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Auditing

Fraud Data Analytics Methodology
The Fraud Scenario Approach To Uncovering Fraud In Core 
Business Systems
Leonard W. Vona

Series: Wiley Corporate F&A
ISBN:  978-1-119-18679-3 | AuG 2016 | 400PP

Subject Category: Accounting & Finance
Section Header: Auditing
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=111918679X

How to detect deeply hidden fraud. 
Fraud Data Analytics Methodology addresses the need for clear, reliable fraud 
detection with a solid framework for a robust data analytic plan. Combining fraud 
risk assessment and fraud data analytics, it helps the reader to identify signs of 
fraud hidden deep within company databases, and demonstrates how to build 
data interrogation search routines into fraud risk assessment to locate red flags 
and fraudulent transactions. These methodologies require no advanced software 
skills, and are easily implemented and integrated into any existing audit program. 
Professional standards now require all audits to include data analytics, and this 
informative guide shows how to leverage this critical tool for recognizing fraud in 
today’s core business systems.

About the Author

Leonard W. Vona is CEO of Fraud Auditing Inc. He regularly speaks at audit 
conferences and has developed the Fraud Training Curriculum for the MIS Training 
Institute, an internationally recognized audit training organization. He has written 
the training course on Auditors Responsibility for Detecting Fraud - SAS 99 used by 
CPA societies across the country.
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Business & Corporate Economics

The China Factor
Leveraging Emerging Business Strategies to Compete,  
Grow, and Win in the New Global Economy
Amy Karam & Foreword by Ken Wilcox 

ISBN:  978-1-119-27401-8 | MAy 2016 | 304PP

Subject Category: Accounting & Finance
Section Header: Business & Corporate Economics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=111927401X

How to rise to the China challenge.
The economic rise of China and other new entrants is challenging Western 
companies in new ways. This book explains why, and provides actionable 
strategies for success in today’s ever-changing global markets. Written by a 
20-year expert in competitive strategy and global market expansion, this book is 
packed with insights gained through first-hand experience leading competitive 
programs at a high-tech multinational corporation. Based on customers in over 
50 countries, it teaches why a premium product, though domestically successful, 
may not be well received in foreign markets, and the critical factors that 
contribute to success in both established and emerging markets.
The China Factor addresses a real need, one that no one else is tackling - the 
action that uS and other Western-based companies can take in response to the 
China challenge. This book goes beyond what others do, providing an important, 
insightful and practical prescription on how they can shift their strategy and be 
more successful when competing in, and with, emerging countries.

About the Author

Amy Karam is a highly sought-after speaker, consultant, author and corporate 
instructor of Stanford university professional development courses, as well as her 
own workshops. As a global expansion and competitive strategy consultant, Amy 
equips startups and established corporations to succeed in global markets with 
actionable strategies by applying her diverse experience gained in Silicon Valley 
and more than 50 countries.
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Business & Finance

Quantitative Momentum
A Practitioner’s Guide to Building a Momentum-Based Stock 
Selection System
Wesley R. Gray & Jack R. Vogel

Series: Wiley Finance
ISBN:  978-1-119-23719-8 | AuG 2016 | 216PP

Subject Category: Accounting & Finance
Section Header: Business & Finance
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=111923719X

Quantitative Momentum brings momentum investing out of Wall Street and 
into the hands of individual investors. 
In his last book, Quantitative Value, author Wes Gray brought systematic value 
strategy from the hedge funds to the masses; in this book, he does the same for 
momentum investing, the system that has been shown to beat the market and 
regularly enriches the coffers of Wall Street’s most sophisticated investors. First, it 
teaches what momentum investing is not: it’s not ‘growth’ investing, nor is it an 
esoteric academic concept. The book then digs into its behavioral psychology 
roots, and reveals the key tactics that are bringing both institutional and 
individual investors flocking into the momentum fold.
Systematic investment strategies always seem to look good on paper, but many 
fall down in practice. Momentum investing is one of the few systematic strategies 
with legs, withstanding the test of time and the rigor of academic investigation. 
This book provides invaluable guidance on constructing a momentum strategy 
from the ground up.

About the Authors

Wesley R. Gray is the founder and Chief Operating Officer of Empirical Finance, LLC. 
He is also an Assistant Professor of Finance at Drexel university’s Lebow College of 
Business where his research focus is on value investing and behavioral finance. 
Jack Vogel is a Managing Member of Alpha Architect.

mailto:translationrights%40wiley.com?subject=
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Business Technology

Warranty Fraud Management
Matti Kurvinen, Ilkka Töyrylä & D. N. Prabhakar Murthy
University of Queensland, Australia

Series: Wiley and SAS Business Series
ISBN:  978-1-119-22388-7 | JuL 2016 | 224PP

Subject Category: Accounting & Finance
Section Header: Business Technology
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119223881

How to cut warranty costs by reducing fraud with transparent processes 
and balanced control. 
Warranty fraud is a major cost-control issue for most companies, but the sensitive 
nature of the topic leaves most reluctant to share their experiences and divulge 
their strategies. Warranty Fraud Management brings warranty fraud out into the 
open, and provides a clear, actionable framework for cost-savings through fraud 
reduction. Packed with actionable guidelines and detailed information, this book 
lays out a system of efficient warranty management that can reduce costs 
without upsetting the customer relationship. It digs into the whole spectrum of 
warranty fraud, from simple sloppy procedures to systematic organized crime, 
and explores the fraudulent parties and victims, as well as the objectives and 
methods of the fraudulent activities in different scenarios. The impact of 
fraudulent claims is plainly spelled out alongside detailed descriptions of typical 
symptoms and process gaps present in diverse companies. A comprehensive, 
multi-modal framework for robust warranty management is presented as a 
template for revamping any company’s strategy.

About the Authors

Matti Kurvinen, based in Espoo, Finland, has started his own consulting company 
after a 23-year career with Accenture. 
Dr. Ilkka Töyrylä, also in Espoo, Finland, is a management consultant with over 20 
years’ experience from Nokia, Accenture and Midagon. 
Professor D.N. P. Murthy, Professor Emeritus at the university of Queensland in 
Brisbane, Australia, is on the editorial board of multiple journals and has served on 
Advisory Boards for over 30 international conferences in reliability and technology 
management.

mailto:translationrights%40wiley.com?subject=
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Finance & Investments Special Topics

Business and Entrepreneurship in Saudi Arabia
Opportunities for Partnering and Investing in Emerging 
Businesses
Edward Burton

Series: Wiley Finance
ISBN:  978-1-118-94396-0 | OCT 2016 | 288PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1118943961
BFA ISSUE: 

An investor’s guide to the changing face of Saudi Arabian business.
Saudi Arabia is profoundly influencing the technological advances of multiple 
industries through increasing international collaboration and partnerships. The 
Saudi economy constitutes 30% of the Arab world’s GDP, and 60% of the 
population is under the age of thirty. This is an essential reference guide, 
informing investors on the key issues that define how business will be done as 
the nation’s family-owned businesses change hands and business practices are 
influenced by the ascension of the country’s young leaders. Supported by the 
u.S.-Saudi Arabian Business Council, this book introduces the reader to the new 
Saudi entrepreneur and explains why Saudi Arabia’s boom deserves more of the 
world’s attention. Interviews with young Saudi entrepreneurs describe the 
challenges, triumphs, failed attempts, and successful endeavors they experience 
every day as time-tested traditional models bump up against more modern, 
innovative ideas and methods. The book’s companion website features a variety 
of useful tools and documents that help readers implement the concepts 
presented, and the firsthand information provides deep insight into the future of 
these companies.

About the Author

Edward Burton is Chief Executive Officer and President of the USSABC working to 
promote the interests of the u.S.-Saudi Arabian bilateral commercial relationship. 
Ed has counseled hundreds of Fortune 500 companies in industries such as 
construction, medical and pharmaceutical, defense and security, information 
technology, power and water, and technical services.
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Finance & Investments Special Topics

FinTech Innovation
From Robo-Advisors to Goal Based Investing and 
Gamification
Paolo Sironi

Series: The Wiley Finance Series
ISBN:  978-1-119-22698-7 | AuG 2016 | 184PP
Rights Already Licensed in: Simplified Chinese

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: Key Performance Titles

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119226988
BFA ISSUE: 

A survival guide for the FinTech era of banking.
Social media, big data analytics and digital technology are disrupting the banking 
industry, which many have taken for granted as set in stone. This book shatters 
that assumption by illustrating the massive changes already underway, and 
provides thought-leader insight into the changes yet to come as established 
economic interests collide with social transformation. Business models are 
changing in profound ways, and the impact reaches further than many expect; 
the democratization of banking is revolutionizing the wealth management 
industry toward more efficient and client-centric advisory processes, and keeping 
pace with these changes has become a survival skill for financial advisors around 
the world.
The book examines the depth and breadth of financial technology, teaches how 
regulations are driving changing business models, and reveals why investors may 
become the price-makers. It describes the forces at work behind the rise of 
FinTech and describes how understanding and preparing for the repercussions of 
this change must be a top priority for wealth managers everywhere. FinTech 
Innovation shows where the bar is being re-set and gives the reader the insight 
they need to keep up.

About the Author

Paolo Sironi is thought leader of Wealth Management at IBM Risk Analytics, where 
he is responsible for promoting quantitative methods, goals-based investing and 
digital solutions for financial advisory. Combining risk analytics and technology, 
Paolo’s expertise spans wealth and asset management, investment banking, 
cognitive computing and banking digitalization.

mailto:translationrights%40wiley.com?subject=
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Finance & Investments Special Topics

Intelligent Credit Scoring
Building and Implementing Better Credit Risk Scorecards, 
2nd Edition
Naeem Siddiqi

Series: Wiley and SAS Business Series
ISBN:  978-1-119-27915-0 | JAN 2017 | 320PP
Previous Edition: 978-0-471-75451-0

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119279151
BFA ISSUE: 

A business-oriented process for the development and implementation of 
risk prediction scorecards. 
The credit scorecard is a powerful tool for measuring the risk of individual 
borrowers, gauging overall risk exposure and developing analytically driven, risk-
adjusted strategies for existing customers. In the past 10 years, hundreds of 
banks worldwide have brought the process of developing credit scoring models 
in-house, while credit scores have become a frequent topic of conversation in 
many countries where bureau scores are used broadly. While knowledge of the 
statistical processes around building credit scorecards is common, the business 
context and intelligence that allows you to build better, more robust, and 
ultimately more intelligent, scorecards is not. This updated second edition 
includes new detailed examples, new real-world stories, new diagrams, deeper 
discussion on topics including WOE curves, the latest trends that expand 
scorecard functionality and new in-depth analyses in every chapter. Expanded 
coverage includes new chapters on defining infrastructure for in-house credit 
scoring, validation, governance, and Big Data.

About the Author

Naeem Siddiqi is the Director of Credit Scoring and Decisioning with SAS Canada. 
Siddiqi has conducted training sessions on this methodology in Belgium, Germany, 
Hong Kong, Thailand, Malaysia, Taiwan, and Australia, as well as the united 
States, and is a frequent speaker on credit scoring related topics at conferences 
worldwide.

mailto:translationrights%40wiley.com?subject=
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Finance & Investments Special Topics

The Complete Direct Investing Handbook
A Guide for Family Offices, Qualified Purchasers, and 
Accredited Investors
Kirby Rosplock

Series: Bloomberg Financial
ISBN:  978-1-119-09471-5 | AuG 2016 | 304PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: 

A comprehensive, hands-on resource. 
Despite the growing interest in direct investing, there is little public information 
available to investors and there is a lack of transparency into practical standards. 
This book bridges the gap between strategy and execution, with comprehensive 
guidance and real-world insights. It provides guidelines, principles and practical 
perspectives on this increasingly attractive private equity investment strategy. 
Interviews with leading family office investors, qualified private equity buyers, and 
top direct investing advisors provide essential insights, and attention to the 
nuanced processes of direct investing. The books is a hands-on resource for 
family offices and those investors interested in generating returns through private 
company ownership. Direct investing best practices are explored in-depth, with 
guidance on strategy and the evaluation and assessment of various investment 
opportunities. Useful insight on ‘narrowing the field’ helps investors select the 
appropriate opportunities to meet their investment goals, and practical tools help 
streamline the process of capital deployment.

About the Author

Kirby Rosplock is a recognized researcher, innovator, author, and a global advisor 
to financial institutions, families, family office executives and multi-family office 
and wealth advisors. For the last decade, Rosplock was Director of Research & 
Development at GenSpring Family Offices.
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Finance & Investments Special Topics

Unequaled
Tips for Building a Successful Career through Emotional 
Intelligence
James A. Runde

ISBN:  978-1-119-08145-6 | AuG 2016 | 256PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119081459

The real secret to banking success and what it takes to get ahead. 
Unequaled is the client service professional’s guide to getting ahead and achieving 
professional goals. This book is a frank and candid guide to what it really takes to 
succeed in the field, packed with insights, stories, and actionable tips based on 
the author’s 40 years at Morgan Stanley. It teaches how to lead, when to follow, 
and how to build the reputation needed to get ahead in a competitive field, and 
the companion website gives the reader access to in-depth videos that expand 
upon what’s been learned.

About the Author

James A. Runde is a corporate director specializing in strategic and financial 
advice, and America’s longest-serving investment banker at a single institution. 
Over his career, he has served as a trusted advisor to many of the world’s leading 
companies with a focus on the transportation and infrastructure industries. 

mailto:translationrights%40wiley.com?subject=
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Finance & Investments Special Topics

Winning at Active Management
The Essential Roles of Culture, Philosophy, and Technology
William W. Priest, Steven D. Bleiberg & Michael A. Welhoelter

ISBN:  978-1-119-05182-4 | AuG 2016 | 336PP

Subject Category: Accounting & Finance
Section Header: Finance & Investments Special Topics
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119051827
BFA ISSUE: 

An in-depth examination of crucial issues facing the investment 
management industry: indispensible for asset managers, institutional 
consultants, managers of pension and endowment funds, and advisers to 
individual investors. 
The authors, all experienced investment professionals, consider the challenges of 
managing portfolios through complex markets, as well as managing the cultural 
and technological complexities of the investment business. They assert that the 
most effective portfolio strategies result from neither pure fundamental nor 
quantitative methods, but instead from thoughtful combinations of analyst and 
portfolio manager experience and skill with the speed and breadth of quantitative 
analysis. They illustrate the point with an example of an innovative Epoch equity 
strategy based on economic logic and judgment, but enabled by information 
technology. 
Winning at Active Management also offers important insights into selecting active 
managers: the market cycle factors that have held back many managers 
performance in recent years, and the difficulty of identifying those firms that truly 
possess investment skill. Drawing on behavioral economic theory and empirical 
research, the book makes a convincing case that many active investment 
managers can and do generate returns superior to those of the broad market.

About the Authors

William W. Priest is Chief Executive Officer, Co-Chief Investment Officer, and a 
co-founder of Epoch Investment Partners, and a long-time advocate of free cash 
flow investing. His other books include Free Cash Flow and Shareholder Yield and The 
Financial Reality of Pension Funding Under ERISA. 
Steven D. Bleiberg is a Managing Director and Global Portfolio Manager at Epoch 
Investment Partners. 
Michael A. Welhoelter is a Managing Director, Portfolio Manager, and Head of 
Quantitative Research and Risk Management at Epoch Investment Partners.

mailto:translationrights%40wiley.com?subject=
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General Finance & Investments

Buying, Selling, and Valuing Financial Practices
The FP Transitions M&A Guide
David Grau Sr.

