
TOPiC 4 INTERCONNECTIONS

    19.1  Overview 
 19.1.1 Introduction 
  Trade, in the form of buying, swapping, selling and giving goods and 
services, is a driving force that interconnects people and places all 
over the world. Trade has gone on ever since human societies existed. 
In contrast, international aid is a modern phenomenon, although countries 
have always had internal programs to help those in need. Trade and aid 
can bring people together to share the Earth’s resources, but there can 
be problems when those resources are limited and, potentially, negative 
consequences for the environment. The big question is how to organise 
trade and aid so that it fosters social justice and is fair and sustainable.      

   Starter questions 
1    What goods and services do you need to support your lifestyle? Think about 

your everyday life at home, at school, and in sport, recreation and hobbies. 
2    Where do you access your goods and services? To what extent do you obtain 

goods and services online? 
3    From what you know, do you think all trade that occurs in the world today is 

fair? How can fair trade and aid make the world a better  place  for all?   

   Inquiry sequence 
Syllabus outcomes 
— textbook 

Syllabus outcomes — 
scaffolded worksheet

19.1 Overview
19.2 How does trade connect us?
19.3 SkillBuilder: 
Constructing and 
describing a fl ow map  
19.4 How does trade connect 
Australia with the world?
19.5 How is food traded 
around the world?
19.6 SkillBuilder: 
Constructing multiple line 
and cumulative line graphs
19.7 How are markets 
and factories linked?
19.8 How is Singapore 
linked to other places?
19.9 How has international 
automotive trade changed?
19.10 Are global players altering 
the industrial landscape?
19.11 Why is fair trade important?
19.12 Why does Australia 
give foreign aid?
19.13 Illegal wildlife

19.14 Review

  Key terms

ONLINE ONLY

ONLINE ONLY

ONLINE ONLY

ONLINE ONLY

ONLINE ONLY

      CHAPTer 19

Buy, swap, sell 
and give

  Container terminals, Hong Kong, China   
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Watch this video
cerum ad experibus solecat 
inullicimus. Equi, dolor quassimi
Searchlight iD: eles-1584

Watch this video  
 Trading places        
  Searchlight iD:   eles-1724    
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4 Geoactive 1 NSW for the Australian Curriculum Stage 4

19.2 How does trade connect us?
19.2.1 Trade in goods and services
The system of trade has been around for a long time. Its earliest form was bartering at local 
markets. Merchants also used land and sea routes to access markets in foreign lands and 
exchanged goods for payment. Today we have a highly sophisticated, large-scale, global system 
of trade. A modern example of the interconnection of trade is the production of the Airbus 
A380. To construct this plane, component parts must be purchased from different countries and 
transported over land and sea to reach their final assembly place in Toulouse, France (see figure 1).
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Source: Data from Wikmedia Commons, User: Steff. Map drawn by Spatial Vision. 

Transport by roll-on/roll-off

Transport by barge

Transport by road convoy

Construction

Logistics

Key

0 300 600 km

Figure 1 The component parts routes of the Airbus A380

Source: Data from Wikmedia Commons, User: Steff. Map drawn by Spatial Vision.

Trade connections in Australia
Throughout Australia and your local area, a system of trade and interconnection occurs. A visit to a 
local market will reveal a range of goods and services on offer from global, national, regional and local 
source areas, as shown in figure 2.

up, up and away
Use this interactivity 
to learn more 
about how the 
manufacturing of 
planes connects 
places.
Searchlight iD: 
int-3339

c19BuySwapSellAndGive.indd   4 8/4/16   5:21 PM

UNCORRECTED P
AGE P

ROOFS



Chapter 19 Buy, swap, sell and give 5

  Goods and services, of which there are many, are generated by either 
 processing Earth’s resources or people doing things for each other. 

 A good can be an item as simple as a loaf of bread or it can be as com-
plex as a motor car. 

 A service is not something you can hold in your hand; examples 
of services are edu cation in a school or the advice a doctor gives 
a patient. What types of goods and  services do you use to support 
your  lifestyle?         

 As seen in � gure 5, the processing of a resource into more com-
plex goods can be a series of transitions, in which there is   value 
adding   at each level of industry (that is, its value increases). An 
important consideration in the production of goods and services 
is the impact on the environment. 

 Fieldwork visit to a farmer’s market 
     Aim: 
 To investigate the   interconnections   between   places   and your 
local area 
 Task: 
 Find out when and where markets, or the local show, take place in 
your town or suburb. 
a    Investigate the source regions for the produce sold at the market. 

You can make a list of the locations by talking to the stall holders or 
taking photographs of the signs promoting the goods.  

b   Are any of the products made using   sustainable   methods?  
c   What are the advantages to customers from buying at this market?   
 On your return to school: 
a    List the produce that was local in origin; i.e. 0–50 kilometres away.  
b   List the produce that was sourced from areas greater than 50 

kilometres away from the market.  
c   Select one product sold at the market that is sourced from a 

different   environment  . What is the   environment   like where this 
product comes from?   

FOCUS ON FIELDWORK

Farmers Market
✓  Where held?
✓  How often?

Observations
✓  Tally of produce for sale

    

✓  Source area of produce
✓  Customer numbers
✓  Photographs of:
     – Products being sold
     – Interesting scenes at the market

Interview
✓  Reason for seller attending this
     market
✓  Interesting points?   

Plants

IIII IIIII IIII

Dairy Fruit

  FIGURE 3  Regional produce at a city market    FIGURE 4  Henty machinery � eld day  

value adding  
processing a material 
or product and 
thereby increasing 
its market value

LOCAL

REGIONAL

NATIONAL

GLOBAL

  FIGURE 2  The scale of production found at a local market: global products, 
Fair Trade goods from Nepal; national products, beef and livestock products 
from all states of Australia; regional products, fresh fruits and vegetables from 
the Hunter Valley; local products, honey from local bees.  
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6 Geoactive 1 NSW for the Australian Curriculum Stage 4

geOskills TOOLBOX 

 Flow maps 
 Flow maps show the movement and the volume of movement between places and environments. 
In fi gure 9, arrows indicate the direction of the freight fl ow between   places  . The arrow connecting 
the Hunter region and Newcastle is widest and indicates a large volume of traffi c (100 million tonnes 
per year) between these two places. A fl ow map of student movements between school and each 
individual’s home would reveal the locations that most students travel from and to each day. 
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  Figure 9  Inter-regional freight fl ows for NSW during 2011  

Source: Transport for New South Wales and Australian Bureau of Statistics.

  Figure 7  Cranes lift and stack shipping containers.    Figure 8  Road trains transport fuel.  

