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Business Technology

Warranty Fraud Management
Matti Kurvinen, Ilkka Töyrylä & D. N. Prabhakar Murthy
University of Queensland, Australia

Series: Wiley and SAS Business Series
ISBN:  978-1-119-22388-7 | JuL 2016 | 224PP

Subject Category: Accounting & Finance
Section Header: Business Technology
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119223881

How to cut warranty costs by reducing fraud with transparent processes 
and balanced control. 
Warranty fraud is a major cost-control issue for most companies, but the sensitive 
nature of the topic leaves most reluctant to share their experiences and divulge 
their strategies. Warranty Fraud Management brings warranty fraud out into the 
open, and provides a clear, actionable framework for cost-savings through fraud 
reduction. Packed with actionable guidelines and detailed information, this book 
lays out a system of efficient warranty management that can reduce costs 
without upsetting the customer relationship. It digs into the whole spectrum of 
warranty fraud, from simple sloppy procedures to systematic organized crime, 
and explores the fraudulent parties and victims, as well as the objectives and 
methods of the fraudulent activities in different scenarios. The impact of 
fraudulent claims is plainly spelled out alongside detailed descriptions of typical 
symptoms and process gaps present in diverse companies. A comprehensive, 
multi-modal framework for robust warranty management is presented as a 
template for revamping any company’s strategy.

About the Authors

Matti Kurvinen, based in Espoo, Finland, has started his own consulting company 
after a 23-year career with Accenture. 
Dr. Ilkka Töyrylä, also in Espoo, Finland, is a management consultant with over 20 
years’ experience from Nokia, Accenture and Midagon. 
Professor D.N. P. Murthy, Professor Emeritus at the university of Queensland in 
Brisbane, Australia, is on the editorial board of multiple journals and has served on 
Advisory Boards for over 30 international conferences in reliability and technology 
management.
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Finance & Investments Special Topics

Navigating Investment Banking
Lessons from 40 Years on Wall Street
James A. Runde

ISBN:  978-1-119-08145-6 | AuG 2016 | 256PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119081459

The real secret to banking success and what it takes to get ahead. 
Navigating Investment Banking is the client service professional’s guide to getting 
ahead and achieving professional goals. This book is a frank and candid guide to 
what it really takes to succeed in the field, packed with insights, stories, and 
actionable tips based on the author’s 40 years at Morgan Stanley. It teaches how 
to lead, when to follow, and how to build the reputation needed to get ahead in a 
competitive field, and the companion website gives the reader access to in-depth 
videos that expand upon what’s been learned.

About the Author

James A. Runde is a corporate director specializing in strategic and financial 
advice, and America’s longest-serving investment banker at a single institution. 
Over his career, he has served as a trusted advisor to many of the world’s leading 
companies with a focus on the transportation and infrastructure industries. 
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General Finance & Investments

Common Stocks and Common Sense
The Strategies, Analyses, Decisions, and Emotions of a 
Particularly Successful Value Investor
Edgar Wachenheim

ISBN:  978-1-119-25960-2 | MAy 2016 | 160PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119259606

Deep insight and candid discussion from one of Wall Street’s best investors.
Common Stocks and Common Sense provides detailed insight into common stock 
investing, using a case-study approach based on real-world investments. The 
discussion covers the entire investment process, including the softer, human side, 
with candid insight into the joys and frustrations, intensities and pressures, and 
risks and uncertainties. The unique emphasis on behavioral economics and real-
world cases set this book apart from the herd, but it’s Wachenheim himself and 
his deeply-examined perspective that elevates the book beyond a mere investing 
guide. Between 1990 and 2014, a typical portfolio managed by Wachenheim 
enjoyed an average annual return of 19.9 percent, achieved using relatively 
conservative stocks and no financial leverage. As a proponent of evidence and 
example, his analysis of real cases serve as a valuable education for anyone 
looking to improve their own investment practices.

About the Author

Ed Wachenheim is founder, chairman and CEO of Greenhaven Associates and 
one of Wall Street’s preeminent investors. He has run Greenhaven for 28 years, 
and Greenhaven currently manages about $5.7 billion in funds. Before going into 
the investment business, he worked as a security analyst at Goldman Sachs and 
was head of Central National-Gottesmans Investment Division. In 1987, he formed 
Greenhaven Associates, and he has been a prominent figure on Wall Street ever 
since.
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General Finance & Investments

East-Commerce
China E-Commerce and the Internet of Things 
Marco Gervasi

ISBN:  978-1-119-23088-5 | APR 2016 | 168PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119230888

How to delve inside China’s massive e-commerce sector to find 
extraordinary investment opportunities. 
East-Commerce is a detailed exploration of China’s e-commerce explosion, and the 
opportunities it brings for global investors. Written by a recognized authority on 
e-commerce and technology, this book provides the key to successful investment 
in this powerful sector. China is creating a deeply connected world that is already 
shaping global investment and consumption patterns; opportunities are plentiful, 
but investors must understand how e-commerce works in China and Asia. 
Beginning at the start of the e-commerce explosion, this book details the 
innovation, the entrepreneurs and the consumers who are driving this massive 
and well-fuelled industry. Interviews with influential players including Tencent, 
Alibaba, Xiaomi, Yihaodian, Gocobuy, Kuaidi Taxi, Rocket Internet, Snapdeal, 
Tokopedia, DST Global, Credit Suisse, uBS and many more, give an insider’s view 
of the nuts and bolts underlying profitable investment.

