaphor

Reading is 
more important 
than doing.

Money
means
happiness.
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Wordsmith . . .

wOrKing witH irOnY
One of the most powerful persuasive language tools that we have at our disposal is 
irony, or using words to mean the opposite of what they appear to mean.

As an example, imagine that you are about to play a game of tennis with a friend. 
Suddenly the weather turns bad: storm clouds roll in and it starts to rain. Your friend 
says to you: ‘Perfect day for tennis, isn’t it?’ He or she is being ironic, as follows:

 ● Literal meaning of the sentence — it is a perfect day on which to play tennis.
 ● Ironic meaning of the sentence — it is now an awful day on which to play tennis.

in this example of verbal irony, the actual meaning of the words is different from the 
stated or literal meaning.

Here are some examples of sentences that use the word ’irony’.
’It’s certainly an enchanting view,’ she said, her voice laden with irony as she looked out 
the window of the apartment at the brick wall.
Rose was clearly being ironic when she described her holiday with her parents as ‘an 
educational experience’.
In a strange irony, our local fire station burned down last night.
irony is a powerful persuasive tool because it makes audiences think about 

meaning. Can you spot the irony in these statements?
 ● the only way to stop that country from starting a war is to send in troops to fight 

them.
 ● the world needs to spend more on preventing world poverty.
 ● Our politicians can’t decide whether or not to form a committee for decision 

making.

OVer tO YOu …

1 now look at these signs. What is ironic about each one?

2 Use your web browser to find more ironic statements. make a list and decide which 
are the most ironic, and why.

Quest
irony

Knowledge Quest 2

My view . . .
Do you think that using figurative language devices is an important part of 
writing and speaking persuasively? Would you prefer to listen to a speech that 
includes these devices? Why or why not? Revisit the definition of persuasion that 
you wrote and decide if it needs any adjustment.
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need tO KnOw
pathos persuasive speaking 
techniques designed to appeal 
to the emotions of the audience

emphasis adding power or 
stress to a particular word or 
phrase for effect

tone the emotion with which 
words or phrases are spoken

pace how slowly or quickly we 
speak

pause stopping briefly within 
the speech to allow an idea 
to sit within the minds of the 
audience

gesture using hands to 
emphasise an idea or point

Names
In conclusion, ladies and gentlemen, it is clear that 
while sticks and stones can break your bones, names 
can hurt you in a far more dangerous manner. As 
we have seen, sticks and stones are hard objects 
that, when propelled with force, may injure a 
vulnerable organism, such as a human. We might 
say the same of any hard object: a pelted kettle or 
a thrust toothbrush. However, the issue here is not 
the hardness or softness of the object — it is the 
intent with which it is used. A nasty name, delivered 
with malicious intent, will inflict an emotional scar 
that lasts far longer than any bruise from a stick or 
cut from a stone. Emotions run deeper than skin; 
they sit beyond muscle, beyond blood. To use a 
war-time analogy, nasty names are bombs, bombs 
that suddenly explode, bombs that, after the smoke 
clears, leave a lifetime of aftershock and uncertainty.

Slow pace to provide greater 
impact on key line

Clearly emphasise these words 
to stress the point being made. 

tonal variation used to 
highlight the seriousness of the 
issue in this key line

Pause before saying this to 
allow the initial idea about 
emotions to sink into the 
audience’s mind.

Gesture used to  
reinforce the point  
that name-calling  
can occur  
suddenly and  
without warning

 

   persuasiVe speaKing tecHniques
How can we speak to influence others?
the ancient Greeks, who originated rhetoric, used the term pathos to label those 
techniques used to persuade people by appealing to their emotions. Pathos can be 
achieved by using emphasis, varying tone, changing pace, adding in pauses, or 
adding in gestures.

