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Corporate Finance

Mergers and Acquisitions Basics
The Key Steps of Acquisitions, Divestitures, and 
Investments, 2nd Edition
Michael E. S. Frankel & Larry H. Forman

ISBN:  978-1-119-27347-9 | MAy 2017 | 320PP
Previous Edition: 978-0-471-67518-1
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Title Sequence: 1

The essential executive M&A primer, with practical tools and expert insight.
Mergers and Acquisitions Basics provides complete guidance on the M&A process, 
with in-depth analysis, expert insight, and practical tools for success. This new 
second edition has been updated to reflect the current M&A landscape, giving 
busy executives the ideal resource for navigating each step in the process. 
Veteran executives relate guidelines, lessons learned, and mistakes to avoid as 
they explain how M&As work, identify the major players, and describe the roles 
involved in a successful transaction. Both buyer and seller must consider a broad 
range of factors, and this essential guide provides checklists, forms, sample 
reports, and presentations to help you avoid surprises and ensure your 
organization’s full preparation for the deal. Equity investments, valuation, 
negotiation, integration, legal aspects, and more are explained in detail to provide 
a foundational primer for anyone seeking to clarify their role in the process. 
Mergers and acquisitions are becoming ever more critical to the growth of large 
and mid-sized companies. This book balances depth and breadth to provide a 
one-stop guide to maximizing the financial and operational value of the deal.  

About the Authors

Michael E. S. Frankel is Managing Director, Deloitte New-venture Accelerator with 
Deloitte Investments. Frankel is a corporate development/strategy executive with 
a proven track record of driving growth and expansion through corporate strategy 
and M&A for over 15 years. Frankel is a frequent lecturer at the Boston University 
School of Law. 
Larry H. Forman is Senior Director, corporate mergers and acquisitions with 
Teradata. He has been building company value through global corporate 
development and executive leadership for over 20 years in the software, EDI/E-
Commerce, document management, and information and media industries. 
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Finance & Investments Special Topics

Creating Strategic Value Through Financial Technology
Jay D. Wilson, Jr.

ISBN:  978-1-119-24375-5 | MAy 2017 | 240PP
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Lessons in innovation from key FinTech trends and successes. 
There is no denying the growing importance of technology in the financial 
services industry, and the FinTech sector offers valuable solutions for a diverse 
array of financial services providers and their customers. This book guides you 
through several niches of the FinTech sector, and highlights the most important 
takeaways from recent endeavors.  
Author Jay Wilson uncovers key themes that have contributed to the industry’s 
success and maps them together to provide useful guideposts for investors, 
entrepreneurs, and traditional institutions looking to facilitate growth as 
technology and financial services collide. Topics include: payments, crowdfunding, 
alternative/marketplace lending, the blockchain, and technology solutions in the 
context of banking, insurance, and investment companies. 

About the Author

Jay D. Wilson, Jr. is Vice President of Mercer Capital’s Depository Institutions 
practice. He has extensive experience providing public and private clients with 
fair value opinions and related assistance pertaining to goodwill and intangible 
assets, stock-based compensation, loan portfolios, and other financial assets 
and liabilities. He leads the firm’s FinTech industry team and publishes research 
quarterly related to the FinTech industry.
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Finance & Investments Special Topics

Successful Defined Contribution Investment Design
How to Align Target-Date, Core and Income Strategies to 
the PRICE of Retirement
Stacy Schaus & ying Gao

ISBN:  978-1-119-29856-4 | MAR 2017 | 336PP
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Start-to-finish guidance toward building and implementing a robust DC plan.
For the vast majority of workers, DC plans have replaced traditional defined 
benefit pension plans as the primary source of employer-provided retirement 
income. DC plans are the most rapidly growing retirement market in the world, 
yet sources of consolidated structural and analytical guidance are lacking. 
Successful Defined Contribution Investment Design fills the gap with a comprehensive 
handbook that covers the bases to help you develop an objective-aligned defined 
contribution plan. 
Ideal for fiduciaries tasked with structuring and implementing a 401(k) or other 
defined contribution (DC) pension plan. Though the focus is primarily on US plan 
design, author perspectives from countries including Australia, the United 
Kingdom and Canada provide relevant and helpful viewpoints for both new and 
experienced plan fiduciaries.