About the Author

Marco Gervasi is a lawyer, strategic adviser and entrepreneur. He assists 
investment funds, venture capital and e-commerce businesses on their China 
investments. He is a keynote speaker at international conferences on technology 
and e-commerce. Marco is also an active technology blogger (www.marcogervasi.
wordpress.com), and a guest writer for various online magazines both in Asia and 
Europe.
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General Finance & Investments

Loaded
Money, Psychology, and How to Get Ahead without Leaving 
Your Values Behind
Sarah Newcomb PhD

ISBN:  978-1-119-25832-2 | MAy 2016 | 208PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119258324

Research studies over the past few decades reveal an interesting paradox: lack of 
money is linked to depression, relationship problems, lower performance on 
difficult tasks, and even shorter life expectancy, yet just thinking about money 
can lead to antisocial behavior and reduce compassion. It would appear that 
money creates a lose-lose scenario: if you don’t have it, your performance suffers, 
your relationships suffer, and you may die sooner but, if you have great wealth, 
you may be more likely to engage in victim blaming, and less likely to help others 
by choice. How do we solve this conflict? Do we have to choose between caring 
about people and caring about money? How do we create lives of great value, 
without compromising our own deep values? We do it by working with our 
psychology. By mindfully developing a healthy relationship with money and 
learning some simple new ways of thinking, we can avoid the psychological 
dangers that can accompany both poverty and wealth.

About the Author

Dr. Sarah Newcomb is a behavioral economist at Morningstar and HelloWallet 
(a personal financial wellness company owned by Morningstar). Prior to joining 
Morningstar, Sarah earned her Ph.D. in Behavioral Economics at the university of 
Maine where her work focused on the psychological barriers to sound personal 
money management. An interdisciplinary scholar, Sarah is well versed in consumer 
psychology, economic decision-making, personal money management, and 
cognitive and social psychology.
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General Finance & Investments

Multi-Asset Investing
A Practitioner’s Framework 
Pranay Gupta, Sven R. Skallsjo & Bing Li

ISBN:  978-1-119-24152-2 | APR 2016 | 296PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119241529

Despite the accepted fact that a substantial part of the risk and return of any 
portfolio comes from asset allocation, we find today that the majority of 
investment professionals worldwide are focused on security selection. Multi-Asset 
Investing: A Practitioners Framework questions this basic structure of the 
investment process and investment industry.
 • Who says we have to separate alpha and beta?
 • Are the traditional definitions for risk and risk premium relevant in a multi-asset 

class world?
 • Do portfolios cater for the real risks in their investment processes?
 • Does the whole Emerging Markets demarcation make sense for investing?
 • Why do active Asian managers perform poorly compared to developed-market 

managers?
 • Can you distinguish how much of a strategy’s performance comes from skill 

rather than luck?
 • Does having a performance fee for your manager create alignment or 

misalignment?
 • Why is the asset management transitioning from multi-asset strategies to multi-

asset solutions?
The book asks, and suggests answers to, these and many other questions.

About the Authors

Pranay Gupta is a Curriculum Director at the CFA Institute, based in Hong Kong 
and a founding member of Nile Capital Management LLC, where he specialises in 
asset allocation and investment strategy for the management of global multi-asset 
portfolios.
Sven R. Skallsjo is a finance expert specializing in mathematical techniques for 
asset allocation and risk management.
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General Finance & Investments

The End of Accounting and the Path Forward for 
Investors and Managers
Baruch Lev & Feng Gu

Series: Wiley Finance
ISBN:  978-1-119-19109-4 | JuL 2016 | 272PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119191092

An innovative new valuation framework with truly useful economic 
indicators. 
While entire industries have come to rely on financial reports for vital 
information, these documents are flawed and insufficient when it comes to the 
way investors and lenders work in the current economic climate. This book 
demonstrates an alternative, providing a new framework for more informed 
decision making. It teaches how to: discover a new, comprehensive system of 
economic indicators; focus on strategic, value-creating resources in company 
valuation; learn how traditional financial documents are quickly losing their utility; 
find a path forward with actionable, up-to-date information. The End of Accounting 
and the Path Forward for Investors and Managers offers a new blueprint for more 
accurate valuation.

About the Authors

Baruch Lev is the Philip Bardes Professor of Accounting and Finance at NYu Stern 
School of Business. Lev is the author of five books and has published over 100 
research studies in the leading accounting, finance and economic journals.
Feng Gu is an Associate Professor at SuNY at Buffalo. He has written numerous 
articles for Business Week and Harvard Business Review.
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General Finance & Investments

The Global Handbook on Shadow Banking
Luc L. Nijs

Series: The Wiley Finance Series
ISBN:  978-1-118-92210-1 | JAN 2017 | 220PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: 

The investor’s definitive guide to this hidden, yet highly influential sector. 
Written by a recognized authority with over fifteen years’ experience in the 
industry, this multidisciplinary guide walks through the shadow banking system 
and discusses the opportunities and risks therein. Coverage includes regulators, 
finance, capital markets, ratings, rate setting, and more. The book also includes a 
highly detailed and comprehensive analysis of regulation and regulatory 
developments. Key technical research is presented from a practical perspective, 
and the latest developments are fully explored to equip the reader with all key 
information on moving investment outside of the official banking sector.