Below is a paragraph of rhetoric from a speech about a well-known saying:

5.3

Names
In conclusion, ladies and gentlemen, it is clear that while sticks 
and stones can break your bones, names can hurt you in a far more 
dangerous manner. As we have seen, sticks and stones are hard 
objects that, when propelled with force, may injure a vulnerable 
organism, such as a human. We might say the same of any hard 
object: a pelted kettle or a thrust toothbrush. However, the issue 
here is not the hardness or softness of the object — it is the intent 
with which it is used. A nasty name, delivered with malicious intent, 
will inflict an emotional scar that lasts far longer than any bruise 
from a stick or cut from a stone. Emotions run deeper than skin; 
they sit beyond muscle, beyond blood. To use a war-time analogy, 
nasty names are bombs, bombs that suddenly explode, bombs that, 
after the smoke clears, leave a lifetime of aftershock and uncertainty.

While this passage has been written to include a range of persuasive language 
devices, it will be even more effective if it is spoken with pathos or emotional appeal. 
the speech is reproduced again below, this time with different speaking techniques 
noted, as if it were a script for performance.
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Activities . . . 

eVaLuating and respOnding to a speech
Getting started 
 1 What is the well-known saying that forms the main topic of  

this speech?
 2 is this the whole speech? How do you know?
 3 Find meanings for these powerful words: 

● propelled
● vulnerable
● organism
● pelted
● malicious
● analogy
● aftershock.

 4 in pairs, read the speech aloud — one reads and one listens. then swap. How 
different were the two readings?

Working through
 5 Look at the annotations about speaking techniques in the passage on page 151. 

A number of key words or phrases have been underlined:
● provide greater impact
● emphasise
● highlight
● sink into
● reinforce.

 What do these words or phrases have in common? What does this tell us about 
the specific purpose of speaking techniques?

 6 Based on what you have already learned in this unit, match the following 
phrases with the correct persuasive language device.

Phrases Language device

a pelted kettle or a thrust toothbrush metaphor

nasty name hyperbole

nasty names are bombs  .  .  .  that suddenly explode from 
nowhere

repetition

they sit beyond muscle, beyond blood alliteration

Going further
 7 Rewrite the speech, arguing the opposite case and using similar persuasive 

techniques. Alternatively, hold a class debate on the topic.
 8 Practise using persuasive speaking techniques by reading through this speech 

aloud. Would you change any of the suggested techniques and add in some of 
your own?

 9 Write the conclusion for a persuasive speech based on the well-known saying 
’Desperate times call for desperate measures’ or ’the end justifies the means’. 
model it on the sample conclusion on page 151, and annotate it with similar 
speaking techniques.
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Activities . . . 

respOnding to gesture
Working through
 1 Below are four images of hand gestures.

A B

C

D

a Write down a single word that describes each of the hand gestures.
b match each hand gesture (A, B, C, D) to the following statements:

Gesture Statement

if everyone is prepared to believe in this idea, we can improve.

this is a small idea now but it can quickly grow.

What an excellent idea — let’s do it!

i’m giving you this idea because i want to see it work.

Going further
 2 Develop your own hand gesture(s) for these statements:

a We need to stop and think.
b i believe in this. We can do it!
c Everyone here can benefit from this idea.
d Outside, it is cold. in here, where we are, it is warm, because we make it warm.
e there is no room for narrow thinking.

Using gesture and body language
the use of gesture — in particular hand gestures — and body language can 
significantly enhance an effective piece of rhetoric. Some of the more common 
reasons for gesturing include:

 ● to emphasise the importance of a word, phrase or point
 ● to show the relationship that exists between two ideas
 ● to ‘shape’ a particular idea
 ● to point to a person or place
 ● to highlight the emotions of the speaker.

For example, a speaker wishing to emphasise the importance of a word might draw 
a line in the air as the word is spoken, like an invisible underline. Another speaker might 
connect two ideas by bringing their hands together. A speaker who wishes to make the 
audience think hard about their ideas might point to members of that audience.

Language link
gesture and 
cultural identity
People of all cultures 
communicate by using 
gestures. However, 
some gestures do not 
have the same meaning 
across different cultures. 
For example, while it is 
acceptable in Australia to 
motion for someone to 
‘come here’ by beckoning 
with your index finger, other 
cultures regard this gesture 
as insulting. Similarly, 
making a circle with your 
thumb and forefinger 
signifies ‘okay’ in our culture, 
whereas people from other 
cultures may interpret 
this as meaning ‘you are 
worthless’.