   Interstate business   
 A heavy concentration of Australia’s settlement in the south-east has led to a strong trade connection 
between major urban, regional and interstate   places   (see fi gure 5). Freight companies transport raw 
materials such as fresh agricultural produce (  primary   industry) to locations that process the raw 
materials into a more useful product (  secondary   industry). Manufactured goods are distributed to 
shops for sale (  tertiary   industry). Th en the information that is gathered by companies is used for 
marketing purposes (  quaternary   industry). 

Primary Secondary QuaternaryTertiary

  Figure 5  Four levels of industry  

  Freight is transported around Australia using rail, road, air and shipping. Major ports are used to 
link land-based (rail and road) and sea-based transport systems. Many global trade links are accessed 
through ports. When international shipping containers arrive in ports, they are transferred to road 
and rail transport for distribution within Australia.                   

  Figure 6  Coal is a bulky product to transport.  

primary  involved in 
the gathering of natural 
resources, such as 
iron ore and timber, 
or activities such as 
farming and fi shing

secondary  making 
raw materials into a 
more useful product; 
for example, making 
timber tables

tertiary  selling 
goods and services; 
for example, a 
furniture business

quaternary  gathering 
information about an 
industry; for example, 
marketing furniture.
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Chapter 19 Buy, swap, sell and give 7

geOskills TOOLBOX 

Flow maps
Flow maps show the movement and the volume of movement between places and environments. 
In figure 9, arrows indicate the direction of the freight flow between places. The arrow connecting 
the Hunter region and Newcastle is widest and indicates a large volume of traffic (100 million tonnes 
per year) between these two places. A flow map of student movements between school and each 
individual’s home would reveal the locations that most students travel from and to each day.
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Figure 9 Inter-regional freight flows for NSW during 2011

Source: Transport for New South Wales and Australian Bureau of Statistics.

Figure 7 Cranes lift and stack shipping containers. Figure 8 Road trains transport fuel.
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8 Geoactive 1 NSW for the Australian Curriculum Stage 4

ACTiViTieS

  uNDerSTAND 
1    What reasons can you suggest as to why 

goods and services are traded? 
2    Name the four levels of industry, and give an 

example of a good as it moves through the 
production process.   

 eXPLAiN 
3    What reasons can you suggest why component 

parts of the Airbus A380 must come from 
different   places   (countries)? 

4    Explain what is meant by the term  value 
adding , as a product moves through the four 
levels of industry. Choose a product such as 
wheat or timber.   

 APPLY  
5    What are the factors that attract customers to a 

farmers market? 
6    Prepare a poster to advertise a local farmers 

market and a farmers market in Port Moresby, 
in Papua New Guinea. What are the differences 
in the type of produce available?   

Digital documents

 19.3 SkillBuilder: Constructing and 
describing a flow map 
  What is a fl ow map? 
 A fl ow map is a map that shows the movement of people or objects from one place to 
another. Arrows are drawn from the point of origin to the destination. Sometimes these 
lines are scaled to indicate how much of the feature is moving. Thicker lines show a larger 
amount; thinner lines show a smaller amount. 

 

0 500 1000 km

Northern
Territory

Queensland

A.C.T.

Victoria

Tasmania

New
South
Wales

South Australia

Net interstate migration, 1996–2001

Western Australia

Note: migrations of less than 1000 not shown

More than 10 000

5000 to 10 000

2000 to 5000

1500 to 2000
1000 to 1500

Source: MAPgraphics Pty Ltd, Brisane
  

  eLesson  
 Watch this video to learn how 
to construct and describe a 
fl ow map. 

     
  Searchlight iD:   eles-1741  

Source: MAPgraphics Pty Ltd, Brisane

ONLINE ONLY

  interactivity  
 Try this interactivity to learn 
how to construct and describe 
a fl ow map. 

     
  Searchlight iD:   int-3359  
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Chapter 19 Buy, swap, sell and give 9

   19.4  How does trade connect 
Australia with the world? 
 19.4.1 Australia’s trade organisation 
  Australia is one of the 162 members of the World Trade Organization (WTO), which covers 95 per cent 
of global trade. The organisation promotes free and fair trade between countries and, since 2001, its 
Doha Development Agenda has aimed to help the world’s poor by slashing   trade barriers   such as 
tariffs, quotas and farm subsidies.   

 Th e Australian Department of Foreign Aff airs and Trade (DFAT) coordinates trade agreements on 
behalf of the Australian Government, and the Australian Trade Commission (Austrade) promotes the 
export of goods and services. About 70 per cent of Australia’s trade is with the member countries of 
the Asia–Pacifi c Economic Cooperation (APEC) forum. 

trade barriers  
government-imposed 
restriction (in the form 
of tariffs, quotas and 
subsidies) on the free 
international exchange 
of goods or services

Figure 1  People involved with trade        
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10 Geoactive 1 NSW for the Australian Curriculum Stage 4

Free Trade Agreements have been negotiated by Australia with a number of countries in the Asia–
Pacific region. The Trans Pacific Partnership also creates opportunity for trade.

AUSTRALIA

MALAYSIA

BRUNEI DARUSSALAM

NEW ZEALAND

CHILE

PERU

MEXICO

UNITED STATES
OF AMERICA

CANADA

JAPAN

VIETNAM

Trans-Paci�c Partnership nation

Trade links

Key

15000 3000 km

Source: Spatial Vision

Figure 2 Trans-
Pacific Partnership 
trade links

19.4.2 Australia’s trading partners
China, Japan and the United States were Australia’s top three trading partners in 2014. Figures 3 
and 4 show details of Australia’s import and export trade.

United
Kingdom

$12.4
3.7%

United
States
$41.1
12.2%

Singapore
$18.5
5.5% Republic

of Korea
$12.0
3.6%

China
$52.1
15.4%

Japan
$21.1
6.2%

Germany
$13.9
4.1%

Malaysia
$12.6
3.7%

Thailand
$13.2
3.9%

New
Zealand

$11.1
3.3%

APEC Nations

Figure 3 Australia’s top 
10 import markets 2014 
($ billion)

Source: Spatial Vision

trading partners a 
participant, 
organisation or 
government body 
in a continuing 
trade relationship

c19BuySwapSellAndGive.indd   10 8/4/16   2:12 PM

UNCORRECTED P
AGE P

ROOFS



Chapter 19 Buy, swap, sell and give 11

United
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$7.8
2.4%

India
$10.4
3.2%

United
States
$17.0
5.1%

Singapore
$10.9
3.3%

Republic
of Korea

$22.4
6.8%

China
$107.5
32.5%
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$51.0
15.4%

Taiwan
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2.5%

Malaysia
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Zealand
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Figure 4 Australia’s top 
10 export markets, 2014 
($ billion)

19.4.3 Australia’s types of trade
Exports
Australia’s export trade in 2014 was valued at 
$318 billion, and was dominated by the 
mineral products of iron ore, coal and 
petroleum. Recreational and edu-
cational travel,  technical and other 
business services were  Australia’s 
leading services exports. Recent 
bilateral and  multilateral trade 
agreements between  Australia, 
the USA and a number of Asian 
economies have focussed on 
removing tariffs on many prod-
ucts. These agreements will create 
new  opportunity for strengthening 
demand in  Australia’s tourism, health 
services and agriculture into the 
future. However, the negative 
impacts of these agreements may 
include a loss of local jobs, loss 
of export income and a loss of 
control over product quality.