About the Author

Luc Nijs, Professor of Investment Banking at the Riga Graduate School of Law, 
Latvia, and the founder, chairman and group CEO of The Talitha Group, has over 
17 years’ experience as an investor in global emerging markets and 15 years’ 
lecturing experience in Spain and Latvia.
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Insurance & Risk Management

Derivatives Essentials
Aron Gottesman

Series: Wiley Finance
ISBN:  978-1-119-16349-7 | AuG 2016 | 320PP

Subject Category: Accounting & Finance
Section Header: Insurance & Risk Management
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119163498

A clear, practical guide to working effectively with derivative securities 
products. 
With an emphasis on mechanisms over formulas, this book promotes a greater 
understanding of the topic in a straightforward manner, using plain-English 
explanations. Mathematics are included, but the focus is on comprehension and 
the issues that matter most to practitioners including the rights and obligations, 
terms and conventions, opportunities and exposures, trading, motivation, 
sensitivities, pricing, and valuation of each product. Coverage includes forwards, 
futures, options, swaps, and related products and trading strategies, with 
practical examples that demonstrate each concept in action. The companion 
website provides Excel files that illustrate pricing, valuation, sensitivities, and 
strategies discussed in the book, and practice and assessment questions for each 
chapter allow the reader to reinforce learning and gauge the depth of their 
understanding.

About the Author

Aron Gottesman is Professor of Finance and the Chair of the Department of 
Finance and Economics at the Lubin School of Business at Pace university. His 
research has been cited in newspapers and popular magazines, including The 
Wall Street Journal and Business Week. He teaches courses on derivative securities, 
financial markets, and asset management.

mailto:translationrights%40wiley.com?subject=
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Professional-level guidance on effectively trading ETFs in markets around 
the world. 
The ETF Handbook is a comprehensive guide to using Exchange Traded Funds, 
designed specifically for institutional investors and professional advisors seeking 
to improve ETF profitability. While ETFs trade like stocks, they are not stocks and 
the differences impact every aspect of their use. This book provides full guidance 
on effectively monitoring, analyzing, and executing ETFs, including the technical 
details that can’t be found anywhere else. It teaches how they work, where they 
fit, and who is using them, as well as the resources that exist to provide access 
for investors. This new second edition includes updated coverage on how 
business has moved from niche to mainstream, ETF performance and issuers 
around the world, and changes to the users of ETFs in the uS. The companion 
website features instructional videos, as well as ready-to-use spreadsheets for 
calculating NAV and IIV.

About the Author

David J. Abner is the director of institutional sales and trading at WisdomTree, 
an issuer of exchange traded funds with a client base of approximately 100,000 
advisors. WisdomTree is a leading ETF sponsor and developer using its own 
fundamentally weighted index methodology with approximately $3.5 billion in 
assets managed against WisdomTree indexes.

Investments & Securities

The ETF Handbook
How to Value and Trade Exchange Traded Funds 
2nd Edition
David J. Abner

Series: Wiley Finance
ISBN:  978-1-119-19390-6 | AuG 2016 | 384PP
Previous Edition: 978-0-470-55682-5

Subject Category: Accounting & Finance
Section Header: Investments & Securities
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119193907
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Personal Finance / Financial Advising

The Essential Advisor
Building Value in the Investor-Advisor Relationship 
Bill Crager & Jay Hummel

ISBN:  978-1-119-26061-5 | JuN 2016 | 240PP

Subject Category: Accounting & Finance
Section Header: Personal Finance / Financial Advising
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119260612

How to leverage the financial services evolution to maximize any firm’s 
value. 
The Essential Advisor is an insightful handbook for advisors looking to navigate the 
changing face of financial services. The industry is evolving, consumers are 
evolving, and many advisors are being left behind as old methods become less 
and less relevant. This book shows how to turn this shift into a positive, by 
positioning a firm to maximize these new opportunities, and deliver the results 
increasingly expected of financial advisors. It teaches how to provide the 
transparency, hands-on interaction, and around-the-clock access today’s clients 
demand, and how to consistently deliver service that robo-advisors cannot 
duplicate. Emerging technologies do not have to be a threat to a practice: they are 
tools that represent opportunities to provide greater service to clients, and smart 
technology integration will be a hallmark of firms that survive the shift. This guide 
provides a clear vision of the future of financial services, and an indispensable 
management framework for maximizing a firm’s future value.

About the Authors

Bill Crager is the President of Envestnet, which he co-founded in 1999 and which, 
in just 16 years, has emerged as the leading managed solutions service provider in 
terms of total platform assets and financial advisors served. 
Jay Hummel is Senior Vice President at Envestnet and consults with the company’s 
largest RIA clients and prospects. 

mailto:translationrights%40wiley.com?subject=
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Trading

Technical Analysis and Chart Interpretations
A Comprehensive Guide to Understanding Established 
Trading Tactics for Ultimate Profit
Ed Ponsi

Series: Wiley Trading
ISBN:  978-1-119-04833-6 | JuL 2016 | 368PP

Subject Category: Accounting & Finance
Section Header: Trading
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119048338

Ed Ponsi’s straightforward guide to understanding technical analysis. 
Technical Analysis and Chart Interpretations delivers simple explanations and easy-
to-understand techniques that demystify the technical analysis process. In his 
usual straightforward style, bestselling author Ed Ponsi shows the reader what 
really matters when it comes to making money. Whether they’re trading stocks, 
currencies, or commodities, they’ll develop invaluable skills and master difficult 
concepts and the tools of the trade. Technical analysis translates to any form of 
trading, and this book delivers clear, jargon-free guidance on interpreting the 
various charts seen in the field.