About the Authors

Stacy Schaus is an Executive Vice President in PIMCO’s Newport Beach office and 
leads the company’s Defined Contribution (DC) Practice, working primarily with 
plan sponsors and consultants. She has written extensively on DC issues, and is the 
founding Chair for the Defined Contribution Institutional Investment Association, 
serves on the executive committee of the Employee Benefit Research Institute, and 
served as a Financial Planning Association board member.
Ying Gao is a Vice President and DC specialist in PIMCO’s Newport Beach office.
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Finance & Investments Special Topics

The Cross-Border Family Wealth Guide
Advice on Taxes, Investing, Real Estate, and Retirement for 
Global Families in the U.S. and Abroad 
Andrew Fisher
University of Washington

ISBN:  978-1-119-23427-2 | FEB 2017 | 288PP
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Make sense of international personal finance with expat-specific expert 
advice.
With the right know-how, cross border professionals can make sensible 
investment and financial planning decisions, but credible guidance is rare and 
difficult to find. Simple and practical, with targeted advice, The Cross-Border Family 
Wealth Guide is the international family’s solution for avoiding financial confusion.
When your wealth crosses international borders, managing even the most 
mundane financial affairs can become wrought with time-consuming complexity; 
moving money, opening accounts, dealing with currency risks and translation, and 
setting up investments suddenly involves a whole new set of rules and 
regulations. Whether you’re an American living abroad, or foreign-born and living 
in the US, this book demystifies the complex issues surrounding the worldwide 
tax system, international information reporting, sensible investments, 
international real estate, and retirement planning.

About the Author

Andrew Fisher is the Chief Investment Officer and a Senior Client Advisor of 
Maxim Global Wealth Advisors. He has a broad base of experience in finance and 
investing, and enjoys helping clients find creative solutions to complex financial 
problems. Prior to founding Maxim, Andrew was an international Equity Research 
Analyst for Montgomery Asset Management in San Francisco.
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Finance & Investments Special Topics

The Technical Interview Guide to Investment Banking
Paul Pignataro

ISBN:  978-1-119-16139-4 | FEB 2017 | 208PP
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Win the recruiting race with the ultimate analyst’s guide to the interview. 
The Complete, Technical Interview Guide to Investment Banking is the aspiring 
investment banker’s guide to acing the interview and beginning your journey to 
the top. By merging a ‘study guide’ to the field with a forecast of the interview, 
this book helps you prepare for both content and structure; you’ll brush up on 
important topics while getting a preview of the questions your interviewers are 
likely to ask. Covering financial statements, valuation, mergers and acquisitions, 
and leveraged buyouts, the discussion provides the answers to common technical 
questions while refreshing your understanding of the core technical analyses 
behind core models and analyses. Each chapter includes a list of the questions 
you will almost certainly be asked along with the answers that interviewers want 
to hear from the basic Q&A to the advanced technical analyses and case studies.

About the Author

Paul Pignataro is Founder and CEO of New york School of Finance. Mr Pignataro 
has over 12 years of experience in Investment Banking and Private Equity 
in business mergers, acquisitions, restructurings, asset divestitures, asset 
acquisitions, and debt and equity transactions covering the oil, gas, power and 
utility, internet and technology, real estate, defense, travel, banking and service 
industries.
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General Finance & Investments

The Capital Markets
Evolution of the Financial Ecosystem 
Gary Strumeyer & Sarah Swammy

ISBN:  978-1-119-22054-1 | MAR 2017 | 544PP
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The Capital Markets: Evolution of the Financial Ecosystem is the new standard 
providing practical text book style coverage of this dynamic market and its 
products. 
Written by the President of BNY Mellon Capital Markets, LLC for both financial 
professionals and novices, The Capital Markets provides a comprehensive macro 
view of the marketplace and how its products operate. This book is the definitive 
resource and the companion text to The Capital Markets website. The subject 
matter offers an authoritative discussion of the fundamentals of both, the fixed 
income and equity markets, underwriting, securitizations, derivatives, currency 
among other products through the lens of leading industry practitioners.
Key Learning Concepts: 
 • Understand the impact of both global and domestic regulatory changes 
 • Learn about the products that holistically make up the capital markets 
 • Explore the components of the infrastructure that underpins these markets 
 • Examine the tools used for trading and managing risk 
 • Review new product innovations   

About the Author

Gary M. Strumeyer is President, Managing Director and Head of Bond and Money 
Market Group of BNy Mellon Capital Markets, LLC. He is responsible for municipal 
and taxable trading, corporate debt issuance, and all fixed-income desks, including 
sales and trading of both tax-exempt and taxable bonds, such as US government 
agencies, odd-lot corporate bonds, and mortgage-backed securities of The Bank of 
New york.
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General Finance & Investments

The Fix
How Bankers Lied, Cheated and Colluded to Rig the World’s 
Most Important Number 
Liam Vaughan & Gavin Finch

ISBN:  978-1-118-99572-3 | DEC 2016 | 216PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
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The Fix by award-winning Bloomberg journalists Liam Vaughan and Gavin Finch, is 
the inside story of the Libor scandal, told through the journey of the man at the 
centre of it.
In the midst of the financial crisis, Tom Hayes and his network of traders and 
brokers from Wall Street’s leading firms set to work engineering the biggest 
financial conspiracy ever seen. As the rest of the world burned, they came 
together on secret chat rooms and late night phone calls to hatch an audacious 
plan to rig Libor, the ‘world’s most important number’ and the basis for $350 
trillion of securities from mortgages to loans to derivatives. Without the 
persistence of a rag-tag team of investigators from the US, they would have got 
away with it.
Based on hundreds of interviews, and unprecedented access to the traders and 
brokers involved, and the investigators who caught up with them, The Fix provides 
a rare look into the dark heart of global finance at the start of the 21st Century.