Even a simple smile can 
be interpreted differently. 
in some places in the 
world, a smile denotes 
embarrassment or 
uncertainty, rather than 
happiness. People from such 
cultures who are not smiling 
are not being impolite; they 
simply don’t see the need 
to smile.

Find out more about the 
interpretations of gestures 
in different cultures. Is it 
important to know this 
kind of information? Why 
or why not?

need tO KnOw
body language the non-
verbal communication signals 
that we send with our bodies
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What makes a great speech?
Rhetoric can be used as a persuasive tool for a vast range of purposes and audiences 
in everyday life. However, it is in the world of politics where rhetoric becomes a 
particularly powerful aspect of communication. Politics is based on persuading other 
people — whether they are other politicians, or voters from the general population — 
that your message, policy or idea is the best for that time and place. 

The apology speech
One of the most significant political acts of recent times in Australia was the Apology 
speech, delivered by former Prime minister Kevin Rudd on 13 February, 2008. this 
speech was designed to acknowledge the poor treatment of indigenous Australians 
throughout our colonial history, and to apologise for this treatment on behalf of all 
non-indigenous Australians.

there is a clear structure to this speech that moves it from acknowledging the ‘past’ 
in the first section to highlighting the ‘future’ in the second section. the middle section 
focuses on the acceptance of the apology and the ‘healing of the nation’, making the 
structure of the speech as follows.

Mistakes of the past/Apology heals/Better future for all

Before you read the Apology speech, your teacher may ask you to complete the 
following Ready to Read activities.

readY tO read …

Scan the text and rate it as having either an easy, medium or hard 
reading level. Consider unfamiliar words, density of paragraphs and 
length of sentences in your rating. List words you do not know and 
find their meaning before you begin to read. 

1

5

The Apology
by Kevin Rudd
I move that today we honour the Indigenous peoples of this land, the 
oldest continuing cultures in human history.

We reflect on their past mistreatment.
We reflect in particular on the mistreatment of those who were Stolen 

Generations — this blemished chapter in our nation’s history.
The time has now come for the nation to turn a new page in Australia’s 

history by righting the wrongs of the past and so moving forward with 
confidence to the future.

the main topic of the speech 
is introduced in the opening 
sentence. (1)

the repeated use of ‘we’ makes 
the audience feel that they are 
part of what is being said. (3)

the term Stolen Generations 
refers to indigenous children 
who were taken from their 
families and relocated to non-
indigenous foster families in 
order to ‘ready’ them for white 
society. (4–5)

metaphor (6–7)
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We apologise for the laws and policies of successive Parliaments and 
governments that have inflicted profound grief, suffering and loss on 
these our fellow Australians.

We apologise especially for the removal of Aboriginal and Torres 
Strait Islander children from their families, their communities and their 
country.

For the pain, suffering and hurt of these Stolen Generations, their 
descendants and for their families left behind, we say sorry.

To the mothers and the fathers, the brothers and the sisters, for the 
breaking up of families and communities, we say sorry.

And for the indignity and degradation thus inflicted on a proud people 
and a proud culture, we say sorry.

We the Parliament of Australia respectfully request that this apology 
be received in the spirit in which it is offered as part of the healing of 
the nation.

For the future we take heart; resolving that this new page in the history 
of our great continent can now be written.

We today take this first step by acknowledging the past and laying 
claim to a future that embraces all Australians.

A future where this Parliament resolves that the injustices of the past 
must never, never happen again.

A future where we harness the determination of all Australians, 
Indigenous and non-Indigenous, to close the gap that lies between us 
in life expectancy, educational achievement and economic opportunity.

A future where we embrace the possibility of new solutions to enduring 
problems where old approaches have failed.

A future based on mutual respect, mutual resolve and mutual 
responsibility.