About the Author

Ed Ponsi is the Managing Director of Barchetta Capital Management LLC, an 
NFA-registered Commodity Trading Advisor. Ed has made numerous television 
appearances and has been profiled in magazines such as Technical Analysis of 
Stocks and Commodities and Traders Journal. He is the author of Forex Patterns 
and Probabilities, a top-selling book on currency trading which is now available in 
several languages, and his dynamic and humorous style sets him apart from the 
“suit and tie crowd.” Ponsi has a popular DVD series, FXEducator: Forex Trading with 
Ed Ponsi.

mailto:translationrights%40wiley.com?subject=
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Trading

Tensile Trading: The 10 Essential Stages of  
Stock Market Mastery
Gatis N. Roze & Grayson D. Roze

Series: Wiley Trading
ISBN:  978-1-119-22433-4 | MAy 2016 | 208PP

Subject Category: Accounting & Finance
Section Header: Trading
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119224330

A detailed 10-stage roadmap for investors to achieve stock market mastery 
with their own consistently profitable, high-probability investment system. 
Tensile Trading provides a complete, step-by-step roadmap for investors of all 
levels, and coaches them on how best to organize the routines and strategies 
necessary to identify the market’s strongest trading opportunities. History is 
proof that true mastery of the market begins with basic money management 
protocols, asset protection policies, and organized analysis techniques. With these 
crucial foundations in place, the reader can embrace a proven investment 
methodology, execute an effective trading plan, and develop a reliable system for 
profitable investing. Consistent, long-run investing success is a result of well-
defined goals, carefully constructed routines and an accurate understanding of 
the psychological challenges that all investors face.

About the Author

Gatis N. Roze is a veteran full-time stock market investor who has traded his own 
account since 1989 unburdened by the distraction of clients. He holds an MBA 
from the Stanford Graduate School of Business, is a Chartered Market Technician 
(CMT) and is a past president of the Technical Securities Analysts Association 
(TSAA). After several successful entrepreneurial ventures, he retired in his early 40s 
to focus on investing in the financial markets. 

mailto:translationrights%40wiley.com?subject=
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Trading

The Ultimate Algorithmic Trading System  
Toolbox + Website
Using Today’s Technology To Help You  
Become A Better Trader
George Pruitt

Series: Wiley Trading
ISBN:  978-1-119-09657-3 | JuN 2016 | 336PP

Subject Category: Accounting & Finance
Section Header: Trading
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=111909657X

The accessible, beneficial guide to developing algorithmic trading solutions. 
The Ultimate Algorithmic Trading System Toolbox is the complete package savvy 
investors have been looking for. An integration of explanation and tutorial, this 
guide takes the reader from utter novice to out-the-door trading solution as they 
learn the tools and techniques of the trade. It teaches the broad spectrum of 
today’s technological offerings, and how to use several to develop trading ideas 
using the provided source code and the author’s own library, and get practical 
advice on popular software packages including TradeStation, TradersStudio, 
MultiCharts, Excel, and more. The companion website provides up-to-date 
TradeStation code, Excel spreadsheets, and instructional video, and gives access 
to the author himself to help interpret and implement the included algorithms.

About the Author

George Pruitt is Director of Research for Futures Truth magazine. In addition, he 
has written for Futures Magazine and has had his research published by The Wall 
Street Journal and Barron’s. Pruitt co-programmed the Excalibur testing software 
and has coded over 1000 different trading methodologies. He is co-author of The 
Ultimate Trading Guide and Building Winning Trading Systems with TradeStation.
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Valuation

Corporate Valuation
Integrating Accounting and Financial Principles for 
Advanced Techniques
Mario Massari, Gianfranco Gianfrate & Laura Zanetti

Series: Wiley Finance
ISBN:  978-1-119-00333-5 | AuG 2016 | 384PP

Subject Category: Accounting & Finance
Section Header: Valuation
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119003334

Risk consideration is central to more accurate post-crisis valuation. Corporate 
Valuation presents the most up-to-date tools and techniques for more accurate 
valuation in a highly volatile, globalized, and risky business environment. This 
insightful guide takes a multidisciplinary approach, considering both accounting 
and financial principles, with a practical focus that uses case studies and 
numerical examples to illustrate major concepts. Readers are walked through a 
map of the valuation approaches that have proven most effective post-crisis, with 
explicit guidance toward implementation and enhancement using advanced tools, 
while exploring new models, techniques, and perspectives on the new meaning of 
value. Risk centrality and scenario analysis are major themes among the 
techniques covered, and the companion website provides relevant spreadsheets, 
models, and instructor materials.