About the Authors

Liam Vaughan and Gavin Finch are award-winning journalists who write about 
financial crime for Bloomberg and Businessweek in London. In 2013, they uncovered 
a global conspiracy to manipulate the $5 trillion a day foreign exchange market, 
sparking investigations on three continents that to date have resulted in $10 billion 
in fines for banks including JP Morgan, Citigroup, Barclays and UBS.
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General Finance & Investments

The Value of Debt in Building Wealth
Thomas J. Anderson

ISBN:  978-1-119-04929-6 | MAR 2017 | 272PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint: 
URL: http://www.wiley.com/remtitle.cgi?isbn=1119049296
Title Sequence: 8

The book of financial wisdom that your future self will thank you for reading. 
For many adults under 40, ‘debt’ is a four-letter word—something that should be 
avoided but is all too often unavoidable. In The Value of Debt in Building Wealth, 
bestselling author Thomas J. Anderson encourages you to rethink that. you’ll walk 
away from this book with an understanding of how you can use debt wisely to 
secure the financial future you envision for yourself and your family. Student 
loans, mortgages, lines of credit, and other forms of debt are all discussed in 
detail, with a focus on smart planning for those who are accumulating assets and 
debt now. Should you rent or buy? How important is liquidity? What is good 
versus bad debt? How much debt should you have? What debt-to-income and 
debt-to-asset ratios should you aim for? Fixed debt or floating debt? What’s the 
best way of saving for college and retirement? These are big questions that 
deserve thorough answers because the choices you make now could influence 
the course of your life. This thought-provoking book will open your eyes to savvy 
financial strategies for achieving your goals faster and with healthier bank 
accounts. 

About the Author

Thomas J. Anderson is an Executive Director, Senior Portfolio Management 
Director and Family Wealth Director for Morgan Stanley Smith Barney. Tom is a 
member of the Chairman’s Circle, a designation reserved for the top 2% of the 
firm’s advisors and ranks in the top 1% and higher in several metrics compared 
to his peers. In 2009, 2010, and 2011, Tom was named on Barron’s America’s top 
1,000 Advisors list. 
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Institutional & Corporate Finance

Enterprise Risk and Opportunity Management
Concepts and Step-by-Step Examples for Pioneering 
Scientific and Technical Organizations 
Allan S. Benjamin

ISBN:  978-1-119-28842-8 | FEB 2017 | 312PP

Subject Category: Accounting & Finance
Section Header: Institutional & Corporate Finance
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 OVERRUN TEXT
Imprint: 
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Risk management strategy for the pioneering technological sector. 
Enterprise Risk and Opportunity Management provides much-needed guidance 
tailored specifically to the technological sector. While most enterprise risk 
management guides are written for traditional businesses and finance firms, this 
book translates effective enterprise risk and opportunity management (EROM) 
principles into strategies and practices that work for government, nonprofit, and 
for-profit organizations in the technological space. Originally designed for 
noncommercial pioneering enterprises like NASA, an entire chapter is now 
devoted toward applying the methods to profit-making technological enterprises. 
A 40-year veteran of the tech sector, Dr Allan Benjamin outlines risk management 
strategies for organizations in which the advancement and integration of science 
and technology within complex systems is necessary for accomplishment of the 
mission. Commercial EROM strategies do not translate directly when the 
development and implementation of risky technologies is the organization’s 
primary objective, and clumsy or near-sighted implementation can easily cripple 
progress. This book provides authoritative guidance tailored to the sector’s 
specialized needs.  

About the Author

Allan S. Benjamin is a risk management expert at NASA Headquarters Office of 
Safety and Mission Assurance. He was a lead author of NASA’s Risk Management 
and System Safety Handbooks, which guide all NASA programs in implementing 
robust RM and SS practices. He has published over 50 refereed technical reports 
and articles on risk management in various journals.
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Institutional & Corporate Finance

Implementing Enterprise Risk Management
From Methods to Applications 
James Lam

ISBN:  978-0-471-74519-8 | APR 2017 | 448PP

Subject Category: Accounting & Finance
Section Header: Institutional & Corporate Finance
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 OVERRUN TEXT
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A practical, real-world guide for implementing enterprise risk management 
(ERM) programs into your organization. 
Enterprise risk management (ERM) is a complex yet critical issue that all 
companies must deal with in the twenty-first century. Failure to properly manage 
risk continues to plague corporations around the world. ERM empowers risk 
professionals to balance risks with rewards and balance people with processes. 
But to master the numerous aspects of enterprise risk management, you must 
integrate it into the culture and operations of the business. No one knows this 
better than risk management expert James Lam, and now, with Implementing 
Enterprise Risk Management: From Methods to Applications, he distills more than 
thirty years’ worth of experience in the field to give risk professionals a clear 
understanding of how to implement an enterprise risk management program for 
every business. 