Series: Wiley Finance
ISBN:  978-1-119-20737-5 | JuL 2016 | 304PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119207371

How to execute successful M&As.
This book demonstrates how to acquire the diverse skill set required to negotiate 
and execute a successful sale with the best possible terms for both buyer and 
seller, through deliberate consideration of the size, structure, and sophistication 
of the opportunity. The companion website provides tools, worksheets, and 
checklists to aid immediate implementation, and the expert insight proves 
invaluable regardless of which side of the table you’re on. This book gives the 
reader the benefit of high-level expertise in the multiple disciplines that 
contribute to a successful sale or acquisition, to provide the perspective and skills 
to work through the deal. It teaches why exit planning is different from succession 
planning and how to avoid the common and critical mistakes in the M&A space.

About the Author

David Grau, Sr. is one of the original founders and President of FP Transitions, 
which specializes in building financial service businesses of enduring and 
transferable value. David has authored over 85 nationally published articles, white 
papers and manuals. David was named one of the most influential people in an 
industry survey by Financial Planning Magazine.

mailto:translationrights%40wiley.com?subject=
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General Finance & Investments

Common Stocks and Common Sense
The Strategies, Analyses, Decisions, and Emotions of a 
Particularly Successful Value Investor
Edgar Wachenheim

ISBN:  978-1-119-25960-2 | MAy 2016 | 160PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119259606

Deep insight and candid discussion from one of Wall Street’s best investors.
Common Stocks and Common Sense provides detailed insight into common stock 
investing, using a case-study approach based on real-world investments. The 
discussion covers the entire investment process, including the softer, human side, 
with candid insight into the joys and frustrations, intensities and pressures, and 
risks and uncertainties. The unique emphasis on behavioral economics and real-
world cases set this book apart from the herd, but it’s Wachenheim himself and 
his deeply-examined perspective that elevates the book beyond a mere investing 
guide. Between 1990 and 2014, a typical portfolio managed by Wachenheim 
enjoyed an average annual return of 19.9 percent, achieved using relatively 
conservative stocks and no financial leverage. As a proponent of evidence and 
example, his analysis of real cases serve as a valuable education for anyone 
looking to improve their own investment practices.

About the Author

Ed Wachenheim is founder, chairman and CEO of Greenhaven Associates and 
one of Wall Street’s preeminent investors. He has run Greenhaven for 28 years, 
and Greenhaven currently manages about $5.7 billion in funds. Before going into 
the investment business, he worked as a security analyst at Goldman Sachs and 
was head of Central National-Gottesmans Investment Division. In 1987, he formed 
Greenhaven Associates, and he has been a prominent figure on Wall Street ever 
since.

mailto:translationrights%40wiley.com?subject=
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General Finance & Investments

East-Commerce
China E-Commerce and the Internet of Things 
Marco Gervasi

ISBN:  978-1-119-23088-5 | APR 2016 | 168PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119230888

How to delve inside China’s massive e-commerce sector to find 
extraordinary investment opportunities. 
East-Commerce is a detailed exploration of China’s e-commerce explosion, and the 
opportunities it brings for global investors. Written by a recognized authority on 
e-commerce and technology, this book provides the key to successful investment 
in this powerful sector. China is creating a deeply connected world that is already 
shaping global investment and consumption patterns; opportunities are plentiful, 
but investors must understand how e-commerce works in China and Asia. 
Beginning at the start of the e-commerce explosion, this book details the 
innovation, the entrepreneurs and the consumers who are driving this massive 
and well-fuelled industry. Interviews with influential players including Tencent, 
Alibaba, Xiaomi, yihaodian, Gocobuy, Kuaidi Taxi, Rocket Internet, Snapdeal, 
Tokopedia, DST Global, Credit Suisse, uBS and many more, give an insider’s view 
of the nuts and bolts underlying profitable investment.

About the Author

Marco Gervasi is a lawyer, strategic adviser and entrepreneur. He assists 
investment funds, venture capital and e-commerce businesses on their China 
investments. He is a keynote speaker at international conferences on technology 
and e-commerce. Marco is also an active technology blogger (www.marcogervasi.
wordpress.com), and a guest writer for various online magazines both in Asia and 
Europe.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=1119230888
http://www.wiley.com/remtitle.cgi?isbn=1119230888


Back to contents

To request review copies
translationrights@wiley.com

15

General Finance & Investments

Loaded
Money, Psychology, and How to Get Ahead without Leaving 
Your Values Behind
Sarah Newcomb

ISBN:  978-1-119-25832-2 | MAy 2016 | 208PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119258324

How to mindfully develop a healthy relationship with money.
Research studies over the past few decades reveal an interesting paradox: lack of 
money is linked to depression, relationship problems, lower performance on 
difficult tasks, and even shorter life expectancy, yet just thinking about money 
can lead to antisocial behavior and reduce compassion. It would appear that 
money creates a lose-lose scenario: if you don’t have it, your performance suffers, 
your relationships suffer, and you may die sooner but, if you have great wealth, 
you may be more likely to engage in victim blaming, and less likely to help others 
by choice. How do we solve this conflict? Do we have to choose between caring 
about people and caring about money? How do we create lives of great value, 
without compromising our own deep values? We do it by working with our 
psychology. By mindfully developing a healthy relationship with money and 
learning some simple new ways of thinking, we can avoid the psychological 
dangers that can accompany both poverty and wealth.

About the Author

Dr. Sarah Newcomb is a behavioral economist at Morningstar and HelloWallet 
(a personal financial wellness company owned by Morningstar). Prior to joining 
Morningstar, Sarah earned her Ph.D. in Behavioral Economics at the university of 
Maine where her work focused on the psychological barriers to sound personal 
money management. An interdisciplinary scholar, Sarah is well versed in consumer 
psychology, economic decision-making, personal money management, and 
cognitive and social psychology.

mailto:translationrights%40wiley.com?subject=
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General Finance & Investments

Multi-Asset Investing
A Practitioner’s Framework 
Pranay Gupta & Sven R. Skallsjo 

ISBN:  978-1-119-24152-2 | APR 2016 | 296PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119241529

Questioning the basic structure of the investment industry.
Despite the accepted fact that a substantial part of the risk and return of any 
portfolio comes from asset allocation, we find today that the majority of 
investment professionals worldwide are focused on security selection. Multi-Asset 
Investing: A Practitioners Framework questions this basic structure of the 
investment process and investment industry.
 • Who says we have to separate alpha and beta?
 • Are the traditional definitions for risk and risk premium relevant in a multi-asset 

class world?
 • Do portfolios cater for the real risks in their investment processes?
 • Does the whole Emerging Markets demarcation make sense for investing?
 • Why do active Asian managers perform poorly compared to developed-market 

managers?
 • Can you distinguish how much of a strategy’s performance comes from skill 

rather than luck?
 • Does having a performance fee for your manager create alignment or 

misalignment?
 • Why is the asset management transitioning from multi-asset strategies to multi-

asset solutions?
The book asks, and suggests answers to, these and many other questions.

About the Authors

Pranay Gupta is a Curriculum Director at the CFA Institute, based in Hong Kong 
and a founding member of Nile Capital Management LLC, where he specialises in 
asset allocation and investment strategy for the management of global multi-asset 
portfolios.
Sven R. Skallsjo is a finance expert specializing in mathematical techniques for 
asset allocation and risk management.
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General Finance & Investments

Shadow Banking in China
An Opportunity for Financial Reform
Andrew Sheng & Ng Chow Soon

ISBN:  978-1-119-26632-7 | JuN 2016 | 288PP

Subject Category: Accounting & Finance
Section Header: General Finance & Investments
Icons: 

 OVERRUN TEXT
Imprint:
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A unique guide to making better investments in China.
Despite shadow banking’s critical influence on the Chinese economy, there have 
been very few official studies and even fewer books written on the subject. 
understanding China’s present-day economy and forecasting its future requires 
an in-depth understanding of shadow banking and its inter-relationship with the 
banking system and other sectors. Shadow Banking in China is an authoritative 
reference that will prove valuable to anyone with financial interests in China. 
Written by two world-class experts in Chinese banking, this book is unique in 
providing true, first-hand perspectives from authorities within the world’s largest 
economy. This is a primer for analysts and investors seeking real, useful 
information about the sector to better inform investment decisions.

About the Authors

Andrew Sheng is Chief Adviser to the China Banking Regulatory Commission. 
uniquely, he sits on international advisory councils of the China Investment 
Corporation, China Development Bank, China Securities Regulatory Commission, 
Securities and Exchange Board of India, and Shanghai Municipality for Shanghai as 
an International Financial Centre. He is also Board Director of Khazanah Nasional 
Berhad of Malaysia and adjunct Professor to Tsinghua university School of 
Economics and Management and the WuDaoKou School.
Ng Chow Soon is former Director of the Governors Office, Bank Negara Malaysia 
and a Harvard Mason Fellow.
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The End of Accounting and the Path Forward for 
Investors and Managers
Baruch Lev & Feng Gu

Series: Wiley Finance
ISBN:  978-1-119-19109-4 | JuL 2016 | 272PP

Subject Category: Accounting & Finance
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Icons: 

 OVERRUN TEXT
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An innovative new valuation framework with truly useful economic 
indicators. 
While entire industries have come to rely on financial reports for vital 
information, these documents are flawed and insufficient when it comes to the 
way investors and lenders work in the current economic climate. This book 
demonstrates an alternative, providing a new framework for more informed 
decision making. It teaches how to: discover a new, comprehensive system of 
economic indicators; focus on strategic, value-creating resources in company 
valuation; learn how traditional financial documents are quickly losing their utility; 
find a path forward with actionable, up-to-date information. The End of Accounting 
and the Path Forward for Investors and Managers offers a new blueprint for more 
accurate valuation.

About the Authors

Baruch Lev is the Philip Bardes Professor of Accounting and Finance at Nyu Stern 
School of Business. Lev is the author of five books and has published over 100 
research studies in the leading accounting, finance and economic journals.
Feng Gu is an Associate Professor at SUNY at Buffalo. He has written numerous 
articles for Business Week and Harvard Business Review.
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The Global Handbook on Shadow Banking
Luc Nijs

Series: The Wiley Finance Series
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 OVERRUN TEXT
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The investor’s definitive guide to this hidden, yet highly influential sector. 
Written by a recognized authority with over fifteen years’ experience in the 
industry, this multidisciplinary guide walks through the shadow banking system 
and discusses the opportunities and risks therein. Coverage includes regulators, 
finance, capital markets, ratings, rate setting, and more. The book also includes a 
highly detailed and comprehensive analysis of regulation and regulatory 
developments. Key technical research is presented from a practical perspective, 
and the latest developments are fully explored to equip the reader with all key 
information on moving investment outside of the official banking sector.

About the Author

Luc Nijs, Professor of Investment Banking at the Riga Graduate School of Law, 
Latvia, and the founder, chairman and group CEO of The Talitha Group, has over 
17 years’ experience as an investor in global emerging markets and 15 years’ 
lecturing experience in Spain and Latvia.
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The Intelligent REIT Investor
How to Build Wealth with Real Estate Trusts
Stephanie Krewson-Kelly & R. Brad Thomas

ISBN:  978-1-119-25271-9 | AuG 2016 | 240PP
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 OVERRUN TEXT
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A comprehensive guide to REIT investing.
REITs are companies that own or finance commercial rental properties, such as 
malls and apartment buildings, and have consistently outperformed many more 
widely known investments. using straightforward language and simple examples 
to illustrate important concepts, this book will enable any reader to quickly learn 
and understand the lexicon and valuation techniques used in REIT investing, 
providing a wealth of practical resources that streamline the learning process. The 
discussion explains terminology, metrics, and other key points, while examples 
illustrate the calculations used to evaluate opportunities. A comprehensive list of 
publicly-traded REITs provides key reference, giving access to an important 
resource most investors and stockbrokers lack.

About the Authors

Stephanie Krewson-Kelly is Vice President of Investor Relations at Corporate 
Office Properties Trust. 
R. Brad Thomas has over 25 years of experience in commercial real estate where 
he has formulated a deep understanding of valuation analysis.
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Derivatives Essentials
Aron Gottesman

Series: Wiley Finance
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A clear, practical guide to working effectively with derivative securities 
products. 
With an emphasis on mechanisms over formulas, this book promotes a greater 
understanding of the topic in a straightforward manner, using plain-English 
explanations. Mathematics are included, but the focus is on comprehension and 
the issues that matter most to practitioners including the rights and obligations, 
terms and conventions, opportunities and exposures, trading, motivation, 
sensitivities, pricing, and valuation of each product. Coverage includes forwards, 
futures, options, swaps, and related products and trading strategies, with 
practical examples that demonstrate each concept in action. The companion 
website provides Excel files that illustrate pricing, valuation, sensitivities, and 
strategies discussed in the book, and practice and assessment questions for each 
chapter allow the reader to reinforce learning and gauge the depth of their 
understanding.

About the Author

Aron Gottesman is Professor of Finance and the Chair of the Department of 
Finance and Economics at the Lubin School of Business at Pace university. His 
research has been cited in newspapers and popular magazines, including The 
Wall Street Journal and Business Week. He teaches courses on derivative securities, 
financial markets, and asset management.
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Gender Lens Investing
Uncovering Opportunities for Growth,  
Returns, and Impact 
Joseph Quinlan 

ISBN:  978-1-119-18290-0 | NOV 2016 | 224PP
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Gender lens investing and the reality of the female economy. 
Women today are successful entrepreneurs, corporate executives and family 
breadwinners, yet gender-based violence, a shortfall in women’s legal rights, and 
the persistent wage gap stubbornly remain. This paradox creates an 
unprecedented and underexplored opportunity for investors. This is the first 
book of its kind to examine, in-depth the advantages of integrating gender into 
investment analysis. While other books speak to the growing numbers and 
influence of women, Gender Lens Investing moves from economic trends to 
financial strategy.
It explores why gender is material to economic prosperity and investment 
performance, and how to use a gender lens to assess products, companies and 
sectors. Applying a gender lens to investing allows you to identify companies that 
recognize women as one of the world’s greatest underutilized assets, and reveals 
the risks associated with investing in companies that ignore this. Gender Lens 
Investing provides expert perspective and real-world practical insight for investors 
looking to drive returns and impact. 

About the Author

Joseph Quinlan is Managing Director and Chief Market Strategist at u.S. Trust, 
Bank of America Private Wealth Management. He lectures at Nyu and is Visiting 
Professor at Wuhan University, China. 
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Professional-level guidance on effectively trading ETFs in markets around 
the world. 
The ETF Handbook is a comprehensive guide to using Exchange Traded Funds, 
designed specifically for institutional investors and professional advisors seeking 
to improve ETF profitability. While ETFs trade like stocks, they are not stocks and 
the differences impact every aspect of their use. This book provides full guidance 
on effectively monitoring, analyzing, and executing ETFs, including the technical 
details that can’t be found anywhere else. It teaches how they work, where they 
fit, and who is using them, as well as the resources that exist to provide access 
for investors. This new second edition includes updated coverage on how 
business has moved from niche to mainstream, ETF performance and issuers 
around the world, and changes to the users of ETFs in the uS. The companion 
website features instructional videos, as well as ready-to-use spreadsheets for 
calculating NAV and IIV.