About the Authors

Mario Massari is Professor of Corporate Finance and Head of the Finance 
Department at Bocconi university, Milan. He has written extensively on business 
valuation and corporate finance topics, and he is considered one of the leading 
experts in the field of Business Valuation.
Gianfranco Gianfrate is Assistant Professor of Finance at Bocconi university and a 
research affiliate of Tufts university, MA, uSA.
Laura Zanetti is Associate Professor of Corporate Finance at Bocconi university.
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Business & Management Special Topics

Reputation Strategy and Analytics in a  
Hyper-Connected World
Using Analytics to Drive Strategy and Increase  
Brand Equity in Global Markets 
Chris Foster

ISBN:  978-1-119-05249-4 | JuN 2016 | 176PP

Subject Category: Business
Section Header: Business & Management Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119052491

Reputation management techniques that work amidst the unceasing flow of 
information. 
This is a complete guide to corporate communications and reputation 
management. Covering a range of scenarios from ideal to catastrophic, this book 
provides a clear blueprint for preparation, execution, and beyond. The discussion 
focuses on data-driven, evidence-based strategies for the modern digital 
economy, providing actionable frameworks, practical roadmaps, and step-by-step 
blueprints for deploying advance analytics, predictive modeling, and big data 
techniques to successfully manage communications and reputation. It teaches 
how the right tools and people get the job done quickly, effectively, and cost-
effectively, and how to identify and acquire the ones you need. Coverage includes 
the latest technology and cutting-edge applications, bringing the reader up to 
speed on what excellence in communications can realistically be.

About the Author

Chris Foster is a Vice President at Booz Allen Hamilton. He has worked in a 
variety of environments ranging from global public relations agencies and trade 
associations to national political campaigns and healthcare provider groups.
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An essential guide to healthcare data problems, sources, and solutions. 
Strategies in Biomedical Data Science provides medical professionals with much-
needed guidance toward managing the increasing deluge of healthcare data. 
Beginning with a look at our current top-down methodologies, this book 
demonstrates the ways in which both technological development and more 
effective use of current resources can better serve both patient and payer. The 
discussion explores the aggregation of disparate data sources, current analytics 
and toolsets, the growing necessity of smart bioinformatics, and more as data 
science and biomedical science grow increasingly intertwined. It digs into the 
unknown challenges that come along with every advance, and explores the ways 
in which healthcare data management and technology will inform medicine, 
politics, and research in the not-so-distant future. Real-world cases and clear 
examples are featured throughout, and coverage of data sources, problems, and 
potential mitigations provides necessary insight for forward-looking healthcare 
professionals.

About the Author

Jay Etchings is Director of Operations, Research Computing-High Performance 
Computing at Arizona State university. He is responsible for the development of 
innovative architectures to address emerging challenges of research computing. 
and advancement of research and discovery initiatives of public value.
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Monetizing Innovation
How Smart Companies Design the Product  
Around the Price
Madhavan Ramanujam & Georg Tacke
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Surprising rules for successful monetization. 
Today, more than ever, companies need to innovate to survive, but successful 
innovation, measured in dollars and cents, is a very hard target to hit: 72% of 
innovations fail to meet their financial targets-or fail entirely. Many companies 
have come to accept that a high failure rate, and the billions of dollars lost 
annually, is just the cost of doing business. Monetizing Innovations argues that this 
is tragic, wasteful, and wrong. Radically improving the odds that innovation will 
succeed is just a matter of removing the guesswork. The authors at Simon Kucher 
know what they’re talking about. As the world’s premier pricing and monetization 
consulting services company, with 800 professionals in 30 cities around the globe, 
they have helped clients ranging from massive pharmaceuticals to fast-growing 
startups find success. In Monetizing Innovation, they distil the lessons of thirty 
years and over 10,000 projects into a practical, nine-step approach with checklist-
driven summaries and illustrative case studies.

About the Authors

Madhavan Ramanujam is a partner in Simon-Kucher Silicon Valley office. His 
consulting clients have included some of the most successful Silicon Valley 
companies of the last three decades (LinkedIn, PayPal, Citrix, Intuit, National 
Semiconductor), as well as established companies (such as Rockwell Automation).
Dr. Georg Tacke is co-chief executive officer at Simon-Kucher & Partners, leading 
the global strategy and marketing consultancy with Dr. Klaus Hilleke.
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The essential guide to turning tough questions into positive opportunities. 
Promoting confidence and a positive ‘win-win-win’ mindset for questioner and 
answerer, author Michael Dodd provides golden formulae and proven strategies 
for constructing inspirational answers, however challenging, vicious, tricky, or 
stupid the question. Along the way, he outlines simple, but successful techniques 
for dealing with the kind of nightmare questions which everyone in the workplace 
has to face along their journey, whatever stage of their career. The book contains 
critical communication skills for executives, managers, and leaders and covers a 
wide range of workplace scenarios such as job interviews, performance reviews, 
negotiations, customer relations, parliamentary inquiries, and cross-examination. 
Includes case study examinations of key moments where people in the public 
spotlight have done something particularly well or particularly badly while 
answering questions.