Imports
Like many countries, Australia 
is not self-sufficient in all goods 
and services. In 2014, Australia 
imported goods and services to a 
value of $338.6 million. Figure 6 
shows the main aspects of this 
trade.

$24 831

$24 420

$32 778

$16 231

$11 044

$8046
$7076

Australia’s Top 10 imports, 2014–5
($ million)

Petroleum

Motor vehicles

Travel

Transport

Telecom equipment and parts

Computers

Medical

Figure 6 Australia’s 
imports of goods 
and services 
represented by value 
(2013). Refer to the 
key to identify the 
export by colour 
and size. This 
indicates its relative 
importance.

$124 514

Minerals and fuels

Services: Education and travel

Rural

Gold
$32 932

$14 567

$13 512

Australia’s Top 10 exports, 2014–5
($ million)

Figure 5 Australia’s 
exports of goods and 
services represented 
by value (2013). 
Refer to the key to 
identify the export 
by colour and size. 
This indicates its 
relative importance.
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12 Geoactive 1 NSW for the Australian Curriculum Stage 4

Regional trade opportunity
Australia’s strategic location within the Asia–Pacific region has led to tourism, study and sport 
 interconnections with our neighbours. In 2014, a category of ‘educational travel services’ was ranked 
our number three export and was valued at $15.7 billion. With 543 123 international students stud-
ying in Australia, education is now very important for our economy. In effect, it is a service export, in 
that students are paying for knowledge that they will take back to their home country.
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students studying in 
Australia, 2015

Source: Land and Property Information, NSW. Map drawn by Spatial Vision
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Chapter 19 Buy, swap, sell and give 13

acTiviTies

  iDeNTiFY 
1    What is the   interconnection   between the 

World Trade Organization and Australia’s trade? 
2    What are Australia’s three most important 

exports and imports? 
3    Identify three features of Newcastle Harbour 

that make it ideal for a shipping port.   

 eXPLaiN 
4    Refer to fi gure 2. Compare Australia’s imports 

and exports with those of Asian countries. Use 
data in your answer. 

5    Despite having a relatively small population, 
Australia has many goods and services to 
trade. Explain why this might be so. 

6     Using the  Australian trade partners  weblink 
 http://dfat.gov.au/trade/resources/trade-at-a-
glance/Pages/default.aspx  describe the trade 
connection that exists between Australia and 
one other trading partner.   

 aPPLY 
7    How might a   change   in the growth of 

Australia’s population affect the country’s 
agricultural exports? 

8    Look at the list of goods that Australia imports 
in fi gure 6. What factors could lead to a 
  change   in the types of goods imported by the 
year 2050?   

 iNvesTigaTe     
9  a     What evidence is there in this section to 

confi rm the fact that Australia is regarded as 
mostly a   primary industry   exporter? 

b    Research the way an opportunity to trade 
with Australia is promoted overseas. 

c    Prepare a brochure for students from a 
country of your choice that promotes study in 
Australia.     

  Trading partners  
 Use this interactivity 
to further your 
understanding of 
the interconnection 
between Australia 
and its trading 
partners.      
  searchlight iD:   
int-3338  

primary industry  
industry involved in the 
gathering of natural 
resources, such as 
iron ore and timber, 
or activities such as 
farming and fi shing

  Deepen your understanding of this topic 
with related case studies and questions.

�   aid, migration and 
trade

19.5  How is food traded 
around the world? 
 19.5.1 Trade in food 
  The world’s population is unevenly distributed across space, as is the quantity of food produced. 
Some places, such as Australia, produce an abundance of food, while others struggle to produce 
enough to maintain food security.  

 Traditionally, food production consisted of hunting and gathering or cropping and herding. Excess 
food was consumed locally or sent to nearby markets for   barter   or cash. While up to 41 per cent 
of the world’s population is still directly tied to subsistence agriculture, many of the world’s highly 
developed economies produce large surpluses of food specifi cally for international trade. For instance, 
Australia’s food production is estimated to be worth $163.4 billion annually, and of that, $35.8 
billion-worth is exported. 

 The flow of food trade 
 Much of the fl ow of food trade is controlled by powerful nations, such the United States, the 
 European Union and China, and by international food trade agreements. Th e World Trade 
 Organization (WTO) and G20 (a group of 20 highly developed and powerful nations) have a 
signifi cant say in the fl ow of food products around the world, particularly with respect to tariff s 
and   fair trade   rules.  

  Food trade is a complicated business, as can be seen in fi gures 1 and 2. It is estimated that for 
developing countries, three-quarters of exports are agricultural produce. While developed countries 
may need to import tropical foods, many actually export as much as they import in agricultural pro-
duce. For instance, the United States, Canada and Australia use large farms to produce wheat, and 
they control 75 per cent of the global export trade in cereals.  

barter  to trade goods 
in return for other 
goods or services 
rather than money

fair trade  a 
consumer-driven 
movement to promote 
fair prices and 
reasonable conditions 
for producers in 
developing regions. 
Fairtrade International 
is a group of 25 
organisations trying 
to ensure a better 
deal for producers.
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14 Geoactive 1 NSW for the Australian Curriculum Stage 4

AUSTRALASIA

MIDDLE
EAST

COMMONWEALTH OF INDEPENDENT
STATES

AFRICA

EUROPE

SOUTH
AMERICA

NORTH
AMERICA

PACIFIC

ARCTIC OCEAN

ATLANTIC

OCEAN

OCEAN

INDIAN

OCEAN

537

230

17

18

102

36

27

52

17

13

48

17

20

25

49

24

13

27

27

102

67

20

29

24

14

29

42

29

to Europe

North America

South America

Africa

Middle East

Europe

Australasia

Commonwealth of
Independent States

Trade within
region

Exports of agricultural products by region
2013, US$ billions

Exports to:

20000 4000 km

Source: Spatial Vision

Figure 1 World trade flows — exports of agricultural products by region, US$ billion

Trade in animals
World trade in animals as 
food is estimated at close to 
50   million animals — pigs, 
cattle and sheep. Using modern 
shipping methods, many ani-
mals are transported over long 
distances, and questions have 
been asked about potential 
cruelty in the operation of this 
trade (see figure 3).

