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#GiveFirst
A New Philosophy for Business in The Era of 
Entrepreneurship
Brad Feld

Give without taking to achieve lasting success

#GiveFirst takes a fresh look at entrepreneurship in the 21st century and provides an 
alternative framework for setting yourself up for success. Written by the co-founder 
of Techstars, a mentorship-driven startup accelerator, this book explains and expands 
upon the ‘give first’ mentality; if business is built on the strength of relationships, one 
must base those relationships on a culture of help and reciprocity. By giving first and 
expecting nothing in return, you’ll build the type of relationships that matter. The more 
you invest in relationships, the more you will get help when you need it; for example, 
the more you accomplish at work, the more likely you are to get a raise when you ask 
for one. This book lays out the core principles of the #GiveFirst approach to business, 
bolstered by real-world stories that illustrate how giving now often translates into 
‘getting’ down the road.

Author Brad Feld is a venture capitalist of over 20 years. Here, he condenses and codifies 
that experience into an actionable principles and ideas to help entrepreneurs achieve 
lasting success from day one.

 � Approach business relationships as reciprocal rather than transactional

 � Learn how small favors today can pay off big tomorrow

 � Forge lasting connections and invest more in those around you

 � Adopt a give-first mentality and set yourself up for sustainable success

We’re all busy. But if a request for help is sincere and realistic, helping out if you’re able 
is the smart move in the long term — but the key is to leave the transactional nature out 
of it, and view it as an investment in a relationship.

#GiveFirst provides a fresh perspective on business relationships, and shows you how 
helping others really means helping yourself.

ISBN: 978-1-119-36355-2

Jun 2018 � 208pp
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Spiral Dynamics in Action
Humanity’s Master Code, 2nd Edition
Don Edward Beck, Teddy Hebo Larsen, Sergey Solonin,  
rica Viljoen & Thomas Q. Johns
Previous Editions Licensed in Danish, Dutch, German, Korean, Portuguese, Russian

A more effective leadership model for the new business environment.

Spiral Dynamics in Action explores the evolution of modern business, and provides a 
model for moving forward amidst ever-increasing complexity and change. Only by truly 
understanding other people’s perspectives can you bring them together to achieve 
the extraordinary, and this book provides a field guide to the different motivations, 
behaviours and talents in your team to help you lead diverse groups more effectively. 
Focused on action over theory, the Spiral Dynamics model includes cutting-edge 
leadership practices, management systems, processes, procedures and techniques to 
help you bring about real-world results.

The nature of change is consistent, but that doesn’t make it any less enormous or 
complex to deal with. As a business leader, you are tasked with not only navigating 
change yourself, but also guiding others through the maze successfully. This book shows 
you how to shift your perspective, hone your focus and deliver what your people need by:

 � Understanding the reasoning behind different perspectives.

 � Helping people play off one another’s strengths to achieve a shared goal.

 � Adopting cutting-edge practices, processes and procedures for improvement.

 � Taking action to re-connect an increasingly fragmented environment.

The marketplace has gone truly global, workforces are increasingly diverse and 
companies are taking on powerful new social responsibilities. It’s a lot to take in, let 
alone manage, but the responsibility of leadership is to gather disparate parts and make 
them into a whole. It’s your job to turn anchors into rocket fuel, and motivate and inspire 
your team to the top. By digging to the core of each person, each culture and each 
problem, you uncover a roadmap to high performance; Spiral Dynamics in Action shows 
you how to guide your people through any changes and emerge stronger than before.

ISBN: 978-1-119-38718-3

Previous Edition:  
978-1-4051-3356-2

May 2018 � 352pp
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Stop Selling and Start Leading
How to Make Extraordinary Sales Happen
James Kouzes, Barry posner & Deb Calvert

Make extraordinary sales happen! 

In the Age of the Customer, sales effectiveness depends mightily on the buyer 
experience. Despite nearly-universal agreement on the need for creating value in every 
step of the buyer’s journey, sellers continue to struggle with how to create that value 
and connect meaningfully with buyers. new research bridges the gap and reveals the 
behavioral blueprint for sellers that makes buyers more likely to meet with them — and 
more likely to buy from them.