About the Author

David J. Abner is the director of institutional sales and trading at WisdomTree, 
an issuer of exchange traded funds with a client base of approximately 100,000 
advisors. WisdomTree is a leading ETF sponsor and developer using its own 
fundamentally weighted index methodology with approximately $3.5 billion in 
assets managed against WisdomTree indexes.

Investments & Securities

The ETF Handbook
How to Value and Trade Exchange Traded Funds 
2nd Edition
David J. Abner

Series: Wiley Finance
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Analytics for Insurance
The Real Business of Big Data
Tony Boobier

Series: The Wiley Finance Series
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The insurance-industry-specific guide to creating operational effectiveness, 
managing risk, improving financials, and retaining customers. 
The insurance industry is heavily dependent on data, and the advent of Big Data 
and analytics represents a major advance with tremendous potential yet clear, 
practical advice on the business side of analytics is lacking. This book fills the void 
with concrete information on using Big Data in the context of day-to-day 
insurance operations and strategy. Written from a non-IT perspective, this book 
focusses less on the architecture and technical details, instead providing practical 
guidance on translating analytics into target delivery. The discussion examines 
implementation, interpretation, and application to show what Big Data can do for 
an insurance business. From fraud analytics in claims management, to customer 
analytics, to risk analytics in Solvency 2, this is comprehensive coverage presented 
in accessible language.

About the Author

Tony Boobier is a WW Marketing Executive at IBM. He has over 30 years of 
experience in the insurance and IT sectors. He is a Fellow of the Chartered Institute 
of Engineers, the Chartered Institute of Marketing, the Chartered Insurance 
Institute and the Chartered Institute of Loss Adjusters.
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The Second Leg Down
Strategies for Profiting after a Market Sell-Off
Hari P. Krishnan

Series: The Wiley Finance Series
ISBN:  978-1-119-21908-8 | FEB 2017 | 200PP
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Practical approaches to cutting risk and generating profit even after the 
market drops.
Imagine this scenario: you’ve incurred significant losses, you’re approaching risk 
limits, you must cut risk immediately, yet slashing positions would damage the 
portfolio – what do you do? The Second Leg Down is your emergency hotline, with 
practical strategies for dire conditions. Written by a specialist in global macro, 
volatility and hedging overlay strategies, this book provides in-depth insight into 
surviving in a volatile environment. Historical back tests and scenario diagrams 
illustrate a variety of strategies for offsetting portfolio risks with after-the-fact 
options hedging, and the discussion explores how a mixture of trend following 
and contrarian futures strategies can be beneficial. Without a rational analysis-
based approach, investors often find themselves having to cut risk and buy 
protection just as options are at their most over-priced. Hedging strategies are 
often presented as expensive and unnecessary, especially during a bull market. 
When equity indices and other unstable assets drop, they find themselves stuck - 
hedging is now at its most expensive, but it is imperative to hedge or face 
liquidation. This book shows you how to salvage the situation, with strategies 
backed by expert analysis. 

About the Author

Hari P. Krishnan is a fund manager at CrossBorder Capital in London. He 
specialises in global macro, volatility and hedging overlay strategies. Previously, 
he managed a CTA strategy for a multi-family office based in London and was 
an executive director at Morgan Stanley. Hari also worked as an options trading 
strategist for a market-making firm at the CBOE and a senior economist at the 
Chicago Board of Trade. 
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You Only Live Once
The Roadmap to Financial Wellness and a Purposeful Life 
Jason Vitug
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How to revamp your financial behaviors to achieve the life you want.
Before you even begin making a budget, you need to think about why. Where do 
you see yourself financially in ten years? Five years? This time next year? What 
does money do for you? Once you know your destination, you can begin charting 
your course. This book walks step-by-step through the budgeting process, and 
shows how to plan a financial path to point toward your goals. It teaches how to 
prioritize spending, how to save efficiently, and how to take advantage of simple 
tools. Next comes the most important part: taking control. Smart planning is a 
major factor in financial security, and it involves just as much introspection as 
math. You Only Live Once is more than a budgeting guide, it’s a guide to revamping 
your financial behaviors to achieve the life you want.

About the Author

Jason Vitug has worked in the financial services industry for over 7 years, most 
recently as Vice President of Marketing and Business Development for a $110 
million credit union in Silicon Valley. Jason is currently the Founder and CEO of 
Phroogal, a financial education and lifestyle brand startup empowering millennials 
to live their dream lifestyle through financial knowledge.
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The Essential Advisor
Building Value in the Investor-Advisor Relationship 
Bill Crager & Jay Hummel

ISBN:  978-1-119-26061-5 | JuN 2016 | 240PP
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How to leverage the financial services evolution to maximize any firm’s 
value. 
The Essential Advisor is an insightful handbook for advisors looking to navigate the 
changing face of financial services. The industry is evolving, consumers are 
evolving, and many advisors are being left behind as old methods become less 
and less relevant. This book shows how to turn this shift into a positive, by 
positioning a firm to maximize these new opportunities, and deliver the results 
increasingly expected of financial advisors. It teaches how to provide the 
transparency, hands-on interaction, and around-the-clock access today’s clients 
demand, and how to consistently deliver service that robo-advisors cannot 
duplicate. Emerging technologies do not have to be a threat to a practice: they are 
tools that represent opportunities to provide greater service to clients, and smart 
technology integration will be a hallmark of firms that survive the shift. This guide 
provides a clear vision of the future of financial services, and an indispensable 
management framework for maximizing a firm’s future value.

About the Authors

Bill Crager is the President of Envestnet, which he co-founded in 1999 and which, 
in just 16 years, has emerged as the leading managed solutions service provider in 
terms of total platform assets and financial advisors served. 
Jay Hummel is Senior Vice President at Envestnet and consults with the company’s 
largest RIA clients and prospects. 
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A Complete Guide to the Futures Market
Fundamental Analysis, Technical Analysis, Trading, Spreads 
and Options, 2nd Edition
Jack D. Schwager
Wynnewood, Pennsylvania
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The fundamental futures reference, updated for the new market.
With the most encyclopedic examination of fundamental and technical analysis 
available, this resource is helpful for beginners and advanced traders alike. The 
new second edition has been fully revised to reflect the changing realities of the 
market, complete with advice to follow and mistakes to avoid. Forecasting is 
examined in conjunction with practical trading considerations, and every 
conceivable options trade is dissected and discussed even the inadvisable ones. 
Clear, concise, and to the point, this book presents economic theory alongside 
everyday operational technique to provide complete guidance on options, futures, 
spreads, and more. This is the starting point for any serious reading on the topic, 
with coverage detailed enough to both teach beginners and enlighten more 
advanced traders. 

About the Author

Jack D. Schwager is a recognized industry expert in futures and hedge funds 
and the author of a number of widely acclaimed financial books, including the 
bestsellers Market Wizards and New Market Wizards. He is currently the co-portfolio 
manager for the ADM Investor Services Diversified Strategies Fund, a portfolio of 
futures and FX managed accounts, and an advisor to Marketopper.
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Essential Option Strategies
Understanding the Market and Avoiding Common Pitfalls
J. J. Kinahan
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A clear, practical introduction for those new to options trading.
Once the domain of the elite, the options market has been thrown wide open 
thanks to real-time price quotes, through brokerages, and the free flow of 
information online. The process of buying and selling options contracts is faster 
and more efficient than ever, and Wall Street is facing stiff competition from 
independent analysts and financial websites. Options trading has undergone a 
rapid evolution beyond stocks and commodities into asset classes including fixed-
income, precious metals, energy, and more. This guide teaches the reader how to 
create a plan, track indicators, and understand underlying instruments, then 
apply that central investing knowledge directly to the options market. The 
discussion on pricing determinants and probabilities uses an intuitive approach to 
complex calculations, providing clear examples with no advanced maths required, 
and extensive explanation of spreads, butterflies, and condors brings advanced 
strategies down to earth. Easy-reference appendices clarify the Greek terms and 
technical analysis charts.

About the Author

J.J. Kinahan is Chief Strategist and Managing Director for TD Ameritrade. A 30-year 
trading veteran, he is a Forbes contributor, CNBC Regular and is frequently quoted 
in the Wall Street Journal and Financial Times. He is also a member of the Board 
of Directors at NySE ARCA and is a member of the Arbitration Committee at the 
CBOE. 
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Technical Analysis and Chart Interpretations
A Comprehensive Guide to Understanding Established 
Trading Tactics for Ultimate Profit
Ed Ponsi
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Ed Ponsi’s straightforward guide to understanding technical analysis. 
Technical Analysis and Chart Interpretations delivers simple explanations and easy-
to-understand techniques that demystify the technical analysis process. In his 
usual straightforward style, bestselling author Ed Ponsi shows the reader what 
really matters when it comes to making money. Whether they’re trading stocks, 
currencies, or commodities, they’ll develop invaluable skills and master difficult 
concepts and the tools of the trade. Technical analysis translates to any form of 
trading, and this book delivers clear, jargon-free guidance on interpreting the 
various charts seen in the field.

About the Author

Ed Ponsi is the Managing Director of Barchetta Capital Management LLC, an 
NFA-registered Commodity Trading Advisor. Ed has made numerous television 
appearances and has been profiled in magazines such as Technical Analysis of 
Stocks and Commodities and Traders Journal. He is the author of Forex Patterns 
and Probabilities, a top-selling book on currency trading which is now available in 
several languages, and his dynamic and humorous style sets him apart from the 
“suit and tie crowd.” Ponsi has a popular DVD series, FXEducator: Forex Trading with 
Ed Ponsi.
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Tensile Trading: The 10 Essential Stages of  
Stock Market Mastery
Gatis N. Roze & Grayson D. Roze
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A detailed 10-stage roadmap for investors to achieve stock market mastery 
with their own consistently profitable, high-probability investment system. 
Tensile Trading provides a complete, step-by-step roadmap for investors of all 
levels, and coaches them on how best to organize the routines and strategies 
necessary to identify the market’s strongest trading opportunities. History is 
proof that true mastery of the market begins with basic money management 
protocols, asset protection policies, and organized analysis techniques. With these 
crucial foundations in place, the reader can embrace a proven investment 
methodology, execute an effective trading plan, and develop a reliable system for 
profitable investing. Consistent, long-run investing success is a result of well-
defined goals, carefully constructed routines and an accurate understanding of 
the psychological challenges that all investors face.

About the Authors

Gatis N. Roze is a veteran full-time stock market investor who has traded his own 
account since 1989 unburdened by the distraction of clients. He holds an MBA 
from the Stanford Graduate School of Business, is a Chartered Market Technician 
(CMT) and is a past president of the Technical Securities Analysts Association 
(TSAA). After several successful entrepreneurial ventures, he retired in his early 40s 
to focus on investing in the financial markets. 
Grayson D. Roze has worked in the financial services industry for StockCharts.com 
since 2012. He now serves as a Business Manager at the company. Tensile Trading 
was his vision as a vehicle to lay out his father’s investment wisdom and convey it 
to a wider audience.
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The Economic Indicator Handbook
How to Evaluate Economic Trends to Maximize Profits and 
Minimize Losses
Richard yamarone
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A quick, actionable guide to immediately improving investment outcomes.
The Economic Indicator Handbook helps investors more easily evaluate economic 
trends, to better inform investment decision making and other key strategic 
financial planning. Written by a Bloomberg Senior Economist, this book presents a 
visual distillation of the indicators every investor should follow, with clear 
explanation of how they’re measured, what they mean, and how that should 
inform investment thinking. The focus on graphics, professional application, 
Bloomberg terminal functionality, and practicality makes this guide a quick, 
actionable read that could immediately start improving investment outcomes. 
Coverage includes gross domestic product, employment data, industrial 
production, new residential construction, consumer confidence, retail and food 
service sales, and commodities, plus guidance on the secret indicators few 
economists know or care about. This book is a visual guide to helping investors 
identify entry and exit points that maximize profit and minimize loss.

About the Author

Richard Yamarone is a Bloomberg Senior Economist. He was featured as one of 
the top 10 economists in the u.S. by USA Today in 2007 and Nosttradamus of the 
Financial Industry by Bank Advisor in 2008 for his prediction of the financial crises.
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The Ultimate Algorithmic Trading System  
Toolbox + Website
Using Today’s Technology To Help You  
Become A Better Trader
George Pruitt
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The accessible, beneficial guide to developing algorithmic trading solutions. 
The Ultimate Algorithmic Trading System Toolbox is the complete package savvy 
investors have been looking for. An integration of explanation and tutorial, this 
guide takes the reader from utter novice to out-the-door trading solution as they 
learn the tools and techniques of the trade. It teaches the broad spectrum of 
today’s technological offerings, and how to use several to develop trading ideas 
using the provided source code and the author’s own library, and get practical 
advice on popular software packages including TradeStation, TradersStudio, 
MultiCharts, Excel, and more. The companion website provides up-to-date 
TradeStation code, Excel spreadsheets, and instructional video, and gives access 
to the author himself to help interpret and implement the included algorithms.

About the Author

George Pruitt is Director of Research for Futures Truth magazine. In addition, he 
has written for Futures Magazine and has had his research published by The Wall 
Street Journal and Barron’s. Pruitt co-programmed the Excalibur testing software 
and has coded over 1000 different trading methodologies. He is co-author of The 
Ultimate Trading Guide and Building Winning Trading Systems with TradeStation.
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Trading Binary Options
Strategies and Tactics, 2nd Edition
Abe Cofnas
Agora Financial
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Previous Edition: 978-0-470-95284-9

Subject Category: Accounting & Finance
Section Header: Trading
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119194172

A clear and practical guide to using binary options to speculate, hedge, and 
trade.
This authoritative guide shows how binaries work, the strategies that bring out 
their strengths, how to integrate them into your current strategies, and much 
more. This updated second edition includes new coverage of Cantor-Fitzgerald 
binaries, New york Stock Exchange binaries, and how to use binaries to hedge 
trading, along with expert insight on the markets in which binaries are available. 
Independent traders and investors will find useful guidance on speculating on 
price movements or hedging their stock portfolios using these simple, less 
complex options with potentially substantial impact. Binary options provide either 
a fixed payout or nothing at all. While it sounds simple enough, using them 
effectively requires a more nuanced understanding of how, where, and why they 
work. This book provides the critical knowledge you need to utilize binary options 
to optimal effect.

About the Author

Abe Cofnas has been the forex trading columnist of Futures Magazine since 2001, 
providing innovative observations and educational tips on Forex trading in over 
80 columns to a world readership of over 65,000 traders. He is editor of Binary 
Dimensions Newsletter published by Weiss Corporation.
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Corporate Valuation
Integrating Accounting and Financial Principles for 
Advanced Techniques
Mario Massari, Gianfranco Gianfrate & Laura Zanetti
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An insightful, multidisciplinary guide.
Risk consideration is central to more accurate post-crisis valuation. Corporate 
Valuation presents the most up-to-date tools and techniques for more accurate 
valuation in a highly volatile, globalized, and risky business environment. This 
insightful guide takes a multidisciplinary approach, considering both accounting 
and financial principles, with a practical focus that uses case studies and 
numerical examples to illustrate major concepts. Readers are walked through a 
map of the valuation approaches that have proven most effective post-crisis, with 
explicit guidance toward implementation and enhancement using advanced tools, 
while exploring new models, techniques, and perspectives on the new meaning of 
value. Risk centrality and scenario analysis are major themes among the 
techniques covered, and the companion website provides relevant spreadsheets, 
models, and instructor materials.