The livestock import poli-
cies that our trading partners 
introduce may have an impact 
on the volume of Australian 

livestock exports. The aim of exporting live animals is that they are slaughtered according to halal 
religious customs in the country of import.

Due to the extensive nature of farming cattle and sheep in Australia, these animals must often 
travel very large distances to reach ports. They then travel by ship to distant markets.

Europe 40%

Total trade: $1660 billion

Middle East 2%

Australasia 23%

Africa 4%

Commonwealth of
Independent States 4%

Central and
South America 12%

North America 15%

Figure 2 Agricultural exports, share by region, 2013

Source: Spatial Vision

halal describes 
food that is prepared 
under Islamic 
dietary guidelines

Note to Editor: 9 lines short
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Source: Spatial Vision

Figure 3 Live animal transport around the world

Source: Spatial Vision

geOskills TOOLBOX 

Cumulative line and bar graphs allow you to display and compare factors on the same graph over a 
period of time. The following graph shows the amounts of wheat, barley and oats produced in Australia 
between 2006 and 2013. This graph shows an increase in wheat and barley production, while oats 
production has remained stable between 2006 and 2013.
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acTiviTies

uNDersTaND
1 What is the value of Australia’s food exports?
2 What is the percentage of world trade in animals that 

Australia controls?
3 Refer to figure 1.

a What is the value of food trade from Australasia to Europe?
b What is the value of food trade from Europe to 

Australasia?
c Is there a balance in this food trade based on your 

calculations in (a) and (b)?
d Place the regions of the world in decreasing order by 

volume of food trade.

eXPLaiN
4 Refer to figure 2.

a Explain why Africa has such a low level of food trade.

b What reasons can you suggest as to why Europe 
dominates world food trade with a value of 40 per cent?

c Why do you think Oceania is not represented?

aPPLY
5 Why do countries in places such as the Middle East and 

Asia have a preference for live animal imports?
6 Use the Trade weblink in your eBookPLUS to help 

you prepare a 200-word statement about the types of 
agricultural produce Australia exports and the nations to 
which we export. Also state what agricultural produce 
Australia imports.

7  a Investigate the issue of live animal exports from Australia.
 b How might a ban on live animal exports from Australia 

affect farmers?
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16 Geoactive 1 NSW for the Australian Curriculum Stage 4

 19.6 SkillBuilder: Constructing 
multiple line and cumulative 
line graphs 
 What are multiple line graphs and cumulative line graphs? 
 Multiple line graphs consist of a number of separate lines 
drawn on a single graph. Cumulative line graphs are 
more complex to read, because each set of data is added 
to the previous line graph. Both formats show change 
over time and show trends effectively. They are both 
useful when comparing the change in one set of data with 
changes in other sets of data, and are easier to read than 
a table of statistics. 

      

ONLINE ONLY

  eLesson  
 Watch this video to learn how 
to construct multiple line and 
cumulative line graphs. 

     
  searchlight iD:   eles-1740  

  interactivity  
 Try this interactivity to learn 
how to construct multiple line 
and cumulative line graphs. 

     
  searchlight iD:   int-3358  

   19.7  How are markets and 
factories linked? 
 19.7.1 How trade moves around the world 
 Global trade of resources, manufactured goods and services connects people and   places   around 
the world. Information technology enables   environments   with a competitive advantage in 
the   production of a good or service to connect with destinations that have a need. Transport 
 technology provides an effi  cient   interconnection  between source areas, markets and businesses on 
a global and a local   scale  . 

 China is the world’s largest  exporter  of goods, accounting for more than 12 per cent of total 
exports. Th e United States is the largest  importer , with a share of almost 13 per cent. Growth in 
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Chapter 19 Buy, swap, sell and give 17

world trade patterns continues and global trade is 
dominated by movements between these strong 
trading nations. Figures 1 and 2 show the main 
aspects of this trend.

Global shipping routes
International trade involves the exchange of goods 
and services between countries. A port is a place 
for ships to dock on a coastline to load and unload 
their cargo. A growing global population and the 
development of an efficient form of goods trans-
port, such as containers, have led to strong shipping 
links between countries, as shown in figure 2. These 
interconnections have led to greater choice and more 
competitive prices for consumers. Economies are boosted 
and jobs are created worldwide.

Figure 2 Global shipping routes

1968

1996 Regina Maersk 6400 TEU

Emma Maersk 11 000+TEU

CSCL Globe/MSC Oscar
19  000+TEU

Encounter Bay 1530 TEU

2006

2014–2015

Figure 3 Carrying 
capacity of container 
ships has increased 
1200 per cent since 
1968.

Source: Allianz Global Corporate & Specialty Safety and Shipping Review, 2016
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18 Geoactive 1 NSW for the Australian Curriculum Stage 4

The development of the shipping container 
has created an efficient method of transporting 
resources and goods from place to place. The 
introduction of a standardised measure for 
 shipping  containers (TEU, which stands for 
Twenty Foot Equivalent) has shaped the design 
of cargo ships, port handling facilities and 
trade routes around the world. Ships are able 
to carry increasing loads efficiently and more 
cheaply. For instance, the MSC Oscar is able to 
carry 19 244 containers.

What are port areas like?
Ports are commercial areas where water and land 
transportation links meet. Efficient handling of 
the transport of resources and goods will ensure 
that road and rail networks link the source areas 
within a country to international air and ship-
ping. These interconnections create employ-
ment opportunities in transport and distribution 
industries. Global Logistics companies manage 
the movement of trade.

On a global scale, large ports such as Singapore operate 24 hours a day and 365 days a year to load 
and distribute goods. Raw materials and goods are distributed to global markets.

Figure 5 Transpoints manage the transfer of goods

Figure 4 Aft view of the container ship MSC Bruxelles
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Chapter 19 Buy, swap, sell and give 19

Every 2–3 minutes
a ship arrives at or

departs from
Singapore.

Singapore is connected
to more than 600 ports
in over 120 countries.

Ninety per cent of
the world’s trade is

carried by sea.

Singapore lacks land
and natural resources

but it plays a strong role
in international trade.

  FIGURE 6  Port of Singapore  
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  FIGURE 7  Singapore is strategically located where the west-bound and the east-bound trade links pass.  

Source: Spatial Vision
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20 Geoactive 1 NSW for the Australian Curriculum Stage 4

How sustainable is shipping?
The capacity of the environment to continue to support our lives and the lives of other living crea-
tures into the future is known as sustainability. Shipping interconnects places around the world 
through trade. The use of containers makes the process efficient and more reliable, but what are the 
environmental costs of this industry?