In Stop Selling and Start Leading, you’ll discover that the very same behaviors that make 
leaders more effective also work to make sellers more effective, too. This critical shift in 
the selling mindset, and in the sales role itself, is the key to boosting your overall sales 
effectiveness.

 � Inspire, challenge, and enable buyers

 � Change your behavior to build trust and increase sales

 � Step into your leadership potential 

 � See yourself the way your buyers do

 � Feel good about selling again

When you’re aiming for quote attainment and real connections with buyers, this book 
gives you the confidence and skills you need.

ISBN: 978-1-119-44628-6

Mar 2018 � 200pp
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The Leadership Contract  
Field Guide
The Personal Roadmap to Becoming a Truly 
Accountable Leader
Vince Molinaro

Commit to great leadership and implement it today

The Leadership Contract Field Guide provides a practical blueprint for implementing the 
Leadership Contract. reading is one thing, but new ideas cannot be useful until they 
are put into practice — so now it is time to commit. review the major tenets of great 
leadership, internalize them, and look around at your organization; what does your 
organization currently need the most? Where is the clear deficit? What do your people 
most need right now to work to their full potential? That’s where you start. Decisions? 
Make them. Obligations? Fulfill them. Hard work? Toughen up. Leadership is a privilege 
and a responsibility, and this book shows you how to move from conceptualizing ‘great 
leadership’ into practicing great leadership— starting today.

This guide summarizes what you learned in The Leadership Contract, and integrates that 
knowledge into real-world actions that make you more effective, while new discussion 
on accountability draws from research and case studies from major organizations to 
give you fresh perspective and valuable insight. The result is a clear roadmap to high 
performance, and you’re standing on the starting line — are you ready to go?

 � review the key points of what it means to lead

 � Focus on accountability and fulfilling obligations

 � Identify and accommodate organizational needs

 � Implement the Contract to become a more effective leader

Your employees are your biggest, most valuable asset, and you should be theirs. You 
need to equip them to succeed, motivate them to achieve, and inspire them to new 
heights with each and every interaction. In word and in deed, you must walk the walk 
every single day. This is what great leadership looks like, and it is already inside of you. 
The Leadership Contract Field Guide gives you a systematic blueprint for unleashing your 
very best and achieving so much more.

ISBN: 978-1-119-44065-9

Jan 2018 � 240pp

Subject Category: BUSINESS
Section Header: Leadership & Management
Icons: 

 
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119440653
Title Sequence: 10
Author affiliation: 

OVERRUN TEXT

LEADErSHIp  &  MAnAGEMEnT

http://www.wiley.com/remtitle.cgi?isbn=1119440653


6

The Leadership Contract
The Fine Print to Becoming an Accountable Leader, 
3rd Edition
Vince Molinaro
Rights Already Licensed in Polish, Spanish
Previous Editions Licensed in Italian, Portuguese

Step up, get tough, and commit to your decision to lead

The Leadership Contract provides the manual that leaders around the world need. With 
only seven percent of employees feeling confident in senior leadership, the problem is 
evident: disappointing, and often disgraceful leaders. Employees deserve better than 
that; organizations need better than that — and this book provides a robust framework 
for stepping up and making the decision to lead. This new third edition has been 
updated, featuring a new foreword by Adecco CEO Alain Dehaze, new findings from the 
Global Leadership Accountability Study, and more insights to help you chart your own 
path to build strong leadership accountability at a personal and organizational level.

Great leadership doesn’t happen by accident. It’s more than just being in charge; 
it’s a decision, an obligation and potentially your legacy. Mediocre is no longer good 
enough — in today’s business climate, organizations need stellar leadership. If you’re 
not exceptional, step up or step aside — this book helps you toughen up and put your 
commitment to great leadership in writing for yourself as much as everyone else.

 � Learn how a leadership contract is vital for truly accountable leadership

 � Discover the mindset and practices needed to be a deliberate and decisive leader

 � Communicate to inspire, motivate, and drive high performance

 � Become the leader your organization needs today and into the future

Leadership is not a birthright, not an accident, and not for everyone. It is the only 
differentiator between an organization’s success and failure, and it has been entrusted 
to you. Can you step up to the challenge? Can you execute strategy while inspiring peak 
performance, nurturing top talent, managing complexity, creating value, conquering 
uncertainty, and yes, developing new leaders? put your name on the line — literally — by 
drawing up a contract for leadership accountability. The Leadership Contract provides a 
proven and practical framework used by companies and leaders around the world. Join 
them and take your leadership to next level.