About the Authors

Mario Massari is Professor of Corporate Finance and Head of the Finance 
Department at Bocconi university, Milan. He has written extensively on business 
valuation and corporate finance topics, and he is considered one of the leading 
experts in the field of Business Valuation.
Gianfranco Gianfrate is Assistant Professor of Finance at Bocconi university and a 
research affiliate of Tufts University, MA, USA.
Laura Zanetti is Associate Professor of Corporate Finance at Bocconi university.
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Managing for Happiness
Games, Tools, and Practices to Motivate Any Team 
Jurgen Appelo
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Managing for Happiness offers a complete set of practices for more effective 
management that makes work fun. 
Work and fun are not polar opposites; they’re two sides of the same coin, and 
making the workplace a pleasant place to be keeps employees motivated and 
keeps customers coming back for more. It’s not about gimmicks or ‘perks’ that 
disrupt productivity; it’s about finding the passion that drives your business, and 
making it contagious. This book provides tools, games, and practices that put joy 
into work, with practical, real-world guidance for empowering workers and 
delighting customers. These aren’t break time exploits or downtime amusements, 
they’re real solutions for common management problems. This book shows 
anyone how to transform their organization into a place with enthusiastic Monday 
mornings.

About the Author

Jurgen Appelo is an author, consultant and trainer with 120 trainees globally who 
licenses his workshops on making management fun. His company offers games, 
tools, and practices, that make for better management, with fewer managers. 
Jurgen is CEO of the business network Happy Melly, and co-founder of the Agile 
Lean Europe network and the Stoos Network.
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Reputation Strategy and Analytics in a  
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This is a complete guide to corporate communications and reputation 
management. 
Covering a range of scenarios from ideal to catastrophic, this book provides a 
clear blueprint for preparation, execution, and beyond. The discussion focuses on 
data-driven, evidence-based strategies for the modern digital economy, providing 
actionable frameworks, practical roadmaps, and step-by-step blueprints for 
deploying advance analytics, predictive modeling, and big data techniques to 
successfully manage communications and reputation. It teaches how the right 
tools and people get the job done quickly, effectively, and cost-effectively, and 
how to identify and acquire the ones you need. Coverage includes the latest 
technology and cutting-edge applications, describing what excellence in 
communications can realistically be.

About the Author

Chris Foster is a Vice President at Booz Allen Hamilton. His professional 
experience includes a broad knowledge of public health, managed care, healthcare 
provider groups, media relations, and pharmaceutical marketing, as well as 
alliance development and social media.
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Driving Force for Innovation
Jay Etchings
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An essential guide to healthcare data problems, sources, and solutions. 
Strategies in Biomedical Data Science provides medical professionals with much-
needed guidance toward managing the increasing deluge of healthcare data. 
Beginning with a look at our current top-down methodologies, this book 
demonstrates the ways in which both technological development and more 
effective use of current resources can better serve both patient and payer. The 
discussion explores the aggregation of disparate data sources, current analytics 
and toolsets, the growing necessity of smart bioinformatics, and more as data 
science and biomedical science grow increasingly intertwined. It digs into the 
unknown challenges that come along with every advance, and explores the ways 
in which healthcare data management and technology will inform medicine, 
politics, and research in the not-so-distant future. Real-world cases and clear 
examples are featured throughout, and coverage of data sources, problems, and 
potential mitigations provides necessary insight for forward-looking healthcare 
professionals.

About the Author

Jay Etchings is Director of Operations, Research Computing-High Performance 
Computing at Arizona State university. He is responsible for the development of 
innovative architectures to address emerging challenges of research computing. 
and advancement of research and discovery initiatives of public value.
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When Execution Isn’t Enough
Decoding Inspirational Leadership
Claudio Feser
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An examination of the leadership skills that inspire excellence and drive 
growth, backed by ground-breaking research.
The picture of leadership has changed over time. Today’s great leaders are 
authentic, enthusiastic decision-makers with engaging visions, who are quick to 
communicate and take action. Great leaders think differently, but their secrets, 
values, and behaviors can’t be bottled, or can they? Is leadership so contextual 
that it defies standardization? In this book, McKinsey’s global head of leadership 
development draws on ground-breaking McKinsey research to uncover 20 distinct 
leadership traits. All are important, but some make all the difference in inspiring 
organizations to exceptional results and growth, and a select few create the vast 
chasm between strong and weak organizations in terms of leadership 
effectiveness. Structured as a business parable, this book employs a rich cast of 
corporate characters to illustrate the critical behaviors of inspirational leadership 
and the outcomes that become possible.
When Execution Isn’t Enough shows you how to attain the missing link of great 
leadership to bring exceptional results of your organization.

About the Author

Claudio Feser is a director in McKinsey’s Zurich office. Feser works extensively with 
clients in the pharmaceutical, healthcare, and fiancial sectors. Within McKinsey, 
Feser ran the Athens office for six years, developing the firm’s work with clients in 
Greece, Bulgaria, Romania, Albania, and Cyprus, then led the firm’s Swiss network 
for another six-year term.
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Monetizing Innovation
How Smart Companies Design the Product  
Around the Price
Madhavan Ramanujam & Georg Tacke
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Surprising rules for successful monetization. 
Today, more than ever, companies need to innovate to survive, but successful 
innovation, measured in dollars and cents, is a very hard target to hit: 72% of 
innovations fail to meet their financial targets-or fail entirely. Many companies 
have come to accept that a high failure rate, and the billions of dollars lost 
annually, is just the cost of doing business. Monetizing Innovation argues that this 
is tragic, wasteful, and wrong. Radically improving the odds that innovation will 
succeed is just a matter of removing the guesswork. The authors at Simon Kucher 
know what they’re talking about. As the world’s premier pricing and monetization 
consulting services company, with 800 professionals in 30 cities around the globe, 
they have helped clients ranging from massive pharmaceuticals to fast-growing 
startups find success. In Monetizing Innovation, they distil the lessons of thirty 
years and over 10,000 projects into a practical, nine-step approach with checklist-
driven summaries and illustrative case studies.

About the Authors

Madhavan Ramanujam is a partner in Simon-Kucher Silicon Valley office. His 
consulting clients have included some of the most successful Silicon Valley 
companies of the last three decades (LinkedIn, PayPal, Citrix, Intuit, National 
Semiconductor), as well as established companies (such as Rockwell Automation).
Dr. Georg Tacke is co-chief executive officer at Simon-Kucher & Partners, leading 
the global strategy and marketing consultancy with Dr. Klaus Hilleke.
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An insider’s perspective on this growing economic powerhouse. 
What’s Wrong With China opens the doors to one of the least understood 
countries in the world. Author Paul Midler draws on over twenty years’ 
experience, working with Asian suppliers in a broad range of industries, to 
provide an insider’s perspective on what China’s rise means to American 
businesses. The author’s own anecdotes explore and explain the major challenges 
that come along with doing business in China, and a deep appreciation and 
illustration of the country’s rich culture embroider the lessons every 
businessperson should learn. No one doubts China’s global importance today, yet 
few truly understand the nation in a general sense. This book acts as a primer, 
but also digs deeper to provide a more nuanced understanding of this 
powerhouse nation.
What’s Wrong With China takes you beyond economic analysis, beyond the 
tourism, and beyond the hype to show the heart of the nation and the nature of 
business in China.

About the Author

Paul Midler is a leading consultant on doing business in China. He has over 
twenty years of experience related to Asia, and in his manufacturing career, he has 
worked directly with hundreds of Chinese suppliers in a broad range of industries.
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Build Your Reputation
Grow Your Personal Brand for Career and Business Success 
Rob Brown

ISBN:  978-1-119-27445-2 | JuL 2016 | 264PP

Subject Category: Business
Section Header: Business Self-Help
Icons: 

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119274451

How to master the skills of personal brand-building.
your reputation is what people say about you when you’re not there. It’s your 
most powerful asset for business growth, career enhancement and freedom of 
choice in many aspects of life. yet too many people leave it to chance. They are a 
well-kept secret it’s not enough to be the best, you have to be seen to be the 
best. Build Your Reputation shows how to master the skills of brand-building to 
develop a powerful profile and a formidable name. It teaches how to identify your 
brand and where it fits into the big picture, and then how to become the obvious 
choice for whatever it is you do. Becoming known isn’t a matter of chance, nor is 
it a matter of luck it’s a practical set of highly coachable skills that anyone can 
learn in order to build credibility, connect with the right people and make your 
achievements known.

About the Author

Rob Brown runs The Networking Coaching Academy, the world’s #1 business 
networking training platform and is the author of over 50 publications on building 
powerful networks and profit from their most powerful connections for more 
business, better career opportunities and greater influence. He is also the world’s 
most recommended networking expert on LinkedIn, with a Klout Score of 70+.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=1119274451
http://www.wiley.com/remtitle.cgi?isbn=1119274451
http://www.wiley.com/remtitle.cgi?isbn=1119274451


Back to contents

To request review copies
translationrights@wiley.com

44

Business Self-Help

Coaching Up!
Inspiring Peak Performance When It Matters Most 
Jordan Fliegel
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For anyone who is coach, a business leader, a civic activist, a teacher, a 
counselor, or a parent, this book offers a powerful, highly effective way to 
connect to people and move them forward toward their best selves. 
In sports, coaches have developed ways of connecting with their players quickly 
in the “heat of the battle,” inspiring them to perform to their fullest potential and 
“leave it all on the field.” Interestingly, although these techniques have not been 
codified, great coaches have independently developed remarkably similar models. 
This book aligns these techniques and distills their essence into a fundamental 
skill set that anyone can use to connect with, support, and inspire his or her 
colleagues, teammates, friends, and family members. Essentially, those skills boil 
down to forging authentic connections, providing genuine support, and offering 
concise direction. While our everyday pressures may be less intense than those of 
a championship, the long-term game is even more important. Why not borrow 
from the best to develop the skills and abilities to win every day?

About the Author

Jordan Fliegel is an entrepreneur and early-stage technology investor. He is 
Founder of Coachup which has been featured hundreds of times in television and 
print across prominent outlets such as LIVE with Kelly and Michael, Late Night with Seth 
Meyers, Fox & Friends, Sports Illustrated, The Wall Street Journal, Forbes, Fortune, Inc., 
Time, Fast Company, and USA Today.
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The essential guide to turning tough questions into positive opportunities. 
Promoting confidence and a positive ‘win-win-win’ mindset for questioner and 
answerer, author Michael Dodd provides golden formulae and proven strategies 
for constructing inspirational answers, however challenging, vicious, tricky, or 
stupid the question. Along the way, he outlines simple, but successful techniques 
for dealing with the kind of nightmare questions which everyone in the workplace 
has to face along their journey, whatever stage of their career. The book contains 
critical communication skills for executives, managers, and leaders and covers a 
wide range of workplace scenarios such as job interviews, performance reviews, 
negotiations, customer relations, parliamentary inquiries, and cross-examination. 
Includes case study examinations of key moments where people in the public 
spotlight have done something particularly well or particularly badly while 
answering questions.

About the Author

Michael Dodd is a speaker and international media and presentation trainer, 
working with businesses of all sizes. His clients include representatives of uK Trade 
and Investment, in embassies, high commissions and consulates around the world. 
Michael also lectures in Broadcast Journalism at the university of Westminster, uK, 
and around the world.
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How to Speak so People Really Listen
The straight-talking guide to communicating with  
influence and impact
Paul McGee
Paul McGee Associates, UK
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15 powerful and practical strategies to get your audience to sit up and shut 
up when you stand up to speak.
Everyday we’re faced with situations where we have to speak to or persuade 
others. You might be an expert on your topic, you might be the most confident 
presenter going, but do you struggle to get your audience engaged and inspired 
by what youre saying? Paul McGee has 20 years’ experience as a presenter and 
can show you how to speak so people really listen; a vital skill that can have a 
huge impact on your career and personal success. This book teaches how to 
recognise the 7 most common mistakes made by speakers and presenters and 
more importantly, how to avoid them.
Written in Paul’s down-to-earth and approachable style, How to Speak so People 
Really Listen teaches how to deal with nerves; what your body language says 
about you; and how to speak with clarity for ultimate impact.

About the Author

Paul McGee is Capstone’s bestselling author of all time. He is the author of Self-
Confidence (now in 2nd edition), How Not to Worry, How to Succeed with People and 
S.U.M.O. (Shut Up, Move On) which celebrated its 10th anniversary in 2015. He is an 
international keynote speaker and performance coach, combining his background 
in psychology with large doses of humour and practical insights.
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Instant Memory Training For Success
Practical Techniques for a Sharper Mind 
Chester Santos
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Instant Memory Training for Success provides real, practical brain training 
that works.
Fed up of forgetting everything from where you put your keys to an important 
meeting at work? Chester Santos is here to help by walking you through the five 
techniques that can help you start improving your memory today. Instead of 
getting bogged down in theory or chasing fads that don’t work, this book focuses 
on real-world scenarios where better memory makes a big difference. Chester 
has spent a lifetime researching memory improvement, analysing every technique 
and practice in the field. He’s found that only a handful of techniques really 
provide the results people are after when they want to improve their memory, 
and this book lays them out in a clear and accessible way. Exercising your brain 
leads to life-long mental fitness, and Chester Santos is your world-class coach.

About the Author

Known simply as “The International Man of Memory”, Chester Santos has left 
an impression on all corners of the earth. Through his ability to demonstrate 
extraordinary feats of the mind, as well as educate others to do the same, this u.S. 
Memory Champion is widely regarded to be one of the greatest memory experts in 
the world.
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Motivate Yourself
Get the Life You Want, Find Purpose and Achieve Fulfilment 
Andro Donovan
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Motivate Yourself offers practical strategies to improve your productivity and 
gives you the know-how to create the life you want. 
It teaches how to move past self-doubt and propel yourself into living your 
dream. With practical exercises featured within each chapter, this book will help 
break those emotional barriers that hold you back and set you on the path to 
becoming fully engaged and more productive. It teaches the reader how to kick 
start their productivity journey today and quieten that negative inner voice that 
inhibits personal growth. It teaches how to motivate those around you with 
productivity at the center of everything you do, and how to challenge yourself to 
discover who you really are and what you are truly capable of achieving.

About the Author

Andro Donovan specializes in coaching high-performing CEOs, entrepreneurs and 
individuals who want to become more effective leaders or want more meaning and 
purpose in their lives. She combines her experience as a management consultant 
and facilitator with her natural insight and affinity with all types of people to help 
her clients gain greater influence, effectiveness and perspective.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=0857086901
http://www.wiley.com/remtitle.cgi?isbn=0857086901
http://www.wiley.com/remtitle.cgi?isbn=0857086901


Back to contents

To request review copies
translationrights@wiley.com

49

Business Self-Help

Real Ambition
Quit dreaming and create success your way 
Psychologies Magazine
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If you think being ambitious is a negative trait, it’s time to think again. 
Real Ambition will help you understand why some people achieve their ambitions 
and exactly what is getting in the way of yours. Packed full of scientific evidence 
and cutting-edge global research Real Ambition offers five simple secrets to 
success, giving you the tools to keep track of your dreams every day. Written in 
association with Psychologies Magazine the leading magazine for intelligent people, 
covering work, personal development and lifestyle issues, Real Ambition is packed 
full of tips, techniques and advice: credible content presented in a light and 
accessible manner. Inspirational and motivational, yet practical and down-to-
earth, Real Ambition provides expert guidance and a roadmap to achieving your 
dreams.