Marine debris from shipping accident

Reuse of container to supply housing

Migration patterns of North
Atlantic Right whale disrupted

Containers used to support earthquake-
damaged structures in Christchurch

Port congestion

Pollution from 
shipping

Increased in�uence
of globalisation:

 loss of local jobs, 
loss of cultural 

identity

Damage to World
Heritage Areas 

as a result 
of increased

 shipping

Figure 8 Some impacts of the widespread use of containers
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Chapter 19 Buy, swap, sell and give 21

activities

Understand
1 Which country exports the greatest amount of goods?
2 Which country imports the greatest amount of goods?
3 Refer to figure 1 to rank the top 5 exporting countries in 

US$ billion.
4 Refer to figure 1 to rank the top 5 importing countries in 

US$ billion.
5 Refer to figure 2 to describe the shipping routes that have 

the greatest number of shipping journeys.
explain
6 What role does a port play in the movement of global trade?
7 What are the advantages to trading companies of using 

ships able to carry large container loads?
8 What natural features would a port need to process large 

volumes of ships each day?

apply
9 Prepare arguments for a debate on the topic ‘Shipping is 

a sustainable option for international trade’. Explore the 
positive and negative points on this topic and suggest 
strategies to reduce some of the impacts presented in 
figure 8.

investigate
10 Use the Ports weblink in your ebookPLUS. Select one 

of the ports to investigate. Visit the GIS image of your 
chosen port and capture a screenshot. Use this image 
to annotate the key areas of the port. Where do the 
ships enter the port? What types of goods are traded 
through the port? What volume of traffic passes through 
this port?

How is your location connected to larger areas?
Visit a locality that is well connected by transport to areas outside of your 
location. For example, a local supermarket or shopping centre may be found 
along a highway or major transport link, or your school may be supported by 
a range of bus services.
Record your observations. The following questions are a guide:

What are the source areas and the destinations of the transport observed?
How are passengers or goods moved through the loading dock or 
interchange area?
In what ways do large transport centres have an impact the environment? 
Note any strategies that are used to make the flow of people or goods more 
efficient. This may involve ticket collection and the use of exits for passenger 
movement. It may involve special lanes for trucks, buses and trains.
What are the public transport links that are available for your location?  
(You can identify these by using the eBookPLUS weblink (to be provided).)

focUs on fieldwork

figUre 10 Pattern of public transport for Bourke

figUre 9 A road and rail transport interchange
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22 Geoactive 1 NSW for the Australian Curriculum Stage 4

INVESTIGATING TOPOGRAPHIC MAPS

     19.8  Singapore 
 Singapore plays an important role in connecting  places  around the world. It has a very strategic 
location in the heart of South-East Asia, and is an important trade and transport hub. Singapore 
is an island that borders Indonesia and Malaysia by sea, and its export-oriented economic policy 
encourages � ows of trade and investment. 

 Singapore is a major transport node. Annually over 55 million passengers pass through Changi 
International Airport and more than 140 000 vessels pass through the Port of Singapore. � e airport 
is the sixth busiest for international tra�  c, providing connectivity to over 300 cities worldwide. � ere 
are over 27 000 aircraft movements occurring every month (see � gure 1) and almost one � ight every 
90 seconds.   

 Figure 2 shows Singapore’s strategic location at the southern end of the Straits of Malacca, 
the shortest shipping route between the Indian Ocean and the Paci� c Ocean. � is stretch of water 
is the biggest oil corridor in the world and accounts for 25 per cent of all traded goods. At one point 
the Strait narrows to only 2.8 kilometres, creating shipping congestion and an increased risk of piracy. 
� e Port of Singapore handles a wide range of cargo including containers, motor vehicles and crude 
oil, which is re� ned into petrochemical products.      

  FIGURE 1  Changi airport and port facilities connect Singapore to 
over 300 countries.  
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  FIGURE 2  The Straits of Malacca link the Paci� c Ocean and 
the Indian Ocean.  

Source: Spatial Vision

 Singapore consists of 63 islands and is linked to 
 neighbouring mainland Malaysia by road and rail connec-
tions. � e Causeway Link buses shown in � gure 3 enable 
day workers from Malaysia to commute to Singapore. � e 
small island has a population density of 7987 people per 
square kilometre. Singapore is a popular tourist destin-
ation and, in 2015, the Singapore Tourism Board reported 
that more than 15.2 million people visited the nation.    

   Interconnections   exist between Singapore and its 
multicultural population. Chinese groups comprise over 
74 per cent of the population, with Malay and Indian 
groups forming over 20 per cent combined. As a former 
British colony, a member of the Commonwealth of 
Nations and a founding nation of Association of South-
East Asian Nations (ASEAN), Singapore has many links 
to cultures and economies around the world.      

  FIGURE 3  The Causeway Link buses connect Singapore with the 
mainland.  
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SINGAPORE

INDONESIA

MALAYSIA

Jurong
Island

Pulau
Sudong

Pulau
Busing

Pulau
Tekong

Pulau
Ubin

Pulau Pawai

Pulau Senang

Pulau
Semaku

Pulau
Sebarok

Sentosa

Pulau
Bukum

Singapore Island

Johor Bahru

Pasir
Gudang

Sekudai

Singapore

Batam

Singapore     
  Strait

Strait

of   
 Johor

Main   Strait

Sela
t  

Pandan

S
ebarok C

hannel

Serangoon Harbour

Marina
South

Queenstown

Serangoon

Senoko
Industrial

Estate

Sungei
Kadit

Industrial
Estate

Tuas

Woodlands

Bedok
Katong

Bukit
Panjang

Bukit
Timah

Jurong
West

Jurong
East

Land
reclamation

area

Land
reclamation

area

Land
reclamation

area

Land
reclamation

area

Changi
International
Airport

Land
reclamation

area

Causeway

Causeway

163 m

48

47

46

45

44
22 23 24 25 26

Key

International boundary

National capital

Railroad

Expressway

Trunk road

Primary road

Ferry

Port

Airport

Park

Spot height163 m

50 10 km

Source: © OpenStreetMap contributors

ACTiViTieS

  iDeNTiFY 
1    Which country is Singapore’s closest neighbour? 
2    Name the body of water that separates Singapore from its 

closest neighbour. 
3    Identify the country that is found at the following area 

reference locations: 
a    AR2447 b    AR2543 c    AR 2345.   

4    What is the area reference for Changi International Airport? 
5    What is the direction of Batam from Singapore? 
6    What is the direction of Johor Bahru from Singapore?   

 eXPLAiN 
7    Describe the location of ports within Singapore Island as 

shown on the map. 