About the Author

James Lam is President of James Lam & Associates, an independent risk advisory 
firm. Lam has twenty years of experience in risk and business management 
and was named the first-ever Financial Risk Manager of the Year by the Global 
Association of Risk Professionals. He is an Adjunct Professor of Finance at Babson 
College, and author of Enterprise Risk Management (Wiley), which recently ranked 
#1 bestseller among 1,700 risk management titles on Amazon.com. 
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Personal Finance / Financial Advising

Communication Essentials for Financial Planners
Strategies and Techniques 
John E. Grable & Joseph W. Goetz

ISBN:  978-1-119-35078-1 | MAR 2017 | 256PP
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Section Header: Personal Finance / Financial Advising
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Master the human side of financial planning with expert interpersonal skills. 
Communication Essentials for Financial Planners tackles the counseling side of 
practice to help financial planners build more productive client relationships. 
Mapped to the CFP Board’s Job Tasks Domain 75, this book provides the 
interpersonal skills CFP candidates need to earn their certification, while sharing 
valuable techniques for everyday practice. you’ll learn how to relate to clients on 
a more fundamental level, and go beyond “hearing” their words to really listen to 
what they’re saying. Expert coverage of body language, active listening, linguistic 
signals, and more provides immediately practicable advice, and the included DVD 
provides visual illustration of both good and bad communication and counseling. 
By merging written and experiential learning supplemented by practice 
assignments, this book provides an ideal resource for any client-facing financial 
professional. Counseling is a central part of a financial planner’s practice, and 
attention to interpersonal communication goes a long way toward progressing in 
the field; this guide provides practical instruction on the proven techniques that 
make a good financial planner great.

About the Authors

CFP Board is a non-profit organization acting in the public interest by fostering 
professional standards in personal financial planning. It sets and enforces the 
standards for CFP certification, the recognized standard of excellence for personal 
financial planning. 
John E. Grable teaches financial planning at the University of Georgia. 
Joseph W. Goetz is an Associate Professor of Financial Planning, Housing and 
Consumer Economics at UGA.
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Trading

The Economic Indicator Handbook
How to Evaluate Economic Trends to Maximize Profits and 
Minimize Losses 
Richard yamarone

ISBN:  978-1-118-20466-5 | FEB 2017 | 384PP
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Analyze key indicators more accurately to make smarter market moves. 
The Economic Indicator Handbook helps investors more easily evaluate economic 
trends, to better inform investment decision making and other key strategic 
financial planning. Written by a Bloomberg Senior Economist, this book presents a 
visual distillation of the indicators every investor should follow, with clear 
explanation of how they’re measured, what they mean, and how that should 
inform investment thinking. Coverage includes gross domestic product, 
employment data, industrial production, new residential construction, consumer 
confidence, retail and food service sales, and commodities, plus guidance on the 
secret indicators few economists know or care about. Modern investing requires 
a careful understanding of the macroeconomic forces that lift and topple markets 
on a regular basis, and how they shift to move entire economies. This book is a 
visual guide to recognizing these forces and tracking their behavior, helping 
investors identify entry and exit points that maximize profit and minimize loss. 

About the Author

Richard Yamarone is a Bloomberg Senior Economist and author of the Bloomberg 
Brief: Economics (reaching 35k people daily). The author of Trader’s Guide to Key 
Economic Indicators (Bloomberg Press, 2007), Mr Yamarone is a member of the 
National Association for Business Economists, the American Economic Association, 
the New york State Economics Association and the Money Marketeers of New 
york University. He was featured as one of the top 10 economists in the US by USA 
Today in 2007 and “Nostradamus of the Financial Industry” by Bank Advisor in 
2008 for his prediction of the financial crises.
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Business & Management Special Topics

Fit for Growth
A Guide to Strategic Cost Cutting, Restructuring,  
and Renewal 
Vinay Couto, John Plansky & Deniz Caglar

ISBN:  978-1-119-26853-6 | FEB 2017 | 288PP

Subject Category: Business
Section Header: Business & Management Special Topics
Icons: Key Performance Icon
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Imprint: 
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A practical approach to business transformation. 
Fit for Growth is a unique approach to business transformation that explicitly 
connects growth strategy with cost management and organization restructuring. 
Drawing on 70-plus years of strategy consulting experience and in-depth 
research, the experts at PwC’s Strategy& lay out a winning framework that helps 
CEOs and senior executives transform their organizations for sustainable, 
profitable growth. This approach gives structure to strategy while promoting 
lasting change. Examples from hundreds of clients illustrate successful 
transformation on the ground, and illuminate how senior and middle managers 
are able to take ownership and even thrive during difficult periods of transition. 
Throughout the Fit for Growth process, the focus is on maintaining consistent 
high-value performance while enabling fundamental change. Strategy& has 
helped major clients around the globe achieve significant and sustained results 
with its research-backed approach to restructuring and cost reduction. 