About the Author

Michael Dodd is a speaker and international media and presentation trainer, 
working with businesses of all sizes. His clients include representatives of uK Trade 
and Investment, in embassies, high commissions and consulates around the world. 
Michael also lectures in Broadcast Journalism at the university of Westminster, uK, 
and around the world.
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Thank You and Good Night
Jon Gordon & Donald Wallace
Mount Sinai School of Medicine, New York
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Learning to be thankful through a beautiful story. 
Thank You and Goodnight is a beautifully illustrated book that shares the heart of 
gratitude. Jon Gordon takes a little boy and girl on a fun-filled journey from one 
perfect moonlight night to the next. During their adventurous day and night, the 
children explore the people, places and things that they are thankful for. The two 
tots in Thank You and Goodnight learn that being thankful makes ice cream taste 
better, butterflies look more beautiful, and weekend days seem longer. Jon 
Gordon’s bestselling books and talks have inspired readers and audiences around 
the world. He is the author of numerous books on leadership and teamwork and 
several children’s books including The Energy Bus for Kids. Donald Wallace, 
illustrator, animator and designer loves to work in all directions of the visual 
story: animation and movies, books, games, commercials, music videos, and 
theme park rides. This is his third collaboration with Jon Gordon.

About the Author

Jon Gordon has published numerous bestselling books that have been used by 
companies such as Campbell’s Soup, New York Public Library, and The Ritz-Carlton. 
He speaks at over 75 engagements internationally each year, reaching tens of 
thousands of people. Jon Gordon’s Wiley books have sold more than 1.2 million 
copies.
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The Awakened Millionaire 
A Manifesto for the Spiritual Wealth Movement
Joe Vitale
Hypnotic Marketing, Inc., Wimberley, TX
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A radical formula to gaining money and spiritual growth and transforming it into 
global change. This is a formula by Dr. Joe Vitale, famed millionaire, best-selling 
author, and star of the blockbuster movie “The Secret,” that accomplishes what 
few believe possible: combining money and spirituality together to bring you 
more of both, while transforming you into a force for good in a world that 
desperately needs it. This book is a call to action, pushing you to wake up, stand 
up, and transform yourself into a powerful expression of your passion, your 
wealth, and your desire to make a difference. It is an invitation to become a true 
Awakened Millionaire, starting today. At turns inspirational, motivational, and 
conversational, this page-turner ultimately narrows in on practical steps anyone 
can use to see instantaneous results, regardless of their past failures, current 
financial situation, or future goals.

About the Author

Joe Vitale is President of Hypnotic Marketing, Inc., a marketing consulting firm. He 
has been called The Buddha of the Internet for his combination of spirituality and 
marketing acumen and his books are bestsellers in dozens of languages. Joe is an 
inspiring speaker and coach who has spoken before hundreds of business groups.
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The Laughter Advantage
Communication Techniques to Amplify Your Influence, 
Boost Engagement, and Give You the Edge in Business
Anthony Ackroyd
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How to laugh your way to the top with the business skill that gets you 
noticed. 
The Laughter Advantage reveals the secrets to becoming a better leader, by 
deliberately and authentically using humour to communicate effectively. This 
practical and effective guide outlines a proven system for business leaders and 
individuals to identify their own sense of humour, and employ it to enhance 
success and happiness. Readers learn how to use humour across a range of 
business settings, to form bonds, build teams, and inspire others to achieve. 
Research shows that those who use appropriate humour not only benefit from 
increased energy, but also make better leaders, get promoted more quickly, and 
are seen as more powerful, trustworthy, and intelligent. This book shows how 
humour can indeed be taught, and is more skill than talent.

About the Author

Anthony Ackroyd’s stellar comedy career spans three decades and he continues 
to be one of Australia’s most successful stand-up comics and comedy writers. He 
is currently one of the stars of ABC radio’s Thank God It’s Friday! (audience 500k) 
which is the top rating radio comedy show in Australia, and is also an expert 
speaker on the social impacts of comedy.
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A ground-shaking exposé on the failure of popular cyber risk management 
methods. 
How to Measure Anything in Cybersecurity Risk exposes the shortcomings of current 
“risk management” practices, and offers a series of improvement techniques to 
help fill the holes and ramp up security. In their bestselling book How to Measure 
Anything, authors Douglas W. Hubbard and Richard Seiersen opened the business 
world’s eyes to the critical need for better measurement. This book expands upon 
that premise and draws from the failure of risk management to sound the alarm 
in the cybersecurity realm. Some of the field’s premier risk management 
approaches actually create more risk than they mitigate, and questionable 
methods have been duplicated across industries and embedded in the products 
accepted as gospel. This book sheds light on these blatant risks, and provides 
alternate techniques.

About the Authors

Douglas W. Hubbard is the inventor of Applied Information Economics (AIE), a 
measurement methodology that has earned him critical praise from The Gartner 
Group, Giga Information Group, and Forrester Research. He is an internationally 
recognized expert in the field of IT value and is a popular speaker at numerous 
conferences.
Richard Seiersen is General Manager Cyber Security & Privacy at GE Healthcare, a 
global medical technologies subsidiary of GE with annual revenue of $20 billion in 
revenue.
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Advanced Cyber Security
Using Intelligence Driven Counter Measures to Defend 
Against Cyber Attacks 
Peter Tran & Azeem Aleem
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How to attain true cyber security amidst ever-evolving threats using a 
holistic approach to defense. 
Advanced Cyber Security is a practical guide to protecting an organization from 
cyber attacks using advanced active counter-measures. It explains how to predict 
and guard against cyber attacks before they occur, by implementing cutting-edge 
static and dynamic active defense operations based on attack profile intelligence. 
This book walks through the tools, techniques, and strategies that keep an 
organization’s information secure, providing tips and tricks, as well as warning 
about common pitfalls. Case studies demonstrate the latest in attack intelligence 
profiling, active defense through social media, email operations, crowd sourcing, 
and cross-disciplinary data science applications, giving insight into how these 
tools are being applied most effectively by companies around the world. A 
discussion about the future of cyber security proposes future defense models 
and provides an insightful look at what’s coming down the pipeline.