A future where all Australians, whatever their origins, are truly equal 
partners, with equal opportunities and with an equal stake in shaping 
the next chapter in the history of this great country, Australia.

the group known as 
indigenous Australians refers to 
people from all over Australia, 
as well as those from the islands 
of the torres Strait. (12–13)

Repetition: we say sorry (16,18)

to degrade means to make 
someone’s quality of life worse 
than it was before. (19)

more repetition 
(27,28,30,34,35,37)

indigenous Australians are likely 
to die at a younger age, have 
less opportunity for a good 
education and less chance of 
securing a good job than non-
indigenous Australians. (31–32)

Use of powerful words and 
repetition (35–36)

the speech closes with an 
appeal to ‘all Australians’, 
thus uniting indigenous and 
non-indigenous people. (37)

Use The Apology weblink 
in your eBookPLUS to 
watch Kevin Rudd present 
the national Apology.SAMPLE

 E
VALU

ATIO
N O

NLY



156 English is … Year 8

Activities . . . 

interpreting and anaLYsing the text
Getting started
 1 When you say sorry to someone, how do you feel?
 2 What does the word ‘indigenous’ mean?
 3 there are a number of complex words and phrases in this speech. Write down 

any that you are unsure of, and find out their meanings.

Working through
 4 there are several other examples of repetition throughout the Apology speech. 

What are they? Why have those particular words or phrases been highlighted?
 5 in the first half of the speech, the image of  ‘broken families’ dominates.

a What is meant by this term?
b Find examples of words or phrases that support this.

 6 Describe the overall tone of the speech. Consider words such as optimistic, 
reflective, sad, apologetic, humble, inspiring, diplomatic or conciliatory.

 7 Examine the use of nouns in both halves of the speech. in the first half, you should 
find many nouns with negative connotations (the past) as opposed to nouns with 
positive connotations (the future) in the second half. Draw up two columns and 
make a list for each connotation. the first examples have been done for you.

Negative nouns (the past) Positive nouns (the future)

grief heart

suffering determination

 8 View the Apology online. make notes on how Kevin Rudd delivers the speech 
using a range of persuasive devices, such as:
● pace
● tone
● emphasis.

 9 Does this speech set out to blame any person or group for the past 
mistreatment of indigenous Australians? Explain your answer with quotes from 
the text.

Going further
10 Compare the Apology speech with martin Luther King’s ‘i have a dream’ speech. 

make a list of similarities between the two speeches in terms of:
a rhetorical devices
b content or ideas.

11 in a small group, draw a diagonal line from left to right about 6 cm in length. 
Place the following words at points along the line according to how strong their 
meaning is.

 sorry, contrite, ashamed, remorseful, repentant, apologetic, penitent
Note: you may need to use a dictionary to help with the definition of these 

words.
Discuss within the group to reach a consensus (agreement) about how the 

words should be ranked up the line (known as a ’cline’).

Literature link
How texts represent 
groups in society
People belong to different 
racial, cultural and social 
groups. For example, Luc 
might be an Australian boy 
with Vietnamese parents 
who enjoys playing club 
football. Zina is originally 
from Central Africa; she has 
friends in melbourne but 
lives in country nSW where 
she studies nursing. Both 
Luc and Zina belong to a 
range of groups, as many 
people do. membership of 
those groups affects how we 
interpret different texts that 
we might read, see or hear.

For example, an indigenous 
person from a remote 
northern community is likely 
to have different feelings 
about the Apology speech 
than a non-indigenous 
person from a large coastal 
city. A recent immigrant 
from Asia or a second-
generation European living 
in Australia may also have a 
different interpretation.

We can see from this that 
texts do not have fixed 
meanings. the reader of 
the text will bring their own 
level of meaning, depending 
on group membership and 
personal experiences.

Of what racial, cultural 
or social groups are you 
a member? How have 
these groups shaped 
you as a person? Do 
you feel strongly about 
your membership of any 
particular group? Why or 
why not?
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How have great writers such as Shakespeare used rhetoric?
Great writers create great characters. By allowing these characters to speak rhetorically, 
the writer can highlight a particular idea or issue.

William Shakespeare was one of the world’s great writers, highly skilled at giving his 
characters the language and techniques of persuasion. Let’s look at an example from 
the play Henry V.