About the Authors

Strategy& (www.strategyand.pwc.com) is a global team with 100 years of 
strategy consulting experience and is part of the PwC network of firms in 157 
countries with more than 195,000 employees.
Vinay Couto is SVP with Strategy&.
John Plansky is a Strategy&’s Senior Partner in the financial services practice. 
Dr Deniz Caglar is a Partner in Strategy&’s Chicago office, aligned to the 
Organization, Change and Leadership (OCL) practice. 
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Business & Management Special Topics

Move
How Decisive Leaders Execute Strategy—Despite Obstacles, 
Setbacks, and Stalls 
Patty Azzarello

ISBN:  978-1-119-34837-5 | MAR 2017 | 288PP

Subject Category: Business
Section Header: Business & Management Special Topics
Icons: 

 OVERRUN TEXT
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Title Sequence: 14

Move past the obstacles and implement your new strategy. 
Move is your guide to mobilizing your whole organization to take your business 
forward. Whatever your needed transformation may be: a new initiative, a new 
market, a new product, your fresh strategy is up against a powerful foe: an 
organization’s tendency to stay very busy and completely engaged to what it’s 
already doing. This book shows you how to get your team engaged and 
proactively doing the new thing! Author Patty Azzarello draws on over twenty-five 
years’ international business management experience to identify the chronic 
challenges that keep organizations from decisively executing strategy, and to give 
you a practical game plan for breaking through. 
No transformation can succeed without suitable engagement from the whole 
organization, but building engagement can be difficult, uncomfortable, and 
tentative. This book shows you how to get it done: how to remove the fear, 
excuses, and hurdles and uphold the new pursuit against distractions and 
dissent. 

About the Author

Patty Azzarello is a speaker and the founder of Azzarello Group, which works 
with CEOs and leadership teams to help their businesses get better at what they 
do. She has over 25 years’ experience working in high tech and business. She has 
been successful in running and transforming large and small businesses, and has 
significant international management experience.
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Business & Society

The Future-Proof Workplace
Six Strategies to Accelerate Talent Development, Reshape 
Your Culture, and Succeed with Purpose 
Linda Sharkey & Morag Barrett

ISBN:  978-1-119-28757-5 | APR 2017 | 240PP

Subject Category: Business
Section Header: Business & Society
Icons: 
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Face the future on the crest of the wave while the rest are pulled under.
The Future-Proof Workplace is a survival guide for the new realities of business. 
The future is no longer some far-off destination; it is here, right now, and already 
changing the way we work. Historically, the sea-changes have advanced humanity 
and inspired us to reach even further; from the Dark Ages to the Age of 
Enlightenment, from agrarian to industrial societies and today is no different. But 
only those who are ready for the changes will come out thriving. This book 
highlights the changes already taking place around us: the transition from skills to 
knowledge, the neuroscience approach to leadership and motivation, galloping 
technical advances, and more. Whether you’re a CEO, a leader or manager, or just 
trying to survive the chaos, this invaluable guide is your wake-up call — the future 
is now. The new forces emerging must be understood now if your organization is 
to succeed. This book details the transformation every business must make to 
turn upheaval into opportunity. 

About the Authors

Dr Linda Sharkey is a Founding Member of the Marshall Goldsmith Group, a 
premier executive coaching organization, and an inspiring keynote speaker at 
many industry and global events. She hosts a weekly radio show on World Talk 
Radio on leadership and organization transformation. 
Morag Barrett is a sought-after speaker and leadership development expert, and 
best-selling author of Cultivate: The Power of Winning Relationships. She is also the 
founder and CEO of SkyeTeam, an international leadership development company.
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Achieve with Accountability presents a recipe for awakening the ‘whatever it 
takes’ attitude to achieve what matters most to individuals, teams and 
organizations. 
Discover how to transform accountability into a positive, engaging and forward 
looking experience that will secure your position in the new world of work. Learn 
how to kick-start a revolution that will blast your team or organization to new 
heights of success. We are in a brawl with no rules, where the fast, flexible and 
agile will eat and spit out the slow, over-thinking and complacent.
When you relinquish accountability you place your future in the hands of other 
people or events. It’s only by taking accountability and ownership for our 
circumstances that we can achieve what matters most. Embrace the 
accountability fundamentals that have helped individuals, teams and 
organizations for years to achieve and exceed what matters most. With the world 
coming at us fast and furious every day, it’s easy to feel like you’ve lost control of 
your own life, your team or your organization. By choosing to take and lead 
accountability you reclaim control and are able to direct your own destiny.