About the Authors

Peter Tran is Senior Director, Worldwide, of the Advanced Cyber Defense (ACD) 
Practice at RSA (The Security Division of EMC Corporation).
Azeem Aleem is Practice Lead & Senior Manager, EMEA at the Advanced Cyber 
Defense (ACD) Practice at RSA (The Security Division of EMC Corporation). Azeem 
is a Fellow and elected Director of the Security Institute and holds various industry 
security certifications, including the Certified Ethical Hacker (CEH) and Microsoft 
Certified Professional (MCP).
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Managing the Millennials
Discover the Core Competencies for Managing Today’s 
Workforce, 2nd Edition
Chip Espinoza & Mick ukleja
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A valuable tool for anyone who wants to effectively manage and motivate 
twenty-something workers. 
Many books are being published on how to manage employees of the “millennial” 
generation, but the solutions offered are anecdotal at best. Backed by years of 
serious research, Managing the Millennials provides managers of all ages with 
specific recommendations and tools for engaging this burgeoning demographic-
some 78 million strong. Each chapter shares relevant interviews and case studies, 
and offers research-backed ideas and best practices to help any organization and 
their leaders address the challenges generational diversity presents. Insightful 
and practical, Managing the Millennials is a valuable tool for millions of managers 
globally whose job it is to manage and motivate their twenty-something workers.

About the Authors

Chip Espinoza is Executive Vice President of LeadershipTraQ, a leadership 
consulting firm, and Assistant Professor at Vangaurd university of Southern 
California, where he teaches Management and Leadership. He consults to a range 
of clients from the Boeing Company to the Special Olympics. 
Mick Ukleja is the Founder and President of LeadershipTraQ. In addition to a busy 
speaking schedule, he also hosts the award-winning LeadershipTraq Podcast that 
focuses on managerial-leadership topics.
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Breaking Through
Stories and Best Practices From Companies That Help 
Women Succeed
Martine Liautaud
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When women succeed, we all win. 
Breaking Through explores the mentoring relationship, and unravels its effects on 
women, businesses, society, and the economy. In 2010, author Martine Liautaud 
founded the Women Business Mentoring Initiative (WBMI) to support women 
entrepreneurs with the targeted advice and personalized guidance that can only 
come from a mentor. In late 2015, she set up the Women Initiative Foundation to 
broaden her action in favor of women in the business world. This book 
encapsulates the WBMI mission and other similar experiences inside international 
and uS corporations, showing how mentoring and sponsorship can take many 
forms, and how each form benefits women in business. Through evidence-based 
narratives, it teaches what real women have gained from both sides of the 
dynamic, and why they credit mentoring with the strength of their business 
success. These stories show how mentoring yields increased efficiency, improved 
financials, more effective management, increased innovation, a broader talent 
pool, and increased revenues, and how helping women succeed in business leads 
to increased philanthropy and improves community sustainability.

About the Author

Martine Liautaud is an investment banker, entrepreneur, and investor, 
specializing in mergers and acquisitions and financial engineering. 
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Optimize Your Strengths
Use your leadership strengths to get the best  
out of you and your team
James Brook & Dr. Paul Brewerton
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Written in the style of a novel, Optimise Your Strengths really brings to life a 
proven, pragmatic and practical framework for leading an organisation to adopt a 
strengths-based culture. With models, activities and learning summaries, readers 
inspired by Joe’s quest (a leader facing both personal and professional crises at 
the beginning of the book) have all the tools they need to follow in his footsteps. 
Written in short chapters, each sharing important parts of the Strengthscope 
Leadership Model and each concluding with a learning summary positioned as 
Joe’s learning log, the book can be read in one 45-minute session, and/or dipped 
in and out of, depending on the reader’s needs and style. The book includes free 
access to Strengthscope360, the authors’ online strengths assessment 
programme used by organisations including Facebook, Legal & General, 
Santander, Photobox, British Council and Pizza Express.

About the Authors

James Brook held various management positions across the world before setting 
up his own strengths-based consulting and talent management company. He 
entered into partnership with Dr. Paul Brewerton, and together they designed the 
Strengthscope(TM) suite of strength assessment and development solutions.
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How to align personal and organisational self-interest to achieve bigger, 
better things. 
What Gives shows how to be the best you can be, at both an individual and 
organisational level. Mapping a pathway for company-wide action, this book 
provides perspectives, strategies, and tools that help make work/life alignment a 
reality. The latest research in organisational and positive psychology shows that 
aligning personal and organisational interests is THE catalyst that drives superior 
performance; this book helps answer the deeply personal questions that lead to 
greater clarity of thought and action. It teaches how to structure your time and 
effort to deliver greater immediate satisfaction and better future outcomes, and 
how to stay focused to keep long-term goals in sight amid the daily shuffle of 
priorities. Succinct, issue-specific chapters allow the reader to absorb the 
information quickly in order to get closure and begin implementing these 
strategies immediately.