Henry is King of England. He and his army have invaded France, their great enemy. 
After months of battle, they have finally reached a place called Agincourt. there, the 
French army awaits, outnumbering Henry’s army by five to one. On the morning of the 
battle, Henry gives the following speech to his troops, inspiring a remarkable victory.

Notes:
 ● Saint Crispian’s Day was a day of celebration that used to occur on 25 October.
 ● Bedford, Exeter, Warwick, talbot, Salisbury and Gloucester are the names of 

noblemen who fought in the army alongside King Henry.

Original
This day is call’d the feast of Crispian.

He that outlives this day, and comes safe home,
Will stand a tip-toe when this day is nam’d,
And rouse him at the name of Crispian.
He that shall live this day, and see old age,
Will yearly on the vigil feast his neighbours,
And say ‘To-morrow is Saint Crispian.’
Then will he strip his sleeve and show his scars,
And say ‘These wounds I had on Crispian’s day.’
Old men forget; yet all shall be forgot,
But he’ll remember, with advantages,
What feats he did that day. Then shall our 

names,
Familiar in his mouth as household words —

Harry the King, Bedford and Exeter,
Warwick and Talbot, Salisbury and Gloucester —
Be in their flowing cups freshly rememb’red.
This story shall the good man teach his son;
And Crispian Crispian shall ne’er go by,
From this day to the ending of the world,
But we in it shall be remembered —
We few, we happy few, we band of brothers;
For he to-day that sheds his blood with me
Shall be my brother; be he ne’er so vile,
This day shall gentle his condition;
And gentlemen in England now-a-bed
Shall think themselves accurs’d they were not 

here,
And hold their manhoods cheap whiles  

any speaks
That fought with us upon Saint  

Crispian’s day.

Adapted to Modern English
Today is Saint Crispian’s Day.

Any man who survives this battle today and goes 
safely home, will stand tall and proud whenever 
Saint Crispian’s Day is celebrated.

Any man who lives through today and gets to 
old age will, each year, celebrate with his friends 
and family, saying ‘Tomorrow is Saint Crispian’s 
Day’ before rolling up his sleeves, showing his 
scars and saying ‘These are the wounds I received 
in the famous battle on Saint Crispian’s Day’.

Even though old men tend to forget things, that 
man will always fondly remember the great deeds 
he did in battle on that day.

And he’ll say all of our names that he knows so 
well and fought with — Harry the King, Bedford 
and Exeter, Warwick and Talbot, Salisbury 
and Gloucester — all remembered as if it had 
happened yesterday.

He’ll teach the heroic stories of the battle to his 
son so that Saint Crispian’s Day will never pass, 
from now until the end of the world, without all 
of us being remembered.

We might be few but we are together; we are a 
band of brothers.

Any man who sheds his blood with me today is 
my brother, no matter who he is.

And those rich gentlemen sleeping in England 
will hear eventually of our deeds and think 
themselves cursed that they were not here.

And they will consider themselves lesser  
men in the company of any man who  
fought with us on Saint Crispian’s Day.
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Activities . . . 
understanding the text
Getting started
 1 Develop your understanding of Henry’s speech by:

a reading the adapted version of the speech
b looking at Kenneth Branagh (as Henry V) delivering the speech on Youtube
c reading the original version when you are familiar with the main ideas.

Working through
 2 Henry imagines the future for the soldiers by putting images in their minds 

of how their lives will be different if they win the battle. What images does he 
create?

 3 What promises does he make to the soldiers about:
a their own reputations
b their relationship with him, the King?

 4 How does this line use rhetoric: ‘We few, we happy few, we band of brothers’?
 5 the soldiers of the day were mainly men without land or money who joined 

the army as a way of providing for their families. How would Henry’s argument 
about the ‘gentlemen in England’ have appealed to these soldiers?

respOnding to the text
Working through
 6 Work in small groups. Using either the original or the adapted text, break the 

speech into sections, with each member of the group taking responsibility for 
one section. Practise delivering the speech in a persuasive manner, using tone, 
emphasis, gesture, pace, pause and body language, and present to the class.