ISBN: 978-1-119-44053-6

Previous Edition:  
978-1-119-21184-6

Dec 2017 � 272pp
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Build It
The Rebel Playbook for World Class Employee Engagement
Glenn Elliott & Debra Corey

ISBN: 978-1-119-39005-3 � Feb 2018 � 256pp

The current way of treating people at work has failed. Globally, only 30% of employees are engaged in their 
jobs, and in this fast-paced world that’s just not enough. The world’s best companies understand this, and 
have been quietly treating people differently for nearly two decades.
now you can learn their secrets and discover The Engagement Bridge2122 model, proven to build bottom 
line value for companies through sustainable employee engagement.
Companies with the best cultures generate stock market returns of twice the general market and enjoy half 
the employee turnover of their peers. Their staff innovate more, deliver better customer service and, hands-
down, beat the competition. These companies outperform and disrupt their markets. They break the rules 
of traditional HR, they rebel against the status quo.
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INSPIRED
How to Create Tech Products Customers Love, 2nd Edition
Marty Cagan

ISBN: 978-1-119-38750-3 � Dec 2017 � 368pp
Rights Already Licensed in Simplified Chinese

How do today’s most successful tech companies — Amazon, Google, Facebook, Netflix, Tesla — design, 
develop, and deploy the products that have earned the love of literally billions of people around the world? 
Perhaps surprisingly, they do it very differently than the vast majority of tech companies. In INSPIRED, 
technology product management thought leader Marty Cagan provides readers with a master class in 
how to structure and staff a vibrant and successful product organization, and how to discover and deliver 
technology products that your customers will love — and that will work for your business.
With sections on assembling the right people and skillsets, discovering the right product, embracing an 
effective yet lightweight process, and creating a strong product culture, readers can take the information 
they learn and immediately leverage it within their own organizations — dramatically improving their own 
product efforts.
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Managing Networks in Project-Based Organisations
Stephen pryke

ISBN: 978-1-118-92992-6 � Sep 2017 � 240pp

The first book demonstrating how to apply the principles of social network analysis to managing 
complex projects
This groundbreaking book gets project managers and students up to speed on state-of-the-art applications 
of social network analysis (SnA) for observing, analysing, and managing complex projects. Written by an 
expert at the leading edge of the SnA project management movement, it clearly demonstrates how the 
principles of social network analysis can be used to provide a smarter, more efficient, holistic approach to 
managing complex projects.
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Managing Up
How to Move up, Win at Work, and Succeed with Any Type of Boss
Mary Abbajay

ISBN: 978-1-119-43668-3 � Apr 2018 � 256pp

Build vital connections to accelerate your career success
Managing Up is your guide to the most valuable ‘soft skill’ your career has ever seen. It’s not about sucking 
up or brown-nosing; it’s about figuring out who you are, who your boss is, and finding where you meet. It’s 
about building real relationships with people who have influence over your career. Managing Up is good 
for you, good for your boss, and good for the organization as a whole. This book gives you strategies for 
developing these all-important connections and building more than rapport; you become able to quickly 
assess situations, and determine which actions will move you forward; you become your own talent 
manager, and your boss’s top choice for that new opportunity. As a skill, managing up can do more for your 
career than simply ‘networking’ ever could — and this book shows you how.
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The CEO of Technology
Lead, Reimagine, and Reinvent to Drive Growth and Create Value in Unprecedented Times
Hunter Muller