About the Author

Mike Evans is the Executive Vice President of QuestMark. As a highly sought-after 
consultant and speaker, Mike works with clients to accelerate their organizational 
transformations and help them to achieve desired results quicker and with 
greater impact. He has served in key leadership and consulting roles with Kotter 
International, Franklin-Covey, and Tom Peters Company.
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Designed To 
Strive

If you ask people what they want from life, the response will most likely be, “I just 
want to be happy”. Psychologist Dr Adam Fraser shakes up everything you think 
you knew about happiness. You are not a special snowflake, boredom is 
dangerous, all your dreams shouldn’t come true, getting your arse kicked is 
important and crucially, we feel best when we are pursuing a goal, not when we 
achieve it. This process of finding purpose, seeking and striving is critical for our 
health and wellbeing both personally and professionally. This book provides 
readers practical strategies and behaviours to live a much more productive, 
joyous, meaningful and fulfilled life and balance striving without falling into 
burnout. 

About the Author

Dr Adam Fraser is a peak performance researcher who helps people strive to 
achieve better performance in everything they do. In his time he has worked with 
elite athletes and sporting teams, special forces soldiers and business leaders. His 
work focuses on how to help people achieve peak performance without collateral 
damage.
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Eastern philosophy teaches us to work in harmony with our own nature 
instead of fighting ourselves every step of the way. The Mushin Way to Peak 
Performance shows you just where your inner strengths lie, and how to 
leverage them for success. 
This book teaches tools and techniques to help you reach peak performance and 
transform your business and personal life by breaking through the cycle of stress 
and setbacks to act with clarity, purpose, and direction. With pragmatic advice 
and wisdom drawn from the guiding principles of the Japanese martial art of 
Aikido, you’ll find your inner warrior and learn that even the most challenging 
battles can be won, or may not even need to be fought. 

About the Author

Michael Veltri is a transformational keynote speaker and executive coach, 
empowering entrepreneurs, managers, and professionals to make enlightened 
decisions. For over a decade, Veltri has revealed his exclusive and fascinating “East-
meets-West” integrated system known as the Mushin Way to leaders worldwide, 
and empowered them with game-changing clarity to make enlightened decisions 
when the pace is fast, the stakes are high, and the outcome unclear.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=1119285259


Back to contents

To request review copies
translationrights@wiley.com

21

Business Self-Help

The Stop Doing List
More Time, More Profit, More Freedom 
Matt Malouf

ISBN:  978-0-7303-3744-7 | MAR 2017 | 208PP

Subject Category: Business
Section Header: Business Self-Help
Icons: 

 OVERRUN TEXT
Imprint: Wrightbooks
URL: http://www.wiley.com/remtitle.cgi?isbn=0730337448
Title Sequence: 19

Learn what not to do to grow your business.
Plenty of resources can show you how to make lists, create schedules and 
manage your time, but they all seem to expect your time to be 100 per cent 
devoted to work—not only is that no way to live, it’s no way to grow. Instead, try 
doing less. This book shows you how to stop wasting energy on tasks that don’t 
move you closer to your goals, so you can focus on the things that do. you’ll 
identify your own Stop Doing list, and learn a systematic and practical way to 
eliminate, automate or delegate these tasks so they never end up on your To Do 
list again. Author Matt Malouf has helped businesses around the globe achieve 
their growth objectives. Now, he shares his proven strategies with you: it’s not 
about doing more; it’s about doing what matters.

About the Author

Matt Malouf is a speaker, business coach, author and entrepreneur whose 
mission is to help business owners grow amazing businesses that enable them 
to live a life of freedom and fulfillment. He has developed his own system to help 
business owners excel in their personal mastery, teaching them new-age strategies 
to help them understand and focus on what they need to stop doing as opposed to 
the traditional methods of time management that focus on to-do lists and calendar 
management.
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Whip your self-control into shape. 
Willpower is the handbook you need for success in all areas of your life. 
Regardless of what you want to achieve, you need the strength to persevere, 
forge ahead and keep going no matter how tough it gets. If you find that you 
allow weakness to take control of getting what you want in life, then you need 
this book. Written by an expert psychologist and executive coach, these proven 
techniques are the missing ingredient for your new life of success. 
 • Learn the skills that lead to stronger willpower 
 • Develop new positive habits in just three weeks 
 • Overcome obstacles and break through barriers 
 • Find the success you want, and hold on to it long-term 

Researchers have found that willpower is a better predictor of life and work 
success than IQ. It’s the skill that keeps you moving ahead, blowing past barriers 
and smashing through any obstacle that dares threaten your progress. It may be 
the most important skill you ever learn, and your most valuable tool for personal 
and professional success. 