Going further
 7 Rewrite the speech in a modern context, as if a present-day commander is 

preparing his men for battle in a contemporary conflict such as Afghanistan.

Use the Henry V weblink 
in your eBookPLUS to 
see Kenneth Branagh 
delivering the speech.

SAMPLE
 E

VALU
ATIO

N O
NLY



 Unit 5  Hearts and minds 159

Quest
Subject and 
predicate

Knowledge Quest 2

Wordsmith . . . 
cLauses
One way of improving our writing skills, and therefore our ability to write effective 
rhetoric, is by varying and manipulating sentence structure. to do this, we need to 
know about clauses.

Clauses create meaning in sentences. there are three types:
 ● The independent or main clause

this is a combination of the subject (or main topic) of a sentence and its predicate 
(information about the subject, including a verb). it is independent because it already 
has meaning and can therefore stand alone. For example:

The tall man [SUBJECt] bumped his head on the doorway [PREDiCAtE]. Bumped is the 
verb.

 ● The dependent or subordinate clause
this clause provides extra information to the main clause but cannot stand alone. 

For example:
The man bumped his head on the doorway [mAin CLAUSE] because he was so tall 
[DEPEnDEnt CLAUSE]. 

 ● The embedded clause
this clause provides extra information from inside the structure of another clause. 

For example:
The man who was tall [EmBEDDED CLAUSE] bumped his head on the doorway.
in this case, the clause is placed within the main clause; therefore, it is embedded.

 1 identify the clause type — either independent or dependent — underlined in each 
of the following sentences, taken from the Apology speech.
a today we honour the indigenous peoples of this land, the oldest continuing 

cultures in human history.
b For the pain, suffering and hurt of these Stolen Generations, their descendants 

and for their families left behind, we say sorry.
c to the mothers and the fathers, the brothers and the sisters, for the breaking up of 

families and communities, we say sorry.
d We today take this first step by acknowledging the past and laying claim to a 

future that embraces all Australians.
2 identify the embedded clause in the following sentence.
 We say sorry, for the breaking up of families and communities, to the mothers and 

the fathers, the brothers and the sisters.

OVer tO YOu …
Find a piece of writing such as a media article, a passage from a novel or a section of 
a speech. identify the different clause types in the writing. is there a variety in the way 
the clauses are put together, or are the sentences all the same? Does the organisation 
of the sentences make the writing more or less effective?

My view . . .
What are the most important aspects of making a great persuasive speech? Make 
a checklist then put the aspects in order, from the start of speech-making to the 
finish. Check the definition you wrote of the word persuasion at the start of this 
unit and adjust if necessary to reflect what you now know.
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cOmpOse and create
productive focus: speaking and creating

Persuade in everyday situations
Work in pairs to create a conversation between two people based on one of the 
following everyday situations. Write the conversation as a script, using the model on 
page 133 to help you, then rehearse and present to the class.

Parent and child — child 
asking for a special Christmas 
present

Teacher and student — 
student avoiding a detention

Director and actor — actor 
taking on dream role

Salesperson and customer — 
customer trying to reduce the 
price on an item

Friend and friend — going to 
a party tonight

Use this process to create the conversation:
 ● Decide which everyday situation you are going to use.
 ● Develop the two characters: give them names, ages and some basic background.
 ● Review the ways in which persuasion occurs in everyday conversations by returning 

to the first and second sub-units of this unit.
 ● Draft a script of the conversation, making sure that each character tries to persuade 

the other to their point of view.
 ● Read the script aloud, making notes about any sections that need further work.
 ● Redraft the script, practise speaking it aloud then present it to the class.

Some key points to remember
 ● Your purpose is to show your understanding of persuasive language and style 

within the text type of a script.
 ● Your focus is on an everyday situation, so you will need to use ideas and language 

that are appropriate to that situation.
 ● Your audience is your class, so you will need to write and present a conversation that 

can be understood and enjoyed by that audience.
 ● Your task includes both writing and presenting.