About the Author

Psychologies Magazine is the leading magazine (print and digital) for intelligent 
people, covering work, personal development and lifestyle issues and striving to 
help its readers learn about and understand themselves and the world around 
them. In addition to the magazine, Psychologies runs regular live and webinar 
events for their readers as well attend larger events such as shows and festivals.
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From the bestselling author of Clarity and The Little Book of Clarity.
Results brings you more on the Clarity Coaching Model to help you de-clog your 
mind so you can make better decisions, prioritise and focus on achieving those 
important goals. Life can be a bit overwhelming sometimes, right? It can be 
difficult to clear your mind of a million different anxieties and focus in on the one 
thing you need to get done.
Jamie’s transformational coaching techniques will help you to develop a deeper 
understanding of why you act the way you do and awaken your inner potential. 
The techniques in this book will see you through three important changes: your 
personal transformation that will see you gaining confidence and understanding 
your own behaviour; your interpersonal transformation to guide you in having an 
impact on those around you; and lastly your commercial transformation to get 
your professional life moving in the direction you want.
Results is full of helpful examples and exercises to get you on the road to the 
results you need.

About the Author

Jamie Smart is a leading speaker, coach, trainer and author of the bestselling 
books Clarity and The Little Book of Clarity. He shows individuals and organizations 
the unexpected keys to clarity; the ultimate leverage point for creating more time, 
better decisions and meaningful results.
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Simple behaviours that unclutter your mind and help you realise your true 
potential.
Simple Thinking teaches you how to expand your mind and understand your true 
potential through the power of thinking simply, while stripping back the jargon 
and digging to the core of any obstacle in your way. Let’s be honest, life is full of 
unnecessary complexity and it’s left most of us confused, angry and 
disenfranchised. This book will help you to remove the baggage, cut through the 
clutter and begin your smooth path to success. It teaches how to: live and act 
with resiliency, authenticity and passion; learn to trust your instincts again and 
see the world through new eyes; recalibrate your thoughts, behaviours and 
actions; declutter your mind, streamline your day and be successful at life.

About the Author

Richard Gerver is an award-winning head teacher. He has transitioned his global 
reputation for leadership in education and is now regarded as one of the most 
original and authentic thinkers around human leadership and organisational 
transformation in the world. He has been named uK Business Speaker of the year 
twice and has spoken at both TED and RSA events.
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Stand Out shows how to stop working so much, and start achieving instead. 
Everyone is busy, but working harder to do more isn’t getting us anywhere. We’re 
overwhelmed, distracted and detached, and our greatest fear is that this will 
never change. This book is a guide to taking back your life. Through simple 
models, robust diagnostics and practical suggestions it helps the reader to 
identify where they are now and how to implement real change. It explores how 
to move on from Check Out (the sense that you are just going through the 
motions), combat Burn Out (the feeling that you’re on a treadmill that is dialled 
too fast for your legs, brain and talents to keep pace with) and move through 
Freak Out (that overriding anxiety generated by knowing where you want to go 
but not getting any traction). Real-life stories, anecdotes and life hacks provide 
ideas to implement immediately, while in-depth discussion of psychological theory 
explains the science behind the actions.

About the Author

Alison Hill is a Registered Psychologist and Executive at Pragmatic Thinking, a 
motivation and behaviour strategy company. She is a skilled trainer and facilitator 
and co-author of the top business book Dealing with the Tough Stuff: How to achieve 
results from key conversations.

mailto:translationrights%40wiley.com?subject=
http://www.wiley.com/remtitle.cgi?isbn=0730330826
http://www.wiley.com/remtitle.cgi?isbn=0730330826
http://www.wiley.com/remtitle.cgi?isbn=0730330826


Back to contents

To request review copies
translationrights@wiley.com

53

Business Self-Help

Thank You and Good Night
Jon Gordon & Illustrated by Donald Wallace
Mount Sinai School of Medicine, New York
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Learning to be thankful through a beautiful story. 
Thank You and Goodnight is a beautifully illustrated book that shares the heart of 
gratitude. Jon Gordon takes a little boy and girl on a fun-filled journey from one 
perfect moonlight night to the next. During their adventurous day and night, the 
children explore the people, places and things that they are thankful for. The two 
tots in Thank You and Goodnight learn that being thankful makes ice cream taste 
better, butterflies look more beautiful, and weekend days seem longer. Jon 
Gordon’s bestselling books and talks have inspired readers and audiences around 
the world. He is the author of numerous books on leadership and teamwork and 
several children’s books including The Energy Bus for Kids. Donald Wallace, 
illustrator, animator and designer loves to work in all directions of the visual 
story: animation and movies, books, games, commercials, music videos, and 
theme park rides. This is his third collaboration with Jon Gordon.

About the Author

Jon Gordon has published numerous bestselling books that have been used by 
companies such as Campbell’s Soup, New york Public Library, and The Ritz-Carlton. 
He speaks at over 75 engagements internationally each year, reaching tens of 
thousands of people. Jon Gordon’s Wiley books have sold more than 1.2 million 
copies.
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A radical formula to gaining money and spiritual growth and transforming it 
into global change. 
This is a formula by Dr. Joe Vitale, famed millionaire, best-selling author, and star 
of the blockbuster movie The Secret, that accomplishes what few believe possible: 
combining money and spirituality together to bring you more of both, while 
transforming you into a force for good in a world that desperately needs it. This 
book is a call to action, pushing you to wake up, stand up, and transform yourself 
into a powerful expression of your passion, your wealth, and your desire to make 
a difference. It is an invitation to become a true Awakened Millionaire, starting 
today. At turns inspirational, motivational, and conversational, this page-turner 
ultimately narrows in on practical steps anyone can use to see instantaneous 
results, regardless of their past failures, current financial situation, or future goals.

About the Author

Joe Vitale is President of Hypnotic Marketing, Inc., a marketing consulting firm. He 
has been called The Buddha of the Internet for his combination of spirituality and 
marketing acumen and his books are bestsellers in dozens of languages. Joe is an 
inspiring speaker and coach who has spoken before hundreds of business groups.
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How to steer your organization away from burnout while boosting all-
around performance. 
At its core, a nonprofit is driven by passion. What begins as a personal investment 
in the organization’s mission can quickly become the driver of stress and 
overwork that leads to overall lackluster performance. Executing a cultural about-
face can be the lifeline your organization needs to thrive. With a uniquely holistic 
approach to nonprofit leadership strategy, this book functions as a handbook to 
help leaders examine their existing organization, identify trouble spots, and 
resolve issues with attention to all aspects of operations and culture. The expert 
author team walks through the process of building a happier, healthier 
organization from the ground up, with a balanced approach that considers more 
than just quantitative results. Employee well-being takes a front seat next to 
organizational performance, with clear guidance on establishing optimal systems 
and processes that bring about better results while allowing a healthier work-life 
balance. By improving attitudes and personal habits at all levels, you’ll implement 
a positive cultural change with sustainable impact.

About the Authors

Beth Kanter is the author of Beth’s Blog: How Nonprofits Can Use Social Media, one 
of the longest running and most popular blogs for nonprofits. Beth has over 30 
years working in the nonprofit sector and is Adjunct Professor at the Monterrey 
Institute of International Studies. 
Aliza Sherman is a successful serial entrepreneur with over 25 years’ experience 
starting and running Internet businesses. 
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The Laughter Advantage
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Anthony Ackroyd
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How to laugh your way to the top with the business skill that gets you 
noticed. 
The Laughter Advantage reveals the secrets to becoming a better leader, by 
deliberately and authentically using humour to communicate effectively. This 
practical and effective guide outlines a proven system for business leaders and 
individuals to identify their own sense of humour, and employ it to enhance 
success and happiness. Readers learn how to use humour across a range of 
business settings, to form bonds, build teams, and inspire others to achieve. 
Research shows that those who use appropriate humour not only benefit from 
increased energy, but also make better leaders, get promoted more quickly, and 
are seen as more powerful, trustworthy, and intelligent. This book shows how 
humour can indeed be taught, and is more skill than talent.

About the Author

Anthony Ackroyd’s stellar comedy career spans three decades and he continues 
to be one of Australia’s most successful stand-up comics and comedy writers. He 
is currently one of the stars of ABC radio’s Thank God It’s Friday! (audience 500k) 
which is the top rating radio comedy show in Australia, and is also an expert 
speaker on the social impacts of comedy.
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How to step away from boredom and reclaim your life.
Feeling unfulfilled? Do you dream of a lifestyle where you can have it all - good 
health, wealth, freedom and happiness? You’re not alone. Upgrade Your Life is your 
guide to taking the power back and becoming the master of your own fate and 
that of your business. Author Pat Divilly has worked with an array of small-
business owners to help them achieve a growing business based on purpose, 
passion and profit whilst also maintaining a healthy work-life balance. Pat offers a 
practical approach to setting and achieving personal and business goals, 
understanding that both are necessary in order to succeed in life. By promoting 
personal development and daily success rituals Upgrade Your Life inspires its 
readers to dream big and not give up in the search for fulfilment. Using the 
author’s own experiences, mixed in with valuable neuroscience research and 
popular psychology, Upgrade Your Life will help fast-track you and your business 
on the road to success.

About the Author

Pat Divilly is an author, speaker and health and wellness coach who has fast 
become one of Ireland’s leading authorities on health and wellness. Pat is 
bestselling author of two titles 21 Day Jump Start and Naked Paleo which sold over 
10,000 copies. Pat has an impressive social media following which totals over 
200,000.
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A ground-shaking exposé on the failure of popular cyber risk management 
methods. 
How to Measure Anything in Cybersecurity Risk exposes the shortcomings of current 
“risk management” practices, and offers a series of improvement techniques to 
help fill the holes and ramp up security. In their bestselling book How to Measure 
Anything, authors Douglas W. Hubbard and Richard Seiersen opened the business 
world’s eyes to the critical need for better measurement. This book expands upon 
that premise and draws from the failure of risk management to sound the alarm 
in the cybersecurity realm. Some of the field’s premier risk management 
approaches actually create more risk than they mitigate, and questionable 
methods have been duplicated across industries and embedded in the products 
accepted as gospel. This book sheds light on these blatant risks, and provides 
alternate techniques.

About the Authors

Douglas W. Hubbard is the inventor of Applied Information Economics (AIE), a 
measurement methodology that has earned him critical praise from The Gartner 
Group, Giga Information Group, and Forrester Research. He is an internationally 
recognized expert in the field of IT value and is a popular speaker at numerous 
conferences.
Richard Seiersen is General Manager Cyber Security & Privacy at GE Healthcare, a 
global medical technologies subsidiary of GE with annual revenue of $20 billion in 
revenue.
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This book is an evolution of Anders’ previous book Digilogue. 
In many ways Seamless is the on-the-ground reflective extension of Digilogue, 
looking at what has happened in the world and specifically in Georg Sorman, 
since Anders moved back to implement the thinking in Digilogue in December 
2013. This book reveals the trials and tribulations of omnichannel marketing, 
change leadership, family business, and why now is the time to implement 
seamless technologies in your business, such as the fact that technology has 
vastly improved and enabled highly integrative approaches to communications 
across the digital and analogue worlds, thus enabling seamless transitions 
between both (in a way that wasn’t possible in 2013).

About the Author

Anders Sorman-Nilsson is a futurist and innovation strategist who helps 
executives and business leaders decode trends, answer disruptive questions 
and strategise for foreseeable and unpredictable futures. A Swedish-Australian 
strategist at Thinque he has helped executives of Fortune 500s and ASX leaders 
convert provocative questions into proactive, future strategies across 4 continents 
since 2005.
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Winning with Data explores the cultural changes big data brings to business, 
and shows how to adapt an organization to leverage data to maximum 
effect. 
Authors Tomasz Tunguz and Frank Bien draw on extensive background in big 
data, business intelligence, and business strategy to provide a blueprint for 
companies looking to move head-on into the data wave. Instrumentation is 
discussed in detail, but the core of the change is in the culture. This book 
provides sound guidance on building the type of organizational culture that 
creates and leverages data daily, in every aspect of the business. Real-world 
examples illustrate these important concepts at work: it shows how data helped 
Warby-Parker disrupt a $13 billion monopolized market, how Thredup uses data 
to process more than 20 thousand items of clothing every day, how Venmo 
leverages data to build better products, how HubSpot empowers their 
salespeople to be more productive, and more.

About the Authors

Tom Tunguz is a venture capitalist at Redpoint and has built a following of 200k+ 
people per month. Before Redpoint, Tom was a product manager at Google. 
Frank Bien is CEO of Looker, a data exploration and discovery business 
intelligence platform.
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How to attain true cyber security amidst ever-evolving threats using a 
holistic approach to defense. 
Advanced Cyber Security is a practical guide to protecting an organization from 
cyber attacks using advanced active counter-measures. It explains how to predict 
and guard against cyber attacks before they occur, by implementing cutting-edge 
static and dynamic active defense operations based on attack profile intelligence. 
This book walks through the tools, techniques, and strategies that keep an 
organization’s information secure, providing tips and tricks, as well as warning 
about common pitfalls. Case studies demonstrate the latest in attack intelligence 
profiling, active defense through social media, email operations, crowd sourcing, 
and cross-disciplinary data science applications, giving insight into how these 
tools are being applied most effectively by companies around the world. A 
discussion about the future of cyber security proposes future defense models 
and provides an insightful look at what’s coming down the pipeline.

About the Authors

Peter Tran is Senior Director, Worldwide, of the Advanced Cyber Defense (ACD) 
Practice at RSA (The Security Division of EMC Corporation).
Azeem Aleem is Practice Lead & Senior Manager, EMEA at the Advanced Cyber 
Defense (ACD) Practice at RSA (The Security Division of EMC Corporation). Azeem 
is a Fellow and elected Director of the Security Institute and holds various industry 
security certifications, including the Certified Ethical Hacker (CEH) and Microsoft 
Certified Professional (MCP).
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Lessons on “making it” from the world’s most successful CEOs.
At 27, author and business journalist Peter Vanham got accredited to Davos: the 
annual meeting of the world’s most powerful leaders. There he met one-on-one 
with some of the most renowned names in business and instead of asking about 
profits and losses, he asked them about their lives; what followed was an 
incredible glimpse into the making of a CEO. This book shares their stories to help 
you decide what to do next. you’ll read about their inspirations, motivations, and 
lessons learned along the way. you’ll learn how they started out, and how they 
dealt with the “watershed moments” that sealed their fate for better or worse. 
Told in each CEO’s own words, these stories will help you navigate through some 
of the same scenarios as you work your way up the ladder and discover your own 
path to leadership at the highest levels.