About the Author

Ros Taylor is a leading UK and international psychologist, executive coach, 
successful businesswoman, an accomplished author and a TV and radio presenter. 
She was named by The Independent on Sunday (UK) as one of the top 10 coaches in 
Britain and is the author of several books including The Ultimate Book of Confidence 
Tricks (Vermillion) which was widely licensed. She is Visiting Professor at Strathclyde 
Business School focusing on leadership.
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Connect your organization to the Internet of Things with solid strategy and 
a proven implementation plan. 
Building Internet of Things provides front-line business decision makers with a 
practical handbook for capitalizing on this latest transformation. Focusing on the 
business implications of Internet of Things (IoT), this book describes the sheer 
impact, spread, and opportunities arising every day, and how business leaders 
can implement IoT today to realize tangible business advantages. The discussion 
delves into IoT from a business, strategy and organizational standpoint, and 
includes use-cases that illustrate the ripple effect that this latest disruption 
brings; you’ll learn how to fashion a viable IoT plan that works with your 
organization’s strategy and direction, and how to implement that strategy 
successfully by integrating IoT into your organization tomorrow. For business 
managers, the biggest question surrounding the Internet of Things is what to do 
with it. This book examines the way IoT is being used today and will be used in 
the futureto help you craft a robust plan for your organization. 

About the Author

Maciej Kranz is General Manager of Cisco’s Connected Industries Group. He is 
a frequent public speaker on the Internet of Things, and is now Vice President, 
Corporate Strategic Innovation Group at Cisco, leading the company in identifying 
and capitalizing on the next wave of technology disruptions. He also leads Cisco’s 
external innovation and co-innovation efforts including Cisco Innovation Centers. 
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Inspire performance and prove your leadership impact. 
Prove It! is the executive guide to improving organisational performance through 
the practice of evidence-based leadership. More than ever before, the world is 
demanding transparency and accountability from organisational leaders, and 
there is a growing push to hold leaders responsible for the performance of their 
organisation. Many executives panic at the thought of what transparency might 
reveal and how they might be held accountable, but others relish the opportunity 
to showcase their organisation’s performance. The difference is in the leadership 
methodology. The best leaders already know how their organisation is 
performing, and that it has improved during their tenure and they can prove it 
because they practise evidence-based leadership. This book offers a clear 
blueprint for building on your existing skills and performance management 
systems to build a truly high performance organisation. Just three personal 
leadership habits and three organisation-wide habits can transform your 
organisation into the powerhouse you know it can be. 

About the Author

Stacey Barr is known around the world as one of the thought-leaders in the 
field of organisational performance measurement, and has been publishing 
practical performance measurement tips, emailed to over 14,500 executives 
and strategy and performance professionals world-wide, for 10 years. Her blog, 
www.measureupblog.com receives an average of 2,500 unique visitors each 
week. Her methodology, PuMP, is used by hundreds of organisations in over 45 
countries around the world.
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Companies need High Potential leaders (Hi-Pos) more than ever before to help 
them adapt to todays tumultuous, digitally-driven business environment. If you 
meet the Hi-Po criteria, you’re in high demand—and this book explains how to 
fast-track yourself. Criteria for Hi-Pos are changing markedly. In the past, fast-
track leaders were tapped mainly because of their cognitive abilities, analytical 
skills, imagination, thoroughness in finding solutions and even perfectionist 
tendencies. In the new climate, other attributes will count more heavily: 
relationship skills, experience, judgment, abilities to engage, motivate, and draw 
out the best performance in others, strategic skills and even personal habits and 
behavior style. Above all, companies see Hi-Pos as people who have the capacity 
to grow quickly and step into new leadership roles competently. This book is a 
step-by-step guide to becoming a high potential leader.

About the Author

Ram Charan is a world-renowned business coach and author of 16 books 
including the New York Times bestseller Execution. His books have sold over 2 
million copies combined, and have been translated into many languages. His 
energetic, interactive teaching style has won him several awards. He was among 
BusinessWeek’s top ten resources for in-house executive development programs. 
He was previously on the faculty of Harvard Business School.
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The complete guide to fundraising planning, tools, methods, and more.
Fundraising Principles and Practice is a unique resource for students and 
professionals seeking to deepen their understanding of fundraising in the current 
nonprofit environment. Based on emerging research drawn from economics, 
psychology, social psychology, and sociology, this book provides comprehensive 
analysis of the nonprofit sector. The discussion delves into donor behavior, 
decision making, social influences, and models, then uses that context to describe 
today’s fundraising methods, tools, and practices. A robust planning framework 
helps you set objectives, formulate strategies, create a budget, schedule, and 
monitor activities, with in-depth guidance toward assessing and fine-tuning your 
approach. Coverage includes online fundraising, major gifts, planned giving, direct 
response, grants, corporate fundraising, and donor retention, with an integrated 
pedagogical approach that facilitates active learning. Case studies and examples 
illustrate the theory and principles presented, and the companion website offers 
additional opportunity to deepen your learning and assess your knowledge. 