1

Use the assessment 
criteria rubric to guide 
you through your 
chosen task.
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Persuade in advertising
Create two contrasting advertisements for radio, or a magazine or webpage. the 
advertisements refer to the same product or event; however, one will present that 
product/event in a positive light, the other in a negative light. Use figurative language 
devices and visuals to achieve this effect.

Fish Jam: a new toast spread 
made from processed fish 
pieces

Sky High: a backpack with 
foldable wings that allows its 
wearer to fly

Infinitee: a T-shirt that acts 
like a mirror and reflects 
wherever the wearer happens 
to be

World Blues: a carnival for 
people who love the colour 
blue

Altern-Ate: an event for people 
to find out about alternative 
eating (vegetarianism, veganism, 
gluten-free meals etc.)

Use this process to create the advertisements:
 ● Decide which task and product/event you are going to focus on.
 ● Create information about the product/event including positive and negative aspects.
 ● Review your understanding of figurative language by using pages 141–50.
 ● Brainstorm ways in which various figurative language techniques can be used to 

highlight the positive and/or negative aspects of the product/event.
 ● Create or search for images that could be used for advertising purposes.
 ● Draft either your sequence of radio advertisements, or your contrasting magazine/

webpage advertisements.
 ● Ask a partner to view or listen to your work, and perhaps come up with other 

creative ways of presenting the information.
 ● Create your final copy, either as recordings or digital images.

Some key points to remember
 ● Your purpose is to show your understanding of persuasive language and style 

within the text type of radio, magazine or website advertisements.
 ● Your focus is on a product or event, so you will need to use ideas and language that 

are appropriate to that product or event.
 ● Your audience is potential customers, so you will need to present advertisements 

that aim to persuade that audience.

2

Use the assessment 
criteria rubric to guide 
you through your 
chosen task.
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Persuade in a speech
Work individually to plan, create and present a rhetorical speech for an audience. 
Choose your own topic or use one of the contexts given below. if you choose your own 
topic, aim for an issue about which you feel strongly.

 ● Persuade shoppers to buy the amazing new invention, the Grob-Gobbler.
 ● Persuade your friends that they should sky-dive with you (or any other extreme 

sport).
 ● Persuade members of the public that your boss, max E. mumm, would make a 

brilliant King of Australia.
 ● Persuade people in an art gallery that a strange painting is a superb piece of 

artwork.
 ● Persuade your school’s administration team to change the school uniform.

Use this process to create the rhetorical speech:
 ● Decide upon your topic.
 ● Brainstorm arguments that you can use to support your point of view.
 ● Develop a structure for your rhetorical speech, using the Apology speech on 

pages 154–5 as a model to assist you.
 ● Write out each of your main arguments as body paragraphs.
 ● Review your understanding of figurative language using pages 141–50.
 ● Rework your body paragraphs to include figurative language and other rhetorical 

devices.
 ● Write your introduction and conclusion, making sure that, in each case, the main 

arguments of your speech are listed or summarised.
 ● Review your understanding of persuasive speaking devices using pages 151–8
 ● Practise delivering your speech using a range of persuasive speaking techniques 

such as pause, emphasis, gesture, pace and tonal variation.
 ● Present your speech, either live or digitally recorded as a film file.

Some key points to remember
 ● Your purpose is to show your understanding of persuasive language and speaking 

within the text type of a rhetorical speech.
 ● Your focus is on a topic or issue, so you will need to use ideas and language that are 

appropriate to that.
 ● Your audience will vary according to your chosen topic or issue, so you will need to 

present a rhetorical speech that aims to persuade that audience specifically.

3

? Self-evaluation . . .
1 What would you like to learn more about after completing this unit?
2 What skills in this unit were you good at? What skills do you need to improve?
3 Did you find any new ways to learn during this unit? What were they?
4 Have you learned any writing and/or speaking techniques during this unit?

Worksheet 5.1
doc-10115

Worksheet 5.2
doc-10116

Worksheet 5.3
doc-10117

INDIVIDUAL pAthwAys 

Use the assessment 
criteria rubric to guide 
you through your 
chosen task.
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