About the Author

Peter Vanham is a business journalist based in Brussels, specializing in CEO 
lessons and emerging markets. He has been a contributor to the Financial Times for 
three years, with over 80 articles published on emerging markets. He is a Senior 
Media Manager at the World Economic Forum in Geneva, responsible for media 
strategy in the uS market.
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How to turn uncertainty into opportunity. 
This book is for all business leaders, aspiring entrepreneurs, corporate innovators, 
ambitious investors, social impact change agents, and enterprising students who 
want to create impact in the world, and improve their organizations while doing 
it. The world around you, and your business, is filled with uncertainty. But, within 
that uncertainty exist limitless opportunities to design (or redesign) game-
changing businesses. These opportunities are there for the taking, if you know 
how to look for them. These days successful companies don’t just manage their 
businesses, they design them. Design is fundamentally about enhancing the way 
you look at the world. It is a disciplined and iterative approach that marries 
creative thinking and analytical rigor focused on creating relevant, intentional, 
unique value for real people with real needs. When done right, it not only informs 
what the value is, but how it gets delivered in a repeatable and viable way.

About the Authors

Patrick van der Pijl, CEO of Business Models Inc. and producer of the global 
bestseller Business Model Generation. 
Justin Lokitz, MD of the Business Models Inc. San Francisco office. 
Lisa Kay Solomon, design strategist and executive educator at the California 
College of Arts and Singularity university. 
Erik van der Pluijm is founder and creative director at Thirty-X. 
Maarten van Lieshout is partner at Thirty-X. 
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How to develop the Scaramucci mindset that drives entrepreneurial success. 
From Nowhere to Somewhere chronicles the rise, fall, and resurgence of SkyBridge 
Capital founder Anthony Scaramucci, giving you a primer on how to thrive in an 
unpredictable business environment. The sheer number of American success 
stories has created a false impression that becoming an entrepreneur is a can’t-
miss endeavor, but nothing could be further from the truth. You can’t control 
what happens to your business, but you can absolutely control how you react. 
Anthony Scaramucci has been there and done that, again and again, and has 
ultimately come out on top; in this book, he shares what he wishes he knew then. 
This book shows you how to use adversity to your ultimate advantage, and build 
the skills you need to respond effectively to the unexpected. For every 23-year-
old billionaire who just created a new way to send a picture on a phone, there are 
countless others who have failed, and failed miserably. From Nowhere to 
Somewhere gives you the skills, insight, and mindset you need to be one of the 
winners.

About the Author

Anthony Scaramucci is the founder of SkyBridge Capital and previously co-
founded Oscar Capital Management, an investment partnership and managed 
accounts business. He has served as a Managing Director in the Investment 
Management Division of Lehman Brothers and as Vice President in Private Wealth 
Management at Goldman Sachs & Co.
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Humanizing the Education Machine
How to Create Schools That Turn Disengaged Kids Into 
Inspired Learners
Rex Miller, Bill Latham & Brian Cahill
Round Rock, TX, Buffalo State College
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A clear roadmap for the new territory of education. 
Education in the U.S. has been under fire for quite some time, and for good 
reason. The numbers alone tell a very disconcerting story: according to various 
polls, 70% of teachers are disengaged. Add to that the fact that the united States 
ranks last among industrialized nations for college graduation levels, and it’s 
evident there’s a huge problem that needs to be addressed. yet the current 
education system and its school buildingswith teachers standing in front of 
classrooms and lecturing to studentshave gone largely unchanged since the 19th 
century.
Humanizing the Education Machine tackles this tough issue head-on. It describes 
how the education system has become ineffective by not adapting to fit students’ 
needs, learning styles, perspectives, and lives at home. This book explains how 
schools can evolve to engage students and involve parents and provides the 
information you need to become a full partner in the new human-centered 
learning revolution.

About the Authors

Rex Miller is the principal and thought leader for MindSHIFT, a future-focused 
consultancy and organizational performance firm. 
Bill Latham is the CEO of MeTEÅR Education, an organization that works with 
communities to inspire and create holistic, high impact learning environments that 
engage todays students and teachers.
Brian Cahill is the California Division President for Balfour Beatty Construction 
Services uS. 
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A valuable tool for anyone who wants to effectively manage and motivate 
twenty-something workers. 
Many books are being published on how to manage employees of the “millennial” 
generation, but the solutions offered are anecdotal at best. Backed by years of 
serious research, Managing the Millennials provides managers of all ages with 
specific recommendations and tools for engaging this burgeoning demographic-
some 78 million strong. Each chapter shares relevant interviews and case studies, 
and offers research-backed ideas and best practices to help any organization and 
their leaders address the challenges generational diversity presents. Insightful 
and practical, Managing the Millennials is a valuable tool for millions of managers 
globally whose job it is to manage and motivate their twenty-something workers.

About the Authors

Chip Espinoza is Executive Vice President of LeadershipTraQ, a leadership 
consulting firm, and Assistant Professor at Vangaurd University of Southern 
California, where he teaches Management and Leadership. He consults to a range 
of clients from the Boeing Company to the Special Olympics. 
Mick Ukleja is the Founder and President of LeadershipTraQ. In addition to a busy 
speaking schedule, he also hosts the award-winning LeadershipTraq Podcast that 
focuses on managerial-leadership topics.
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Momentum

How to foster momentum to keep success coming.
Momentary victories and small wins don’t last, and the frustration of reclaiming 
that energy is real. This book shows how to cultivate a different type of 
achievement: measureable, sustainable and constant. It’s the difference between 
winning a battle and winning the war, and requires more than a single brilliant 
move. It’s about activity, focus and consistency, and working smarter instead of 
harder. This insightful guide helps dig to the core of who and where you are, and 
start implementing the core practices and characteristics that keep the successes 
coming. It reveals the traps that have been pushing you off course, when to push 
through, and when to change course entirely. Case studies illustrate the pitfalls of 
momentum-traps through the lens of individuals and organisations who ignored 
early warning signs at their own peril and ultimately, detriment. Momentum is not 
a fleeting or transient feeling. It’s a skill that can be fostered, encouraged and 
nurtured, and it’s the biggest success tool in the box.

About the Author

Michael McQueen loves helping organisations and brands navigate change 
and stay relevant. With a background in marketing and research, in 2004 he 
established a training consultancy called The Nexgen Group which specialises in 
tracking social and demographic trends and has written 4 bestselling books.
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How to master the art of communication to improve outcomes in any 
scenario. 
Simply Said is the essential handbook for business communication. Do you ever 
feel as though your message hasn’t gotten across? Do details get lost along the 
way? Have tense situations ever escalated unnecessarily? Do people buy into your 
ideas? It all comes down to communication. We all communicate, but few of us do 
it well. From tough presentations to everyday transactions, there is no scenario 
that cannot be improved with better communication skills. This book presents an 
all-encompassing guide to improving your communication, based on the 
Exec|Comm philosophy: we are all better communicators when we focus less on 
ourselves and more on other people. More than just a list of tips, this book 
connects skills with scenarios and purpose to help you hear and be heard. you’ll 
learn the skills to deliver great presentations and clear and persuasive messages, 
handle difficult conversations, effectively manage, lead with authenticity and 
more, as you discover the secrets of true communication.  
Simply Said teaches you the critical skills that make you more effective in business 
and in life.

About the Author

Jay Sullivan is the Managing Partner at Exec|Comm and leads the firm’s Law Firm 
Group. Jay helps professionals have greater impact by teaching them to focus on 
the needs of their audiences. Jay works closely with the learning and development 
professionals at many global law firms and financial services firms to customize 
communication skills solutions for senior professionals.
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The Innovation Race takes readers on a lively global adventure to explore the 
current state of innovation. 
Along the way best-selling authors Andrew and Gaia Grant search for clues on 
how to stay ahead in the race and design a more sustainable future. Asking the 
critical questions: Why do we innovate? Are we at risk of innovating for the sake 
of innovation? What could we be doing better? The Grants reflect on whether, in 
the race to come up with the next big thing, we may be losing the purpose 
behind the process. They outline how to navigate the key paradoxical challenges 
that can either frustrate or fuel innovation to change the game. By taking the 
latest academic research and presenting it in an accessible way, the Grants 
present a compelling case for forging a new path for the future through deep 
cultural transformation. A unique profiling tool reveals current organisation 
positioning along with potential opportunities and challenges. A practical culture 
change model then provides clear direction for proactive change.

About the Authors

Gaia and Andrew Grant are the Co-Founders and Executive Directors of Tirian 
International Consultancy. They are co-authors of the breakthrough book Who 
Killed Creativity?... And How Can We Get it Back? along with a number of other books 
and articles. They have helped to create a culture for innovation with their Fortune 
500 clients worldwide.
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Work with Me teaches how to master the art of the ‘buy-in.’ 
you achieve better results when people go along with your ideas because they 
want to, not because they have to; the key is knowing how to build that kind of 
commitment. This is the art of buy-in, and it’s one of the most powerful skills you 
can have. When people are fully on board, they bring their full selves to the 
project. This drives their priorities, their performance, their innovation and 
ultimately, your outcome. Buy-in sits at the heart of creative and collaborative 
cultures; it drives highly adaptive and nimble teams. It’s not about using power 
and authority, it’s about building support and commitment. you can lead from 
any level, even laterally, and have a positive impact on the way things are done in 
your organisation. This book is your coach for speaking up, standing out and 
embracing the changes that fuel engaged workplaces and better business.

About the Author

Simon Dowling is a speaker, coach, writer and advisor on a mission to build 
highly engaged and collaborative workplaces. Hes been working in the field of 
leadership and collaboration for over 15 years - first as the CEO of national training 
and consulting company CMA Learning, and more recently in his own business 
2engage.
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This is an essential quality management resource for students and 
practitioners alike: now in its sixth edition. 
This popular and highly successful text on Quality Management has been fully 
revised and updated to reflect recent developments in the field. New to the Sixth 
Edition is timely coverage of agile development, emerging markets, product 
research, evidence based decision-making, and quality control. Some of the 
material has been re-ordered and changes to terminology have been made to 
bring the book completely up to date. Contributions from new co-author David 
Bamford offer insights from a veteran teacher and practitioner, making this an 
even more popular resource for students, academics, and business practitioners 
alike.

About the Authors

Barrie G. Dale is Professor Emeritus at Manchester Business School. Founder of 
the International Journal of Quality and Reliability Management, he was its co-editor 
for over 25 years, and has also authored several books. 
David Bamford is Professor of Operations Management at the Business School, 
University of Huddersfield. He is an experienced industrialist/academic with 
numerous publications to his name. 
Ton van der Wiele is Quality-editor of the International Journal of Quality and 
Reliability Management.
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Pricing Done Right provides a cutting-edge framework for value-based pricing 
and clear guidance on ideation, implementation, and execution. 
More action plan than primer, this book introduces a holistic strategy for ensuring 
on-target pricing by shifting the conversation from ‘What is value-based pricing?’ 
to ‘How can we ensure that our pricing reflects our goals?’ It teaches how to 
identify the decisions that must be managed, how to manage them, and who 
should make them, as illustrated by real-world case studies. The key success 
factor is to build a pricing organization within an organization; this reveals the 
relationships between pricing decisions, how they affect each other, and what the 
ultimate effects might be. With this deep-level insight, readers are better able to 
decide where an organization needs to go. Pricing Done Right provides the 
blueprint for more accurate pricing, with expert guidance throughout the change 
process.

About the Author

Tim J. Smith, Ph.D. is the Founder and Managing Principal of Wiglaf Pricing, a 
consulting, advisory, and training firm focused on pricing, organizational change, 
and marketing, with offices in Chicago and Singapore and is also an Adjunct 
Professor of Marketing at DePaul university.
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When women succeed, we all win. 
Breaking Through explores the mentoring relationship, and unravels its effects on 
women, businesses, society, and the economy. In 2010, author Martine Liautaud 
founded the Women Business Mentoring Initiative (WBMI) to support women 
entrepreneurs with the targeted advice and personalized guidance that can only 
come from a mentor. In late 2015, she set up the Women Initiative Foundation to 
broaden her action in favor of women in the business world. This book 
encapsulates the WBMI mission and other similar experiences inside international 
and uS corporations, showing how mentoring and sponsorship can take many 
forms, and how each form benefits women in business. Through evidence-based 
narratives, it teaches what real women have gained from both sides of the 
dynamic, and why they credit mentoring with the strength of their business 
success. These stories show how mentoring yields increased efficiency, improved 
financials, more effective management, increased innovation, a broader talent 
pool, and increased revenues, and how helping women succeed in business leads 
to increased philanthropy and improves community sustainability.

About the Author

Martine Liautaud is an investment banker, entrepreneur, and investor, 
specializing in mergers and acquisitions and financial engineering. 
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A real-world guide to stewardship.
Inspiring Stewardship helps leaders drive sustainable development and growth by 
balancing short- and long-term objectives amidst competing interests. By 
examining a range of exceptional individual and organisational stewards alongside 
insights from quantitative studies, this book unlocks the contributions anyone can 
make to enhance their influence and secure their legacy. Profiles of leaders from 
Ratan Tata to Bill Gates illustrate what stewardship really means, and the 
attributes and characteristics of steward leaders. Are they fundamentally 
different? Where do they get their exceptional drive and resilience? Why do they 
shoulder such huge responsibility? Risks, rewards, motivations and actions are 
explored in depth to give a real-world view of stewardship, and to show anyone 
how to embody these principles in their own everyday life.

About the Authors

Didier Cossin is the Director of the IMD and previously worked for Goldman 
Sachs, has taught at Harvard university, and was professor at HEC, university of 
Lausanne. 
Ong Boon Hwee is the CEO of the Stewardship Asia Centre in Singapore, a thought 
leadership centre that focuses on promoting stewardship and the governance of 
companies and organizations across Asia.
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Lead Yourself to 
Success

Lead Yourself to Success is your personal guidebook to greatness. 
Alan Chambers has led many expeditions to the North and South poles but you 
don’t have to lead a national team or a multinational corporation to be successful, 
as long as you can lead yourself. The desire to learn is human nature, and lessons 
from those who have been where you want to go are extraordinary 
opportunities. you gain the insight and guidance you need to get there, and learn 
how to lead your own expedition down the path to success. Like any adventure, 
good preparation is key. You don’t take off for the North pole on a whim, and you 
don’t just leap into leadership without understanding the responsibilities it 
entails. This book shows how to develop the leadership mindset to get wherever 
you want to go in life, trust your own judgement and come out on top of the 
world.

About the Author

Alan Chambers is an internationally recognized motivational speaker. A 
polar explorer and adventurer, he led the first successful British team to walk 
unsupported from Canada to the Geographical North Pole. He has since led many 
expeditions to both the South and North Poles, and incorporates themes such as 
motivating, leading, inspiring, winning beliefs & behaviours, and leadership lessons 
into all of his speaking engagements.
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A concise, hands-on guide to better marketing for managers.
Top marketers today don’t shy away from financial accountability. In fact, they 
actively seek to account for the return on their companies’ investments in 
marketing because they want their budget to make a difference for their brands 
and for their business: more relevant messages, more effective campaigns, more 
satisfied customers, more profitable promotions, higher returns to shareholders. 
If this is how you think about marketing, this book is for you. It is a book for 
CMOs who adopt an investor’s mindset, and it deals with the most pressing 
marketing performance questions. This isn’t a work of theory. This is a hands-on 
guide to better marketing for top managers, neatly packaged into ten concise 
chapters that are just right for a short-haul flight. It features expert insight, a 
wealth of proven success factors, and real-life case studies that will help anyone 
drive marketing performance and grow a business.