8    Suggest two advantages of road and rail access to 
Malaysia for residents of Singapore.   

 APPLY 
9    Use the line scale for the map of Singapore to measure 

(a) the length of Singapore and (b) the width of Singapore. 
10    Estimate the land area (in square kilometres) of Singapore. 
11    What is the distance between Singapore and Batam along 

the ferry route shown? 
12    Research the current population of Singapore. Then 

calculate the population density of Singapore using the 
formula below: 

     The population density of a place is: total number of 
people / area km² = number of people per km².   

Figure 4 Topographic map extract of Singapore
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24 Geoactive 1 NSW for the Australian Curriculum Stage 4

19.9 How has international 
automotive trade changed?
19.9.1 The rise of the Asian car industry
Trade is one of the strongest interconnections between people and places on the planet, as goods 
are transported all over the world. Worldwide earnings from car exports make up 5.3 per cent 
of earnings from all international exports. Two countries with the largest share of the car export 
market are Japan in north-east Asia and Germany in Europe. Together, they have 61 per cent 

of the world’s net profits on international car exports. Other 
countries with significant car exports include China and South 
Korea in Asia.

The world’s ten leading car manufacturers, according to 2015 data, 
are found in Asia, Europe and North America. As seen in table 1, 
Toyota is the world’s leading car manufacturer based on revenue, 
and has assembly and manufacturing plants located around the 
globe.

Honda Motor Company is a successful Japanese multinational 
corporation operating plants worldwide. North America is the 
company’s largest market and part of their success is due to car 
assembly and design taking place in the US (see figure 1). Honda 
develops different vehicles to cater to the specific needs of each 
market. Its vehicles vary by country and may feature models exclu-
sive to one region.
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Figure 1 The Honda Motor Company operates plants worldwide for maker in America the manufacture of 
their products.

Source: Spatial Vision

19.9.2 The decline of the American car industry
Detroit is the largest city in the state of Michigan, in the United States, and was long known as 
the world’s automotive centre. Detroit and the surrounding region constitute a major centre of 
 commerce and global trade, most notably as home to America’s ‘Big Three’ automotive companies: 
General Motors, Ford and Chrysler.

TAble 1 The world’s ten leading car manufacturers, 2015

Rank Manufacturing company Headquarters

 1 Toyota Japan

 2 Volkswagen Germany

 3 Daimler Germany

 4 BMW Germany

 5 Honda Motor Company Japan

 6 General Motors US

 7 Ford US

 8 Nissan Japan

 9 Hyundai South Korea

10 SAIC China
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Chapter 19 Buy, swap, sell and give 25

These three car manufacturers were, for a while, 
the largest in the world. Ford had held the position 
of second-ranked car maker for 56 years, but was rel-
egated to third in North American sales after being 
overtaken by Toyota in 2007.

The United States car industry is suffering from 
increased overseas competition and from the 2008–
2012 global recession. Car dealerships across the 
United States are struggling, and many are closing. 
The Big Three manufacturers have suffered from per-
ceived inferior quality and reliability compared to 
their Japanese counterparts. They have also been slow 
to bring new vehicles to the market, whereas the 
 Japanese are considered leaders in producing smaller, 
more fuel-efficient cars.

As a consequence, a rise in automated manufacturing using robotic technology has created related 
industries in Detroit. Inexpensive labour in other parts of the world and increased competition have 
led to a steady change in certain types of manufacturing jobs in the region. For example, the Detroit 
area has gained new lithium ion  battery plants. As well, the Detroit car makers and local manufac-
turers have restructured in response to competition. General Motors has invested heavily in fuel-cell-
equipped vehicles, while Chrysler has researched and developed biodiesel.
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redistribution in the 
United States

Changes to Australia’s car industry
Trade enables Australian consumers to access 64 car 
brands, making Australia one of the most competi-
tive new car markets in the world. Until recently, 
Holden, Mitsubishi, Toyota and Ford manufac-
tured cars in Australia. A number of factors have 
contributed to a decision by all four car manufac-
turing companies to move car production offshore. 
Australia’s relatively high wage costs, withdrawal 

Figure 2 Sustainable technology will be important for future car sales.

Figure 4 Australian car imports

FPO
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26 Geoactive 1 NSW for the Australian Curriculum Stage 4

of government assistance, the high value of the Australian dollar, and a move by car buyers to 
smaller cars made it unsustainable for companies to continue producing cars.  Australia will con-
tinue to provide design, engineering and testing expertise to these companies; however, high levels 
of unemployment are expected in areas of Victoria and South Australia where car-making plants 
were  concentrated.

Figure 5 Robotic technology in car production Figure 6 The decline of the US car industry 
has changed employment in Detroit.

activities

uNDerstaND
1 Refer to figure 1. Honda cars are manufactured 

in many places around the world. Where 
is Honda’s manufacturing centre for the 
Australian market?

eXPLaiN
2 Explain the advantages of the Big Three US 

car manufacturers being located in the same 
place.

3 Why has the Japanese automotive industry 
become a world leader in international exports?

4 What changes have Detroit’s industries made 
in response to the decline of the car industry?

5 Look at figure 3. Describe the location of 
foreign and domestic automotive plants.

iNvestigate
6 Research the effects of the decline of the US 

car industry on Detroit and surrounding towns 
and businesses.

7 New Zealand used to have a Honda assembly 
plant. Find out when it opened, when it closed, 
and the reason for its closing.

19.10 Are global players altering 
the industrial landscape?
19.10.1 Changing trends
Until recently, designer clothing came from Italy, and jeans came from the United States. Today, 
that Italian suit might be designed in Milan, but it is woven from New Zealand wool and stitched 
together in China. Globalisation has brought global marketing, encouraging consumers 
everywhere to buy goods without a thought to where they come from.

The clothing industry has faced several tough years. Since the global recession (or global financial 
crisis) in 2008, consumer spending patterns have changed and retailers have experienced a decline in 
sales. Further changes have occurred due to the growth of online shopping and the signing of Free 
Trade Agreements.

globalisation  
the process that 
enables markets and 
companies to operate 
internationally, and 
world views, products 
and ideas to be 
freely exchanged
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 � e Australian clothing manufacturing industry has produced 
some very recognisable brand names and distinctive products. 
One challenge facing this industry is international competition, 
 especially from developing countries that can a� ord to mass-
produce clothing more cheaply than Australian companies can. 
 Australian clothing   manufacturers tend to focus on high-end, 
high-quality products rather than attempting to compete 
with lower-cost producers. 

  Many multi-national � rms have moved production 
away from the relatively expensive location Australia, ‘o�  
shore’ to a relatively cheaper location such as China. 
� ese cheaper places o� er low labour costs, no labour 
unions, a stable political system and government incen-
tives designed to attract investment.   