Series: Wiley CIO � ISBN: 978-1-119-27023-2 � Feb 2018 � 224pp

The CIO playbook, with lessons from the world’s best leaders
The CEO of Technology shows today’s CIOs how to become exceptional leaders and bring value to their 
organization. By taking lessons from some of the world’s best CEOs, you’ll develop the traits and 
characteristics that drive legendary leadership. Interviews with top executives at leading global technology 
companies including Apple, Boeing, Direct TV, Facebook, Texas Instruments, and more provide deep and 
valuable insight into what it means to lead in a hyper-driven tech environment. These stories provide 
valuable lessons that don’t come from a classroom, but only from the in-the-trenches experience of the 
world’s best leaders — coupled with a groundbreaking leadership approach designed for the demands of 
today’s markets, to give you the ultimate CIO handbook. 
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The Free-Time Formula
Finding Happiness, Focus, and Productivity No Matter How Busy You Are
Jeff Sanders

ISBN: 978-1-119-43296-8 � Mar 2018 � 272pp

Find the time, clarity, and mental space to achieve your goals
The Free-Time Formula helps you slow down time and get the important things done. We’re all overworked, 
stressed, and always being asked to do more, and do it better; the days aren’t getting any longer, so 
something has to give — don’t let it be your sanity. This book provides a real-world framework for more 
effective time management that helps you prioritize, focus, clarify, and go. You’ll begin with a time audit to 
assess your current stress, strategies, and output — and the results may shock you. From there, you’ll work 
step-by-step toward a new daily routine that will help you become the focused, efficient achiever you’ve 
been trying to be for so long. 
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The LIVING Supply Chain
The Evolving Imperative of Operating in Real Time
Robert Handfield & Tom Linton

ISBN: 978-1-119-30625-2 � Aug 2017 � 224pp

Creates a managerial compass for entering into the LIVInG (Live, Intelligent, Velocity, Interactive, networked, 
and Good) era of supply chain management and defines the imperative for creating Velocity and Visibility as 
the focal point for exploiting new digital, mobile, and cloud-based technologies.
Written by well-known researchers in the field, this book addresses the changes that have occurred and are 
still unfolding at various organizations that are involved in building real-time supply chains. The authors 
draw on their experiences with multiple companies, along with references to the natural evolution of 
ecosystems throughout to help identify the ‘new rules of supply chain management.’ The LIVING principles 
associated with the rapid digitization and technology changes occurring in the global economy are 
discussed, along with the push to become more sustainable and responsive to customer needs.
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Strategic Management of Health Care Organizations
8th Edition
peter M. Ginter, W. Jack Duncan & Linda E. Swayne

ISBN: 978-1-119-34970-9 � Jan 2018 � 512pp � Previous Edition: 978-1-118-46646-9
Previous Editions Licensed in Arabic, Polish, Simplified Chinese

A comprehensive guide to effective strategic management of health care organizations.
Strategic Management of Health Care Organizations provides essential guidance for leading health care 
organizations through strategic management. This structured approach to strategic management examines 
the processes of strategic thinking, consensus building and documentation of that thinking into a strategic 
plan, and creating and maintaining strategic momentum — all essential for coping with the rapidly 
evolving health care industry. Strategic Management of Health Care Organizations fully explains how strategic 
managers must become strategic thinkers with the ability to evaluate a changing industry, analyze data, 
question assumptions, and develop new ideas. 
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Unstructured Data Analytics
How to Improve Customer Acquisition, Customer Retention, and Fraud Detection and Prevention
Jean paul Isson

ISBN: 978-1-119-12975-2 � May 2018 � 304pp

Turn unstructured data into valuable business insight
Unstructured Data Analytics provides an accessible, non-technical introduction to the analysis of 
unstructured data. Written by global experts in the analytics space, this book presents unstructured data 
analysis (uDA) concepts in a practical way, highlighting the broad scope of applications across industries, 
companies, and business functions. The discussion covers key aspects of uDA implementation, beginning 
with an explanation of the data and the information it provides, then moving into a holistic framework for 
implementation. Case studies show how real-world companies are leveraging uDA in security and customer 
management, and provide clear example of both traditional business applications and newer, more 
innovative practices.
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WEconomy
You Can Find Meaning, Make a Living, and Change the World
Craig Kielburger, Holly Branson & Marc Kielburger