About the Authors

The authors are all employed by McKinsey. 
Jesko Perrey is a Director based in Dusseldorf.
Thomas Bauer is based in Munich.
Dennis Spillecke is a Director based in Cologne.
Tjark Freundt is a Partner in the Hamburg office.
Jonathan Gordon is an Expert Principal in New york.
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How to implement the Strengthscope Leadership Model.
Written in the style of a novel, Optimize Your Strengths really brings to life a 
proven, pragmatic and practical framework for leading an organisation to adopt a 
strengths-based culture. With models, activities and learning summaries, readers 
inspired by Joe’s quest (a leader facing both personal and professional crises at 
the beginning of the book) have all the tools they need to follow in his footsteps. 
Written in short chapters, each sharing important parts of the Strengthscope 
Leadership Model and each concluding with a learning summary positioned as 
Joe’s learning log, the book can be read in one 45-minute session, and/or dipped 
in and out of, depending on the reader’s needs and style. The book includes free 
access to Strengthscope360, the authors’ online strengths assessment 
programme used by organisations including Facebook, Legal & General, 
Santander, Photobox, British Council and Pizza Express.

About the Authors

James Brook held various management positions across the world before setting 
up his own strengths-based consulting and talent management company. He 
entered into partnership with Dr. Paul Brewerton, and together they designed the 
Strengthscope(TM) suite of strength assessment and development solutions.
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This is the book that defined the field, updated and expanded for today’s 
organizations. 
Organization Culture and Leadership is the classic reference for managers and 
students seeking a deeper understanding of the dynamics of organization and 
change. Author Edgar Schein is the ‘father’ of organizational culture, world-
renowned for his expertise and research in the field. In this book, he transforms 
the abstract concept of culture into a tool that can be used continually to redefine 
culture and achieve organizational goals. Drawing on a wide range of 
contemporary research, this fifth edition contains 25 percent new and revised 
material to provide the most up-to-date coverage alongside the essential 
guidance that made this book a classic. The resurgence of interest in 
organizational culture has spurred an awakening in research, outdated practices 
are being replaced by more effective methods, and the resulting shift affects 
organizations everywhere. Organization Culture and Leadership is an essential 
resource for leaders seeking continuous improvement in the face of today’s 
business realities.

About the Author

Edgar H. Schein is the world-renowned expert on organizational culture, credited 
with founding the field and authoring this, the defining resource on the topic. He 
has written several best-selling books and consults with organizations worldwide 
on culture, organizational development, and careers. He is a Professor Emeritus at 
the MIT Sloan School of Management.
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Talent Alone is 
Not Enough

Talent Alone is Not Enough is the long-awaited strategy guide from the UK’s 
most successful coach in a generation. 
Sir Clive Woodward presents a groundbreaking programme for developing 
sustainable success in organisations of any size or type. The secret to success lies 
in talent: yours, and that of your team, but it’s not enough. This book helps the 
reader coach everyone to their true potential, and sustain that exceptional 
performance for the long run. The biggest challenge and opportunity is the 
capture and sharing of knowledge; it’s so critical in fact, that Clive has included 
his own Captured software with this book. It walks step-by-step through each 
pillar of success, guided by clear explanations, illustrative diagrams and real-world 
examples from sport and business.

About the Author

Sir Clive Woodward is set to be Wiley’s next major author franchise. He is an 
international speaker, founder of the coaching and training software Captured, 
and led two of the nation’s most historic sporting achievements: England’s 2003 
Rugby World Cup Victory and Team GB’s London 2012 Olympic Games. His strategy 
to build high performing teams is based on business theory and principles.
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A clear path to increased results and higher job satisfaction for the leader 
and the people he is leading. 
Written for the leader who wants to do great things, but is overwhelmed with the 
complexities of leading, this is a book with a very simple message: think your 
decisions through and take care of your team. Written by bestselling author David 
Cottrell, the book offers tried-and-true leadership strategies that stand the test of 
time; all of which you can put into practice today to positive results. The 
principles discussed apply to businesses in every industry, as well as schools, 
hospitals, churches, and even homes. By following the two rules outlined in the 
book’s title, you’ll improve morale, decrease turnover, increase your own job 
satisfaction, and have a whole lot more fun leading. you can lead your team to 
achieve extraordinary results! Here are the expert tips and tricks you need to 
treat your team with dignity and respect, so you can all enjoy the benefits of 
winning with class.

About the Author

David Cottrell is president and CEO of CornerStone Leadership. He is a premier 
authority on leadership and has worked with many of today’s most successful 
organizations, mentoring leaders to peak performance. An internationally known 
author, educator and speaker, he has authored more than 25 books, including the 
perennial bestselling Monday Morning Leadership. 
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An engaging, thought-provoking lesson for companies seeking off-the-charts 
performance. 
This true-to-life business fable is the story of Des Hogan, a CEO who discovers 
that disrespectful behavior on the part of his leadership team is eating away at 
his company’s morale, productivity, and profits. At a loss for a solution, he meets 
Grace: a straight-shooting, self-described “little old lady” in the maintenance 
department. With her no-nonsense advice, he sets out to revamp the culture and 
turn his company around; but first, he has to turn inward and realize that his own 
behavior sets the tone for the company at every level. This enlightening, engaging 
and honest story will help anyone recognize and analyze their own behaviors and 
interactions, and shows how to create a winning culture based on leading with 
respect.

About the Authors

Gregg Ward is a thought-leader, speaker, author, management consultant, trainer, 
executive coach, and entrepreneurial business owner. A former specialist trainer 
for the New york City Police Department, he focuses on respect and leadership. 
Walter G. Meyer is an author, freelance writer and speaker.
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Malcolm Johnson
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How to align personal and organisational self-interest to achieve bigger, 
better things. 
What Gives shows how to be the best you can be, at both an individual and 
organisational level. Mapping a pathway for company-wide action, this book 
provides perspectives, strategies, and tools that help make work/life alignment a 
reality. The latest research in organisational and positive psychology shows that 
aligning personal and organisational interests is THE catalyst that drives superior 
performance; this book helps answer the deeply personal questions that lead to 
greater clarity of thought and action. It teaches how to structure your time and 
effort to deliver greater immediate satisfaction and better future outcomes, and 
how to stay focused to keep long-term goals in sight amid the daily shuffle of 
priorities. Succinct, issue-specific chapters allow the reader to absorb the 
information quickly in order to get closure and begin implementing these 
strategies immediately.

About the Author

Dr Malcolm Johnson is Head of Research and Thought Leadership at the 
Australian Institute of Management. He has pioneered a new approach to work/
life alignment that enhances personal engagement and lifts organisational 
performance, and has collaborated on a number of strategic transformations in 
the public and private sectors.
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The Skilled Facilitator
A Comprehensive Resource for Consultants, Facilitators, 
Coaches, and Trainers, 3rd Edition
Roger M. Schwarz
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How to help groups deliver results with an updated approach to facilitation 
and consulting.
The Skilled Facilitator is a practical resource for corporate, government, non-profit, 
and educational practitioners, as well as graduate students in group-focused 
programs. This edition contains up-to-date material, based on recent studies, to 
help facilitators move beyond arbitrary tactics to utilize cutting edge, research-
based strategies that improve group processes, relationships, mindsets, and 
outcomes.
Roger M. Schwarz shows how to use the Skilled Facilitator approach to: boost 
improvement processes such as Six Sigma and Lean, create a psychologically safe 
learning environment for training, and help coaches work with teams and 
individuals in real-time. This edition features a new chapter that explains how to 
facilitate virtual teams using conferencing technology. Facilitation skills are 
essential in many kinds of work, and if you are looking to bring your skills up to 
date it is critical that you rely on trusted information like the knowledge offered in 
this go-to reference. 

About the Author

Roger M. Schwarz is President and CEO of Roger Schwarz & Associates, the 
consulting and training firm he founded in 1996. His clients include American 
Airlines, Boeing, Chevron, Coca-Cola, Disney, Goodwill, Hewlett-Packard, Intel, 
Lockheed Martin, Merck, the Red Cross, yum! Brands, and the u.S. Government. 
His seminal works on Mutual Learning are widely used in business and 
organizational development graduate degree programs. 
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Aligned to Achieve
How to Unite Your Sales and Marketing Teams into a Single 
Force for Growth 
Tracy Eiler & Andrea Austin
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A smart, practical guide to rocket-powered business growth. 
Misalignment between sales and marketing is an age-old problem; frequently 
lamented, but seldom addressed. Aligned to Achieve puts sales and marketing on 
the same page, creating a revenue ‘dream team’ that will drive your organization 
to new heights. Smart, practical explanations, case studies, and tips guide you 
toward action over theory, and dozens of examples illustrate the tangible effects 
of these changes in action at business-to-business companies. Written by sales 
and marketing executives who have made alignment work, this book is directed 
toward practitioners and leaders seeking to crack the code of sales and marketing 
alignment. Contributions by industry thought-leaders and B2B executives provide 
fresh perspective and nuanced direction, while thoughtful, strategic, and well-
supported guidance throughout helps you remove the obstacles standing in the 
way of your organization’s financial and strategic goals.
This book shows you how to bring sales and marketing together effectively once 
and for all, leveraging their strengths to build an unstoppable force for growth.  

About the Authors

Tracy Eiler is the CMO at InsideView. Tracy has been energizing marketing efforts 
at both cloud-based and traditional enterprise technology companies for 20 years. 
Andrea Austin is the Director of Enterprise Sales at Inside View. She has been 
building high-performance, customer-focused teams that capture sustainable 
growth for nearly 20 years.
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A concrete framework for engaging today’s buyer and building relationships. 
Today’s buyers are engaging sales professionals much later in the buying process, 
but 74% of deals go to the sales professional who was first to engage the buyer 
and provide helpful insight. The sales community has realized the need for 
change: top performers have already leveraged Social Selling as a means of 
engagement, but many more are stuck doing “random acts of social,” unsure of 
how to proceed. The key is to reach the buyer where they’re conducting due 
diligence: online. The challenge is then to strike the right balance, and be seen as 
a helpful resource that can guide the buyer toward their ideal solution. This book 
presents a concrete Social Selling curriculum that teaches you everything you 
need to know in order to leverage the new business environment into top sales 
figures. Beginning with the big picture and gradually honing the focus, you’ll learn 
the techniques that will change your entire approach to the buyer.

About the Author

Jamie Shanks is CEO of Sales for life, a company that helps sales professionals 
find, engage, and educate clients and prospects using social media. He has 
personally built Social Selling solutions in nearly every industry, ranging from start-
ups to Fortune 500 corporations. Sales for Life is now the world’s definitive Social 
Selling training and coaching company.
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The premier guide to digital marketing that works, and a solid framework 
for success. 
The Digital Marketing Playbook is the comprehensive guide to cracking the digital 
marketing ‘code,’ and reaching, engaging, and serving the empowered consumer. 
Based on the industry’s leading certification from the Digital Marketing Institute 
(DMI), this book presents an innovative methodology for successful digital 
marketing: start with the customer and work backwards. A campaign is only 
effective if it is reflective of the consumer’s wants, needs, preferences, and 
inclinations; the DMI framework provides structured, implementable, iterative 
direction for getting it right every time. The heart of the framework is a three-
step process called the 3i Principles: Initiate, Iterate, and Integrate. This simple 
idea translates into higher engagement, real customer interaction, and 
multichannel campaigns that extend even into traditional marketing channels. The 
evolution of digital marketing isn’t really about the brands, it’s about consumers 
exercising more control over their choices. This book demonstrates how using this 
single realization as a starting point helps you build and implement more 
effective campaigns.

About the Author

Ian Dodson is the co-founder and Course Director for the Digital Marketing 
Institute. He lectures extensively on the Digital Marketing Institutes Postgraduate 
and Professional Diploma programs and has been at the forefront of the digital 
industry for the past 10 years.
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The New Rules of Sales and Service
How to Use Agile Selling, Real-Time Customer  
Engagement, Big Data, Content, and Storytelling to  
Grow Your Business 
David Meerman Scott

ISBN:  978-1-119-27242-7 | JuN 2016 | 304PP
Previous Editions Licensed in: Simplified Chinese, Dutch, Italian, Polish, Slovenian, 
Turkish, Vietnamese
Author’s Previous Titles Licensed in: Arabic, Bulgarian, Orthodox Chinese, Simplified 
Chinese, Croatian, Czech, Dutch, Finnish, French, German, Greek, Hungarian, 
Bahasa Indonesian, Italian, Japanese, Korean, Latvian, Lithuanian, Mongolian, 
Polish, Portuguese, Romanian, Russian, Serbian, Slovakian, Slovenian, Spanish, Thai, 
Turkish, Vietnamese
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New from the award-winning marketer and writer.
Sales and service are being radically redefined by the biggest communications 
revolution in human history. Today buyers are in charge! There is no more ‘selling’ 
there is only buying. When potential customers have near perfect information on 
the web, it means salespeople must transform from authority to consultant, 
product narratives must tell a story, and businesses must be agile enough to 
respond before opportunity is lost. The New Rules of Sales and Service demystifies 
the new digital commercial landscape and shows how to stay ahead of the pack. 
Companies large and small are revolutionizing the way business gets done, and 
this book goes inside the new methods and strategies that are critical to success 
in the modern market. Real-world examples illustrate the new marketplace in 
action. This new edition has been updated to reflect the current reality of this 
rapidly-evolving sphere, with fresh strategies, new tools, and new stories.

About the Author

David Meerman Scott’s Wiley books have been translated into 28 languages. 
He has presented at industry conferences and events in over 20 countries on 
4 continents. As an award-winning marketer and writer, Scott has developed 
online marketing programs responsible for selling well over one billion dollars of 
products and services.
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Why Winners Win
What it Takes to be Successful in Business and Life
Gary Pittard
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Discover the single most important difference between winners and losers. 
Believe it or not, failing at something is a great way to become successful. 
Experience teaches a lesson no advice could impart, and not being at the top just 
means there’s more room to grow. Based on the Success Journey model, the 
discussion focuses on attitude, knowledge, skill and competent action to give you 
a solid framework to boost your potential and achieve prosperity. you’ll learn the 
essential qualities of a winner, and how to demonstrate these qualities every day 
in every interaction. Whether you lack the ability to set goals or a plan, motivation 
or focus, this book will show you how to adjust your course and direct you to the 
top.
Case studies demonstrating success and failure provide you with clear examples 
of the framework in action and illustrate the cause-and-effect relationship behind 
everyday choices. This book equips you with a solid success plan, the skills you 
need to execute it and expert insight into your own unique path.  

About the Author

Gary Pittard is the managing director of Australia’s leading real-estate training 
and development organisation. Gary authored the book Why Winners Win to help 
real-estate professionals create opportunities in any market, develop strategies to 
avoid the pitfalls and challenges, and construct a path to success.
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Bestselling author Peter Block’s vision of why it is so difficult to both open the 
door to empowerment and more importantly, have people walk through it. 
It is more important than ever to create a culture in which all members of an 
organization are treated as entrepreneurs, giving them ownership over their role 
and responsibilities. This is in the face of the reality that most employees want 
safety, not the adventure of empowerment. Peter acknowledges the fact that 
many employees long for the days when a job carried a promise of a future, and 
companies cared more about the product and the people, than about the money. 
This is written primarily for people in the middle. Good managers and employees 
who care more about doing good work and treating people right, than ambition 
and making it into the ruling class. If you feel controlled by bureaucracy, 
unrewarded for creativity, and from a distance, powerless to control your own 
destiny, this book is the breath of fresh air your career has been craving.