About the Author

Dr Malcolm Johnson is Head of Research and Thought Leadership at the 
Australian Institute of Management. He has pioneered a new approach to work/
life alignment that enhances personal engagement and lifts organisational 
performance, and has collaborated on a number of strategic transformations in 
the public and private sectors.
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The premier guide to digital marketing that works, and a solid framework 
for success. 
The Digital Marketing Playbook is the comprehensive guide to cracking the digital 
marketing ‘code,’ and reaching, engaging, and serving the empowered consumer. 
Based on the industry’s leading certification from the Digital Marketing Institute 
(DMI), this book presents an innovative methodology for successful digital 
marketing: start with the customer and work backwards. A campaign is only 
effective if it is reflective of the consumer’s wants, needs, preferences, and 
inclinations; the DMI framework provides structured, implementable, iterative 
direction for getting it right every time. The heart of the framework is a three-
step process called the 3i Principles: Initiate, Iterate, and Integrate. This simple 
idea translates into higher engagement, real customer interaction, and 
multichannel campaigns that extend even into traditional marketing channels. The 
evolution of digital marketing isn’t really about the brands, it’s about consumers 
exercising more control over their choices. This book demonstrates how using this 
single realization as a starting point helps you build and implement more 
effective campaigns.

About the Author

Ian Dodson is the co-founder and Course Director for the Digital Marketing 
Institute. He lectures extensively on the Digital Marketing Institutes Postgraduate 
and Professional Diploma programs and has been at the forefront of the digital 
industry for the past 10 years.
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Next Generation Demand Management
People, Process, Analytics, and Technology
Charles W. Chase Jr.
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A practical framework for revenue-boosting supply chain management. 
This is a guidebook to next generation demand management, with an 
implementation framework that improves revenue forecasts and enhances 
profitability. This proven approach is structured around the four key catalysts of 
an efficient planning strategy: people, processes, analytics, and technology. The 
discussion covers the changes in behavior, skills, and integrated processes that 
are required for proper implementation, as well as the descriptive and predictive 
analytics tools and skills that make the process sustainable. Corporate culture 
changes require a shift in leadership focus, and this guide describes the 
necessary “champion” with the authority to drive adoption and stress 
accountability while focusing on customer excellence. Real-world examples with 
actual data illustrate important concepts alongside case studies highlighting best-
in-class as well as startup approaches.

About the Author

Charles W. Chase, Jr. is an Advisory Industry Consultant at SAS, former president 
of the International Association of Business Forecasting, associate editor of 
the Journal of Business Forecasting, and chairperson of the Institute of Business 
Forecasting (IBF) Best Practices Conferences. He has authored more than 50 
articles in the area of sales forecasting and market response modeling in several 
trade journals.
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The Lean Book of Lean 
A Concise Guide to Lean Management for  
Life and Business 
John Earley
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The Lean Book of Lean provides a succinct overview of the concepts of Lean, 
explains them in everyday terms, and shows how the general principles can be 
applied in any business or personal situation. It teaches the major points and 
ideas along with practical tips and illustrative examples. Lean is all about 
achieving the desired outcome with the minimum amount of fuss and effort, and 
this book practises what it preaches: concise enough to be read in a couple of 
sittings, it nonetheless delivers a wealth of information distilled into the essential 
bits you need to know. Lean is about being agile, efficient, responsive, productive, 
and smart. It applies to any and every aspect of life, from the factory floor to 
your morning routine. The Lean Book of Lean is the quick, smart guide to 
employing lean principles every day, so you can start doing more with less.

About the Author

John Earley is a founding partner of SmartChain International LLP. He has 19 
years’ consulting experience providing process and organizational performance 
improvement support to cross-industry clients.
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The Digital Marketing Divide
Reconciling Data-Driven and Creative Marketing Styles
Ericka Wilcher
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How to strike the ideal balance between art and analytics with strategies 
for the modern marketing paradigm. 
The Digital Marketing Divide sparks a discussion on the value of marketing 
decisions made from a place of balance between art and science. With a deep 
dive into the movement toward analytics, this book tests the assumption that 
marketing is moving toward data-based decisions but also questions how to get 
there. It peeks inside the trend to see what happens within marketing teams as 
analytics gains momentum, and learn which skills will only become more and 
more critical. The discussion is based on survey data and qualitative interviews, 
but goes beyond theory to suggest strategies for finding a middle ground 
between artistic and analytic disciplines, and provides suggestions for slowing 
down and taking more intentional approach to marketing metrics. It teaches how 
to identify the relationships between analytics, technology, and creativity, and 
how to manage each to create a strategic plan for the future.

About the Author

Ericka Wilcher is a Senior Marketing Specialist at SAS, specializing in developing 
and executing innovative marketing campaigns for brand awareness and lead 
generation. She specializes in digital strategies for advertising, content creation 
and syndication, and interactive promotional technologies. She is the former 
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