ISBN: 978-1-119-44779-5 � Mar 2018 � 400pp

Change the world and drive profit with smart, sustainable strategy
WEconomy introduces the modern evolution of business: profit for purpose and purpose for profit. Purpose 
is the business world’s biggest advancement since the assembly line, and both top talent and quality 
consumers are making their preferences known. This book fuses social purpose with for-profit business 
models to provide clear-cut strategies for implementing the WEconomy model. purpose is important, but 
it must be executed effectively throughout marketing, customer experience, B2B relationships, and more; 
purpose can even open up new markets and drive growth from previously untapped segments — but 
your social mission needs to be as sustainable as your business plan. This book gives you real, actionable 
strategies for interweaving purpose and profit for the long haul.
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How Clients Buy
A Practical Guide to Business Development for Consulting and Professional Services
Tom McMakin & Doug Fletcher

ISBN: 978-1-119-43470-2 � Mar 2018 � 256pp

The real-world guide to selling your services and bringing in business
How Clients Buy is the much-needed guide to selling your services. If you’re one of the millions of people 
whose skills are the ‘product,’ you know that you cannot be successful unless you bring in clients. The 
problem is, you’re trained to do your job — not sell it. No matter how great you may be at your actual role, 
you likely feel a bit lost, hesitant, or ‘behind’ when it comes to courting clients, an unfamiliar territory where 
you’re never quite sure of the line between under- and over-selling. This book comes to the rescue with real, 
practical advice for selling what you do. You’ll have to unlearn everything you know about sales, but then 
you’ll learn new skills that will help you make connections, develop rapport, create interest, earn trust, and 
turn prospects into clients.
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Inbound PR
The PR Agency’s Manual to Transforming Your Business with Inbound
Iliyana Stareva

ISBN: 978-1-119-46221-7 � May 2018 � 192pp 

The digital era’s new consumer demands a new approach to PR
Inbound PR is the handbook that can transform your agency’s business. Today’s customer is fundamentally 
different, and traditional PR strategies are falling by the wayside. Nobody wants to feel ‘marketed to;’ we 
want to make our own choices based on our own research and experiences online. When problems arise, we 
demand answers on social media, directly engaging the company in front of a global audience. We are the 
most empowered, sophisticated customer base in the history of pr, and pr professionals must draw upon 
an enormous breadth of skills and techniques to serve their clients’ interests. Unfortunately, those efforts 
are becoming increasingly ephemeral and difficult to track using traditional metrics. This book merges 
content and measurement to give today’s PR agencies a new way to build brands, evaluate performance and 
track rOI.
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Selling Boldly
Applying the New Science of Positive Psychology to Dramatically Increase Your Confidence,  
Happiness, and Sales
Alex Goldfayn

ISBN: 978-1-119-43633-1 � May 2018 � 260pp

Turn fear into joy to begin selling your way to the top
Selling Boldly presents a real-world handbook for boosting revenue and growing sales using the power of 
positive psychology. Time after time, research has shown that happy, confident, optimistic salespeople 
outperform the meek, unhappy ones. positivity attracts positivity, and those who fear rejection tend 
to attract it in bulk. Fear underlies most poor sales performance, and it undercuts your confidence and 
keeps you from doing the work that sales success requires — like asking for the business. Fear costs many 
companies billions. This book shows you how to erase the fear of rejection, embrace optimism, build 
confidence, and achieve sales success. 

Subject Category: BUSINESS
Section Header: Marketing
Icons: 

 
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119436338
Title Sequence: 18
Author affiliation: 

OVERRUN TEXT

http://www.wiley.com/remtitle.cgi?isbn=1119436338


11

Practice Perfect
42 Rules for Getting Better at Getting Better
Doug Lemov, Erica Woolway, Katie Yezzi & Dan Heath

Rules for developing talent with disciplined, deliberate, intelligent practice

We live in a competition loving culture. We love the performance, the big win, the ticking 
seconds of the clock as the game comes down to the wire. We watch games and cheer, 
sometimes to the point of obsession, but if we really wanted to see greatness — wanted 
to cheer for it, see it happen, understand what made it happen — we’d spend our time 
watching, obsessing on, and maybe even cheering the practices instead. This book puts 
practice on the front burner of all who seek to instill talent and achievement in others as 
well as in themselves. This is a journey to understand that practice, not games, makes 
champions.