 Bonds latest brand to head offshore 
 While iconic Australian clothing brands Bonds, King Gee and Hard Yakka will now be manufactured 
offshore, the company that owns them insists the heart of the business remains Australian. 
  However, the decision by Paci� c Brands to move its entire clothing manufacturing workforce to Asia 
means labels like Bonds will be the latest in a long line of Australian brands hoisted overseas. 
  The trend goes back to the 1920s, when the Vegemite trademark was acquired by United States 
giant Kraft. 
  More recently, Arnott’s Biscuit Company was bought by US-based Campbell Soup Company in 
1997, and Aeroplane Jelly was acquired by Jelly McCormick Goods two years earlier .  .  . 
  Cereal company Uncle Toby’s was bought by Swiss Nestlé in 2006, and .  .  . swimwear company 
Speedo was bought by the United Kingdom–based Pentland Group in 1990. 
  But [the] Paci� c Brands chief executive .  .  . is adamant that while Bonds singlets and undies will now 
be made in countries like China, the ideas will continue to come out of Australia .  .  . 

  Source:   � e Age , 25 February 2009. © 2009 AAP. See full notice on acknowledgements page. 

 19.10.2 Foreign companies in China 
 In 1979, there were 100 foreign-owned enterprises in China. In 1998, there were 280 000, and by 
2010 there were 300 000. Since 2007, foreign companies employed 25 million people in China. 
Foreign companies that operate in China include Coca-Cola, Pepsi, Nike, Citibank, General Motors, 
Philips, Ikea, Microsoft and Samsung.    

  FIGURE 2  Ikea products have been redesigned 
with Chinese customers in mind; for example, 
making bowls deeper for eating rice-based meals.  

  FIGURE 1  This symbol signi� es that 
a product has been manufactured 
in Australia by an Australian-owned 
company.  
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Figure 3 Top 30 locations for offshore companies in 2014, by region

19.10.3 Are your clothes made in sweatshops?
If you buy the brands Puma, Nike, Adidas, Mizuno, New Balance, Bonds or Just Jeans, then you may 
be wearing clothing or footwear that was made in a sweatshop.

A sweatshop is any working environment in which the workers experience long hours, low wages 
and poor working conditions. Typically, they are workshops that manufacture goods such as clothing. 
Sweatshops are common in developing countries, where labour laws are less strict or are not enforced 
at all. Workers have to use dangerous machinery in cramped conditions and can even be exposed to 
toxic substances. Child labour may be used.

Despite the fact that sweatshop workers receive wages, many of them continue to live in poverty. 
Most are young women aged 17 to 24.

Figure 5 Activists raise awareness of Reno Plaza 
garment factory deaths.

Figure 4 Bangladesh sweatshop

Source: Spatial Vision

developing nation 
with a low living 
standard, undeveloped 
industrial base, and low 
human development 
index relative to 
other countries
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activities

UNDeRstaND
1 Why have many countries moved their production to 

offshore places?
2 What are sweatshops?

eXPLaiN
3 What change do you think online shopping will make to 

the Australian retail industry?
4 What do you think would happen to the price of clothing if 

sweatshops were to close down?

aPPLY
5 Look at figure 3. Give reasons why most offshore 

manufacturing companies are located in the Asia–Pacific 
region.

6 What impact does moving production offshore have on the 
Australian economy and its people?

7 If clothing carries the Ethical Clothing Australia (ECA) label, 
it means the garment was manufactured in Australia and 
the manufacturer has ensured that all people involved in 
its production received the legally stated wage rates and 
conditions — known in Australia as award wages and 
conditions. Find out which Australian-made garments you 
can purchase to support fair working conditions.

8 How might internet shopping affect places such as 
shopping centres?

9 Are sweatshops ethical or sustainable? Explain your 
answer.

19.11 Why is fair trade important?
19.11.1 Social justice and problems of trade
The benefits of international trade are not evenly distributed around the world, and trade often 
favours large, developed countries rather than small developing countries. It is the role of 
governments, organisations and agencies to regulate this trade so that economic benefits are 
more evenly distributed.

Australians benefit economically, culturally and politically from international trade, but social 
 justice problems can arise from this trade. For example, when we import blood diamonds from 
Africa or carpets made by child labour from Nepal, we are supporting unethical industries.

In addition, some countries can make it difficult for other countries to compete fairly, on a ‘level 
playing field’. They do this by:
• imposing tariffs — taxes on imports
• imposing quotas — limits on the quantity of a good that can be imported
• providing subsidies — cash or tax benefits for local farmers or manufacturers.

19.11.2 Fair trade
The fair trade movement aims to improve the lives of small producers in developing 
nations by paying a fair price to artisans (craftspeople) and farmers who export 
goods such as handicrafts, coffee, cocoa, sugar, tea, bananas, cotton, wine and fruit. 
The movement operates through various national and international organisations 
such as the World Fair Trade Organization and Fairtrade International (see figure 2).

The fair trade labelling system is operated by Fairtrade International, of which 
Australia is a participating member. This system works to ensure that income from 
the sale of products goes back directly to farmers, artisans and their communities. 
Fairtrade International is present in 74 countries worldwide and has a total of 1210 
producer groups (see figure 3). The number of farmers and workers participating 
in Fairtrade is estimated to be 1.5 million, with 27 per cent of this number being 
women.

Fairtrade food items currently include sugar, chocolate, coffee, tea, wine and rice. 
Other products include soaps, candles, clothing, jewellery, bags, rugs, carpets, cer-
amics, wooden handicrafts, toys and beauty products.

In 2014, Australia and New Zealand had a combined retail sales total of A$ 259 
million in Fairtrade Certificate products. Coffee accounted for 75 per cent of sales, 
followed by chocolate, tea and sports balls. On a global scale, eight million pro-
ducers and their families have benefited from Fairtrade-funded infrastructure and 
community development projects.