About the Authors

Adrian Sargeant is the Director of the Centre for Sustainable Philanthropy 
at Plymouth University in the UK and an Adjunct Professor of Philanthropy at 
Queensland University of Technology, Australia. He is the leading academic 
authority on fundraising and held the only endowed Chair in Fundraising anywhere 
in the world. 
Dr Jen Shang is the world’s only Philanthropic Psychologist. She is currently 
Director of Research at the Centre for Sustainable Philanthropy at Plymouth 
University and Professor of Philanthropic Psychology. 
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Many nonprofits do thrive. Joan Garry’s Guide to Nonprofit Leadership will 
show you how to do just that.
Nonprofit leadership is messy. Nonprofits leaders are optimistic by nature. They 
believe with time, energy, smarts, strategy and sheer will, they can change the 
world. But as staff or board leader, you know nonprofits present unique 
challenges. Too many cooks, not enough money, an abundance of passion. Its 
enough to make you feel overwhelmed and alone. The people you help need you 
to be successful. But there are so many obstacles: a micromanaging board that 
doesnt understand its true role; insufficient fundraising and donors who make 
unreasonable demands; unclear and inconsistent messaging and marketing; a 
leader who’s a star in her sector but a difficult boss. Funny, honest, intensely 
actionable, and based on her decades of experience, this is the book Joan Garry 
wishes she had when she led GLAAD out of a financial crisis in 1997.

About the Author

Joan Garry worked on the management team that launched MTV, was an 
executive at Showtime Networks, then became executive director of GLAAD, 
one of the largest gay rights organizations in the US. She is the Principal of Joan 
Garry Consulting, a leading firm specializing in strategic assessments, leadership 
development, executive coaching and crisis management. She writes a successful 
nonprofit leadership blog reaching over 45,000 unique visitors monthly from over 
150 countries worldwide. 
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Transformational 
Growth

Prepare for future uncertainty with a research-backed recipe for success. 
Transformational Growth offers a practical guide to preparing for the future based 
on 360-degree research from Frost & Sullivan. We’re already seeing the effects of 
disruption, megatrends, and alternative business models, and as these elements 
continue to converge, the outcome becomes increasingly unpredictable. 
Preparation is critical for businesses, organizations, and individuals alike. This 
book provides revolutionary practices, techniques, and methodologies that will 
help you invest and thrive regardless of what the future may hold. Interactive 
models and tools help clarify complex ideas and apply them to your personal 
situation, and workshops, benchmarks, and surveys give you a roadmap for 
securing your future. Online updates continue to address and track important 
issues, and keep you abreast of new developments that can impact your 
preparation strategy. Whether you’re planning to retire or are involved with 
investments, government organizations, educational institutions, or corporations, 
this book will help you fortify your finances against whatever may come. 

About the Author

David Frigstad is the Chairman of Frost & Sullivan, a leading research and growth 
consulting firm that supports Fortune 1000 clients in all global economic centers. 
David frequently keynotes at industry events, associations, and company strategy 
meetings, and is currently a member of the board of the Strategy and Competitive 
Intelligence Professionals association and Chairman of the Board of the Frost 
& Sullivan Institute which is a non-profit organization dedicated to leveraging 
innovation to address global challenges. 
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A revolutionary marketing strategy proven to drive sales and growth. 
Author Marcus Sheridan’s pool company struggled after the housing collapse; 
today, they’re one of the largest pool installers in the US, turning away millions of 
dollars in business very year they simply cannot accommodate. How did he 
manage it? He answered questions. This book shows you how Marcus’s strategy 
can work for your business, and how to use your keyboard to bring customers 
through the door. They Ask You Answer is a straightforward guide to fixing your 
current marketing strategy. Quality content is the key to success, and you already 
have the ingredients in-house. This book shows you how to structure an effective 
content strategy using the same proven principles that have revolutionized 
marketing for all types of businesses, across industries. 

About the Author

Marcus Sheridan is the Founder and President of Sales Lion. Sheridan’s company 
overcame the collapse of the housing market and became one of the largest 
pool installers in the US and currently has the most visited swimming pool web 
site in the world www.RiverPoolsandSpas.com. In 2009, Sheridan started his 
sales/marketing/and personal development blog, The Sales Lion, which is now 
synonymous with inbound and content marketing excellence. The New York Times 
called him a “web marketing guru”.
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