In this book, the authors engage the dream of better, both in fields and endeavors 
where participants know they should practice and also in those where many do not yet 
recognize the transformative power of practice. And it’s not just whether you practice. 
How you practice may be a true competitive advantage. Deliberately engineered and 
designed practice can revolutionize our most important endeavors. The clear set of 
rules presented in Practice Perfect will make us better in virtually every performance 
of life. The ‘how-to’ rules of practice cover such topics as rethinking practice, modeling 
excellent practice, using feedback, creating a culture of practice, making new skills stick, 
and hiring for practice.

 � Discover new ways to think about practice

 � Learn how to design successful practice

 � Apply practice across a wide range of realms, both personal and professional

 � The authors include specific activities to jump-start practice

 � Doug Lemov is the best-selling author of Teach Like a Champion

A hands-on resource to practice, the rules within will help to create positive outliers and 
world-changing reservoirs of talent.

ISBN: 978-1-119-42233-4

Feb 2018 � 288pp
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Shine
Rediscovering Your Energy, Happiness and Purpose
Andy Cope & Gavin Oattes

ISBN: 978-0-85708-765-2 � May 2018 � 224pp

Start living the life you’ve always wanted
It could be that you’ve figured everything out on your own and have ended up acing your career, meeting 
and marrying your perfect partner, producing three wonderful kids, owning a holiday home in Mustique and 
having a drop-dead gorgeous life. In which case, we applaud you.
If, on the other hand, you need the cheat codes, then this book will give you a nudge.
Redefining the genre of 2018 self-help comedy, Shine is a book about the brevity of life. It contains adult 
themes of mortality, change, exhaustion and unrelenting pressure. Thankfully, the bleakness is done with 
humour and the solutions are entertaining, do-able and uplifting.
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The Science of Intelligent Achievement
How Smart People Focus, Create and Grow Their Way to Success
Isaiah Hankel

ISBN: 978-0-85708-760-7 � Dec 2017 � 320pp

Smart strategies for pragmatic, science-based growth and sustainable achievement.
The Science of Intelligent Achievement teaches you the scientific process of finding success through your most 
valuable assets:

 � Selective focus — how selective are you with who and what you let into your life?
 � Creative ownership — how dependent are you on others for your happiness and success?
 � pragmatic growth — how consistently and practically are you growing daily?
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Mind Tools for Managers
100 Ways to be a Better Boss
James Manktelow & Julian Birkinshaw

ISBN: 978-1-119-37447-3 � Apr 2018 � 272pp

The manager’s must-have guide to excelling in all aspects of the job
Mind Tools for Managers helps new and experienced leaders develop the skills they need to be more effective 
in everything they do. It brings together the 100 most important leadership skills — as voted for by 15,000 
managers and professionals worldwide — into a single volume, providing an easy-access solutions manual 
for people wanting to be the best manager they can be. Each chapter details a related group of skills, 
providing links to additional resources as needed, plus the tools you need to put ideas into practice. read 
beginning-to-end, this guide provides a crash course on the essential skills of any effective manager; used as 
a reference, its clear organization allows you to find the solution you need quickly and easily.
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Big Mistakes
The Best Investors and Their Worst Investments
Michael Batnick

A Must-Read for Any Investor Looking to Maximize Their Chances of Success

Big Mistakes: The Best Investors and Their Worst Investments explores the ways in which 
the biggest names have failed, and reveals the lessons learned that shaped more 
successful strategies going forward. Investing can be a rollercoaster of highs and lows, 
and the investors detailed here show just how low it can go; stories from Warren Buffet, 
Bill Ackman, Chris Sacca, Jack Bogle, Mark Twain, John Maynard Keynes, and many 
more illustrate the simple but overlooked concept that investing is really hard, whether 
you’re managing a few thousand dollars or a few billion, failures and losses are part 
of the game. Much more than just anecdotal diversion, these stories set the basis for 
the book’s critical focus: learning from mistakes. These investors all recovered from 
their missteps, and moved forward armed with a wealth of knowledge than can only 
come from experience. Lessons learned through failure carry a weight that no textbook 
can convey, and in the case of these legendary investors, informed a set of skills and 
strategy that propelled them to the top.

research-heavy and grounded in realism, this book is a must-read for any investor 
looking to maximize their chances of success.