FigURe 1 Fair trade organisations 
promote fair labour practices.

social justice the 
aim to create a society 
that is based on 
equality, that values 
human rights, and that 
recognises the dignity 
of every human being
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  FigURe 2  Goods produced by workers for the World 
Fair Trade Organisation mission     

Arctic Circle

Tropic of Cancer

Equator

Tropic of Capricorn

PACIFIC

ARCTIC OCEAN

ATLANTIC

OCEAN
OCEAN

INDIAN

OCEAN

Fairtrade labelling initiatives

Fairtrade marketing organisations

Associate members

Producer networks

Key

20000 4000 km

Source: Spatial Vision

  FigURe 3  Fairtrade International member countries  

Source: Spatial Vision

 Non-government organisations and fair trade 
   Non-government organisations   (NGOs) such as Oxfam and World Vision also support fair trade, 
and oppose socially unjust trade agreements. Th ey oppose attempts by developed countries to: 
•    block agricultural imports from developing countries 
•    subsidise their own farmers while demanding that poor countries keep their agricultural markets 

open.    

non-government 
organisations  non-
profi t group run by 
people (often volunteers) 
who have a common 
interest and perform a 
variety of humanitarian 
tasks at a local, national 
or international level
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activities

UNDeRstaND
1 What are the main principles of fair trade?

eXPLaiN
2 Explain the role of NGOs such as Oxfam in relation to trade.
3 Why can trade be unfavourable to poorer countries?

aPPLY
4 Find out more about Fairtrade labelling of products sold in 

places such as Australia.
5 What types of goods do Oxfam and World Vision sell in 

Australia?
6 Find out what Oxfam does to promote fair trade by using 

the internet to search for their programs.

iNvestiGate
7 Use the Ethical choices weblink www.choice.com.au/

shopping/everyday-shopping/clothing/articles/ethical-
clothing to discover ethical shopping. Prepare a  

wallet-sized checklist for shoppers to inform them of 
ethical shopping tips.

8 Online ordering of goods has become a feature of 
the internet age. Make a list of the advantages and 
disadvantages of online ordering for workers in the 
Australian retail industry (such as those who work in 
department stores).

9 In theory, every country, rich or poor, should have the 
opportunity to benefit from international trade. However, 
the reality is very different. Discuss.

10 Australia has made stronger regional trade 
interconnections with its neighbours by lowering its 
tariffs on imported textiles, clothing and footwear. How 
has Australian trade benefited from this?

19.12 Why does Australia give 
foreign aid?
19.12.1 Foreign aid aims
Countries give aid to other countries in order to help people overcome poverty or humanitarian crises. 
This often helps the donor country by promoting stability and prosperity in the region. Foreign aid may 
be delivered in a number of ways such as emergency shelter, water, medical expertise, education and 
training, building programs, financial assistance as well as law enforcement.

Over one billion people in the world live in poverty and do not have easy access to education and 
health care. When disasters strike, they lack the resources to get back on their feet. Poverty needs to be 
addressed by the international community, 
because it can:
• breed instability and extremism
• cause people to flee violence and hardship, 

thus swelling the number of refugees.
Australia takes the stance that helping 

people who are less fortunate is a vital way 
of supporting humanitarian principles and 
social justice. Apart from showing we care, it 
is in the interests of our national  security. It 
also increases our status throughout the world 
and creates political and economic intercon-
nections with our Asia–Pacific neighbours.

Australia is a member country of the 
Organisation for Economic Co-operation 
and Development (OECD). One form 
of foreign aid contributed by Australia is 
Official Development Assistance (ODA). 
In 1970, the United Nations set the inter-
national community a target of 0.7% of 
a country’s national income for foreign 
aid spending. The contributions made by 
OECD members, including Australia, are 
displayed below in figure 1.

extremism extreme 
political or religious 
views or extreme 
actions taken on the 
basis of those views

humanitarian 
principles the 
principles governing 
our response to 
natural disasters, 
such as tsunamis and 
earthquakes, or human-
induced disasters, 
such as armed 
conflicts — the main 
aim being to save lives 
and alleviate suffering

national security  
the protection of 
a nation’s citizens, 
natural resources, 
economy, money, 
energy, environment, 
military, government 
and energyPercentage of GNI (Gross National Income)

1.510.50
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Poland FiGURe 1 In 
2013, United 
Kingdom 
enshrined into 
law a 0.7% 
commitment 
to ODA.

c19BuySwapSellAndGive.indd   31 8/4/16   5:42 PM

UNCORRECTED P
AGE P

ROOFS



32 Geoactive 1 NSW for the Australian Curriculum Stage 4

Sustainable Development 
Goals
The aim of Australia’s foreign 
aid program has become more 
focused on promoting sus-
tainable economic growth in 
developing countries and to 
create opportunity for com-
munities in poverty. This new 
approach to foreign aid has 
coincided with the adoption by 
the United  Nations of 17 Sus-
tainable Development Goals 
(SDGs) as seen in figure 2. The 
SDGs replace the Millennium 
Development Goals (MDGs) 
which helped lift 700 million 
people out of extreme poverty. 
By 2030, 62 per cent of people 
around the world are projected 

to live in extreme poverty, especially in places facing conflict. To ensure that funds reach the needy, 
DFAT works with Australian businesses, non-government organisations such as CARE Australia, and 
international agencies such as the United Nations (UN) and the World Bank.
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FigURe 3 The Human Development Index (HDI) ranks a country according to life expectancy at birth, adult literacy,  
school enrolments and income.

Source: Spatial Vision

FigURe 2 
Sustainable 
Development Goals

Note to Editor: 5 lines short
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Figure 4 
Australia’s 
aid is more 
focused 
on the 
Asia–Pacific 
and Indian 
Ocean 
regions.
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Figure 5 Emergency supplies of food and water assist 
communities severely affected by natural hazards.

19.13 Illegal wildlife
To access this subtopic, go to your eBookPLUS at www.jacplus.com.au. 

ONLINE ONLY

19.14 Review
To access this resource, go to your eBookPLUS at www.jacPLUS.com.au.

ONLINE ONLY

Figure 6 The Solomon Islands in the Pacific 
region receives foreign aid from Australia.

Figure 7 Bulk quantities of aid are delivered 
by the Australian defence force.

activities

uNDerstaND
1 What forms of foreign aid are donated by countries?
2 What regions of the world receive most of Australia’s aid 

funding and why do you think this is so?

eXPLaiN
3 What reasons can you put forward to explain why 

Australia’s foreign aid programs are worthwhile in terms of 
Australia’s interconnections with its neighbours?

4 Is there a case that could be argued for cutting aid 
budgets? Explain your reasons.

iNvestigate
5 Conduct internet research to find out how the Sustainable 

Development Goals guide Australia’s foreign aid program.
6 a  Why is the Pacific region such an important place for 

the distribution of Australian Aid?

b Why does South and West Asia receive little foreign aid 
from Australia?

aPPLY
7 If Australia were to stop donations of aid, what changes 

do you think this would have on Australia’s reputation in 
the international community?

8 What elements of Australia’s aid do you think will have 
the greatest impact on the lives of people in the Pacific 
region? Give reasons for your selection.

9 Can you suggest a better way of distributing the budget 
dollars of the Australia’s aid program in order to improve 
the lives of people in the Asia–Pacific region?

10 If Australia’s economic prosperity were to decline in the 
next 50 years, what elements of Australia’s aid program 
do you believe would not be sustainable?
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