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 Strategies and tactics for determining the 
needs of a given survey, how to design it, and 
how to effectively administer it 

 How and when to use mail, telephone, internet 
and multiple-mode surveys to your maximum 
advantage 

 Proven techniques to increase response rates 
 Guidance on how to obtain high-quality data 

from self-administered and interviewer-
administered surveys 

 Direction on how to construct effective 
questionnaires, including the visual design of 
mail and web surveys 

 Discussion of the effects of sponsorship on 
response rates 

 Use of capabilities provided by newly mass-
used media: interactivity, presentation of aural 
and visual stimuli, and survey design for 
smartphones 

 Many illustrative examples from recent 
surveys 

 A companion website with additional examples 
of questionnaires and contact materials from 
multiple surveys as well as other tools to help 
researchers design quality surveys 

Dillman's unique Tailored Design Method, 

thoroughly explained and illustrated in the book 

and modeled in the accompanying website and 

presentation slides, is an invaluable resource for 

any researcher seeking to increase response 

rates and obtain high-quality feedback from 

survey questions  
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"[This] is a great book. It is authoritative, 

engaging, easy to read, well integrated, and yet 

is specific enough to serve as a 'how-to'  

manual for beginning researchers. Moreover, the 

book is grounded in current literature, based on 

original and integrative theory, and  

is very up-to-date."   

—Thomas M. Guterbock, University of Virginia 

Instructor Resource available: Checklist and Summary of Princi-

ples: 184 Guidelines, Visual Design Video Presentation, Set of 

Real-World Example Survey Materials, Example of a 7 x 8.5 

Questionnaire, Before-and-After Images, Example Cognitive 

Interview Report, Color Versions of select figures, PowerPoint 

Slides and Test Banks. 