 � Learn the most common ways even successful investors fail

 � Learn from the mistakes of the greats to avoid losing ground

 � Anticipate challenges and obstacles, and develop an advance plan

 � Exercise caution when warranted, and only take the smart risks

While learning from your mistakes is always a valuable experience, learning from 
the mistakes of others gives you the benefit of wisdom without the consequences of 
experience. Big Mistakes: The Best Investors and Their Worst Investments provides an 
incomparable, invaluable resource for investors of all stripes.
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Asset Allocation and Private Markets
A Guide to Investing with Private Equity, Private Debt and Private Real Assets
Cyril Demaria, Maurice pedergnana, rémy He & roger rissi

Series: Wiley Finance � ISBN: 978-1-119-38100-6 � Jun 2018 � 400pp
Previous Editions Licensed in Simplified Chinese

The comprehensive guide to private market asset allocation
Asset Allocation and Private Markets provides institutional investors, such as pension funds, insurance groups 
and family offices, with a single-volume authoritative resource on including private markets in strategic 
asset allocation. Written by four academic and practitioner specialists, this book provides the background 
knowledge investors need, coupled with practical advice from experts in the field. The discussion focuses 
on private equity, private debt and private real assets, and their correlation with other asset classes to 
establish optimized investment portfolios. 
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Material Adverse Change
Lessons Learned from M&A Failures of the Great Recession
robert Stefanowski

Series: Wiley Finance � ISBN: 978-1-118-06689-8 � Mar 2018 � 208pp

Boost M&A outcomes with less risk by learning from mistakes of the past
Material Adverse Change will help you close more successful mergers and acquisitions by analyzing the 
common root causes of deal failures from before the Great recession to today. The time between signing 
and closing a deal is a particularly risky period where the buyer has committed to purchase the company, 
but the seller continues to operate it while waiting for regulatory approval or funding to close out the deal. 
This book explores the full power of the Material Adverse Change clause, and today’s M&A in general. 
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The Investment Writing Handbook
How to Craft Effective Communications to Investors
Assaf Kedem

Series: Wiley Finance � ISBN: 978-1-119-35672-1 � Jul 2018 � 208pp

The writing ‘bible’ for financial professionals
The Investment Writing Handbook provides practical, accessible guidance for crafting more effective investor 
communications. Written by an award-winning writer, editor, and speechwriter, this book explains the 
principles and conventions that help writing achieve its purpose; whether you need to inform, educate, 
persuade, or motivate, you’ll become better-equipped to develop a broad range of communications and 
literature for investor consumption. Examples from real-world financial institutions illustrate expert 
execution, while explanations and advice targeted specifically toward investor relations gives you the help 
you need quickly. From white papers and investment commentary to RFPs, product literature, and beyond, 
this book is the financial writer’s ‘bible’ that you should keep within arm’s reach.
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Breaking Digital Gridlock + Website
Improving Your Bank’s Digital Future by Making Technology Changes Now
John Best

ISBN: 978-1-119-42195-5 � Mar 2018 � 348pp

Strategic technology strategy for smaller financial institutions
Breaking Digital Gridlock empowers credit unions and community banks to make the shift to digital — even 
without a seven-figure consulting budget. From leadership, to technology, to security, and more, this book 
provides effective, real-world strategies for taking the leap without tearing your organization apart. With an 
emphasis on maintaining the culture, services, and features you have carefully crafted for your customers 
over the years, these strategies allow you to make your organization more resistant to digital disruption by 
adopting key technologies at key points in their evolution. Expert advice grounded in practicality shows how 
FinTech partnerships and strategic technology acquisition can foster new growth with minimal disruption, 
and how project management can be restructured to most effectively implement any digital solution and 
how to implement and leverage analytics. Specific implementation advice coupled with expert approaches 
offer the ability to modernize in an efficient, organized, financially-sound manner.