About the Author

Peter Block is a leading consultant and bestselling author whose work is about 
empowerment, stewardship, chosen accountability, and the reconciliation of 
community. He is a partner in Designed Learning, a training company that offers 
workshops designed by Peter to build the skills outlined in his books. He has 
received national awards for outstanding contributions in the field of training and 
development.
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Sales Growth
Five Proven Strategies from the World’s Sales Leaders,  
2nd Edition
McKinsey & Company Inc., Thomas Baumgartner, Homayoun Hatami & 
Maria Valdivieso de uster
Salesforce.com
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Real-world lessons from world-class companies.
How do sales executives in large companies drive and sustain growth? How do 
they see growth opportunities before competitors do? Is it through capturing 
trends, or finding pockets of growth in existing markets? How can their 
organization deploy multiple channels to serve customers of different sizes and 
with different needs? How can it optimize direct and indirect channels? How can 
their companies use sales operations and technology as true engines of growth? 
How can their companies drive near-term growth while building capabilities for 
the long term? Underpinning all these questions, and of course of utmost 
relevance to senior sales executives, is what sales leaders themselves should do 
differently. This updated second edition explores how senior sales executives 
around the world are tackling these issues, and gathers real-world lessons and 
ideas from world-class companies.

About the Authors

Thomas Baumgartner is a Director in the Vienna office of McKinsey & Company. 
He co-leads McKinsey’s Global Sales & Channel service line. 
Homayoun Hatami is a Principal in the Paris office of McKinsey & Company. 
Maria Valdivieso de Uster is a Senior Expert with McKinsey & Company’s 
Marketing & Sales practice in Miami, where she is one of the co-leaders of the 
Sales & Channel service line.
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The Sales Boss
The Real Secret to Hiring, Training and Managing a Sales Team
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The step-by-step guide to a winning sales team. 
The Sales Boss reveals the secrets to great sales management, and provides direct 
examples of how you can start being that manager today. The not-so-secret 
“secret” is that a winning sales team is made up of high performers, but many fail 
to realize that high performance must be collective. A single star cannot carry the 
entire team, and it’s the sales manager’s responsibility to build a team with the 
right balance of skills, strengths, and weaknesses. This book shows you how to 
find the exact people you need, bring them together, and empower them to 
achieve more than they ever thought possible. you’ll learn what drives high 
performance, and how to avoid the things that disrupt it. you’ll discover the 
missing pieces in your existing training, and learn how to invest in your team to 
win. you’ll come away with more than a better understanding of great sales 
management: you’ll have a concrete plan and an actionable list of steps to take 
starting right now. 

About the Author

Jonathan Whistman is the Founding Partner at Elevate Human Potential, a 
consulting organization that works with companies to elevate the sales and 
leadership results within their team. Growing up, and breaking free from a 
religious cult gave him unique insights into what drives human behavior. Refining 
these insights through building several companies was the foundation for the 
ideas presented in The Sales Boss. 
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Business Analytics for Managers
Taking Business Intelligence Beyond Reporting, 2nd Edition
Gert H. N. Laursen & Jesper Thorlund
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Real-world guidance for organizations looking to leverage their data into a 
competitive advantage. 
Most businesses are caught in a massive, non-stop stream of data. It can become 
one of your most valuable assets, or a never-ending flood of missed opportunity. 
Technology moves fast, and keeping up with the cutting edge is crucial for 
wringing even more value from your data: Business Analytics for Managers brings 
you up to date, and shows you what analytics can do for you now. This new 
second edition covers the advances that have revolutionized the field since the 
first edition’s release, new terms, theories, and technologies are explained and 
discussed in terms of practical benefit, and the emphasis on forward thinking 
over historical data describes how analytics can drive better business planning. 
Coverage includes data warehousing, big data, social media, security, cloud 
technologies, and future trends, with expert insight on the practical aspects of 
the current state of the field.

About the Authors

Gert H. N. Laursen works as a senior management consultant in Denmark. He is 
officially acknowledged as a global thought leader by both SAS Institute and IBM. 
Jesper Thorlund is a business intelligence consultant based in Denmark and 
frequent speaker on business intelligence, business analytics, and microeconomics 
throughout Europe.
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Managing the New Workplace Reality
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Case studies and strategies for more effective multi-generational 
management. 
Traditionally, older workers would retire and make room for the next generation; 
instead, Baby Boomers are now prolonging their time in the workplace, yet the 
successive generations are still coming in. Senior leaders are now left to manage 
a blended workplace comprised of up to four generations, each with their own 
ideas of work ethic, work/life balance, long-term career goals, and much more. 
Every generation in the workplace has value, each has their own strengths, their 
own weaknesses, and their own unique talents. Each is indispensable, and when 
they come together as a synergistic force, they can be unstoppable. Effective 
management means bringing out the best in your workforce, and the strategies 
presented in Clash of the Generations help you streamline your varied workforce 
into a team more valuable than the sum of its parts.  
It presents case studies and interviews with representatives of companies with 
age-diverse workforces, detailing innovative strategies for smoothing out the 
bumps and helping everyone work together. 

About the Author

Valerie Grubb is an in-demand speaker and expert on core operational HR issues 
within major organizations, and regularly consults for mid-range companies 
wishing to expand and larger companies seeking efficiencies in back-office 
operations. She also provides coaching and training for senior leaders. 
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Implementing Beyond Budgeting
Unlocking the Performance Potential, 2nd Edition
Bjarte Bogsnes
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The future of management is here! 
Traditional management was invented for very different times and is today in 
serious trouble. The level of volatility and uncertainty in business environments is 
at a record high, and people’s expectations towards their employers and leaders 
have also radically changed. Beyond Budgeting may be the most important new 
idea out there addressing these radical changes, due to its broad scope and 
coherent approach. Abolishing the traditional, detailed annual budget is 
necessary, but not sufficient. Implementing Beyond Budgeting is both a theoretical 
introduction and a practical guide which follows several companies on their 
Beyond Budgeting journey, including Scandinavia’ s largest company Statoil where 
the author has been heading up implementation since 2005. This new second 
edition has been significantly revised and expanded. A new chapter on Beyond 
Budgeting and Agile has also been added. New implementation experiences, 
great new case stories, new management innovation examples and management 
metaphors (traffic controls!) are introduced, as well as the author’s latest 
reflections on a range of management issues including target setting, forecasting, 
performance evaluation and incentives.

About the Author

Bjarte Bogsnes has had a long international career, both in Finance and HR. 
He has been advocating Beyond Budgeting for more than twenty years and 
led its implementation at two large European companies, Statoil and Borealis. 
Bjarte is the chairman of Beyond Budgeting Roundtable (BBRT) and is a popular 
international business speaker. He is the winner of a Harvard Business Review/
McKinsey Management Innovation award.
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How to cut through information overload to make better decisions faster.
Decisions come fast and frequent in today’s business world, and decision-makers 
must maintain a powerful arsenal of facts, experiences, and tools. The 
Mind+Machine model streamlines your workflow, and distills the never-ending 
flood of incoming data into useful information. This is the decision-making guide 
to the future, explaining how to capture the best of both technology and human 
capital in the drive for achievement. The mind alone is too slow for today’s hectic 
world, and is too prone to subconscious bias, yet relying on machines frequently 
means missing out on the insight and wisdom that comes with lived experience, 
and cannot be derived from data. Mind+Machine is a blueprint for bringing art 
and science together to help you make the best decisions possible: it equips you 
to take on the big decisions and win.

About the Author

Marc Vollenweider is the co-founder and CEO of Evalueserve, a leading global 
professional services provider offering research, analytics, and data management 
services. Evalueserve was the first pure-play KPO (Knowledge Process Outsourcing) 
third party provider, and now has more than 3,400 employees worldwide and 
offices in Chile, China, Germany, India, the Netherlands, Romania, the UAE, and the 
US, and is headquartered in Switzerland.  
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Next Generation Demand Management
People, Process, Analytics, and Technology
Charles W. Chase Jr.
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A practical framework for revenue-boosting supply chain management. 
This is a guidebook to next generation demand management, with an 
implementation framework that improves revenue forecasts and enhances 
profitability. This proven approach is structured around the four key catalysts of 
an efficient planning strategy: people, processes, analytics, and technology. The 
discussion covers the changes in behavior, skills, and integrated processes that 
are required for proper implementation, as well as the descriptive and predictive 
analytics tools and skills that make the process sustainable. Corporate culture 
changes require a shift in leadership focus, and this guide describes the 
necessary “champion” with the authority to drive adoption and stress 
accountability while focusing on customer excellence. Real-world examples with 
actual data illustrate important concepts alongside case studies highlighting best-
in-class as well as startup approaches.

About the Author

Charles W. Chase, Jr. is an Advisory Industry Consultant at SAS, former president 
of the International Association of Business Forecasting, associate editor of 
the Journal of Business Forecasting, and chairperson of the Institute of Business 
Forecasting (IBF) Best Practices Conferences. He has authored more than 50 
articles in the area of sales forecasting and market response modeling in several 
trade journals.
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The first full-fledged reference guide on Objectives and Key Results, a 
critical thinking framework designed to help organizations create value 
through focus, alignment, and better communication. 
From the framework’s inception in the 1980s to its popularity in today’s hyper-
competitive environment, OKRs make work more engaging and feature frequent 
feedback cycles that enable workers to see the progress they make at work each 
and every day. Written by two leading OKRs consultants and researchers, this 
book is a one-stop resource for organizations looking to quantify qualitative goals 
and ensure each team focuses their efforts to make measureable progress. It 
teaches how OKRs came to be and how leading companies use them every day to 
help teams and employees stretch their thinking about what’s possible, build their 
goal-setting muscles and achieve results that reflect their full potential. From the 
basic framework to a detailed dissection of best practices, this informative guide 
walks you through real-world implementations to help you get the most out of 
OKRs.

About the Authors

Paul R. Niven is President of The Senalosa Group, Inc., a globally recognized 
expert with over 15 years’ experience in strategic planning and strategy execution, 
and has published 5 books with Wiley. 
Ben Lamorte coaches business leaders to define and make measurable progress 
on their most important goals. Ben is Principal Analyst with Eckerson Group and 
leads the Enterprise Goal Management practice area.
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The Lean Book of Lean provides a succinct overview of the concepts of Lean, 
explains them in everyday terms, and shows how the general principles can 
be applied in any business or personal situation. 
It teaches the major points and ideas along with practical tips and illustrative 
examples. Lean is all about achieving the desired outcome with the minimum 
amount of fuss and effort, and this book practises what it preaches: concise 
enough to be read in a couple of sittings, it nonetheless delivers a wealth of 
information distilled into the essential bits you need to know. Lean is about being 
agile, efficient, responsive, productive, and smart. It applies to any and every 
aspect of life, from the factory floor to your morning routine. The Lean Book of 
Lean is the quick, smart guide to employing lean principles every day, so you can 
start doing more with less.

About the Author

John Earley is a founding partner of SmartChain International LLP. He has 19 
years’ consulting experience providing process and organizational performance 
improvement support to cross-industry clients.
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How to make a brand admired.
using numerous real-world examples and backed by research from top notch 
academics, this book describes how companies can turn a product, service, 
corporate, person or place brand into one that customers love, trust and respect; 
in short, how to make a brand admired. The result? Greater brand loyalty, 
stronger brand advocacy, and higher brand equity. Admired brands grow more 
revenue in a more efficient way over a longer period of time and with more 
opportunities for growth. They don’t just do the job; they offer benefits known as 
the 3Es: exactly what customers need (enabling benefits), in a way that’s pleasing, 
fun, interesting, and emotionally involving (enticing benefits), while making people 
feel good about themselves (enriching benefits). Brand Admiration provides a 
coherent, cohesive approach to helping the brand stand the test of time. This 
trajectory is the fruit of decisions made from an integrated strategic standpoint. 
This book shows you how to shift the process for your brand, with practical 
guidance and an analytical approach.  

About the Author

Choong W. Park has published numerous articles in leading journals, was the 
editor of the Journal of Consumer Psychology, and serves on the editorial board of 
the Journal of Marketing and the Journal of Consumer Psychology. Professor Park is 
currently director of Global Branding Center.
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Previous Editions Licensed in: Arabic, Simplified Chinese, Czech, Greek, Korean, 
Persian, Polish, Portuguese, Vietnamese

Subject Category: Business
Section Header: Strategic Marketing
Icons: Key Performance Titles

 OVERRUN TEXT
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=111921713X
BFA ISSUE: 

The 8th edition of the renowned international bestseller: every chapter 
updated with special attention to the latest developments in marketing.
Marketing Plans is a user-friendly tool and learning resource which illustrates every 
point with powerful practical examples and makes them actionable through 
simple, step-by-step templates and exercises. The book is established as essential 
reading for all serious professional marketers and students of marketing, from 
undergraduate and postgraduate to professional courses for bodies such as CIM. 
Above all it provides a practical, hands-on guide to implementing every single 
concept included in the text. New chapters and content include: a Does it Work 
feature throughout, demonstrating examples of real successes using the 
processes in the book; more substantial coverage of consumer behaviour to 
balance the books focus with B2B planning; digital techniques and practices 
brought fully up to date; a comprehensive online Tutor’s Guide and Market2Win 
Simulator for those who teach marketing strategy.

About the Authors

Malcolm McDonald is Emeritus Professor at Cranfield and a Visiting Professor at 
Henley, Warwick, Aston and Bradford Business Schools. He was marketing Director 
of Canada Dry for several years and has written over 40 books. 
Hugh Wilson is professor of Strategic Marketing at Cranfield School of 
Management and is listed in the CIMs Guru Gallery as one of the 50 leading 
marketing thinkers in the world.
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How to strike the ideal balance between art and analytics with strategies 
for the modern marketing paradigm. 
The Digital Marketing Divide sparks a discussion on the value of marketing 
decisions made from a place of balance between art and science. With a deep 
dive into the movement toward analytics, this book tests the assumption that 
marketing is moving toward data-based decisions but also questions how to get 
there. It peeks inside the trend to see what happens within marketing teams as 
analytics gains momentum, and learn which skills will only become more and 
more critical. The discussion is based on survey data and qualitative interviews, 
but goes beyond theory to suggest strategies for finding a middle ground 
between artistic and analytic disciplines, and provides suggestions for slowing 
down and taking more intentional approach to marketing metrics. It teaches how 
to identify the relationships between analytics, technology, and creativity, and 
how to manage each to create a strategic plan for the future.

About the Author

Ericka Wilcher is a Senior Marketing Specialist at SAS, specializing in developing 
and executing innovative marketing campaigns for brand awareness and lead 
generation. She specializes in digital strategies for advertising, content creation 
and syndication, and interactive promotional technologies. She is the former 
Director of Marketing at CareerCowboy, Marketing Manager at iRenaissance, and 
Senior Communications Specialist at Interpath Communications.
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