Subject Category: FINANCE & ACCOUNTING
Section Header: Money & Banking
Icons: 

 
Imprint:
URL: http://www.wiley.com/remtitle.cgi?isbn=1119421950
Title Sequence: 27
Author affiliation: 

OVERRUN TEXT

http://www.wiley.com/remtitle.cgi?isbn=1118066898
http://www.wiley.com/remtitle.cgi?isbn=1119356725
http://www.wiley.com/remtitle.cgi?isbn=1119421950


Index

2  #GiveFirst: A new philosophy 
for Business in The Era of 
Entrepreneurship

15  Asset Allocation and private 
Markets: A Guide to Investing with 
Private Equity, Private Debt and 
private real Assets

14  Big Mistakes: The Best Investors 
and Their Worst Investments

15  Breaking Digital Gridlock + Website: 
Improving Your Bank’s Digital 
Future by Making Technology 
Changes now

7  Build It: The rebel playbook for 
World Class Employee Engagement

9  How Clients Buy: A practical 
Guide to Business Development 
for Consulting and professional 
Services

9  Inbound PR: The PR Agency’s 
Manual to Transforming Your 
Business with Inbound

7  InSpIrED: How to Create Tech 
products Customers Love, 2nd 
Edition

7  Managing networks in project-
Based Organisations

7  Managing up: How to Move up, 
Win at Work, and Succeed with Any 
Type of Boss

15  Material Adverse Change: Lessons 
Learned from M&A Failures of the 
Great recession

12  Mind Tools for Managers: 100 Ways 
to be a Better Boss

11  practice perfect: 42 rules for 
Getting Better at Getting Better

10  Selling Boldly: Applying the new 
Science of positive psychology 
to Dramatically Increase Your 
Confidence, Happiness, and Sales

12  Shine: rediscovering Your Energy, 
Happiness and purpose

3  Spiral Dynamics in Action: 
Humanity’s Master Code, 2nd 
Edition

4  Stop Selling and Start Leading: 
How to Make Extraordinary Sales 
Happen

8  Strategic Management of Health 
Care Organizations, 8th Edition

8  The CEO of Technology: Lead, 
reimagine, and reinvent to Drive 
Growth and Create Value in 
unprecedented Times

8  The Free-Time Formula: Finding 
Happiness, Focus, and productivity 
no Matter How Busy You Are

15  The Investment Writing 
Handbook: How to Craft Effective 
Communications to Investors

5  The Leadership Contract Field 
Guide: The personal roadmap 
to Becoming a Truly Accountable 
Leader

6  The Leadership Contract: The Fine 
print to Becoming an Accountable 
Leader, 3rd Edition

8  The LIVInG Supply Chain: The 
Evolving Imperative of Operating in 
real Time

12  The Science of Intelligent 
Achievement: How Smart people 
Focus, Create and Grow Their Way 
to Success

9  unstructured Data Analytics: How 
to Improve Customer Acquisition, 
Customer retention, and Fraud 
Detection and prevention

9  WEconomy: You Can Find Meaning, 
Make a Living, and Change the 
World



You can browse our  
full range of Business,  
Finance & Accounting  
titles here.

Ashley Mabbitt portuguese

Elena Luo Simplified Chinese

Feifan Li Orthodox Chinese

Julie Attrill  Albanian, Arabic, Armenian, Azerbaijani, Danish, Dutch, 
Finnish, Hebrew , Hindi, Kazakh, Macedonian, Marathi, 
norwegian, persian, Spanish, Swedish, Turkish

Natasha De Bernadi French, Italian

Nicole Feanny  Bosnian, Bulgarian, Croatian, Czech, English reprints, 
Estonian, Georgian, German, Hungarian, Latvian, Lithuanian, 
polish, romanian, russian, Serbian, Slovakian, Slovenian

Pauline Pek  Bahasa Indonesian, Bahasa Malaysian, Japanese, Korean, 
Thai, Vietnamese

Contact
BFA contact 
page

http://www.wiley.com/WileyCDA/Section/id-611808.html
mailto:amabbitt%2540wiley.com%3Fsubject%3D
mailto:eluo%2540wiley.com%3Fsubject%3D
mailto:fli%2540wiley.com%3Fsubject%3D
mailto:jattrill%2540wiley.com%3Fsubject%3D
mailto:ndeberna%2540wiley.com%3Fsubject%3D
mailto:nfeanny%2540wiley.com%3Fsubject%3D
mailto:ppek%2540wiley.com%3Fsubject%3D

